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In this unique book, Patrick Lencioni brings his popular 
fable format to a new field: the family. After years of talk-

ing to colleagues and clients, Lencioni learned that while 
most people consider family to be the most important part of 
their lives, many of them found their home lives to be stress-
ful and, at times, out of control. In fact, people who skillfully 
and efficiently run companies had no clue how to manage 
their own families! In The Three Big Questions for a Frantic 
Family, Lencioni shows that some simple and practical tools, 
without a major increase in time commitment, can help read-
ers bring more purpose, clarity, and joy to their family lives. 
The first part of the book is a fictional tale of a classic fam-
ily in crisis that ultimately learns to use business strategies 
to get the chaos under control. Lencioni then presents his 
model for putting the plan into action in real life. Drawing 
from highly successful techniques used in his work as a man-
agement and teamwork consultant, he provides steps that 
parents can quickly put into action to transform the chaos 
into order without sacrificing fun and spontaneity.

The Three Big Questions for a Frantic Family
A Leadership Fable about Restoring Sanity  
to the Most Important Organization in Your Life

Patrick M. Lencioni

Managing family life successfully—without losing 
the joy and spontaneity

Patrick M. Lencioni (Lafayette, CA) is founder 
and president of The Table Group, a management 
consulting firm specializing in executive team 
development and organizational health. As a con-
sultant and keynote speaker, he has worked with 
thousands of senior executives in organizations 
ranging from Fortune 500s and high-tech start-ups 
to universities and nonprofits, including Southwest 
Airlines, Sam’s Club, Microsoft, New York Life, Cox 
Communications, Washington Mutual, Visa, FedEx, 
and the U.S. Military Academy at West Point. He 
is the author of seven books, including The Five 
Dysfunctions of a Team (978-0-7879-6075-9), a 
New York Times bestseller; The Three Signs of a 
Miserable Job (978-0-7879-9531-7); Silos, Politics 
and Turf Wars (978-0-7879-7638-5); and Death by 
Meeting (978-0-7879-6805-2).

Parenting / Leadership
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Marketing Campaign

•  National Advertising 

•  National Broadcast  
and Print Publicity 

•  Online Publicity, Promotion, 
and Advertising 

•  National TV Satellite Tour 

•  Tie-ins with Author’s  
Speaking Schedule 

•  Advance Reading Copies

Hardcover • 978-0-7879-9532-4

$24.95 US • $26.95 CAN

208 pages • 5 1⁄ 2 x 8 1⁄ 4 

45 books per carton

5 B&W charts

All Rights except Merchandising, TV/Film

LEADERSHIP

SEPTEMBER / In stores September 19

Parenting / Leadership

Hardcover • 978-0-7879-6075-9

$24.95 US • $26.99 CAN

Hardcover • 978-0-7879-9531-7
$24.95 US • $26.99 CAN

Hardcover • 978-0-7879-7638-5

$24.95 US • $26.99 CAN

Hardcover • 978-0-7879-6805-2

$24.95 US • $26.99 CAN

More Leadership from Patrick Lencioni 
Over 1.5 Million Sold!
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American Medical Association 
Complete Guide to Prevention 
and Wellness
American Medical Association

From one of the most trusted names in medicine—
a comprehensive guide to preventing illness and 
promoting wellness

People everywhere are continuing to take more control of 
their health, increasing their focus on illness prevention 

and self-care. The American Medical Association Complete 
Guide to Prevention and Wellness gives consumers authori-
tative, in-depth information on how to prevent disease and 
stay healthy throughout life. After laying out the foundations 
of good health, it presents the basic steps we can all take to 
significantly reduce our health risks and prevent the major 
killers—including heart disease, stroke, type 2 diabetes, high 
blood pressure, and some forms of cancer. It also explains 
how to reduce our risk for some of the most common health 
problems with the help of lifestyle changes and an under-
standing of what the body needs to maintain wellness.

Based on the latest clinical research and filled with infor-
mation not contained in any other American Medical 
Association book, this indispensable guide also includes key 
disease-fighting measures, from stress reduction and smok-
ing cessation techniques to the best way to get a good night’s 
sleep. Chapters that target specific risks for children, adoles-
cents, men, and women make the book an essential resource 
for every age and stage of life. With an easy-to-navigate for-
mat and clear, helpful illustrations, the American Medical 
Association Guide to Prevention and Wellness gives con-
sumers ready access to the information they need.

The American Medical Association is the most trusted source for healthcare 
information in America. For more than 150 years, it has been the leading 
group of medical experts in the United States and one of the most respected 
health-related organizations in the world.

Marketing Campaign

•   National Consumer Advertising

•   National Print and Broadcast  
Publicity Campaign

•   Online Publicity and Promotion

•   Major Copromotion with American 
Medical Association

•   BEA Featured Title

Hardcover • 978-0-470-25130-0

$35.00 US • $39.00 • No UK Sales

500 pages • 7 3⁄ 8 x 9 1⁄ 4 • 14 books per carton

77 B&W photos

All Rights except Translation, Merchandising, TV/Film

HEALTH & wELLnESS

OCTOBER / In stores October 6

Health
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Paperback Original

Prescription for Drug Alternatives
All-Natural Options for Better Health  
without the Side Effects

James Balch, MD, Mark Stengler, ND,  
and Robin Young Balch, ND

From the authors of the megaselling Prescription 
for Natural Cures—a comprehensive resource for 
natural alternatives to prescription medications

With more than 100,000 deaths attributed to adverse 
medication reactions in the United States each year and 

concerns over drug safety hitting the headlines with alarming 
regularity, more and more consumers are searching for cred-
ible information on natural alternatives to pharmaceutical 
medications and their risks and side effects. Now America’s 
leading natural health authorities have created the most com-
plete, up-to-date, and user-friendly book available on effective 
natural drug alternatives for common ailments, including 
acid reflux, ADHD, asthma, diabetes, eczema, heart disease, 
herpes, erectile dysfunction, osteoporosis, and PMS. The book 
offers in-depth information about each condition, goes on to 
describe the prescription and over-the-counter drug treatment 
options (evaluating their pros and cons), then outlines the 
many responsible natural treatment options that consumers 
can consider—either alone or working with their professional 
healthcare provider—to address their individual needs. Like 
Prescription for Natural Cures, this book is bound to be a clas-
sic natural health bestseller.

James Balch, MD (San Diego, CA), the coauthor of Prescription for Natural 
Cures (978-0-471-49088-3) and the first two editions of the landmark 
Prescription for Nutritional Healing, is one of the bestselling health book 
authors of all time and has made numerous appearances on television and 
radio. Mark Stengler, nD (La Jolla, CA), is a licensed naturopathic doctor, the 
coauthor of Prescription for Natural Cures, and a lecturer with expertise in nutri-
tion, herbal therapy, vitamin therapy, homeopathy, and integrative medicine. 
He writes for many natural health consumer and professional publications 
and is an associate clinical professor at the National College of Naturopathic 
Medicine. Robin Young Balch, nD (San Diego, CA), an alternative healthcare 
provider for 20 years, is credentialed as a Master Chinese Herbalist and 
has expertise in aromatherapy, reflexology, acupressure, iridology, and Bach 
remedies. She worked with James Balch as a consultant, collaborator, and 
researcher for Prescription for Natural Cures.

Marketing Campaign

•  National Print and Broadcast  
Publicity Campaign

•  Online Publicity and Promotion

•  Author Newsletter and E-blast 
Promotions

•  BEA Featured Title

Paper • 978-0-470-18399-1

$24.95 US • $26.95 CAN

500 pages • 8 1⁄ 2 x 11 • 8 books per carton

All Rights except Merchandising, TV/Film

nATURAL HEALTH & wELLnESS

OCTOBER / In stores September 29

Health
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Now in Paperback

The Cure
Heal Your Body, Save Your Life

Dr. Timothy Brantley

As seen on Rachael Ray and Montel, the bestselling, revolutionary  
program for healing

According to Dr. Timothy Brantley, most health problems are not caused by 
genetics or germs but by the standard American diet. Drawing on Brantley’s 
groundbreaking research and his years of working with nutritional healing, 
The Cure contains a revolutionary step-by-step program that can flush toxins 
out of the body, restore balance, promote natural healing, and increase vitality.

“ No one has more knowledge on the subject of internal health than Dr. 
Timothy Brantley.”      —Sylvester Stallone

Timothy Brantley, PhD, nD (Los Angeles, CA), is a nutritional and herbal pioneer who has treated 
numerous Hollywood celebrities. He is a regular health expert on the Rachael Ray show, Montel, 
and The Dr. Pat Show. He has lectured at Learning Annex centers throughout the country teaching 
the protocols detailed in The Cure.

Now in Paperback

Weight Watchers Start Living, Start Losing
Inspirational Stories That Will Motivate You Now

Weight Watchers® 
Foreword by Sarah, Duchess of York

Inspiring real stories of the weight-loss journey

With this book, Weight Watchers opens its doors to share the stories of more 
than 70 everyday people and celebrities who reveal in compelling (and some-
times humorous) detail their journeys toward slimming down. Readers get an 
informative and inspiring glimpse into how those successful at weight loss set 
their plans in motion, overcome obstacles, and change along the way. Plus, 
with each story, readers gain practical advice on incorporating favorite foods 
into their own diet, fitting exercise into a hectic schedule, and filling up with 
healthy snacks during the day, among many other takeaway tips.

weight watchers is America’s most trusted name in weight loss and a global leader in weight-loss 
services. With approximately 50,000 weekly meetings in 28 countries, Weight Watchers’ mission 
is to help people reach and maintain a healthy weight.

Paper • 978-0-470-37615-7
$14.95 US • $15.95 CAN
240 pages • 6 1⁄ 8 x 9 1⁄ 4 • 36 books per carton
All Rights except Audio, Translation, 
Merchandising, TV/Film
Hardcover Edition 2007: 978-0-471-76825-8
nATURAL HEALTH
nOVEMBER / In stores November 10

Paper • 978-0-470-37616-4
$12.95 US • $13.95 CAN • No UK Sales
256 pages • 6 1⁄ 8 x 9 1⁄ 4 • 36 books per carton
All Rights except 1st Serial, All Electronic, 
Merchandising, TV/Film
Hardcover Edition 2007: 978-0-470-18914-6
DIET
nOVEMBER / In stores November 10

Health
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The Youth Equation
Take 10 Years Off Your Face

Jeffrey Dover, MD, and Cara Birnbaum

From one of the world’s leading dermatologists,  
a major new guide to skin health and beauty that 
helps readers look ten years younger without surgery

Renowned dermatologist Jeffrey Dover and his expert 
skincare advice have been featured everywhere from 

the Today show, Good Morning America, and CNN to the 
New York Times, Vogue, Self, and many other publications. 
Known for providing high-end yet affordable skincare advice 
and products, Dr. Dover is the creator of the highly success-
ful Skin Effects line. Now Dr. Dover shares his secrets with 
the rest of us. The Youth Equation first proves that it’s not 
people’s real age that matters, it’s their skin’s virtual age, or 
SVA, that reflects the way their complexion is behaving. The 
book then reveals Dr. Dover’s unique program for looking ten 
years younger—at any age.

The Youth Equation includes a revealing quiz to calculate 
readers’ SVA scores. Dr. Dover then walks readers through 
the world of skincare ingredients to create a customized do-
at-home plan anyone at any age can follow simply by picking 
up a few products at the local drugstore. Dover’s comprehen-
sive product guide includes many popular brands and shows 
which cleansers, treatment creams, and sunscreens really 
live up to their promises, offering options to suit a range of 
skin types and budgets. For those who want to jumpstart 
their progress with a more aggressive approach, Dr. Dover 
demystifies injectable fillers, Botox, lasers and light sources, 
anti-cellulite treatments, chemical peels, cosmetic surgical 
procedures, and more with a combination of intelligence, 
warmth, and refreshing candor. The Youth Equation is a fresh 
and indispensable guide to better skin health and beauty.

Jeffrey Dover, MD (Boston, MA), is one of the world’s most prominent dermatolo-
gists. He is regularly quoted in publications such as the New York Times, Vogue, 
Allure, Self, and Prevention. A member of the Yale and Dartmouth medical facul-
ties, Dr. Dover has made extensive guest appearances on national television and 
radio programs including Good Morning America, the Today show, and CNN. His 
Skin Effects skincare line is available nationwide. Cara Birnbaum is an award-
winning freelance writer whose articles have appeared in O: The Oprah Magazine, 
Vogue, Elle, Allure, Glamour, InStyle, Martha Stewart Living, and Marie Claire.

Marketing Campaign

•  National Print and Broadcast  
Publicity Campaign

•  Online Publicity and Promotion

•  Author Events

Hardcover • 978-0-470-19180-4

$24.95 US • $26.95 CAN

288 pages • 6 1⁄ 8 x 9 1⁄ 4 • 14 books per carton

30 B&W photos

All Rights except Merchandising, TV/Film

BEAUTY / HEALTH

DECEMBER / In stores December 15

Health
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Deadline Fitness
Toning Up and Slimming Down When Every Minute Matters
Gina Lombardi with Linda Villarosa

From top celebrity fitness trainer Gina Lombardi—deadline-focused weight-
loss and fitness secrets to shape up for special occasions
Whether it’s a wedding in two months or the Academy Awards 30 days away, many 
people feel stressed out about getting fit and looking their best for a big occasion. 
In Deadline Fitness, readers can find the perfect program to meet their weight-loss 
and fitness goals. With five individualized plans for different time frames, the book 
combines proven, easy-to-follow exercise and eating plans with dramatic, inspiring 
stories about the special life events that spur us to tone up and look great.

Gina Lombardi (Los Angeles, CA) is one of Hollywood’s most sought-after personal trainers and 
fitness coaches, with clients who have included Sharon Stone, Beck, Robert Downey Jr., and 
Catherine Bell. The host of FitNation on FitTV and The Fit List Weekly Workout on MSNBC.com, 
Lombardi writes a regular column in Health magazine. Linda Villarosa (New York, NY) is the author 
of Body and Soul: The Black Woman’s Guide to Physical Health and Emotional Well-Being.

Paperback Original

When Baby Brings the Blues
Solutions for Postpartum Depression
Dr. Ariel Dalfen

A leading expert on postpartum depression offers new mothers an insightful, 
medically sound guide to recovery
A full 20 percent of new moms will be affected by PPD—but the good news is 
that PPD is very responsive to treatment. This guide, written by psychiatrist 
and internationally acclaimed PPD specialist Ariel Dalfen, leads women out of 
the maze of depression, offering medical and psychotherapeutic options, practi-
cal lifestyle changes, and an impressive array of resources for further support. 
Complete with a PPD diagnosis questionnaire, a treatment plan checklist, and a 
table of medications and side effects, this upbeat guide also includes daily affir-
mations used by Dr. Dalfen’s own patients when recovering from PPD.

Dr. Ariel Dalfen (Toronto, ON) is a psychiatrist at Mount Sinai Hospital in Toronto and  
an acclaimed lecturer and medical researcher in the area of post-partum depression. 

Paperback Original

Healing Psoriasis
The Natural Alternative
John O. A. Pagano, DC

A leading researcher shares natural remedies for psoriasis
According to the National Psoriasis Foundation, at least seven million people in 
the U.S. and more than 100 million worldwide suffer from this chronic skin dis-
ease. This book outlines Dr. Pagano’s natural, drug-free treatment regimen that 
can alleviate, control, and even heal psoriasis without steroid creams, tar baths, 
injections, or ultraviolet treatments. Healing Psoriasis outlines a healthy diet and 
lifestyle and includes case histories, photos, recipes, and a chapter on eczema.

John O. A. Pagano, DC (Englewood Cliffs, NJ), is a chiropractic physician who has conducted psoria-
sis research for more than 40 years. He has been a featured guest on CNBC, ABC, and Health Talk 
with Dr. Ronald Hoffman, and his work has been featured in Alternative Medicine and Dermatology 
Times. He has lectured on five continents.

Hardcover • 978-0-470-19239-9
$24.95 US • $26.95 CAN
240 pages • 7 1⁄ 2 x 9 1⁄ 4 • 24 books per carton
120 B&W photos
All Rights except Merchandising, TV/Film
FITnESS / wEIgHT LOSS
DECEMBER / In stores December 22

Paper • 978-0-470-15421-2
$19.95 US • $21.95 CAN
272 pages • 5 1⁄ 2 x 8 1⁄ 2 • 42 books per carton
All Rights
HEALTH
OCTOBER / In stores October 8

Paper • 978-0-470-26726-4
$16.95 US • $18.95 CAN
336 pages • 6 x 9 • 28 books per carton
65 B&W photos
All Rights
HEALTH
nOVEMBER / In stores November 3

Health
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Cooking

How to Cook Everything
2,000 Simple Recipes for Great Food 
Completely Updated Tenth Anniversary Edition

Mark Bittman

The bible for today’s home cooks—now completely 
revised and updated

Hailed as “a more hip Joy of Cooking” (the Washington 
Post) and “a tour de force” (Jacques Pépin) when it was 

first published a decade ago, How to Cook Everything won 
both James Beard and IACP Awards—and quickly established 
itself as an indispensable kitchen companion for a new  
generation of home cooks, with sales to date of 2 million  
copies. The reasons for its success are simple: Bittman’s 
recipes are accessible and refreshingly straightforward (he’s 
a home cook, not a chef), his dishes are contemporary and 
unfailingly delicious, and his kitchen advice is unfussy but 
always authoritative.

Now, on the tenth anniversary of its original publication, 
Bittman has totally revitalized this cookbook classic to make 
it even more appealing and useful for today’s cooks, updating 
recipes and information, adding new dishes, expanding chapters, 
and incorporating lots of new features. Bittman now opens each 
chapter with an “Essential Recipes” section, highlighting core 
dishes for every cook’s repertoire. He has expanded chapters on 
vegetables and fruits, grains, beans, and desserts. He has added 
new charts to help people customize recipes with a variety of 
flavors and ingredients. He has incorporated new illustrations, 
bringing the total to nearly 400. And he has inserted new  
symbols for fast, make-ahead, and vegetarian recipes. With all 
this great new content plus an eye-catching package, How to 
Cook Everything is now more indispensable than ever—and a 
surefire bestseller.

Mark Bittman (New York, NY) is one of the country’s best-known, most  
widely respected food writers. His “Minimalist” column in the New York  
Times is read and beloved by millions each week, and has been for more 
than ten years. His other books include How to Cook Everything Vegetarian 
(978-0-7645-2483-7) and The Best Recipes in the World (978-0-7679-0672-2).

Marketing Campaign

•  National Advertising Campaign 

•  Online Advertising and Promotion Campaign  

•  20-City TV Satellite Media Tour 

•  20-City Radio Satellite Media Tour 

•  Syndicated Print Feature 

Also Available

Hardcover • 978-0-7645-2483-7

$35.00 US • $39.00 CAN

Hardcover • 978-0-7645-7865-6

$35.00 US • $39.00 CAN

1,040 pages • 8 x 9 • 6 books per carton

2,000+ recipes, 383 B&W illustrations

All Rights except Audio, Merchandising, TV/Film

Prior Edition: 978-0-02-861010-8 (HC), 978-0-7645-6258-7 

(HC/CD), 978-0-471-78918-5 (PB)

COOKIng / gEnERAL

nOVEMBER / In stores October 27
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1,000 Gluten-Free Recipes
Carol Fenster

The most authoritative, comprehensive gluten-free cookbook ever— 
new in the award-winning 1,000 Recipes series!

In recent years, gluten intolerance has become a high-profile dietary issue: 
nearly one percent of Americans suffer from celiac disease, and an estimated 
10 to 15 percent of the population require or benefit from a gluten-free diet. 
Written by one of the nation’s leading experts on gluten-free cooking, this 
unmatched compendium of recipes and information is destined to become  
the bible for people who love to eat delicious food—but need to avoid wheat 
and other sources of gluten. Complete with practical advice on cooking and 
eating gluten-free, the book features recipes for every meal of the day and 
every occasion—including quick recipes, vegetarian options, and tasty gluten-
free versions of breads, cakes, cookies, pizzas, pastas, and other favorites.

Carol Fenster, PhD (Centennial, CO), often called the “gluten-free guru,” is an internationally  
recognized expert on gluten-free cooking who speaks frequently at conferences and trade shows. 
Her articles have been featured in Vegetarian Times, Gluten-Free Living, Better Nutrition, and  
other publications. She is the author of six cookbooks, including Gluten-Free Quick & Easy  
(978-1-58333-278-8) and Gluten-Free 101 (978-1-889374-08-6).

Sauces
Classical and Contemporary Sauce Making 
Third Edition

James Peterson

The classic, award-winning guide to sauce making—now extensively 
revised and updated

Sauces won the James Beard Award for Cookbook of the Year when it was first 
published in 1991, and it has gone on to sell more than 200,000 copies through 
two editions. In the words of Mark Bittman, “it’s the single contemporary ref-
erence on the subject that’s both comprehensive and comprehensible.” Now 
this essential kitchen reference is even better. Author James Peterson has 
completely overhauled the book, simplifying it without removing any criti-
cal content. He’s lightened sauces, dispensed with old French names, replaced 
repetitive instructions with easy-to-follow charts, standardized terms for the 
consistency of sauces, and added an all-new 16-page insert of beautiful color 
photos. For any serious cook, Sauces is now more indispensable than ever.

James Peterson (Brooklyn, NY) is the author of 13 cookbooks, including Glorious French Food (James 
Beard Award winner, 978-0-471-44276-9), Fish & Shellfish (IACP Award winner, 978-0-688-12737-4), 
Vegetables (James Beard Award winner, 978-0-688-14658-0), and, most recently, Cooking  
(978-1-58008-789-6). His Web site is jimcooks.com.

Hardcover • 978-0-470-06780-2
$35.00 US • $39.00 CAN
704 pages • 7 3⁄ 8 x 9 1⁄ 8 • 10 books per carton
1,000 recipes
All Rights except Audio, TV/Film
COOKIng / HEALTH & HEALIng / ALLERgY
SEPTEMBER / In stores September 2

Hardcover • 978-0-470-19496-6
$49.95 US • $54.95 CAN
640 pages • 8 x 10 • 8 books per carton
440 recipes, 33 color photos
All Rights except All Electronic, Merchandising, 
TV/Film, Translation
Prior Edition: 978-0-471-29275-3
COOKIng / COURSES & DISHES /  
SAUCES & DRESSIngS
SEPTEMBER / In stores September 22

Cooking
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The Bon Appétit  
Fast Easy Fresh Cookbook 
1,100 Quick Dishes for Everynight Cooking

Barbara Fairchild

From the world’s most trusted cooking experts, 
1,100 great recipes to get weeknight dinners on  
the table fast

Inspired by the popular “Fast Easy Fresh” feature in Bon 
Appétit and written in the user-friendly, approachable  

style so familiar to the magazine’s 6 million readers, this 
cookbook is a must for people who want everyday dinners 
that are quick, delicious, and contemporary. These are  
not the old-fashioned, lackluster choices found in most  
30-minute cookbooks and cooking shows. The Bon Appétit 
Fast Easy Fresh Cookbook is all about ease, speed—and 
taste. There are 1,100 exciting, flavorful recipes, with dishes 
that take a fun, modern spin like Arugula Salad with Olives, 
Pancetta, and Parmesan; Roasted Garlic Beef Stew; Linguine 
with Winter Pesto; Shrimp with Ginger-Herb Butter; Grilled 
Steak with Fresh Garden Herbs; and Peach Pie with Berry 
Jam. All of the recipes are simple enough for weeknights, 
but with their focus on fresh ingredients and vibrant flavors, 
they’re really special enough for weekends, too.

Illustrated throughout with handsome line drawings and 32 
pages of beautiful new color photographs, this collection of 
favorite Bon Appétit recipes is sure to quickly become the 
go-to resource for home cooks everywhere, whether they’re 
beginners or simply looking to stay on top of their game. For 
everyone who’s eager to make truly satisfying and delicious 
meals—without spending a lot of time in the kitchen—this  
is the cookbook to reach for every night of the week.

Barbara Fairchild (Los Angeles, CA, and New York, NY) is Editor-in-Chief of Bon 
Appétit magazine. She joined the magazine’s staff in 1978 and spent almost 
15 years as the Executive Editor before being promoted to Editor-in-Chief in 
2000. She is a frequent guest on television and radio programs about food, 
restaurants, travel, and popular culture, and has been recognized by the 
James Beard Foundation’s “Who’s Who of Food and Beverage in America.”

Marketing Campaign

•  National Advertising Campaign 

•  Major Market Author Appearances 

•  20-City Radio Satellite Media Tour 

•  Syndicated Print Feature 

•  Collaborative Media Campaign  
with Bon Appétit 

•  Cross-Promotion with Bon Appétit 

Hardcover • 978-0-470-22630-8
$34.95 US • $37.95 CAN

768 pages • 8 x 9 1⁄ 4 • 8 books per carton
1,100 recipes, 28 color photos, 64 2-color illustrations

All Rights except All Electronic, Audio, Merchandising,  
TV/Film, Translation

COOKIng
OCTOBER / In stores October 6

Cooking

Also Available

Hardcover • 978-0-7645-9686-5

$34.95 US • $37.99 CAN

500,000 copies sold!
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Great Party Fondues
Peggy Fallon 
Photography by Alexandra Grablewski

A beautiful little cookbook that shows just how fun and easy a fondue 
party can be

Fondue is enjoying a huge resurgence in popularity, with new fondue restau-
rants opening all over the country and fondue pots selling briskly. Illustrated 
throughout with nearly 30 alluring color photographs, this handsome book is 
just what people need to throw a crowd-pleasing fondue party. It offers expert 
advice on fondue pots, ingredients, safety, and etiquette, along with more than 
70 delicious recipes for cheese, savory, and dessert fondues as well as dipping 
sauces. People can choose among traditional favorites (such as Classic Swiss 
Fondue and Chocolate Midnight Fondue), international specialties (like Creamy 
Bagna Cauda and Rumaki), and innovative new fondues (Parmesan Fondue 
with Pesto, Thai-Flavored Shellfish Fondue, and Bananas Foster Fondue)—all of 
which typically call for five or fewer ingredients, require very little preparation 
time, and are guaranteed to wow guests!

Peggy Fallon (San Francisco Bay area) is the author or coauthor of seven cookbooks, including 
The Best Ice Cream Maker Cookbook Ever (978-0-06-018765-1) and Ice Cream and Frozen Desserts 
(978-0-7566-2885-7), and has contributed to dozens more as a recipe developer, tester, and editor.

101 Champagne Cocktails
Kim Haasarud 
Photography by Alexandra Grablewski

Our successful 101 Cocktails series continues with this festive collection 
of fizzy drinks

Nothing says “celebration” like the sound of champagne corks popping, and 
cocktails made with sparkling wine have long been the libations of choice 
for festive occasions. This beautifully illustrated little guide gives hosts 101 
different ways to celebrate with style, ranging from perennial favorites (such 
as Classic Champagne Cocktail, Bellini, Mimosa, and Kir Royale) to intrigu-
ing contemporary tipples (like Spiced Pear Tartini, Italian Mango Bellini, and 
Peruvian Apricot Fizz). Featuring 35 dazzling color photographs and a very 
attractive price, 101 Champagne Cocktails is sure to be this holiday season’s 
hot cocktail book.

Kim Haasarud (Los Angeles, CA) is the founder of Liquid Architecture (www.liquid-architecture.
com), a beverage consulting firm that has created specialty cocktails for clients such as the Four 
Seasons, Omni Hotels, and TGI Fridays. Her cocktails have appeared in publications ranging from 
the Wall Street Journal to Wine Enthusiast to Cosmopolitan. Kim is the author of all three previous 
books in this series: 101 Margaritas (978-0-7645-9986-6), 101 Martinis (978-0-7645-9985-9), and 
101 Sangrias and Pitcher Drinks (978-0-470-16941-4).

Hardcover • 978-0-470-23979-7
$16.95 US • $18.95 CAN
128 pages • 5 1⁄ 8 x 8 5⁄ 8 • 40 books per carton
72 recipes, 28 color photos
All Rights
COOKIng / EnTERTAInIng
SEPTEMBER / In stores September 16

Hardcover • 978-0-470-16942-1
$16.95 US • $18.95 CAN
128 pages • 5 1⁄ 8 x 8 5⁄ 8 • 40 books per carton
101 recipes, 35 color photos
All Rights except Audio, Merchandising, 
TV/Film
COOKIng / BEVERAgES / BARTEnDIng
SEPTEMBER / In stores September 9
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With his popular books, articles, and design products, 
Matthew Mead is one of today’s leading experts on creative 
decorating and relaxed entertaining. Now, in his new book, 
Mead gives hosts all the know-how they need to entertain 
with confidence—without spending a lot of time or money.

Mead starts with the basics: the simple white tableware, clear 
glassware, and essential serving pieces everyone should have 
on hand for easy, laid-back entertaining. He then shows how, 
with a little imagination and very little money, hosts can 
dress up these plain table settings and create a stunning cus-
tom décor for any theme or occasion. To demonstrate how to 
put this simple entertaining philosophy into practice, Mead 
offers eight foolproof party plans, from a Lazy Day Brunch 
and a Summer Barbecue to a Good Spirits Cocktail Party and 
a Holiday Open House. For each sample party, Mead provides 
decorating ideas, serving suggestions, and delicious recipes—
everything people need for a memorable, stress-free get-togeth-
er. Throughout, more than 350 gorgeous color photographs by 
Quentin Bacon inspire readers and illustrate each party idea.  

Complete with a comprehensive source guide as well as lots 
of practical tips on last-minute entertaining, stocking a bar, 
storage, linens and candles, and more, Entertaining Simple is 
simply indispensable for everyone who loves to entertain.

Matthew Mead (Concord, NH) is a popular lifestyle and entertaining authority. 
Currently a contributing editor to Country Home magazine, he got his start at Mary 
Emmerling’s Country and has written for many other shelter and women’s maga-
zines. Mead has also produced catalogs for companies such as Pottery Barn and 
Target and has created products for Waterford/Wedgwood. His books include 
Easter Eggs (978-0-8118-5943-1), Gifts from Nature (978-0-517-70689-3), and 
Cakes for Kids (978-0-8118-6190-8). His Web site is matthewmeadstyle.com.

Paperback Original

Entertaining Simple
Recipes, Menus, and Party Ideas  
for Every Kind of Gathering

Matthew Mead 
Photography by Quentin Bacon

A beautifully illustrated guide to parties that  
are simply great—from a rising lifestyle and  
entertaining guru

Marketing Campaign

• National Advertising Campaign 

• Local Author Appearances 

• National Publicity Campaign 

• Online Publicity and Promotion 

Paper/French Flaps • 978-0-470-17499-9
$24.95 US • $26.95 CAN
256 pages • 8 x 10 • 12 books per carton
56 recipes, 351 color photos
All Rights except Audio, Merchandising, TV/Film
COOKIng / EnTERTAInIng
OCTOBER / In stores October 20

Cooking
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The Sweeter Side of Amy’s Bread
Cakes, Cookies, Bars, Pastries, and More from New York City’s Favorite Bakery

Amy Scherber and Toy Kim Dupree

A famed New York bakery reveals the secrets of its signature pastries, 
cakes, and other sweet treats

Amy’s Bread is a New York institution—a bakery that serves over 55,000  
customers a month at its three retail locations in Manhattan and also supplies 
bread to more than 500 restaurants and stores. While Amy’s is famous for its 
bread, it’s also renowned for its sweeter side—scones, muffins, cookies, bars, 
biscotti, layer cakes, and other treats. Now, in this beautiful cookbook, Amy 
and her executive pastry chef show home cooks how to re-create 71 of the 
bakery’s trademark goodies, from tasty breakfast fare such as Cherry Cream 
Scones and Pecan Sticky Buns to delectable sweets like Double Chocolate 
Chip Cookies and Amy’s famous “Pink Cake.” Illustrated throughout with 
gorgeous color photographs and complete with recipes for some of Amy’s  
popular sandwiches and sandwich breads, this cookbook is a must for Amy’s 
fans and home bakers everywhere.

Amy Scherber (New York, NY) is the owner of Amy’s Bread, which opened its first store in 1992. 
Amy and her bakery are featured frequently in the print media and on television. Toy Kim Dupree 
(New York, NY) currently serves as the Executive Pastry Chef and General Manager of Amy’s Hell’s 
Kitchen location. Together, they also wrote Amy’s Bread (978-0-688-12401-4).

Hardcover • 978-0-470-17074-8
$34.95 US • $37.95 CAN
272 pages • 8 x 10 • 12 books per carton
71 recipes, 93 color photos
All Rights except Audio, Merchandising, 
TV/Film
COOKIng / METHODS / BAKIng
OCTOBER / In stores October 20

Cooking

Hardcover/DVD 
978-0-7645-7281-4

$34.95 US • $37.99 CAN

Hardcover • 978-0-7645-7645-4
$40.00 US • $47.99 CAN

Hardcover • 978-0-471-42807-7
$45.00 US • $49.99 CAN

Bestselling Baking Backlist
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California Pizza Kitchen  
Family Cookbook
Larry Flax and Rick Rosenfield 
Photography by Lucy Schaeffer

Families will turn mealtimes into fun times  
with this all-new cookbook from the popular  
restaurant chain

Known for its unique and creative pizzas, California  
Pizza Kitchen is one of America’s favorite restaurant 

chains, with hundreds of locations across the country. In  
this encore to their hugely successful California Pizza Kitchen 
Cookbook, which has sold 250,000 copies, CPK’s founders 
again share their secrets for great pizza making, with a  
special emphasis on kid-friendly recipes that families can 
make and enjoy together. People will find recipes for Jamaican 
Jerk Chicken Pizza and other signature CPK pies, special 
themed pizzas for the Fourth of July and other holidays, and  
a whole chapter of CPKids Pizza Party recipes. In addition  
to pizzas, the book also includes recipes for some of CPK’s  
popular entrées, panini sandwiches, sides, and desserts,  
including dessert “pizzas” like S’mores Pizza. Featuring 
vibrant color photography throughout and nearly 50 recipes 
with easy-to-follow steps, this terrific cookbook helps kids  
and parents have fun together in the kitchen—and create  
great, restaurant-quality pizzas at home.

Larry Flax (Los Angeles, CA) and Rick Rosenfield (Los Angeles, CA), the 
cofounders and co-CEOs of California Pizza Kitchen, were friends and law 
partners before trading in the courtroom for the dining room. They opened 
the first CPK in Beverly Hills in 1985, and the chain has now grown to more 
than 230 restaurants in 30 states and eight countries, including 25 CPK 
ASAP quick-service locations. In addition, Kraft Foods Global, Inc., manufac-
tures and distributes a line of CPK premium frozen pizzas nationwide. Larry 
and Rick are also the authors of The California Pizza Kitchen Cookbook  
(978-0-02-860988-1) and California Pizza Kitchen Pasta, Salads, Soups, and 
Sides (978-0-688-16466-9).

Marketing Campaign

• National Advertising Campaign 

• National Publicity Campaign 

• Online Publicity and Promotion 

•  Cross-Promotion with California  
Pizza Kitchen 

Hardcover • 978-0-470-22939-2

$19.95 US • $21.95 CAN

128 pages • 7 x 8 • 18 books per carton

47 recipes, 44 color photos

All Rights except Merchandising, TV/Film

COOKIng / COURSES & DISHES / PIzzA

AUgUST / In stores August 18

Also Available

Hardcover • 978-0-02-860988-1

$22.00 US • $25.99 CAN
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Mr. Boston
Official Bartender’s Guide
Mr. Boston and Anthony Giglio

The new updated edition of America’s bestselling 
drink-mixing guide

America’s favorite drink-mixing guide since 1935, Mr. 
Boston: Official Bartender’s Guide has been the resource 

of choice for generations of professionals and amateurs alike. 
Now this classic is better than ever, with updated information, 
200 new drink recipes, and new photography. More than 1,400 
recipes range from classic cocktails to today’s trendiest drinks, 
all presented alphabetically with clear, easy-to-follow instruc-
tions. With the latest lowdown on liquors, beers, and wines,  
plus savvy advice on equipment, bar setup, and more,  
Mr. Boston has it all.

Mr. Boston, part of the Barton Brands group, has been a widely recognized 
name in the bartending world for more than 70 years. The Mr. Boston brand 
includes a range of liquors and prepared cocktails as well as this 67th 
printing of The Official Bartender’s Guide.

Marketing Campaign

• National Advertising Campaign 

• National Publicity Campaign 

• Online Publicity and Promotion 

Hardcover • 978-0-470-39065-8

$14.95 US • $15.95 CAN 

288 pages • 4 x 7 1⁄ 8 • 48 books per carton 

1,400+ recipes, 32 color photos,  

37 B&W illustrations

All Rights 

Prior Edition: 978-0-7645-9732-9

COOKIng / BEVERAgES / BARTEnDIng

nOVEMBER / In stores November 17

Cooking

Also Available
Hardcover/Lay-flat binding 
978-0-471-97302-7
$19.95 US • $21.99 CAN
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WineWise
Steven Kolpan, Brian H. Smith, Michael A. Weiss,  
and The Culinary Institute of America

A complete consumer guide to the world of wine, from the authors of the 
classic Exploring Wine

Exploring Wine has long been the standard wine reference for sommeliers, chefs, 
and culinary students. Now, the authors of Exploring Wine have at last created 
an authoritative wine reference specifically for ordinary wine drinkers. Drawing 
on their unrivaled oenological expertise, the authors deliver all the information 
people need to appreciate wine in all its varieties, select the best bottles at the best 
prices, and more thoroughly enjoy wine with food. Written in a friendly, conversa-
tional style and illustrated throughout with full-color photographs and maps, the 
book offers a detailed look at today’s wine grape varietals, profiles all of the world’s 
major wine regions, provides in-depth guidance on ordering wine in restaurants 
and pairing wine with food, and even features an extensive list of the authors’ 
favorite bargain-priced wines.

Steven Kolpan (West Hurley, NY), Brian H. Smith (Kingston, NY), and Michael A. weiss 
(Rhinebeck, NY) have been professors of wine studies at The Culinary Institute of America 
for nearly two decades. Together, they collaborated on Exploring Wine: The Culinary Institute of 
America’s Complete Guide to Wines of the World (978-0-471-35295-2), now in its second edition.
For information on The Culinary Institute of America, please see below.

Frozen Desserts
Francisco J. Migoya and The Culinary Institute of America

The definitive guide to producing frozen desserts

Frozen desserts are an essential part of every pastry chef’s repertoire, but until 
now, there has been no comprehensive guide to creating them. This indispens-
able resource from The Culinary Institute of America and former French Laundry 
Executive Pastry Chef Francisco Migoya fills that gap, offering detailed instruc-
tions for producing all types of frozen desserts, from ice creams, sorbets, and gelato 
to granités, mousses, bombes, and semifreddi. It covers both modern and tradi-
tional techniques, offers in-depth guidance on perfecting dessert production and 
troubleshooting problems, and provides nearly 200 stellar recipes for frozen dessert 
bases as well as plated desserts and savory items. Throughout, 125 striking full-
color photographs illustrate techniques and finished desserts.

Francisco J. Migoya (Hyde Park, NY) is currently an Assistant Professor of Café Operations at The 
Culinary Institute of America. Trained in France and at the CIA’s Mexico City program, he served as 
Executive Pastry Chef at Thomas Keller’s French Laundry as well as Bouchon Bakery and Bouchon 
Bistro. He has also worked as a pastry chef at New York City’s Veritas and The River Café. 
Founded in 1946, The Culinary Institute of America is an independent, not-for-profit college  
offering bachelor’s and associate degrees, as well as certificate programs, in culinary arts or  
baking and pastry arts. A network of more than 37,000 alumni in foodservice and hospitality has 
helped the CIA earn its reputation as the world’s premier culinary college. Visit the CIA online at 
www.ciachef.edu.

Hardcover • 978-0-471-77064-0
$29.95 US • $32.95 CAN

384 pages • 8 1⁄ 2 x 10 7⁄ 8 • 6 books per carton
313 color photos, 32 maps, 10 illustrations

All Rights except All Electronic, Audio, 
Merchandising, TV/Film

COOKIng / BEVERAgES / wInE & SPIRITS
SEPTEMBER / In stores September 16

Hardcover • 978-0-470-11866-5
$60.00 US • $66.00 CAN

448 pages • 8 1⁄ 2 x 10 7⁄ 8 • 6 books per carton
193 recipes, 125 color photos

All Rights except All Electronic, Audio, 
Merchandising, TV/Film

COOKIng / COURSES & DISHES / 
DESSERTS

SEPTEMBER / In stores September 2
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Betty Crocker’s Guide to Easy Entertaining
Facsimile Edition

Betty Crocker Editors

An authentic reproduction of a 1959 classic—a treat for anyone  
who remembers the book from childhood or loves the idea of  
fifties-style entertaining

Building on the strong performance of previous Betty Crocker facsimile  
editions, such as Betty Crocker’s Cookbook for Boys and Girls (250,000  
copies sold) and Betty Crocker’s Cooky Book (over 350,000 copies sold), Betty 
Crocker’s Guide to Easy Entertaining is sure to be another hit among baby 
boomers and fans of fifties style. Filled with color photographs, evocative 
illustrations, savvy advice, and time-tested recipes, it details how to become 
“the hostess with the mostest” back in the era of I Love Lucy. The book 
explains how to throw all kinds of parties—from dinners and buffets to  
barbecues, brunches, and potlucks—and offers a primer on entertaining  
etiquette. The recipes included—such as Vichyssoise, Parmesan Oven-Fried 
Chicken, Gourmet Potato Salad, Herb Batter Bread, and Baked Alaska Angel 
Food Cake—may have originated a half century ago, but they still have  
plenty of appeal. For anyone who loves to entertain, this time capsule from 
the 1950s is packed with nostalgic allure and great party ideas.

Hardcover/Spiral-bound • 978-0-470-38626-2
$16.95 US • $18.95 CAN
160 pages • 5 1⁄ 4 x 7 11⁄ 16 • 28 books per carton
89 recipes, 11 color photos,  
208 color illustrations
All Rights
COOKIng
SEPTEMBER / In stores September 2

Other Betty Crocker Facsimile Cookbooks

Hardcover/Spiral-bound 
978-0-7645-2634-3

$16.95 US • $18.99 CAN

Binder • 978-0-02-862771-7
$29.95 US • $32.95 CAN

Hardcover/Spiral-bound  
978-0-7645-6637-0

$24.95 US • $26.99 CAN
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The bestselling beginner cookbook—a million  
copies sold—now extensively updated for a new 
generation of cooks

Surveys show that many people have limited kitchen skills, 
with 50 percent of people today knowing less about 

cooking than previous generations. Betty Crooker Cooking 
Basics is designed expressly for people who don’t know how 
to prepare their favorite foods—students, recent grads, newly- 
weds, retirees, or anyone new to cooking. It showcases over 
100 essential recipes for novice cooks—and shows step by step 
exactly how to prepare them.

This completely revised and updated edition has been exten-
sively retooled to reflect contemporary tastes and make it 
even easier to use. Fully 50 percent of the recipes are new, 
which means the book now includes dishes such as Pad Thai, 
Curried Peppers and Edamame, and Chipotle and Black Bean 
Burritos alongside traditional favorites such as Meat Loaf, 
Mom’s Macaroni and Cheese, and Scrambled Eggs. There’s a 
color photograph of every finished dish, as well as photographs 
demonstrating how-to steps and illustrating equipment and 
ingredients—525 images in all. A special chapter on entertain-
ing offers foolproof menus, recipes, shopping lists, and game 
plans for three popular get-togethers—Thanksgiving dinner,  
a do-ahead lasagna dinner, and a weekend brunch.

Betty Crocker Cooking Basics provides lots more than just 
recipes. New cooks get illustrated guidance on kitchen equip-
ment and techniques, a glossary of ingredients and food terms, 
and tips on everything from measuring flour to setting up 
a grill. In short, this unique cookbook delivers everything 
people need to learn their way around the kitchen and start 
cooking with confidence.

Marketing Campaign

•  National Advertising Campaign 

•  National Publicity Campaign 

•  Syndicated Print Feature 

•   Online Publicity and Promotion 

•  Collaborative Media Campaign  
with General Mills 

•  Cross-Promotion with General Mills 

Hardcover/Spiral-bound • 978-0-470-11135-2

$25.95 US • $28.95 CAN

288 pages • 8 x 10 • 12 books per carton

110 recipes, 525 color photos

All Rights

Prior Edition: 978-0-02-862451-8

COOKIng

SEPTEMBER / In stores September 2

Betty Crocker Cooking Basics
Recipes and Tips to Cook with Confidence 
Second Edition

Betty Crocker Editors

Also Available

Binder • 978-0-7645-6877-0

$29.95 US • $32.99 CAN
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Betty Crocker Just Cupcakes
100 Recipes for the Way You Really Cook
Betty Crocker Editors

A cute little cookbook filled with everyone’s favorite sweet treats— 
cupcakes!
It’s no surprise cupcakes are so popular—they’re petite, they’re sweet, and they’re 
perfect for parties, snacks, desserts, and any other time people need a treat. This 
new cookbook from Betty Crocker gives cupcake fans 100 great recipes, from 
easy everyday treats like Chocolate Chip Cheesecake Swirl Cupcakes to elegant 
special-occasion sweets like Baby Bootie Shower Cakes. With chapters devoted 
to holidays and kid fun, there’s a cupcake for everyone, no matter what the occa-
sion. Illustrated throughout with 39 adorable full-page color photographs and 
featuring savvy tips on batters, fillings, frostings, and decorations, it’s just what 
today’s home cooks need to rediscover the joy of cupcakes.

Betty Crocker Small Bites
100 Recipes for the Way You Really Cook
Betty Crocker Editors

A fresh collection of finger foods that are easy to make and fun to eat
Whether people are planning a party or hungry for a snack, finger foods are the 
perfect choice. They’re a cinch to make and utterly irresistible—nobody can eat 
just one. This new cookbook is packed with 100 terrific recipes for all kinds of 
bite-sized delights—savory puffs, baby sandwiches, kabobs, antipasti, tapas, and 
mini desserts. Impress cocktail party guests with fancy treats like Bacon-Wrapped 
Figs and Mini Almond Cheesecakes, or satisfy a hungry game-day crowd with 
nibbles like Chipotle-Bell Pepper Nachos and Shrimp with Bourbon Cocktail 
Sauce. Illustrated with 30 tempting food photographs and featuring lots of tips, 
do-aheads, and substitutions, this is the perfect cookbook for everyone who loves  
to entertain.

Hardcover/Spiral-bound • 978-0-470-32729-6
$14.95 US • $15.95 CAN
160 pages • 5 1⁄ 2 x 8 1⁄ 2 • 40 books per carton
100 recipes, 39 color photos
All Rights except Electronic
COOKIng  /DESSERTS
SEPTEMBER / In stores September 9

Hardcover/Spiral-bound • 978-0-470-32933-7
$14.95 US • $15.95 CAN
160 pages • 5 1⁄ 2 x 8 1⁄ 2 • 40 books per carton
100 recipes, 30 color photos
All Rights except Electronic
COOKIng / COURSES & DISHES / APPETIzERS
SEPTEMBER / In stores September 9

978-0-470-17351-0
$14.95 US 
$15.95 CAN

978-0-470-17350-3
$14.95 US  
$15.95 CAN

978-0-470-27879-6
$14.95 US  
$15.95 CAN

978-0-470-17349-7
$14.95 US 
$15.95 CAN

978-0-470-17352-7
$14.95 US  
$15.95 CAN

978-0-470-27878-9
$14.95 US 
$15.95 CAN

Also Available
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Betty Crocker  
30-Minute Meals for Diabetes
Betty Crocker Editors

150 fast, family-friendly recipes that taste great—
and promote healthy glucose levels

For the estimated 20 million Americans with diabetes, 
eating healthy can sometimes seem like a chore. This 

cookbook from the experts at Betty Crocker makes it easier 
than ever to keep blood sugar under control—and the whole 
family happy. All recipes in the book are ready in no more 
than 30 minutes, and many cook up in 20 or less—which 
makes this book ideal for today’s hectic lifestyles. Even bet-
ter, delicious choices including sandwiches, pasta, and pizza 
are perfect for the entire family—and ensure that no one will 
feel deprived.

With Betty Crocker 30-Minute Meals for Diabetes, healthy 
crowd-pleasing meals are a snap. From Grilled Stuffed Tuna 
Melts, Sweet and Spicy Chicken Salad, and Pork Lo Mein to 
Cheesy Steak and Potato Skillet, Spinach-Shrimp Pizza, and 
Chicken Linguine Alfredo, the tempting recipes here feature 
complete nutrition information—including Exchanges and 
Carbohydrate Choices—as well as tips on carb-conscious accom-
paniments and sides. The book also includes lots of smart advice 
on managing diabetes, with pointers on counting carbohydrates, 
using the new Plate System to gauge nutritional balance, dining 
in restaurants, and stocking a diabetes-friendly pantry. Packed 
with 41 beautiful color photographs that reveal just how tasty 
healthy eating can be, this book is an indispensable kitchen 
companion for anyone with diabetes.

Marketing Campaign

•  National Advertising Campaign 

•  National Publicity Campaign 

•  Online Publicity and Promotion 

•  Collaborative Media Campaign  
with General Mills 

•  Cross-Promotion with General Mills 

Hardcover/Spiral-bound • 978-0-470-19117-0

$19.95 US • $21.95 CAN

224 pages • 8 x 9 • 12 books per carton

150 recipes, 41 color photos

All Rights

COOKIng / HEALTH & HEALIng /  

DIABETIC & SUgAR-FREE

SEPTEMBER / In stores August 25

Also Available

Hardcover • 978-0-7645-6704-9

$24.95 US • $26.99 CAN



22  /  Wiley Consumer Trade Books

Pillsbury Best of the  
Bake-Off® Cookbook
Recipes from America’s Favorite  
Cooking Contest

Pillsbury Editors

Now updated with new recipes and photographs, 
this cookbook classic showcases the best-ever 
dishes from America’s favorite cooking contest

The Pillsbury Bake-Off® is an American institution—a 
hugely popular contest for real home cooks around the 

nation, all vying for a $1 million grand prize. From the first 
contest in 1949 to the 43rd in 2008, Americans have loved 
the Bake-Off®, which celebrates creativity in the kitchen 
while providing the high-stakes excitement of a television 
reality show.

This is our flagship Pillsbury Bake-Off® cookbook, and this 
completely revised edition expands on the success of its pre-
decessor, which has sold 300,000 copies. Inside, Bake-Off® 
fans will find 410 recipes that are as easy to prepare as they 
are inventive and delicious. A special chapter features all the 
$1 million grand-prize winners and highlights the 14 recipes 
voted into the Bake-Off® Hall of Fame, including perennial 
favorites like Ella Helfrich’s Tunnel of Fudge Cake from 
1966 and Edna Walker’s Magic Marshmallow Crescent Puffs 
from 1969. For people looking for quick and tasty mealtime 
options, there are lots of choices—snacks, appetizers, salads, 
soups, sandwiches, main dishes, and sides. And if it’s a sweet 
treat they’re after, watch out—this book is packed with 
delectable recipes for breads, sweet rolls, cookies, bars, cakes, 
tortes, pies, and tarts.

Illustrated throughout with vibrant color photographs—includ-
ing 30 percent that are all-new—and featuring profiles that high-
light individual contestants and special moments in Bake-Off® 
history, this cookbook is a must for all Bake-Off® fans. It’s full of 
deliciously creative dishes that will delight family and friends—
and may even provide the inspiration people need to develop 
their own million-dollar recipe!

Marketing Campaign

•  National Advertising Campaign 

•  National Publicity Campaign 

•  Online Publicity and Promotion 

•  Collaborative Media Campaign  
with General Mills 

•  Cross-Promotion with General Mills

Hardcover • 978-0-470-19442-3

$29.95 US • $32.95 CAN

384 pages • 8 x 9 • 8 books per carton

410 recipes, 120 color photos

All Rights

Prior Edition: 978-0-7645-8858-7

COOKIng / METHODS / BAKIng

OCTOBER / In stores October 6
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Science

Experimental Man
Cell by Cell, What One Man’s Body Says About His Destiny,  
Your Future Health, and Our Toxic World

David Ewing Duncan

Bestselling author David Ewing Duncan takes the ultimate high-tech 
medical exam, investigating the future impact of what’s hidden deep 
inside all of us

David Ewing Duncan takes “guinea pig” journalism to the cutting edge of 
science, building on award-winning articles he wrote for Wired and National 
Geographic, in which he was tested for hundreds of chemicals and genes asso-
ciated with disease, emotions, and other traits. Expanding on these tests, he 
examines his genes, environment, brain, and body, exploring what they reveal 
about his and his family’s future health, traits, and ancestry, as well as the 
profound impact of this new self-knowledge on what it means to be human.

David Ewing Duncan (San Francisco, CA) is the Chief Correspondent of public radio’s Biotech Nation 
and a frequent commentator on NPR’s Morning Edition. He is a contributing editor to Portfolio, 
Discover, and Wired and a columnist for Portfolio. His books include the international bestseller 
Calendar: Humanity’s Epic Struggle to Determine a True and Accurate Year (978-0-380-79324-2). He 
is a former special producer and correspondent for ABC’s Nightline, and appears regularly on CNN 
and programs such as Today and Good Morning America.

The Noble Lie
When Scientists Give the Right Answers for the Wrong Reasons

Gary Greenberg

From notorious science writer Gary Greenberg—a controversial look  
at how we too often turn to science to resolve moral questions it can 
never answer

Is homosexuality genetic? Is addiction a disease or a moral failing? When does 
life begin? Or definitively end? In a society where pronouncements about 
what is wrong with us and how we should live are always suspect, we turn to 
science for a truth that cannot be contested. But have we come to expect too 
much from science, asking questions that have no scientific answers? Few  
science writers can captivate and astonish like Gary Greenberg, and in this 
book, he follows one story after another that will challenge readers of every 
stripe to reconsider their most firmly held beliefs.

gary greenberg (New London, CT) has written for Harper’s, the New Yorker, Wired, Rolling Stone, 
and Mother Jones, where he is a contributing writer. His reporting has been reprinted and antholo-
gized in The Best Science and Nature Writing 2002 and elsewhere.

Hardcover • 978-0-470-17678-8
$25.95 US • $28.95 CAN

288 pages • 6 1⁄ 8 x 9 1⁄ 4 • 14 books per carton
All Rights except All Electronic, Audio, 

Merchandising, TV/Film
SCIEnCE

OCTOBER / In stores October 13

Hardcover • 978-0-470-07277-6
$25.95 US • $28.95 CAN

256 pages • 6 1⁄ 8 x 9 1⁄ 4 • 16 books per carton
All Rights except 1st Serial

SCIEnCE / CURREnT AFFARIS
SEPTEMBER / In stores September 15
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The Pleasure Instinct
Why We Crave Adventure, Chocolate, Pheromones, and Music
Gene Wallenstein, PhD

An immensely fascinating look at the origins and evolutionary purpose  
of human pleasure
From our enjoyment of music to our cravings for chocolate, from our love for 
children and family to our attraction to things of beauty, this book embarks on an 
intriguing and accessible exploration of the purpose of pleasure in our lives and in 
human history. How did pleasure evolve and why? How does it develop in children? 
How does the pursuit of pleasure play a critical role in brain development? The 
Pleasure Instinct explores everything we need to know about our urge to feel good.

gene wallenstein, PhD (Providence, RI), is an internationally recognized neuroscientist and expert 
on the biology of emotions. A Harvard-educated pioneer in the emerging field of cognitive neuro-
biology, he is the director of the Cognitive Neurobiology Institute, a private consulting firm that 
partners scientists and policymakers in mental health advocacy.

The Fifth Postulate
How Unraveling a Two-Thousand-Year-Old Mystery  
Unraveled the Universe
Jason Socrates Bardi

A deftly told tale of the 19th-century geniuses who solved the world’s oldest 
unsolved math problem, sparking a disruptive scientific revolution
Euclidean geometry has been profoundly influential for centuries, but its Fifth 
Postulate (which asserts that two parallel lines will never intersect) eluded all 
attempts to prove it. What happened when three 19th-century mathematicians 
realized that there was no way to prove the Fifth Postulate and that it ought to be 
discarded—along with everything they’d come to “know” about geometry? Jason 
Socrates Bardi shares the dramatic story of the moment that the tangible and eas-
ily understood world we live in gave way to the strange, mind-blowing world of 
relativity, curved space, and more.

Jason Socrates Bardi (College Park, MD) is the author of The Calculus Wars (978-1-56025-992-3).

Paperback Original

Astronomy
A Self-Teaching Guide
Seventh Edition
Dinah L. Moché, PhD

A perennial bestseller—200,000 copies sold in previous editions —now  
extensively updated
For a generation, Astronomy: A Self-Teaching Guide has introduced hundreds 
of thousands of readers worldwide to the night sky. Now this classic beginner’s 
guide has been completely revised with over 100 new photos and illustrations, 
including a full-color insert; reviews of the newest telescopes and spacecraft; and 
an overview of the best astronomy Web sites. Packed with valuable tables, charts, 
and star and moon maps, this guide covers the essentials of an introductory col-
lege-level astronomy course, while letting self-learners proceed at their own pace.

Dinah L. Moché, PhD (Rye, NY), is Professor of Physics and Astronomy at the City University of 
New York and an award-winning author and lecturer. Her books have sold over ten million copies in 
seven languages.

Hardcover • 978-0-471-61915-4
$24.95 US • $26.95 CAN
256 pages • 6 1⁄ 8 x 9 1⁄ 4 • 16 books per carton
All Rights except Audio, Merchandising, TV/Film
SCIEnCE / PSYCHOLOgY
DECEMBER / In stores December 22

Hardcover • 978-0-470-14909-6
$27.95 US • $30.95 CAN • No UK Sales
272 pages • 6 1⁄ 8 x 9 1⁄ 4 • 16 books per carton
All Rights except Audio, Translation, Merchandising, 
TV/Film
SCIEnCE / MATH
DECEMBER / In stores December 10

Paper • 978-0-470-23083-1
$19.95 US • $21.95 CAN
368 pages • 7 1⁄ 2 x 9 1⁄ 4 • 24 books per carton
107 B&W photos, 123 B&W illustrations, 4 pages of 
color photos • All Rights
Prior Edition: 978-0-471-26518-4
SCIEnCE / ASTROnOMY
FEBRUARY / In stores February 3, 2009
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True Crime

Now in Paperback

Inside the Mind of BTK
The True Story Behind the Thirty-Year Hunt for the Notorious 
Wichita Serial Killer
John Douglas and Johnny Dodd 

“ Riveting! . . . A laser on one of the most fascinating and disturbing serial 
killers of our time.”    —Lisa Gardner, author of Hide 

This is the true story of how FBI profiler John Douglas tracked and participated in the 
hunt for one of the most notorious serial killers in U.S. history. For 31 years, a man 
who called himself BTK (Bind, Torture, Kill) terrorized the city of Wichita, Kansas, 
sexually assaulting and strangling a series of victims. After disappearing for nine years, 
he suddenly reappeared, claiming that he had committed other crimes for which he 
had not been given credit. When he was finally captured, BTK was revealed to be 
Dennis Rader, a 61-year-old church-going, married man with two children.

John Douglas (Fredericksburg, VA), a former FBI agent and pioneer serial killer profiler, is one of the most 
successful true crime authors in the country. Johnny Dodd (Los Angeles, CA) is a writer at People magazine.

Bayou of Pigs
The True Story of an Audacious Plot to Turn a Tropical Island  
into a Criminal Paradise
Stewart Bell

The story of how a criminal Shangri-La almost happened
In 1981, a small but heavily armed force of misfits from the United States and 
Canada set off on an unlikely mission: to invade the impoverished Caribbean 
island of Dominica, overthrow its government in a coup d’état, and install a new 
bought-off prime minister. For two years, the gangleaders recruited manpower, 
wooed investors, forged links with the mob, stockpiled weapons, and planned 
their assault. They called it Operation Red Dog. They were going to make mil-
lions. All that stood in their way were two federal agents from Louisiana on the 
biggest case of their lives. Bayou of Pigs tells a remarkable story of foreign mili-
tary intervention, revolutionary politics, greed, treachery, stupidity, deceit, and 
one of the most outlandish crimes ever attempted: the theft of a nation.

Stewart Bell (Toronto, ON) is the author of Cold Terror (978-0-470-84056-6).

Paperback Original

Poison
From Steeltown to the Punjab, the True Story of a Serial Killer
Jon Wells

Canada’s award-winning crime writer takes on a transatlantic serial killer
One of six book-length stories published in the Hamilton Spectator, Poison is a 
riveting piece of crime reporting that won a National Newspaper Award in 2004. 
Chronicling the life and crimes of serial murderer Sukhwinder Dhillon, who  
coolly dispatched two wives, two twin infants, and a friend just for insurance 
money, Poison details the trail that stretched from Canada to India, the work  
of the insurance claims investigator and the detectives who suspected wrong- 
doing, the forensics that sealed Dhillon’s fate, and the legal twists and turns of 
the double murder trial that followed.

Jon wells (Hamilton, ON, Canada) was named Journalist of the Year in 2004 for his “Sniper” 
serial, published in book format as Sniper (978-0-470-15546-2) in 2008.

Paper • 978-0-470-32515-5
$16.95 US • $18.95 CAN 

350 pages • 6 x 9 • 34 books per carton
All Rights 

Hardcover Edition 2007: 978-0-7879-8484-7
TRUE CRIME / MURDER 

SEPTEMBER / In stores August 29

Hardcover • 978-0-470-15382-6
$24.95 US • $21.95 CAN

272 pages • 5 1⁄ 2 x 8 1⁄ 2 • 22 books per carton
All Rights

TRUE CRIME / ORgAnIzED CRIME
SEPTEMBER / In stores September 22

Paper • 978-0-470-15548-6
$17.95 US • $19.95 CAN

320 pages • 5 5⁄ 16 x 8 3⁄ 8 • 36 books per carton
All Rights

TRUE CRIME / MURDER
SEPTEMBER / In stores September 22
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All You Have to Do Is Listen
Music from the Inside Out

Rob Kapilow

An exciting new guide to listening to music from the highly acclaimed 
creator and star of “What Makes It Great®,” heard and enjoyed by  
millions on NPR

Rob Kapilow has often been compared to Leonard Bernstein in his ability to 
help novice listeners enjoy classical music. In this book, he uses fresh lan-
guage and new approaches to help enrich the musical experience of today’s lis-
teners. Musical examples, with an animated scroll to aid those unaccustomed 
to reading music, will be available for download via a companion Web site. 
This is the latest book in the Wiley/Lincoln Center Publishing Alliance.

“ Kapilow gets audiences in tune with classical music at a deeper and more 
immediate level than many of them thought possible.”

—Los Angeles Times

Rob Kapilow (River Vale, NJ) is a composer, conductor, pianist, and music commentator. His “What 
Makes It Great®,”     which began on NPR, has been developed into full-length concert evenings that 
are a mainstay of Lincoln Center’s Great Performers series and the Celebrity series of Boston, as 
well as into CD recordings and video podcasts. He has been featured in the print media and on 
television, including NBC’s Today show.

Man of the People
The Maverick Life and Career of John McCain 
Revised & Updated

Paul Alexander

An inside account of the life of presidential hopeful John McCain—now 
abridged, revised, and updated

In this new paperback edition, Paul Alexander sets the stage for where 
McCain is now—the presumptive 2008 Republican presidential nominee. As 
the presidential race heats up and the economy sags farther into recession, 
McCain will be in the spotlight as a national leader, a true patriot (he has been 
awarded the Silver Star, the Bronze Star, the Legion of Merit, the Purple Heart, 
and the Distinguished Flying Cross), and a maverick whose bipartisanship has 
not just been political, but sincere. With new material that addresses the 2004 
and 2006 elections, McCain’s position on the war in Iraq, and legislation such 
as the McCain-Kennedy immigraton bill, Alexander takes us inside McCain’s 
personal and professional life to shed fresh light on one of the nation’s most 
important political leaders.

Paul Alexander (New York, NY) is a freelance journalist whose work has appeared in publications 
such as the New York Times and Rolling Stone. Alexander is also the author of biographies on 
James Dean, Sylvia Plath, and J. D. Salinger. 

Hardcover • 978-0-470-38544-9
$25.95 US • $28.95 CAN
256 pages • 6 1⁄ 8 x 9 1⁄ 4 • 16 books per carton
All Rights except Merchandising, TV/Film
MUSIC / APPRECIATIOn
SEPTEMBER / In stores September 22

Paper • 978-0-470-39070-2
$14.95 US • $15.95 CAN
224 pages • 6 x 9 • 36 books per carton
All Rights except Merchandising, TV/Film
Hardcover Edition 2002: 978-0-471-22829-5
First Paperback Edition 2004: 
978-0-471-47545-3
BIOgRAPHY & AUTOBIOgRAPHY
JUnE / In stores June 20
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Who are Israel’s most dangerous enemies? Not 
Hamas and other Palestinian terrorists, argues Alan 

Dershowitz. In this passionate and powerfully written new 
book, he challenges those he considers to be the most criti-
cal threat to the existence of Israel, including Jimmy Carter 
and other Western leaders who would delegitimize Israel as 
an apartheid regime subject to the same fate as white South 
Africans; Israel’s academic enemies, led by professors Stephen 
Walt and John Mearsheimer, who would accuse Israel’s sup-
porters of dual loyalty—or even disloyalty—to America; 
certain religious groups, such as the Presbyterian Church, 
which would divest from Israel—and Israel alone—for its 
alleged human rights violations; and Iran, led by Mahmoud 
Ahmadinejad, which threatens Israel with the possible devel-
opment of nuclear weapons that it has publicly warned it 
could use against the Jewish state.

At a time when the future existence of Israel is increasingly 
imperiled, Dershowitz persuasively demonstrates that these 
enemies of Israel are also enemies of peace, who imperil not 
only Israel but the rest of the world. With this book, he changes 
both the tone and focus of the debate about the country’s adver-
saries. Dershowitz is at his outspoken, thought-provoking best 
in a book that will spark controversy and lively discussion 
across the entire spectrum of opinion on the Middle East.

Alan Dershowitz (Cambridge, MA), the Felix Frankfurter Professor of Law at 
Harvard Law School, is one of the country’s foremost appellate lawyers and a 
distinguished defender of individual liberties. He appears frequently on televi-
sion and has contributed articles to the New York Times and other newspapers 
and magazines. His many books include the New York Times bestsellers The 
Case for Israel (978-0-471-67952-3) and Chutzpah (978-0-671-76089-2) as well 
as Blasphemy (978-0-470-08455-7), The Case for Peace (978-0-470-04585-5), 
Preemption (978-0-393-32934-6) and Finding Jefferson (978-0-470-16711-3).

The Case Against  
Israel’s Enemies
Alan Dershowitz

The New York Times bestselling author of  
The Case for Israel takes on the greatest  
threats faced by Israel today

Marketing Campaign

•  National Advertising

•  National Author Publicity 

•  National Radio Tour

•  Original Author Articles Available  
for Syndication

•  Online Publicity and Promotion

•  Author Events

•  BEA Featured Title

Hardcover • 978-0-470-37992-9

$25.95 US • $28.95 CAN

256 pages • 6 1⁄ 8 x 9 1⁄ 4 • 16 books per carton

All Rights except Merchandising, TV/Film
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A Season of Splendor
The Court of Mrs. Astor in Gilded Age New York
Greg King

The splendor and the excesses of the 400 Families
Even after a hundred years, New York’s 400 Families continue to captivate  
readers. This book brings to life this extraordinary era, from the people and their  
delicious scandals to their extravagant palaces and opulent balls—a time when 
Mrs. Astor held sway, the Vanderbilts rebuilt society, and New York was the 
most glamorous, most envied, and most condemned city in America.

greg King (Everett, WA) is the author of the British bestseller The Duchess of Windsor: The 
Uncommon Life of Wallis Simpson (978-0-8065-2464-1), as well as The Court of the Last Tsar 
(978-0-471-72763-7), The Fate of the Romanovs (978-0-471-20768-9), and Twilight of Splendor 
(978-0-470-04439-1). He has appeared as an on-screen commentator for the BBC, the Discovery 
Channel, and A&E.

Tightrope
Six Centuries of a Jewish Dynasty
Michael Karpin

Jewish history from the Middle Ages to the present, told through the  
captivating story of one family
A chance meeting with a Backenroth family member spurred Michael Karpin to 
years of research that spanned the globe and several centuries. In Tightrope, he 
shares their sweeping family saga, offering a unique portrait of Jewish life through 
such pivotal events as the migration from western to eastern Europe, the birth 
of Zionism, and the Holocaust, when family solidarity and determination saved 
many, who then scattered across the globe, establishing their lives anew.

Michael Karpin (Tel Aviv, Israel) has been a television and radio news reporter and anchor for 
more than 30 years. His books include The Bomb in the Basement: How Israel Went Nuclear and 
What That Means for the World (978-0-7432-6595-9). His documentary, The Road to Rabin Square, 
has been broadcast on television in 15 countries and won prizes at leading international film 
festivals.

Now in Paperback

D-Day
Martin Gilbert

“Brilliant.” —The Jerusalem Post
The epic World War II Allied landings on the beaches of Normandy come to life 
in this incisive and dramatic account from acclaimed historian Martin Gilbert. 
Drawing on an incredible range of materials and with the help of 27 maps pre-
pared especially for this book, he provides new information on the intricate prep-
arations for Operation Overlord and captures the confusion, horror, and heroism 
of D-Day through new, vivid firsthand accounts.

“One of the most eminent historians of our time.”—Henry Kissinger

Sir Martin gilbert, one of the leading historians of the twentieth century, is the author of more 
than 80 books, including the official biography of Winston Churchill. His other books include In 
Search of Churchill (978-0-471-188072-2), The First World War (978-0-8050-7617-2), and The 
Second World War (978-1-84212-262-4), and he is also the author of 12 historical atlases, includ-
ing an atlas of the Second World War.

Hardcover • 978-0-470-18569-8
$35.00 US • $39.00 CAN • No UK Sales
528 pages • 6 1⁄ 8 x 9 1⁄ 4 • 10 books per carton
80 B&W photos
All Rights except 1st Serial, Audio, Merchandising, 
TV/Film, Translation
HISTORY / UnITED STATES
OCTOBER / In stores October 20

Hardcover • 978-0-470-17373-2
$35.00 US • $39.00 CAN
448 pages • 6 1⁄ 8 x 9 1⁄ 4 • 10 books per carton
30 B&W photos, 4 charts, 4 maps
All Rights except Audio, Merchandising, TV/Film
HISTORY / JUDAICA
OCTOBER / In stores September 29

Paper • 978-0-470-37301-9
$14.95 US • $15.95 CAN
240 pages • 5 1⁄ 2 x 8 1⁄ 2 • 44 books per carton
27 maps
All Rights except Merchandising, TV/Film
Hardcover Edition 2004: 978-0-471-42340-9
HISTORY / MILITARY
nOVEMBER / In stores November 3
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Now in Paperback

Never Give Up
My Stroke, My Recovery, and My Return to the NFL

Tedy Bruschi with Michael Holley 
Foreword by Tom Brady

“Compelling.” —Sports Illustrated

New England Patriots linebacker Tedy Bruschi, one of the most popular play-
ers in Pats history, suffered a stroke in February 2005. Telling the inspiring 
story of his amazing comeback and return to the game, Bruschi reveals how 
he and his family faced the physical and emotional challenges of this life-
threatening event, how he managed to rejoin the team just eight months later, 
and the powerful insights he gained along the way.

Tedy Bruschi (North Attleboro, MA) has been on the New England Patriots for 12 years, playing 
in five Super Bowls and winning three. He has also been named to the Pro Bowl. He is an official 
spokesman for the American Stroke Association. Michael Holley (Boston, MA) is the author of the 
New York Times bestseller Patriot Reign (978-0-06-075795-3). He cohosts the Dale & Holley show 
on Boston’s WEEI, the #1-rated sports radio station in America. The authors will donate a portion 
of their proceeds to the American Stroke Association.

Mr. Playboy
Hugh Hefner and the American Dream

Steven Watts

The real Hugh Hefner—the extraordinary inside story of an American icon

From his spectacular launch of Playboy magazine to the dizzying expansion 
of his Playboy empire to the recent success of The Girls Next Door on the E! 
network, Hugh Hefner has been a magnet for controversy, envy, and women 
for decades. Beyond the rotating beds, grotto hot tubs, and other colorful 
accoutrements of the ultimate playboy lifestyle, this controversial publisher 
stood at the forefront of tremendous cultural upheavals that reshaped America 
in the last half of the twentieth century—from sexual liberation to the rise 
of pop culture and consumer society. Who is the man behind the flamboyant 
public persona? Is he brilliant or just lucky? Is he a Bill Gates playing at James 
Bond or truly . . . Mr. Playboy?

Written with unprecedented access to Hefner and the Playboy empire, this 
book offers singular insights into the man, his life, and his influence on 
American culture.

Steven watts (Columbia, MO) is Professor of History at the University of Missouri. He is the author of 
four books, including The People’s Tycoon: Henry Ford and the American Century (978-0-375-40735-2) 
and The Magic Kingdom: Walt Disney and the American Way of Life (978-0-8262-1379-2).

Paper • 978-0-470-37354-5
$14.95 US • $15.95 CAN

288 pages • 6 x 9 • 24 books per carton
15 color photos

All Rights except Merchandising, TV/Film
Hardcover Edition 2007: 978-0-470-10869-7

SPORTS & RECREATIOn / FOOTBALL
AUgUST / In stores August 18

Hardcover • 978-0-471-69059-7
$30.00 US • $33.00 CAN

528 pages • 6 1⁄ 8 x 9 1⁄ 4 • 10 books per 
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plus color centerfold

All Rights except Merchandising, TV/Film, 
Translation
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Now in Paperback

Let’s Face It
90 Years of Living, Loving, and Learning
Kirk Douglas

Los Angeles Times bestseller! Legendary actor Kirk Douglas delivers his most 
personal and revealing memoir
A must-read for every fan, this engrossing memoir provides an indelible self-portrait 
of a great star and shares the wit and wisdom he has accumulated over a lifetime. 
Douglas explores the joys and sorrows of growing older, looks back at his childhood 
and his storied and colorful life in Hollywood, and shares reminiscences of his family 
and his friends. He also writes about his increasingly important Jewish faith and cur-
rent issues such as corporate greed, Hurricane Katrina, and the war in Iraq.

Kirk Douglas (Beverly Hills, CA) has been nominated for an Academy Award three times. He 
received the Presidential Medal of Freedom in 1981 and the National Medal of the Arts in  
2001. Douglas is the author of three previous bestselling memoirs, including The Ragman’s  
Son (978-0-671-73789-4). 

Now in Paperback

Everybody Wants Some
The Van Halen Saga
Ian Christe

The first definitive biography of the ultimate American rock band—now 
updated with a new chapter
Fresh from their 2007–08 reunion tour playing to sellout crowds and recent induc-
tion into the Rock and Roll Hall of Fame, Van Halen remains an outrageous force of 
nature. How did a pair of Dutch boys trained in classical music grow up to become 
the nucleus of the most popular American hard rock band of all time? Are all those 
stories about groupies, midgets, and contract riders true? The naked truth is play-
fully laid bare in this “highly recommended” (Chuck Klosterman, Esquire) book. 

Ian Christe (Brooklyn, NY) is the author of Sound of the Beast: The Complete Headbanging History 
of Heavy Metal (978-0-380-81127-4), the “bible” of heavy metal music and culture. He has written 
about music and technology for many publications and appears frequently on VH1, VH1-Classic, 
and MTV2. His Van Halen radio show airs weeknights on Sirius Satellite Radio.

Paperback Original

House and Philosophy
Everybody Lies
Edited by Henry Jacoby 
Series Editor: William Irwin

An unauthorized look at the philosophical issues raised by one of today’s 
most popular television shows: House
House is one of the top three television dramas on the air, pulling in more than 
19 million viewers for each episode. This latest book in the popular Blackwell 
Philosophy and Pop Culture series takes a deeper look at the characters and 
issues raised in this Emmy Award–winning medical drama, offering entertain-
ing answers to the fascinating ethical questions viewers have about Dr. Gregory 
House and his medical team.

Henry Jacoby (Goldsboro, NC) teaches philosophy at East Carolina University. He has published 
articles primarily on the philosophy of mind and was a contributor to South Park and Philosophy  
(978-1-4051-6160-2).

Paper • 978-0-470-37617-1
$14.95 US • $15.95 CAN
256 pages • 6 1⁄ 8 x 9 1⁄ 4 • 36 books per carton
30 B&W photos
All Rights except Merchandising, TV/Film
Hardcover Edition 2007: 978-0-470-08469-4
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SEPTEMBER / In stores September 22

Paper • 978-0-470-37356-9
$14.95 US • $15.95 CAN
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$17.95 US • $19.95 CAN
240 pages • 6 x 9 • 40 books per carton
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Addicted to Stress
A Woman’s 7-Step Program to Reclaim Joy and Spontaneity in Life
Debbie Mandel

A step-by-step program for curing conscious and unconscious stress addiction
Stress management specialist Debbie Mandel explains the habit-forming pressure 
of stress addiction and how to cure it, showing women how to overcome repetitive, 
destructive behaviors. She provides a program for self-empowerment, exercise and 
self-care, healthy narcissism, rekindled sensuality, and renewed humor in wom-
en’s relationships. The author explains the powerful, research-based relationship 
between food and mood, offers indispensable strategies for accepting constructive 
conflicts, and shows how to jumpstart sexual intimacy.

Debbie Mandel (Lawrence, NY) is the radio talk show host of a popular weekly health and  
fitness radio show on WGBB 1240 AM in Long Island, New York, which is also broadcast live on 
the Internet. She conducts stress management and relationship workshops for couples, women’s 
groups, and others.

The De-Stress Diva’s Guide to Life
77 Ways to Recharge, Refocus, and Organize Your Life
Ruth Klein

Simple, powerful strategies to feel healthier, happier, and more balanced at 
home and at work
A recent Gallup poll showed that 80 percent of workers feel stress on the job and 
50 percent reported needing help in learning how to manage stress. Women, who 
often attempt to balance family, friends, and careers, can be particularly hard hit. 
This book has the quick and easy answers they need to de-stress and refuel their 
lives. It shares 77 tips and techniques for overcoming common stressors—such as 
holidays, clutter, demanding family members, bills, diets, and colleagues—that 
readers can put to work immediately.

Ruth Klein (Santa Monica, CA) is a life coach, author, and speaker. She has appeared on CNBC, 
and her advice has appeared in O: The Oprah Magazine, Redbook, the Wall Street Journal, the Los 
Angeles Times, the Chicago Tribune, Family Circle, Child Magazine, and other publications.

Happiness
Unlocking the Mysteries of Psychological Wealth
Ed Diener and Robert Biswas-Diener

A fascinating, cutting-edge exploration of the true meaning of happiness
For most of us, the search for happiness is our most coveted goal. But for all of 
its universal appeal, there seems to be little agreement on how best to achieve 
happiness. Or even how to properly define it. Utilizing his groundbreaking devel-
opment of the field of subjective well-being, Dr. Ed Diener—recognized as the 
world’s leading expert on happiness—challenges our modern assumptions about 
the causes and consequences of happiness. Describing a new measure of happi-
ness called Psychological Wealth, Ed and his son, Robert Biswas-Diener, present 
scientific evidence revealing that happiness is not overrated and is good for peo-
ple’s health, social relationships, job success, longevity, and altruism.

Ed Diener (Champaign, IL) is the Joseph R. Smiley Professor of Psychology at the University of 
Illinois at Urbana-Champaign and a senior scientist at the Gallup Organization. Robert Biswas-
Diener (Milwaukie, OR) teaches courses on positive psychology and conducts research on  
subjective well-being.

Hardcover • 978-0-470-34375-3
$22.95 US • $24.95 CAN

256 pages • 6 x 9 • 48 books per carton
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Sparks
How Parents Can Help Ignite the Hidden Strengths of Teenagers 
Peter L. Benson, PhD

Parenting an adolescent with an upbeat and positive approach
Dr. Peter Benson, one of the world’s leading authorities on adolescence, offers a 
step-by-step program to help teenagers thrive. His positive approach helps iden-
tify a teen’s unique sparks, special skills, and assets to be nurtured and developed 
in the family, the school, and the community. His five-point program is backed 
by cutting-edge research and years of experience with professionals, teachers, and 
clinicians trained by the Search Institute.

Peter L. Benson, PhD (Minneapolis, MN), is one of the world’s leading authorities on adolescence. 
He is CEO of Search Institute and currently delivers more than 20 keynotes a year to parents and 
professionals at the YMCA, Boy and Girl Scouts, and Big Brothers/Big Sisters. He is also respon-
sible for training 30,000 professionals who work with teenagers every year.

Paperback Original

A Parent’s Guide to Tutors and Tutoring
How to Support the Unique Needs of Your Child
Jim Mendelsohn, PhD

Expert advice on deciding whether to hire a tutor and finding the best person 
for the job
This is the first book aimed at helping parents decide whether or not to hire a 
tutor, how to find the right tutor, how to tell if the tutoring is working out, and 
when to stop or get a different tutor. A Parent’s Guide to Tutors and Tutoring 
also introduces a new approach to tutoring that requires well-trained tutors who 
can adjust to the unique needs—temperament, hard-wiring, gender issues, weak-
nesses, and strengths—of an individual child.

Jim Mendelsohn (New York, NY) is a highly regarded private tutor who also teaches at NYU,  
and has taught at Harvard, the Dalton School, Boston University, and MIT. He lectures, trains,  
and conducts workshops as an advocate of his new approach to tutoring.

Paperback Original

Twins 101
50 Must-Have Tips for Pregnancy through Early Childhood  
from Dr. M.O.M.
Khanh-Van Le-Bucklin, MD

Must-have advice for mothers of twins by a pediatrician who has twins herself
Moms of twins are used to parenting books that will work fine for one baby, but 
would never work with two babies at once. This book contains specific advice on 
maintaining a healthy twin pregnancy, the delivery of twins, twins who require 
further care in the Neo Intensive Care Unit, preparing a safe home for twins 
while saving money too, the daily challenge of feeding, dressing, sleeping, and 
having fun with twins, and more. All the tips are interspersed with boxes featur-
ing special resources (books, Web sites, support groups, where to buy special twin 
equipment and accessories), and informative, inspirational stories.

Khanh-Van Le-Bucklin, MD (Yorba Linda, CA), a “mother of multiples” (M.O.M.), is the Pediatric 
Director at the University of California, Irvine.
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Paperback Original

Honey, I Wrecked the Kids
When Yelling, Screaming, Threats, Bribes, Timeouts, Grounding, 
Sticker Charts and Removing Privileges All Don’t Work

Alyson Schafer

More life-saving parenting advice from the bestselling author of Breaking 
the Good Mom Myth

Bringing the same perceptive and actionable advice that made Breaking the 
Good Mom Myth an international bestseller, TV host and psychotherapist 
Alyson Schafer again comes to the rescue of desperate parents everywhere. 
For those who’ve tried just about everything to discipline their kids, Honey, 
I Wrecked the Kids explains why children today really are resistant to tradi-
tional parenting methods and how only a new model for winning coopera-
tion really works. Full of real-life examples, the book gives parents a deeper 
understanding of misbehavior and their role in it, shies away from traditional 
behavioral models of parenting, and offers humane, good-humored advice that 
will make parenting a manageable and, finally, rewarding task.

Alyson Schafer (Toronto, ON) is the host of The Parenting Show and a media expert on parenting. 
She has appeared on The Montel Williams Show and been featured in Cosmopolitan, Parenting, 
Reader’s Digest, and more.

Paperback Original

The ADD/ADHD Checklist
Second Edition

Sandra F. Rief, MA

The bestselling guide, fully revised and updated, offering practical  
information and tips to help every child with ADHD succeed

The ADD/ADHD Checklist helps parents and teachers to better understand 
children and teenagers with attention problems and provide the kind of sup-
port and intervention that is crucial to kids’ success. Presented in a concise, 
easy-to-read checklist format, the book is packed with practical advice and 
information on a wide range of topics, including what we do and don’t know 
about ADHD, probable causes, critical elements for school success, the most 
commonly prescribed medications, what children with ADHD need at home, 
effective behavioral strategies, how to help kids stay organized, and advocat-
ing for an ADHD child.

Sandra F. Rief, MA (San Diego, CA), is an award-winning educator and an internationally recog-
nized authority on ADD/ADHD. She is the coauthor of How to Reach and Teach Children with ADD/
ADHD (978-0-7879-7295-0).
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Paperback Original

Teaching Content Outrageously
Using Dramatics and Humor to Captivate Students and Accelerate 
Learning, Grades 4–12 
Stanley Pogrow
A powerful instructional method for “hooking” students on academic learning
Drawing from a teaching model designed to banish boredom and student apathy, 
this book explains how dramatic practices can serve as powerful tools for enliven-
ing lessons and captivating students, even the most resistant learners. Filled with 
intriguing classroom examples, Pogrow shows how any teacher can make use of 
dramatic techniques, such as surprise, humor, fantasy, role plays, games, and sim-
ulations to create standards-based content lessons that are riveting, effective, and 
meaningful. The author explains how to design such lessons into any content area.

Stanley Pogrow (San Francisco, CA), a noted authority on teaching practices for disadvantaged 
students, is professor of educational leadership at San Francisco State University, where he  
coordinates the Educational Leadership for Equity Program.

Now in Paperback

Unfinished Business
Closing the Racial Achievement Gap in Our Schools
Pedro A. Noguera and Jean Yonemura Wing

Fresh insights on racial dynamics and academic achievement in schools
Pedro Noguera and Jean Yonemura Wing provide key strategies for reducing 
inequities in schools. The authors reveal findings drawn from four years of inves-
tigating the dynamics of race and achievement at Berkeley High School—a large 
public high school with a diverse student population. They discovered the hidden 
inequities of schools that set students on predetermined paths of success or fail-
ure and tell what parents, educators, and the larger community can do right now.

Pedro A. noguera (New York, NY), a leading expert on race and equity, is professor in the 
Steinhardt School of Education at New York University and codirector of the Institute for the Study 
of Globalization and Education in Metropolitan Settings. Jean Yonemura wing (Berkeley, CA) 
served as a researcher on the Berkeley High School Diversity Project.

Paperback Original

The ESL/ELL Teacher’s Book of Lists
Second Edition
Jacqueline E. Kress, EdD

Everything educators need to know to enhance learning for ESL students
This unique teacher time-saver includes scores of helpful, practical lists that may 
be reproduced for classroom use or referred to in the development of instructional 
materials and lessons. The material contained in this book helps K–12 teach-
ers reinforce and enhance the learning of grammar, vocabulary, pronunciation, 
and writing skills in ESL students of all ability levels. For easy use and quick 
access, the lists are printed in a format that can be photocopied as many times as 
required. A complete, thoroughly updated glossary at the end provides an indis-
pensable guide to the specialized language of ESL instruction.

Jacqueline E. Kress, EdD (Elizabeth, NJ), is Dean and Professor of Education at Georgian Court 
University in Lakewood, New Jersey. She is coauthor of the bestselling The Reading Teacher’s Book 
of Lists (978-0-7879-8257-7).
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Paperback Original

The Art Teacher’s Survival Guide  
for Elementary and Middle Schools
Second Edition

Helen D. Hume

Easy ways to infuse art into classroom learning

One of the most popular books in the Jossey-Bass Teacher series is now available 
in a completely updated and expanded version. With more than 110 creative art 
projects in varied types of media—from drawing to digital—plus tips, tools, and 
curricular resources, The Art Teacher’s Survival Guide for Elementary and Middle 
Schools offers everything a teacher needs to know to present an effective arts  
education program. Classroom teachers who want to include art projects as part 
of the content curriculum and art teachers looking for new ideas will all find 
fresh inspiration in this exciting new edition. It features numerous new projects 
and draws on multicultural traditions, includes reproducible pages, and provides 
detailed instructions with illustrations, links to content learning, and modifica-
tions for different ages. Authoritative, practical, and user-friendly, this comprehen-
sive guide is an invaluable addition to every K–8 teacher’s basic classroom tools.

Helen D. Hume (Ballwin, MO) taught art for over 30 years in the St. Louis, Missouri area and  
currently serves as a teacher trainer/consultant to both private and public schools.

Making Learning Whole
How Seven Principles of Teaching Can Transform Education

David Perkins

Make learning more meaningful by teaching the “whole game”

David Perkins, a noted authority on teaching and learning and codirector 
of Harvard’s Project Zero, introduces a new, practical, and research-based 
framework for teaching. He describes how teaching any subject at any level 
can be made more effective if students are introduced to the “whole game,” 
rather than isolated pieces of a discipline. Using real-world examples, Perkins 
explains how learning academic subjects should be approached like learning 
baseball—or any game, and he demonstrates this with seven principles for 
making learning whole: from making the game worth playing (emphasizing 
the importance of motivation to sustained learning), to working on the hard 
parts (the importance of thoughtful practice), to learning how to learn (devel-
oping self-managed learners).

David Perkins, PhD (Cambridge, MA) is a senior professor of education at the Harvard Graduate 
School of Education and senior codirector, with Howard Gardner, of Project Zero. He is also the 
author of several books on education and creativity, including Smart Schools (978-0-02-874018-8) 
and The Eureka Effect (978-0-393-32255-2).
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Paperback Original

Social Skills Activities for Special Children
Second Edition
Darlene Mannix

A flexible, ready-to-use program to help special students in grades K–5 learn 
appropriate ways to behave among others
The revised and updated second edition of this bestselling resource book provides 
ready-to-use lessons—complete with reproducible worksheets—to help children 
become aware of acceptable social behavior and develop proficiency in acquiring 
basic social skills. The book is organized around three core areas crucial to social 
development in the primary grades: Accepting Rules and Authority at School, 
Relating to Peers, and Developing Positive Social Skills. Each lesson places a 
specific skill within the context of real-life situations, giving teachers a means 
to guide students to think about why the social skill is important. The hands-
on activity that accompanies each lesson helps students to work through, think 
about, discuss, and practice the skill in or outside of the classroom.

Paperback Original

Social Skills Activities for Secondary Students  
with Special Needs, Second Edition
Darlene Mannix

A flexible, ready-to-use activities program to help special students in grades 6–12
The updated new edition of this valuable resource offers an exciting collection of 
200 ready-to-use worksheets to help adolescents build the social skills they need 
to interact effectively with others and learn how to apply these skills to various 
real-life settings, situations, and problems. The book provides 20 complete teach-
ing units focusing on 20 basic social skills, such as being a good listener, “read-
ing” other people, and using common sense. 

Darlene Mannix, MA (La Porte, IN), has 26 years of experience as a classroom teacher and is 
the bestselling author of numerous books for special educators, including Social Skills Activities 
for Special Children (978-0-87628-868-9), Life Skills Activities for Special Children (978-0-87628-547-3), 
Writing Skills Activities for Special Children (978-0-7879-7884-6), and Character Building Activities 
for Kids (978-0-13-042585-0). 

Paperback Original

Environmental Science Activities Kit
Ready-to-Use Lessons, Labs, and Worksheets for Grades 7–12
Second Edition
Michael L. Roa

High-interest lesson plans that make it easy to fit important topics into  
the curriculum
This timely update includes over 35 interdisciplinary lessons on key environmental 
topics of high interest to students, such as global warming, alternative energy sources, 
endangered animals, nuclear power, and air pollution. Each of the ready-to-use  
lessons includes a topic summary, suggestions for introduction, list of materials,  
teacher preparation and safety concerns, step-by-step teaching directions, discussion 
questions, reproducible student background information and activities, extensions,  
and resources.

Michael L. Roa (Sebastopol, CA) has taught environmental science for over 39 years. A frequent presenter  
at science conventions, Roa is also the author of several other books on environmental education.
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Paperback Original

Mega-Fun Math Games and Puzzles  
for the Elementary Grades
125 Ready-to-Use Activities that Teach Math Facts,  
Concepts, and Thinking Skills
Michael Schiro

Make developing basic math skills fun and painless
With this great collection of over 125 easy-to-use games, puzzles, and activities, 
teachers and parents can help kids comprehend fundamental math concepts, includ-
ing addition, subtraction, multiplication, division, place value, fractions, and more. 
All games and puzzles use easy-to-find household items such as paper and pencil, 
playing cards, coins, and dice. The activities also help children develop problem-
solving skills, such as testing hypotheses, creating strategies, and organizing infor-
mation, as well as spatial relations skills, part-to-whole skills, and memory.

Michael Schiro, EdD (Chestnut Hill, MA), is an associate professor at the School of Education at 
Boston College. He is the author of several books on teaching and learning math and is a frequent 
presenter at local and national math conferences.

Paperback Original

Supporting Mathematical Learning
Effective Instruction, Assessment, and Student Activities, Grades K–5
Joanne Picone-Zocchia and Giselle O. Martin-Kniep

Expert guidance on improving teaching and learning in elementary math
This book distills an array of instructional tools, lesson planning templates, and 
best-practice strategies along with hands-on student activities into one easy-to-
use resource. In clear and simple language, the authors explain how to use  
performance criteria and assessments to design effective, standards-based  
lessons that build essential mathematical problem-solving skills as well as in-
depth understanding of mathematical concepts. The book features extensive 
sample lessons on reproducible worksheets focusing on patterns, computation, 
fractions, and measurement, all broken down by grade level.

Joanne Picone-zocchia and giselle O. Martin-Kniep, PhD, are leaders of Communities for 
Learning (Floral Park, NY), a professional development organization involved in school leadership 
and teacher training efforts.

Paperback Original

Differentiated Instruction Made Easy
Hundreds of Multi-Level Activities for All Learners
Phyllis Kaplan, Virginia Rogers, and Rande Webster

Ready-to-use, classroom-tested activities across all the main subject areas
This practical resource provides teachers with specific subject-area activities 
designed to support the teaching of standards-based subjects across the curricu-
lum. All activities are ready-to-use, reproducible, and include a variety of work-
sheets, task cards, game boards, and task wheels. In addition, the book includes 
open-ended materials that allow teachers to design systematic learning experi-
ences that ensure success for all students.

Phyllis Kaplan, PhD (San Francisco, CA) directs the Special Education Mild/Moderate Credential 
Program of the Educational Psychology Department at California State University, Hayward. 
Virginia Rogers (Hayward, CA) is a veteran special educator with more than 30 years’ experience. 
Rande webster, EdD (San Rafael, CA) is Assistant Professor of Education and Director of Special 
Education Credential Programs at Dominican University of California.
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The Oral Law of Sinai
An Illustrated History of the Mishnah
Rabbi Berel Wein

A beautifully designed commentary to the written law of the Torah,  
illustrated in full color
This handsome, full-color, large-format gift book is a treasury of Jewish history, 
culture, and ethics. Based on rigorous logic, scrupulous scrutiny of the biblical 
texts, and an unremitting search for truth, the Mishnah—the core of the Talmud—
is a book of legends, stories, psychological insights, and historical observations. 
Replete with humor, irony, pathos, soaring optimism, and cold-hearted realism, its 
drama emerges from the give and take of intensive scholarly debate and unending 
questioning, problem solving, and hypotheses.

Rabbi Berel wein (Jerusalem, Israel), the founder and director of The Destiny Foundation since 1996, 
has for over 25 years been identified as one of the foremost Orthodox Jewish historians in the world.

See also, Tightrope: Six Centuries of a Jewish Dynasty by Michael Karpin, page 28.

Have Faith Anyway
The Vision of Habakkuk for Our Times
Kent Keith

A paradoxical commandment from 600 BC—perfect for our troubling times
Using the biblical story of the prophet Habakkuk, a contemporary of Jeremiah who 
lived around 600 BC, Kent Keith illustrates how people can have faith in God even 
in the face of violence, insecurity, injustice, starvation, disease, and environmental 
destruction—in our own times as well as in Habakkuk’s. Working his way through 
the Book of Habakkuk, verse by verse, Keith eloquently illuminates parallels 
between then and now and elucidates the valuable lessons Habakkuk learned  
about what it means to have faith and understand God’s purposes when they do  
not seem to be what we would wish for. The bottom line: no matter what, have 
faith anyway.

Kent Keith (Westfield, IN) is an author and motivational speaker whose mission is to help people 
find personal meaning and deep happiness in their lives and work. His books include Anyway:  
The Paradoxical Commandments (978-0-425-19543-7).

Paperback Original

Bulletproof Faith
A Spiritual Survival Guide for Gay and Lesbian Christians
Candace Chellew-Hodge

A thoughtful guide for gay, lesbian, bisexual, and transgender Christians  
to stand firm in their faith without fear, doubt, or anger
This thoughtful, practical guide shows readers a way through the minefield of 
condemnation and persecution faced by gay, lesbian, bisexual, and transgender 
Christians and helps foster a faith that is bulletproof—impervious to attacks, yet 
loving and savvy in its approach. Bulletproof Faith shows readers how to reclaim 
the spiritual self that criticism from society and religion may have led them to give 
up. It offers proven tactics and spiritual practices that deflect attacks and enhance 
and strengthen faith by turning attacks into opportunities for spiritual growth.

Candace Chellew-Hodge (Columbia, SC) is a United Church of Christ minister and founder of 
Whosoever, the online magazine for GLBT Christians.
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Pope Joan Revealed
The True Story of the Woman Who Ruled Christendom
Lone Jensen

The fascinating story of the woman who became Pope
In the mid-ninth century, in the depths of the Middle Ages, the battle for control 
of the papacy mirrored the wars, intrigues, and assaults from barbarian invaders 
that embroiled the wider world. This book tells the fascinating and tragic true- 
life story of the medieval woman who disguised herself as a man, became a 
monk, rose to become Pope John VIII (later known as “Pope Joan”)—and was 
stoned to death when her true identity was discovered. In doing so, the book 
sheds new light on the church, the Middle Ages, and the role and fate of women 
in the church.

Lone Jensen (Arezzo, Italy) is a writer and historian and the author of Gifts of Grace  
(978-0-06-056695-1). She has been researching the life and times of Pope Joan for  
several years.

A Friendly Letter to Skeptics and Atheists
Musings on Why God Is Good and Faith Isn’t Evil
David G. Myers

A compelling and compassionate Christian response to the “new atheists”
A prominent psychologist, writer, and Christian, David Myers uses A Friendly 
Letter to Skeptics and Atheists to respond to critics such as Sam Harris, Richard 
Dawkins, Christopher Hitchens, and Daniel Dennett. Writing as a respected and 
well-known scientist with a broad and generous Christian background, Myers 
acknowledges the faults and failings of religion and the sins committed in its 
name and presents a well-reasoned case for the many benefits of faith—not just 
for individuals but for society at large. He demonstrates why God is good, why 
this is not the end of faith, and how we may have many delusions but God is not 
one of them.

David g. Myers (Holland, MI), the John Dirk Professor of Psychology at Hope College, is the  
author of 15 books as well as articles in dozens of periodicals, from Scientific American to 
Christianity Today.

Paperback Original

Dare to Wear Your Soul on the Outside
Live Your Legacy Now
Gloria Burgess

Fostering the power of the seven secrets of “legacy living” to help realize  
your potential
Using practical exercises and inspiring stories, coach, teacher, and poet Gloria 
Burgess tells how to bring forth and develop love, wisdom, trust, faith, gratitude, 
creative action, vision, and integrity—qualities that are central to a life lived with 
vision and purpose. She uses the idea of “living our legacy” to convey the idea 
that we connect to our past by honoring those who came before us, living with 
intention in the present, and freeing our talents so we can realize our potential. 
Combining inspiration with practical guidance, Burgess provides a complete pro-
gram for readers looking for greater authenticity and purpose in their lives.

gloria Burgess (Edmonds, WA) is an international speaker, corporate consultant, and  
executive coach.
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A Leadership Network Title

Reverse Mentoring
How Young Leaders Can Transform the Church  
and Why We Should Let Them
Earl Creps

The urgency and importance of older church leaders learning from their 
younger colleagues
Younger people in the church who are more conversant with today’s culture, 
technology, and society can teach older and more seasoned leaders a lot, says 
Earl Creps. In this book, he makes the benefits of “r-mentoring” relationships 
more accessible to older leaders. Reverse Mentoring provides church leaders with 
a model for learning from younger people, both as a way to prevent “functional 
obsolescence” and as a way to enhance their own leadership and missions.

Earl Creps (Springfield, MO) is a consultant, educator, popular speaker, and former pastor who is 
currently Team Leader for the Berkeley Church Planting Project through Assemblies of God U.S. 
Missions. He is also the author of Off-Road Disciplines (978-0-7879-8520-2). 

Now in Paperback

The Culturally Savvy Christian
A Manifesto for Deepening Faith and Enriching Popular Culture  
in an Age of Christianity-Lite
Dick Staub

An incisive critique of contemporary culture and religion
How can Christians experience and create a rich, satisfying spiritual and cultural 
life in a spiritually, intellectually, and creatively impoverished age? Award- 
winning broadcaster and writer Dick Staub concludes that though it is influen-
tial, American popular culture is generally superficial, spiritually delusional, 
and soulless. He shows that American Christianity has similarly devolved into 
its own mindless, diversionary, and celebrity-driven superficiality—and tells 
Christians what they can do about it.

Dick Staub (Shoreline, WA) is a writer and speaker whose work focuses on understanding faith 
and culture and interpreting each to the other.

Now in Paperback

The God of Intimacy and Action
Reconnecting Ancient Spiritual Practices, Evangelism, and Justice
Tony Campolo and Mary Albert Darling

How contemplative practice can fuel Christians’ enthusiasm for evangelism 
and social justice
A beloved and bestselling author, preacher, and activist teams up with a spiri-
tual director to show Christians how contemplative spiritual practice that 
leads to greater intimacy with God can fuel passion for reaching out to others 
through evangelism (spreading the Good News) and justice (helping the poor and 
oppressed). Tony Campolo and Mary Albert Darling explain mystical spiritual-
ity and its practices and integrate it with social activism to illuminate what the 
authors call “holistic Christianity.”

Dr. Tony Campolo (St. Davids, PA), Professor Emeritus of Sociology at Eastern University, is a 
widely known speaker and commentator on religious, social, and political matters. Mary Albert 
Darling (Spring Arbor, MI) is Professor of Communication and Worship at Spring Arbor University.
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The Triumphant Bestseller—Now in Paperback

Now in Paperback

Bowls, Polls, and Tattered Souls
Tackling the Chaos and Controversy That Reign  
over College Football
Stewart Mandel

Sports Illustrated columnist Stewart Mandel tackles the issues that most 
confound and infuriate college football fans—now with an update on the 
wild 2007 season
With millions of rabid fans, college football is the nation’s third most popular 
spectator sport. Based on thousands of letters to his SI.com “Mailbag” column, 
Stewart Mandel identified the 10 hot-button issues that get college football fans 
riled up no matter what team they root for. He takes an insightful and entertain-
ing look at the Bowl Championship Series (BCS), the increasingly loony world of 
recruiting, the public lynchings of overpaid head coaches, and more.

Stewart Mandel (New York, NY) is the lead college football columnist for SI.com and a columnist 
for Sports Illustrated. He has appears frequently on sports radio and television shows. 

Curling, Etcetera
A Whole Bunch of Stuff About the Roaring Game
Bob Weeks

A lighthearted, fact-filled guide to the roaring game: curling
Immensely popular in Canada, curling has captured the hearts of millions of die-
hard enthusiasts around the world. Full of quirky characters, fascinating facts, 
intriguing history, and amazing trivia, this unique guide gives curlers (and lovers 
of the game) a colorful and often amusing look at this singular sport. With odd, 
funny factoids on every page, the book sheds light on the long-forgotten Downer 
Disc, a round curling broom, and how Charlie Kerr, a Brier curler of the ’40s, was 
thwarted by the ash from his own cigar. This one-of-a-kind volume is the ulti-
mate bonspiel prize for curling fans everywhere.

Bob weeks (Toronto, ON) is the editor of the Ontario Curling Report and the author  
of three books.

Paper • 978-0-470-37355-2
$14.95 US • $15.95 CAN • No UK Sales

288 pages • 6 1⁄ 8 x 9 1⁄ 4 • 24 books per carton
All Rights except Translation, Merchandising, TV/Film

Hardcover Edition 2007: 978-0-470-04917-4
SPORTS & RECREATIOn / FOOTBALL

AUgUST / In stores August 18

Hardcover • 978-0-470-15613-1
$22.95 US • $24.95 CAN

256 pages • 5 1⁄ 2 x 7 1⁄ 2 • 40 books per carton
100 B&W photos

All Rights
SPORTS & RECREATIOn / wInTER SPORTS

OCTOBER / In stores October 10

Sports

978-0-470-37354-5

$14.95 US • $15.99 CAN

See page 29 for details.
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Saving Face
The Art and History of the Goalie Mask
Jim Hynes and Gary Smith 
Foreword by Gerry Cheevers, Hockey Hall of Fame Goaltender

A pictorial history of the hockey goalie’s “other face”
In team sports, where the uniform reigns supreme, there is no more recognizable 
piece of sporting equipment than the goalie mask. Reflecting the often quirky 
character of the goalie, the artwork on a goalie mask can be a stylized and richly 
evocative portrait of the man beneath. With photographs from the Hockey Hall of 
Fame’s unparalleled collection of masks, this unique book offers diehard hockey 
fans a rare look at the world of the goalie mask. Full of fascinating information on 
the history and construction of the goalie mask, the book also includes sidebars 
on mask artists and makers and stories and photographs of some of the greatest 
masks in the game.

Jim Hynes (Montreal, QC) is a freelance writer and editor. gary Smith (Grand Falls, NB, Canada) 
has crafted masks for the CBC’s Canada-Russia ’72 and for the movie Miracle.

Black and Gold
Four Decades of the Boston Bruins in Photographs
Rob Simpson and Steve Babineau 
Foreword by Don Cherry

The star players, coaches, and decades of championships—captured in an 
epic collection of photos
Celebrating their 85th season in 2008–09, the Boston Bruins have dazzled fans for 
decades, capturing five Stanley Cups and producing such household names as Orr, 
Schmidt, Bourque, and Neely. Capturing their storied history frame by frame, 
photographer Steve Babineau has created the ultimate piece of fan memorabilia—
Black and Gold, a brilliant collection of over 100 photos that bring to life the vic-
tories, personalities, and on-ice magic that make up the Boston Bruins. With text 
by broadcaster Rob Simpson, this keepsake for hockey fans captures the essence 
of the game and why the Bruins remain one of the most popular franchises ever.

Rob Simpson (Boston, MA, and Hockessin, DE) is a reporter for all Bruins games for NESN.  
Steve Babineau (Boston, MA) has been the team photographer for the Bruins for over 30 years.

Open Ice
Reflections and Confessions of a Hockey Lifer
Jack Falla

From one of the sports world’s most celebrated hockey writers—a companion 
volume to his heartwarming Home Ice
Second only to family, the game of hockey is the tribe to which sportswriter Jack 
Falla passionately belongs. If Home Ice let readers in on the role hockey played 
in his early life, Open Ice takes them on a trip beyond his backyard rink to a 
reunion of the six living members of the five-Cups-in-a-row Montreal Canadiens 
of 1956–60; his chat with the legendary Alex Delvecchio; the “rink rats” of 
Boston, fans who played hockey at all hours of the night; and a memorable Bruins 
game with his grandson. A collection of essays that touches on hockey’s greats, 
like “Rocket” Richard and the mysterious Hobey Baker, as well as the game’s 
enduring nostalgic power, Open Ice is a treat for hockey lovers everywhere.

“The literary hot chocolate that will warm your heart.”  
            —The New York Times on Home Ice

Jack Falla (Natick, MA) covered the NHL for Sports Illustrated for many years. He is the author of 
several books, including Home Ice (978-1-930845-04-6) and the novel Saved (978-0-312-36826-5).

Hardcover • 978-0-470-15558-5
$34.95 US • $38.95 CAN
160 pages • 8 1⁄ 2 x 10 1⁄ 2 • 42 books per carton
100 color and 50 B&W photos
All Rights
SPORTS & RECREATIOn / HOCKEY
OCTOBER / In stores September 26

Hardcover • 978-0-470-15473-1
$34.95 US • $38.95 CAN
224 pages • 9 x 10 • 20 books per carton
100 color and 50 B&W photos
All Rights
SPORTS & RECREATIOn / HOCKEY
SEPTEMBER / In stores September 8

Hardcover • 978-0-470-15305-5
$24.95 US • $26.95 CAN
256 pages • 5 1⁄ 2 x 8 1⁄ 2 • 32 books per carton
All Rights except Audio, TV/Film
SPORTS & RECREATIOn / HOCKEY
SEPTEMBER / In stores August 29

Sports / Hockey
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Patrick Roy
Winning, Nothing Else
Michel Roy

The bestselling bio of NHL Hall-of-Famer Patrick Roy—now in a new 
English-language edition
Published in Canada in November 2007, the French-language version of this 
book, Le Guerrier, became an instant hit, quickly selling out its first print run. 
For fans of Patrick Roy, the legendary NHL goalie, the book provided the first 
truly intimate, no-holds-barred look at the early life and meteoric rise of their 
hero, told from a unique perspective: his father’s. Written by Michel Roy, himself 
an impassioned hockey fan, Patrick Roy offers keen insights on Patrick’s indomi-
table will to win, how he revolutionized goaltending and popularized the butter-
fly style, as well as his faults and difficulties, including the heartbreaking move 
from Montréal that nearly broke his spirit.

Michel Roy (Knowlton, QC, Canada) is an author and Chair of Telefilm Canada. He is a former film 
editor, was Deputy Minister of Tourism for Québec, and has recently produced two jazz albums.

The Road to Hockeytown
Jimmy Devellano’s Forty Years in the NHL
Jim Devellano and Roger Lajoie

The fascinating memoir of the NHL’s reigning turnaround king
One of the most respected executives in the NHL, Jim Devellano’s phenomenal 
record of 13 championship rings (including three Stanley Cups for both the New 
York Islanders and the Detroit Red Wings) is also the story of shrewd trades and 
brave, if not unorthodox, business decisions. His new memoir takes readers 
behind the scenes into the offices of a general manager and provides an inside 
look at what players and coaches are really like; how decisions are made on draft 
day; and how deals and trades are done. He also sheds light on the miraculous 
turnaround of the Detroit Red Wings and how such decisions as recruiting from 
behind the Iron Curtain have left their indelible mark on the game.

Jim Devellano (Detroit, MI, and Sarasota, FL) is the Senior VP of the Detroit Red Wings.  
Roger Lajoie (Toronto, ON) is the well-known host of The FAN 590 and a North American  
correspondent for the Reuters News Agency.

Hardcover • 978-0-470-15616-2
$27.95 US • $29.95 CAN

416 pages • 6 x 9 • 30 books per carton
35 color photos

All Rights except 1st Serial, 2nd Serial,  
Translation, All Electronic, Audio

SPORTS & RECREATIOn / HOCKEY
OCTOBER / In stores September 22

Hardcover • 978-0-470-15552-3
$27.95 US • $29.95 CAN

320 pages • 6 x 9 • 32 books per carton
25 color and B&W photos

All Rights
SPORTS & RECREATIOn / HOCKEY
SEPTEMBER / In stores August 22

Sports / Hockey

Paper • 978-0-470-15301-7
$19.95 US • $21.95 CAN

Paper • 978-0-470-15302-4
$17.95 US • $19.95 CAN

Hockey Backlist

Paper • 978-0-470-83584-5
$22.95 US • $24.95 CAN
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Paperback Original

Coastal and Offshore 
Navigation, Third Edition
Tom Cunliffe

This guide provides a solid foundation 
in navigation, with tips on predicting 
tides, passage planning, passage  
making, and using electronic aids  
to navigate.

Paperback Original

The Rules in Practice
2009–2012
Bryan Willis

Illustrated with clear color diagrams, 
this book covers both championship 
and club racing, looking at 100  
key situations that occur on a  
water racecourse.

Paper • 978-0-470-72788-1
$29.95 US • $32.95 CAN
128 pages • 6 3⁄ 8 x 8 1⁄ 4 • 48 books per carton
100+ color photos and illustrations
All Rights
Prior Edition: 978-1-904475-14-9
SPORTS & RECREATIOn / SAILIng
SEPTEMBER / In stores September 2

Paperback Original

Racing Rules 
Companion
2009–2012
Bryan Willis

This trim, splash-proof guide offers 
beginners instant access to the new-
est racing rules for yachts, dinghies, 
and windsurfing. 

Paper • 978-0-470-72789-8
$14.95 US • $15.95 CAN
24 pages • 3 1⁄ 8 x 8 5⁄ 8 • 240 books per carton
50+ color illustrations
All Rights
Prior Edition: 978-1-904475-15-6
SPORTS & RECREATIOn / SAILIng
SEPTEMBER / In stores September 2

Practical Navigation 
for the Modern Boat 
Owner
Pat Manley

This practical guide shows boat 
owners how to navigate with mod-
ern electronic navigation systems—
and, as a backup, with a pencil and 
paper charts.

Hardcover • 978-0-470-51613-3
$39.95 US • $43.95 CAN
200 pages • 6 3⁄ 8 x 8 1⁄ 4 • 28 books per carton
100+ color photos and illustrations
All Rights
SPORTS & RECREATIOn / SAILIng
JUnE / In stores June 9

Paperback Original

VHF Afloat
Third Edition
Sara Hopkinson

Now updated, this handy reference 
shows how to communicate with 
other vessels or the Coast Guard and 
make distress calls with an onboard 
VHF radio.

Paper • 978-0-470-75858-8
$24.95 US • $26.95 CAN
80 pages • 6 3⁄ 8 x 8 1⁄ 4 • 72 books per carton
100+ color photos and illustrations
All Rights
Prior Edition: 978-1-904475-09-5
SPORTS & RECREATIOn / SAILIng
JULY / In stores June 30

Paper • 978-0-470-75390-3
$29.95 US • $32.95 CAN
160 pages • 6 3⁄ 8 x 8 1⁄ 4 • 38 books per carton
150+ color photos and illustrations
All Rights
Prior Edition: 978-0-906754-92-4
SPORTS & RECREATIOn / SAILIng
nOVEMBER / In stores October 27

Paperback Original

Inshore Navigation
Second Edition
Tom Cunliffe

This essential guide from one of 
Britain’s leading yachtsmen gives 
beginners just what they need to 
know when navigating a boat  
on open water. 

Paper • 978-0-470-75389-7
$29.95 US • $32.95 CAN
160 pages • 6 3⁄ 8 x 8 1⁄ 4 • 38 books per carton
150+ color photos and illustrations
All Rights
Prior Edition: 978-0-906754-31-3
SPORTS & RECREATIOn / SAILIng
nOVEMBER / In stores October 27
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Crafts

Seams to Me
24 Ways to Sew with Passion

Anna Maria Horner

Passion and inspiration combine in this fresh new approach to sewing

Sewing is increasingly popular, and books by signature personalities fuel the 
trend. This colorful book is as refreshing as Anna Maria Horner’s popular, viv-
id fabrics. With a vibrant, contemporary design and a bound-in envelope con-
taining ten pattern pages, this luxurious package really stands out. The guide 
features Anna Maria’s unique take on sewing basics, expert advice on fabric 
and color selection, plus 24 patterns for projects that will appeal to beginners 
as well as veteran seamstresses. Distinctive projects span fun home accents, 
clothing, accessories, and more. This is a must-have book for today’s aestheti-
cally sophisticated crafters.

Anna Maria Horner (Nashville, TN) recently released two new lines of fabric, Garden Party  
and Drawing Room. She has appeared on The Martha Stewart Show and has been featured  
at exhibitions, including the Surtex art and design show and Quiltmarket. Her Web site,  
annamariahorner.com, and her blog attract thousands of visitors a day.

Paperback Original

Day of the Dead Crafts
More Than 24 Projects that Celebrate Día de los Muertos

Kerry Arquette, Andrea Zocchi, and Jerry Vigil

Crafts for Mexican-Americans, trendsetters, gothic enthusiasts,  
and anyone captivated by the Day of the Dead

Celebrated November 1 and 2 in Mexico, the Day of the Dead is increasingly 
popular in the U.S., with festivals in Los Angeles, San Francisco, Chicago, 
and many other cities. Handicrafts are an integral part of the celebration of 
Mexican culture. With broad appeal to adventurous crafters, this colorful book 
features instructions for creating more than two dozen projects, including 
sugar skulls, masks, altars, jewelry, albums, cards, skeletons, and more.

Kerry Arquette (Denver, CO) and Andrea zocchi (Denver, CO) are cofounders of Cantata Books, Inc., 
and authors or designers of many books. Jerry Vigil (Denver, CO) is known in Denver as the “Dean 
of the Dead.” He is a high-profile art activist and instructor whose work has appeared in national 
exhibits and numerous publications. 

Hardcover/Spiral-bound • 978-0-470-25926-9
$24.99 US • $26.99 CAN

176 pages • 8 x 9 • 20 books per carton
75 color photos, 50 color illustrations

All Rights
CRAFTS & HOBBIES / SEwIng

OCTOBER / In stores October 20

Paper • 978-0-470-25829-3
$19.99 US • $21.99 CAN

144 pages • 9 x 9 • 20 books per carton
More than 250 color images

All Rights
CRAFTS & HOBBIES

AUgUST / In stores August 11
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Teach Yourself VISUALLY Sock Knitting
Laura Chau

Step-by-step guidance on knitting the hottest items out there—socks!
Sock knitting represents a huge slice of the knitting market—owing its popular-
ity to its portability, affordability, and speedy pay-off, not to mention the wide 
variety of yarns available. This easy-to-follow guide walks readers through the 
techniques used to knit beautiful socks, from working in the round to turning a 
heel to grafting a toe. Patterns for top-down, toe-up, and flat socks enable readers 
to put their newfound skills to use and give them a basis for a lifetime of success-
ful sock knitting.

Laura Chau (Toronto, ON) is a self-taught knitter, spinner, and dyer. She works as a custom dyer 
and teaches numerous classes at Toronto’s popular yarn store Lettuce Knit. Laura has had mul-
tiple designs featured on knitty.com and maintains a popular knitting blog, cosmicpluto knits! at 
cosmicpluto.com/blog.

Teach Yourself VISUALLY Astronomy
Richard Talcott

A practical, full-color visual approach to learning astronomy
This book gives students, hobbyists, and amateur stargazers of all ages everything 
they need to maximize their enjoyment of astronomy. They’ll discover information 
on observing stars, planets, moons, galaxies, and other elements of space; tracking 
meteors, comets, and eclipses; choosing equipment for viewing; and photographing 
the night sky. Star maps, charts, and timetables serve as valuable resources, while 
vivid color photos illustrate concepts and bring the sky to life.

Richard Talcott (Waukesha, WI) is a senior editor of Astronomy magazine, the world’s largest maga-
zine devoted to the science and hobby of astronomy. He has written more than 100 feature articles 
on observing the night sky and is the coauthor of Chasing the Shadow: An Observer’s Guide to 
Eclipses. He also writes an observing column and creates star maps for the Astronomical Society  
of the Pacific’s Mercury magazine.

Paper • 978-0-470-27896-3
$21.99 US • $23.99 CAN
224 pages • 8 x 9 • 20 books per carton
All Rights
CRAFTS & HOBBIES / KnITTIng
SEPTEMBER / In stores September 16

Paper • 978-0-470-34382-1
$24.99 US • $26.99 CAN
256 pages • 8 x 9 • 20 books per carton
All Rights
HOBBIES / ASTROnOMY
DECEMBER / In stores December 3

CliffsQuiCkReview

CliffsQuickReview Algebra I
Paper • 978-0-7645-6370-6
$9.99 US • $10.99 CAN 

CliffsQuickReview Algebra II
Paper • 978-0-7645-6371-3
$9.99 US • $10.99 CAN 

CliffsQuickReview Chemistry
Paper • 978-0-7645-6377-5
$9.99 US • $10.99 CAN 

CliffsQuickReview writing: grammar,  
Usage, and Style
Paper • 978-0-7645-6393-5
$9.99 US • $10.99 CAN 

shakespeaRe, The Manga ediTion

Shakespeare’s Hamlet, The Manga Edition  
Paper • 978-0-470-09757-1  
$9.99 US • $10.99 CAN 

Shakespeare’s Julius Caesar, The Manga Edition
Paper • 978-0-470-09760-1
$9.99 US • $10.99 CAN 

Shakespeare’s Macbeth, The Manga Edition
Paper • 978-0-470-09759-5
$9.99 US • $10.99 CAN 

Shakespeare’s Romeo and Juliet,  
The Manga Edition
Paper • 978-0-470-09758-8
$9.99 US • $10.99 CAN 

websTeR’s new woRld

webster’s new world Children’s  
Dictionary, 2E, Revised  
Hardcover • 978-0-471-78688-7  
$17.95 US • $19.95 CAN 

webster’s new world College Dictionary, 4E
Hardcover/CD-ROM • 978-0-7645-7125-1
$26.95 US • $29.95 CAN 

webster’s new world Dictionary  
and Thesaurus, 2E
Paper • 978-0-7645-6545-8
$13.99 US • $14.99 CAN 

Bestselling Back-to-School Backlist
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Canon EOS Digital Rebel XSi/450D Digital Field Guide
Charlotte K. Lowrie

A new full-color guide that shows how to take extraordinary photos with  
this new Canon DSLR camera
With strong sales of her previous Canon Digital Field Guides, Charlotte Lowrie 
is one of the nation’s most trusted experts on taking great digital pictures with 
Canon cameras. Now, with her latest guide, she shows how to master the ins and 
outs of this new sub-$1,000, 12.2-megapixel model from Canon, the longtime 
leader in digital SLRs. Offering no-fail formulas and specific step-by-step advice on 
exposure, composition, perspective, impact, and more, it’s the perfect take-along 
guide for DSLR novices and veterans alike.

Charlotte K. Lowrie (Woodinville, WA) is the author of five previous Digital Field Guides on Canon 
cameras. Her writing and photography have been published in many magazines and newspapers.

Sony Alpha DSLR-A200 Digital Field Guide
Alan Hess

A full-color guide that makes it a cinch to shoot great photos with this  
new Sony camera model
With a price under $1,000 and features like a 10.2-megapixel image sensor, a 2.7-
inch LCD screen, and the ability to shoot three frames per second, the Sony A200 
is certain to be a successful addition to Sony’s popular Alpha line of DSLRs. This 
portable guide presents step-by-step instructions for using the camera’s many 
features and functions, along with professional tips on lenses, autofocus options, 
lighting, composition, exposure, and more. Whether people are DSLR newcomers 
or old hands, this guide makes it easy to take memorable portraits and candids as 
well as sports, travel, and macro shots.

Alan Hess (San Diego, CA) is a professional photographer who specializes in concert and event  
photography. He is also the author of Sony Alpha DSLR-A700 Digital Field Guide (978-0-470-27031-8).

All New Electronics Self-Teaching Guide
Harry Kybett and Earl Boysen

At long last, an updated edition of the bestselling self-teaching  
electronics guide!
Complete with end-of-chapter exercises and reviews as well as dozens of fun 
experiments, this classic guide offers a comprehensive self-paced course in basic 
electronics, covering AC/DC, diodes, transistors, circuits, amplifiers, oscillators, 
and more. Electronics expert Earl Boysen has thoroughly revised the book to take 
into account today’s prevalence of integrated circuits, and he’s also updated the 
examples so that the book reflects the contemporary electronics world of DVD 
players and iPods.

The late Harry Kybett was an electrical engineer who worked at Columbia Pictures and later  
at Sony. Earl Boysen (Port Townsend, WA) is an engineer with 20 years in the semiconductor 
industry. His books include Electronics For Dummies, Second Edition (see page 87) and Electronics 
Projects For Dummies (978-0-470-00968-0).

Paper • 978-0-470-38087-1
$19.99 US • $21.99 CAN

288 pages • 6 x 9 • 20 books per carton
300 color photos

All Rights
PHOTOgRAPHY / TECHnIQUES / EQUIPMEnT

JULY / In stores July 15

Paper • 978-0-470-37915-8
$19.99 US • $21.99 CAN

272 pages • 6 x 9 • 20 books per carton
220 color photos

All Rights
PHOTOgRAPHY / TECHnIQUES / EQUIPMEnT

nOVEMBER / In stores November 10

Paper • 978-0-470-28961-7
$34.99 US • $37.99 CAN

500 pages • 7 3⁄ 8 x 9 1⁄ 4 • 10 books per carton
All Rights

Prior Edition: 978-0-471-00916-0
TECHnOLOgY / ELECTROnICS

AVAILABLE

Digital Photography
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As America’s premier publisher of pet books, Howell Book House has set the standards since 1961. Our books 
are authoritative, but unintimidating. Informative, but friendly. From dogs and cats to rabbits and rats, horses 
to hermit crabs, fish to ferrets, birds to bearded dragons, we help pet owners choose, prepare for, care for, train, 
and enjoy their animals. Whether it’s a primer for first-time pet owners or an in-depth technical resource focused 
on teaching a specific skill or solving a particular problem, our books provide reliable information that empow-
ers readers. The new Howell Gift Collection features special books that will enchant the legions of owners who 
consider their pets a part of the family.

Our goal is to help readers forge more rewarding relationships with their pets. That philosophy has been reward-
ing to our company, our readers, and our retailers. When you look at the breadth and diversity of our list and our 
exciting new titles, you’ll see that the company that set the standards is raising them!

Howell Book House Dog Training Favorites

Paper • 978-0-7645-2499-8
$16.99 US • $18.99 CAN

Paper • 978-0-7645-8797-9
$16.99 US • $18.99 CAN

Paper • 978-0-470-14679-8
$12.99 US • $13.99 CAN

Hardcover • 978-0-470-11514-5
$18.99 US • $20.99 CAN

Paper • 978-0-471-77962-9
$16.99 US • $18.99 CAN

Paper • 978-0-470-04101-7
$16.99 US • $18.99 CAN

Hardcover/Online • 978-0-470-00921-5
$29.99 US • $32.99 CAN

2007 Maxwell Award
for Best Reference Book

Dog Writers
Association of America 
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Your Happy Healthy Pet Guides with DVDs!
Over the years, Howell Book House has sold more than four million Your Happy Healthy Pet books. Now, hot 
on the tail of Spring 2008’s launch of the series’ fully revamped new editions, three more amazing books with 
bonus DVDs are available.

Unlike typical dog training DVDs with a “one-size-fits-all” approach, these videos include training methods 
that are designed specifically for medium-sized dogs—plus bonus material that is breed-specific. These fully 
revised editions are packed with full-color photos and a professionally produced DVD featuring dog trainer 
Peggy Moran, all at an amazing value that will have customers jumping through hoops!

Bulldog
Your Happy Healthy Pet
Second Edition
Liz Palika

In 2007, this affectionate, easy-going breed finally made it to the top ten on the American Kennel 
Association’s list of America’s most popular dogs, capping a decade of rapid growth for the breed.

Hardcover/DVD/Online • 978-0-470-39054-2 • $16.99 US • $18.99 CAN

144 pages • 5 1⁄ 4 x 8 1⁄ 4 • 40 books per carton • 80 color photos, 10 color illustrations • All Rights
Prior Edition: 978-0-87605-432-1
PETS / DOgS / BREEDS • DECEMBER / In stores December 10

Beagle
Your Happy Healthy Pet
Second Edition
Elaine Waldorf Gewirtz

Beagles, the “Snoopy” breed that won the Westminster Dog Show’s Best in Show award in 2008, 
were fifth on the American Kennel Association’s 2007 list of most popular dogs in America—a  
tribute to the enduring appeal of these playful, very sociable pets.

Hardcover/DVD/Online • 978-0-470-39055-9 • $16.99 US • $18.99 CAN
144 pages • 5 1⁄ 4 x 8 1⁄ 4 • 40 books per carton • 80 color photos, 10 color illustrations • All Rights
Prior Edition: 978-0-87605-389-8
PETS / DOgS / BREEDS • DECEMBER / In stores December 3

Basset Hound
Your Happy Healthy Pet
Second Edition
Terry Albert 

Originally bred to trail game with its sensitive nose, this laid-back, even-tempered breed was  
number 31 on the American Kennel Association’s 2007 ranking of America’s most popular dogs.

Hardcover/DVD/Online • 978-0-470-39056-6 • $16.99 US • $18.99 CAN
144 pages • 5 1⁄ 4 x 8 1⁄ 4 • 40 books per carton • 80 color photos, 10 color illustrations • All Rights
Prior Edition: 978-0-87605-495-6
PETS / DOgS / BREEDS • DECEMBER  / In stores November 24

Boxer
978-0-470-22182-2

german Shepherd Dog
978-0-470-19231-3

Golden Retriever
978-0-470-19569-7

Labrador Retriever
978-0-470-19230-6

Currently Available Your Happy Healthy Pet Guides with DVDs

All titles: $16.99 US • $18.99 CAN
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CliffsNotes Praxis II: 
Middle School Mathematics (0069) Test Prep
Saundra Luna McCune, PhD, and E. D. McCune, PhD

A new guide in the best-performing Praxis II test-prep series on the market
Thirty states require aspiring teachers to pass the Praxis II Middle School 
Mathematics test. This book provides focused review chapters for every subject 
covered on the test, plus three full-length tests with complete answer explanations.

Sandra Luna McCune, PhD (Nacogdoches, TX), is Regents Professor in the Department of 
Elementary Education at Stephen F. Austin State University. E. D. McCune, PhD (Nacogdoches, 
TX), is Regents Professor of Mathematics at Stephen F. Austin State University.

CliffsNotes Praxis II: 
Education of Exceptional Students  
(0353, 0382, 0542, 0544) Test Prep
Judy L. Paris

The first study guide available for the Praxis II Education of Exceptional 
Students exams
Over 10,000 Praxis II Education of Exceptional Students exams are administered 
every year, yet, until now, no traditional test-prep publisher has offered a study 
guide for the exams. This landmark study guide contains subject reviews for each 
of the four Praxis II Education of Exceptional Students tests covered in the book, 
with a full-length practice test for each individual exam.

Judy L. Paris (Prescott, AZ) earned her master’s degrees in both special education and early 
childhood education. She holds certificates in special education K–12 (deaf and hard of hearing 
K–12), K–8 elementary education, and early childhood education, as well as administrative certifi-
cates in supervisory, principal (qualified), and superintendent (qualified).

Paper • 978-0-470-27822-2
$23.99 US • $25.99 CAN
192 pages • 8 1⁄ 4 x 10 7⁄ 8 • 20 books per carton
All Rights
STUDY AIDS / TESTS
nOVEMBER / In stores October 27

Paper • 978-0-470-23844-8
$23.99 US • $25.99 CAN
216 pages • 8 1⁄ 4 x 10 7⁄ 8 • 20 books per carton
All Rights
STUDY AIDS / TESTS
SEPTEMBER / In stores August 25

Often imitated but never equaled, CliffsNotes are the original study guides, introduced more than 40 years 
ago by Cliff Hillegass. Recent research shows that an astoundingly high percentage of today’s junior high, high 
school, and college students, as well as adults and parents, are aware of CliffsNotes—more than double the 
recognition of the leading competitive study aid brand. Written by teachers and education professionals, not 
students or recent grads, CliffsNotes remain the gold standard in study aids—just what people need to grasp the 
essentials fast and score their best.

“ With their familiar yellow and black striped covers, [CliffsNotes] have helped millions  
of students through the darkest hours. . . . They have become an American icon.”

              —The New York Times
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CliffsNotes AP Flashcards
A breakthrough new study-aid product from the experts at CliffsNotes!

Today’s most recognized study guide brand proudly offers these portable, student-friendly flashcards that 
are designed to take the “Absolute Panic” out of AP exams. Each subject-specific pack contains 1,000 flash-
cards—which is 500 more than the major competition and priced at only $1 more—that cover the range of 
topics students can expect to encounter on the actual AP exam. Perfect for studying on-the-go, CliffsNotes AP 
Flashcards build on the brand’s solid footing in the AP market with a groundbreaking new product that gives 
students the confidence they need to ace the AP exams.

CliffsNotes AP English Literature Flashcards
Richard P. Wasowski

Annually, the number of AP English Literature exams administered 
increases, with a record number of exams administered in May 2007: 
298,478.

Flashcards • 978-0-470-27010-3
$19.99 US • $21.99 CAN 

1,000 cards • 3 1⁄ 2 x 2 (card) • 7 7⁄ 8 x 2 x 3 1⁄ 4 (box)
40 boxes per carton • All Rights

STUDY AIDS / ADVAnCED PLACEMEnT
DECEMBER / In stores December 3

CliffsNotes AP Biology Flashcards
Nichole Vivion

Annually the number of AP Biology exams administered increases, 
with a record number of exams administered in May 2007: 144,796.

Flashcards • 978-0-470-28281-6
$19.99 US • $21.99 CAN

1,000 cards • 3 1⁄ 2 x 2 (card) • 7 7⁄ 8 x 2 x 3 1⁄ 4 (box)
40 boxes per carton • All Rights

STUDY AIDS / ADVAnCED PLACEMEnT
DECEMBER / In stores December 10

CliffsNotes AP English Language Flashcards
Richard P. Wasowski

Annually the number of AP English Language exams administered 
increases, with a record number of exams administered in May 2007: 
282,230.

Flashcards • 978-0-470-26985-5
$19.99 US • $21.99 CAN 

1,000 cards • 3 1⁄ 2 x 2 (card) • 7 7⁄ 8 x 2 x 3 1⁄ 4 (box)
40 boxes per carton • All Rights

STUDY AIDS / ADVAnCED PLACEMEnT
DECEMBER / In stores December 10

Front Back

wInTER 2009 • 978-0-470-28279-3

Coming Soon

CliffsNotes AP U.S. 
History Flashcards
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Paperback Original

Guide to New York City Landmarks, Fourth Edition
New York City Landmarks Preservation Commission 
Foreword by Mayor Michael R. Bloomberg

The official guide to New York’s must-see buildings
Yes, it’s a wonderful town, and this book gives you more than 1,200 reasons why. 
With a host of new landmarks, 80 two-color, easy-to-read maps, and more than 200 
photographs, this new edition of the official and only complete guide to New York’s 
landmarks will make every visitor feel like a native—and turn every native into a 
wide-eyed tourist. New to this edition are more than 75 recently designated land-
marks and 10 new historic districts, with a new focus on neighborhoods with local 
history and details explaining some of the more remarkable buildings in the districts. 
Includes a Foreword by Mayor Michael R. Bloomberg.

The new York City Landmarks Preservation Commission is the New York City agency responsible for 
protecting and preserving New York City’s architecturally, historically, and culturally significant buildings. 
Founded in 1965 after the destruction of the original Penn Station, the Commission consists of 11 
commissioners, including at least three architects, a historian, a realtor, a planner or landscape archi-
tect, as well as a representative of each borough.

Paperback Original

Sustainable Graphic Design
Tools, Systems and Strategies for Innovative Print Design
Wendy Jedlicka

A single-source guide to developing sustainable graphic and print design solutions
Graphics and print design are frequently thought of as activities that yield purely dec-
orative results. Their tangible effects are often ignored— despite the fact that graphics 
and print design can be responsible for leveling a forest to produce a barely glanced at 
catalog or mail piece. By viewing graphic design as a holistic process, and by exploring 
eco-friendly materials and production techniques, designers can create a more sustain-
able system of graphic and print design. With information on materials and processes 
as well as case studies, this is a forward-looking toolkit for design professionals who 
want to take a more sustainable approach to their work.

wendy Jedlicka (Roseville, MN) is President of Jedlicka Design Ltd. and the author of Packaging 
Sustainability: Tools, Systems and Strategies for Innovative Package Design (978-0-470-24669-6). 
She is a faculty member in the Minneapolis College of Art and Design’s groundbreaking Sustainable 
Design Certificate Program.

Paper • 978-0-470-28963-1
$32.95 US • $35.95 CAN
464 pages • 6 x 9 • 24 books per carton
210 B&W photos, 10 B&W illustrations, 80 maps
All Rights except Merchandising, TV/Film
Prior Edition: 978-0-471-36900-4
ARCHITECTURE / HISTORY
DECEMBER / In stores December 9

Paper • 978-0-470-24670-2
$49.95 US • $54.95 CAN
416 pages • 8 x 9 • 12 books per carton
All Rights
ART / gRAPHIC ARTS
OCTOBER / In stores October 3

Architecture / Design

Look for  
 these other 
Wiley  
catalogs
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Complete Guides 

America’s #1 bestselling travel series 

•  One out of four travel guides sold in the U.S. is a 
Frommer’s guide

•  More annually updated guides than any other series

•  8- or 16-page full-color section in many guides, featuring  
an author essay, photos, and maps

•  Full-color foldout maps in all annual guides provide  
added value

•  Suggested itineraries chapter in every guide, with  
recommended strategies for the best way to see a city, 
region, or country

•  Outspoken opinions on which attractions are worthwhile—
and which aren’t

•  Exact prices, so that travelers can plan the perfect trip,  
no matter what their budget

•  Candid, opinionated reviews of the best hotels and  
restaurants in every price range

•  User-friendly features and special icons point readers  
to great finds and excellent values

•  Dozens of detailed maps in an easy-to-read, two-color design

16-page color section  
with photo essay

Up-to-date color 
foldout map

Fresh packaging

Every year, more than 175 expert writers, 35 editors, and 7 cartographers work to make our flagship series the last word in travel 
guidebooks. And every year, travelers respond by buying more Frommer’s guides than any other brand. One out of every four 
guidebooks sold in the United States is a Frommer’s guide.  The reason? We’re constantly improving our guides on every level and 
responding to the changing needs of travelers. 

•  More color sections in more titles

•  More insider tips: how to book the best rooms, where to get theater tickets when a show is sold out, and other secrets

•  More ways to organize travel time: more suggested itineraries and tips on how travelers can make the most of their time

•  More information on sustainable travel: the lowdown on offsetting carbon emissions, buying locally, and respecting  
indigenous culture

•  More titles: look for more guides to up-and-coming exotic destinations in this catalog and in months to come

New for 2009!

Travel
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New!

Frommer’s Dubai
First Edition
Alan Walbridge

•  Over the next three years, tourism to Dubai is projected to increase from  
6.1 million visitors to 15 million

•  Dubai has the highest hotel occupancy rate in the world—85%

•  Since 1996, visitors from the U.S. increased from about 40,000 to almost 
240,000

•  Dubai has taken the Vegas approach to excess, with the world’s largest  
amusement park and shopping mall, the world’s only underwater hotel, the  
first rotating skyscraper, offshore artificial islands shaped like palm trees and 
the world, and a Vegas-style strip with the world’s largest hotel either built or  
in the works

Previously Announced

Frommer’s Fiji
First Edition
Bill Goodwin

•  Fiji receives 59% of the South Pacific’s tourism business

•  According to the Fiji Islands Bureau of Statistics, 502,767 people visited Fiji  
in 2004, and the number climbed to 545,168 in 2006, up 8.5%

•  20% of Fiji’s Gross Domestic Product (GDP) comes from tourism and 
hotel services

Paper • 978-0-470-25707-4
$18.99 US • $20.99 CAN
288 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
TRAVEL / SOUTH PACIFIC
SEPTEMBER / In stores August 25

Paper • 978-0-470-28195-6
$19.99 US • $21.99 CAN
256 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
TRAVEL / MIDDLE EAST
SEPTEMBER / In stores September 16

978-0-470-12479-6
$22.99 US • $24.99 CAN

978-0-470-12816-9
$22.99 US • $24.99 CAN

978-0-470-12002-6
$22.99 US • $24.99 CAN

978-0-470-25929-0
$24.99 US • $26.99  CAN

978-0-470-17841-6
$21.99 US • $23.99 

978-0-470-25708-1
$19.99 US • $21.99 CAN

978-0-470-18403-5
$23.99 US • $25.99 CAN

978-0-470-18191-1
$23.99 US • $25.99 CAN 

More First Edition 
Destination Guides  
from Frommer’s
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Frommer’s  
Bahamas 2009
Darwin Porter & Danforth Prince

The proximity and frequent direct 
flights make this a top choice for U.S. 
travelers. Budget carriers now fly to 
Nassau and Grand Bahama Island. 
There are several top-notch resorts.

Paper • 978-0-470-28971-6
$17.99 US • $19.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-471-94490-4
TRAVEL / CARIBBEAn & wEST InDIES

SEPTEMBER / In stores September 2

Paper • 978-0-470-28550-3
$17.99 US • $19.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-14568-5
TRAVEL / CARIBBEAn & wEST InDIES

SEPTEMBER / In stores August 25

Frommer’s  
Bermuda 2009
Darwin Porter & Danforth Prince

In 2007, readers of Condé Nast 
Traveler magazine voted Bermuda 
“Best Island” in the Caribbean/
Atlantic region. Two new luxury 
resorts and three five-star properties 
will open in 2008.

Paper • 978-0-470-28551-0
$17.99 US • $19.99 CAN

256 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-14566-1
TRAVEL / CARIBBEAn & wEST InDIES

SEPTEMBER / In stores August 25

Frommer’s Boston 2009
Marie Morris

Boston is one of SmarterTravel.com’s 
“Five Bargain Winter City Escapes” 
for 2008. In 2007, the International 
Congress & Convention Association 
named Boston the top U.S. destination 
for international association meetings.

Paper • 978-0-470-28552-7
$17.99 US • $19.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-13483-2
TRAVEL / UnITED STATES

SEPTEMBER / In stores September 2

Frommer’s Cancún, 
Cozumel & the Yucatán 
2009
David Baird & Juan Cristiano

According to the 2008 Travel Trends 
Survey of Carlson Wagonlit Travel 
Associates, Cancún and the Riviera 
Maya were numbers 2 and 3 in the list 
of Top 10 International Destinations 
for Americans.

Paper • 978-0-470-30628-4
$18.99 US • $20.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-14573-9
TRAVEL / MExICO

SEPTEMBER / In stores September 2

Frommer’s  
Caribbean 2009
Christina Colón, Alexis Lipsitz 
Flippin, Darwin Porter  
& Danforth Prince

The Caribbean is the top destination 
for U.S. cruises, with more than 11 
million visitors docking in 2007.

Paper • 978-0-470-28970-9
$23.99 US • $25.99 CAN

800 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-14563-0
TRAVEL / CARIBBEAn & wEST InDIES

SEPTEMBER / In stores August 25

Frommer’s  
Caribbean Ports of Call
Seventh Edition
Christina Colón

The Caribbean is the top destination 
for U.S. cruises, with more than  
11 million visitors docking in 2007. 
There are plans to add 29 new ships 
to the North American fleet  
through 2010.

Travel
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Frommer’s  
Costa Rica 2009
Eliot Greenspan 

1.2 million travelers visited Costa 
Rica in the first 9 months of 2007. 
American budget airlines Spirit and 
Frontier added service to Costa Rica 
in 2007, and Delta is adding two new 
routes in early 2008. 

Frommer’s Hawaii 2009
Jeanette Foster

Over 7 million visitors visited 
Hawaii and its islands in 2006, 
and over 5 million of those were 
Americans, an increase of 2.6%  
over 2005.

Paper • 978-0-470-28555-8
$21.99 US • $23.99 CAN
672 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-13478-8
TRAVEL / UnITED STATES
SEPTEMBER / In stores September 9

Frommer’s Italy 2009
Darwin Porter & Danforth Prince

Frommer’s Italy is our #2 bestsell-
ing Complete Guide. Condé Nast 
Traveler’s Reader’s Choice Awards 
for 2007 named Florence, Rome,  
and Venice the most popular cities 
in Europe.

Paper • 978-0-470-28556-5
$24.99 US • $26.99 CAN
800 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-13820-5
TRAVEL / EUROPE / ITALY
SEPTEMBER / In stores August 25

Frommer’s Jamaica
Fifth Edition
Darwin Porter & Danforth Prince

Now with a full-color photo insert! 
The Office of Travel & Tourism 
Industries reported over 1.8 million 
U.S. visitors to Jamaica in 2006. 
Jamaica was voted the world’s lead-
ing cruise destination at the World 
Travel Awards in 2007.

Paper • 978-0-470-28557-2
$16.99 US • $18.99 CAN
256 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-471-94614-4
TRAVEL / CARIBBEAn & wEST InDIES
SEPTEMBER / In stores August 25

Frommer’s London 2009
Darwin Porter & Danforth Prince

London was named “Destination 
of the Year” at the 2007 World 
Travel Awards. Tourism to the city 
increased 3% in 2007. Americans 
account for the largest percentage  
of visitors.

Paper • 978-0-470-28559-6
$18.99 US • $20.99 CAN
384 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-13821-2
TRAVEL / EUROPE / gREAT BRITAIn
SEPTEMBER / In stores September 2

Paper • 978-0-470-28553-4
$19.99 US • $21.99 CAN 
448 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights 
Prior Edition: 978-0-470-13831-1
TRAVEL / CEnTRAL AMERICA
SEPTEMBER / In stores September 2 

Frommer’s Florida 2009
Lesley Abravanel

According to VisitFlorida.org, Florida 
had 82.4 million visitors in 2007.  

Paper • 978-0-470-28554-1
$20.99 US • $22.99 CAN
672 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-14576-0
TRAVEL / UnITED STATES
SEPTEMBER / In stores September 2
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Paper • 978-0-470-24761-7
$23.99 US • $25.99 CAN

448 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-471-78556-9
TRAVEL / MIDDLE EAST

AUgUST / In stores August 25

Frommer’s Maui 2009
Jeanette Foster

About 2.4 million people visited 
Maui in 2006, an increase of 4.6% 
over 2005. Maui was voted the #2 
island destination in the world by 
readers of Travel + Leisure magazine 
in 2007.

Paper • 978-0-470-28560-2
$19.99 US • $21.99 CAN

352 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-13474-0
TRAVEL / UnITED STATES

SEPTEMBER / In stores September 2

Frommer’s Mexico 2009
David Baird, Lynne Bairstow, Juan 
Cristiano & Joy Hepp

Five destinations in Mexico 
were on Carlson Wagonlit Travel 
Associate’s 2008 Travel Trends 
list of Top 10 International 
Destinations. North Americans 
comprise 76% of Mexico’s tourist 
arrivals.

Paper • 978-0-470-28561-9
$23.99 US • $25.99 CAN

800 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-14574-6
TRAVEL / MExICO

SEPTEMBER / In stores September 2

Frommer’s New York 
City 2009
Brian Silverman

Record numbers of Europeans 
are flocking to New York City. 
According to Condé Nast Traveler’s 
2007 Reader’s Choice Poll, four  
of the Top 10 Hotels in the U.S.  
are in NYC.

Paper • 978-0-470-28562-6
$18.99 US • $20.99 CAN

416 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-14439-8
TRAVEL / UnITED STATES

SEPTEMBER / In stores August 25

Frommer’s Paris 2009
Darwin Porter & Danforth Prince

France is the most visited country 
in the world, with 67 million visi-
tors in 2007; visits to Paris make up 
almost 50% of total travel to France.

Paper • 978-0-470-28563-3
$18.99 US • $20.99 CAN

352 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-13822-9
TRAVEL / EUROPE / FRAnCE

SEPTEMBER / In stores September 2

Frommer’s  
San Diego 2009
Mark Hiss

In 2006, San Diego hosted 32.2 mil-
lion visitors; some 15.8 million of 
them stayed overnight, while 16.4 
million were day visitors.

Paper • 978-0-470-28564-0
$18.99 US • $20.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-13736-9
TRAVEL / UnITED STATES

SEPTEMBER / In stores August 25

Frommer’s Turkey
Fifth Edition
Lynn A. Levine

Condé Nast Traveler named Istanbul 
their #4 favorite European city 
overall in the 2006 Reader’s Choice 
Awards, and Travel + Leisure named 
it the #3 European city in their 2006 
World’s Best Awards.
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Frommer’s Cruises  
& Ports of Call 2009
Matt Hannafin & Heidi Sarna

The Cruise Line Industry 
Association projects that there  
will be 31 million cruisers annually 
by 2009. The Caribbean, Eastern 
Mexico, the Bahamas, Hawaii, and 
Bermuda are the most-requested  
destinations by future cruisers.

Frommer’s Europe
Tenth Edition
Christi Daugherty, Ryan James, 
Sherry Marker, Hana Mastrini, 
George McDonald, et al

U.S. travel to Europe comprises over 
30% of all U.S. international tour-
ism travel. Europe remains the top 
destination for American students 
studying abroad.

Paper • 978-0-470-34543-6
$24.99 US • $26.99 CAN
1,088 pages • 5 1⁄ 8 x 8 • 10 books per carton
All Rights
Prior Edition: 978-0-471-92265-0
TRAVEL / EUROPE
OCTOBER / In stores October 13

Frommer’s France 2009
Darwin Porter & Danforth Prince

France was the world’s top tour-
ist destination in 2007, attracting 
67 million visitors. France was the 
fourth most popular vacation spot 
for U.S. residents traveling abroad 
in 2006.

Paper • 978-0-470-28785-9
$24.99 US • $26.99 CAN
768 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-13824-3
TRAVEL / EUROPE / FRAnCE
OCTOBER / In stores October 13

Frommer’s  
Los Angeles 2009
Matthew Richard Poole

Los Angeles hosted a record 25. 
4 million visitors in 2006. L.A. is 
second only to New York City for 
the U.S. city with the highest num-
ber of overseas visitors. The Broad 
Museum of Contemporary Art  
opens in 2008.

Paper • 978-0-470-28769-9
$17.99 US • $19.99 CAN
352 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-14575-3
TRAVEL / UnITED STATES
OCTOBER / In stores October 6

Frommer’s New England
Fourteenth Edition
Leslie Brokaw, Paul Karr, Marie 
Morris & Laura Reckford

In TripAdvisor.com’s 2007 fall survey, 
New England was rated the most 
popular fall-foliage destination,  
with Vermont ranking as the most 
popular state.

Paper • 978-0-470-27437-8
$21.99 US • $23.99 CAN
704 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-471-79280-2
TRAVEL / UnITED STATES
OCTOBER / In stores September 29

Paper • 978-0-470-30876-9
$24.99 US • $26.99 CAN
736 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-13735-2
TRAVEL / nORTH AMERICA
OCTOBER / In stores October 6

Frommer’s  
England 2009
Darwin Porter & Danforth Prince

A record 32.7 million overseas tour-
ists visited England in 2006, accord-
ing to the British Tourist Authority. 
In the 2007 World Travel Awards, 
London won the “Europe’s Leading 
Destination” title.

Paper • 978-0-470-28786-6
$24.99 US • $26.99 CAN
800 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-13819-9
TRAVEL / EUROPE / gREAT BRITAIn
SEPTEMBER / In stores September 22
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Paper • 978-0-470-34544-3
$24.99 US • $26.99 CAN

704 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-16536-2
TRAVEL / AUSTRALIA & OCEAnIA

nOVEMBER / In stores November 3

Frommer’s Puerto Rico
Ninth Edition
John Marino

Puerto Rico’s annual income from 
tourism is almost $300 million. 
Travelers can get direct flights  
from the U.S. and parts of Europe 
and Latin America.

Paper • 978-0-470-25711-1
$16.99 US • $18.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-471-78740-2
TRAVEL / CARIBBEAn & wEST InDIES
SEPTEMBER / In stores September 22

Frommer’s San 
Francisco 2009
Matthew Richard Poole

According to the Department of 
Commerce, San Francisco is ranked 
in the top 10 most visited U.S.  
cities, with over 15 million  
visitors a year.

Paper • 978-0-470-28773-6
$17.99 US • $19.99 CAN

352 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-14437-4
TRAVEL / UnITED STATES

OCTOBER / In stores October 6

Frommer’s South 
Florida With the Best  
of Miami & the Keys
Sixth Edition
Lesley Abravanel

More than 13 million visitors  
traveled to Miami in 2006. Florida 
attracted 82.4 million visitors in 
2007, according to VisitFlorida.org.

Paper • 978-0-470-28973-0
$17.99 US • $19.99 CAN

416 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-03719-5
TRAVEL / UnITED STATES

OCTOBER / In stores October 6

Frommer’s Spain 2009
Darwin Porter & Danforth Prince

Worldwide, Spain ranks second 
behind France in tourism. Travel  
and tourism represented 12% of 
Spain’s GDP in 2006.

Paper • 978-0-470-28790-3
$24.99 US • $26.99 CAN

704 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-13825-0
TRAVEL / EUROPE / SPAIn & PORTUgAL

OCTOBER / In stores October 6

Frommer’s  
Arizona 2009
Karl Samson

Arizona hosted 33.7 million over-
night visitors in 2006; they had 
record travel expenditures of $18.6 
billion. More than four million  
people visited the Grand Canyon  
in 2006.

Paper • 978-0-470-28776-7
$19.99 US • $21.99 CAN

480 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-14570-8
TRAVEL / UnITED STATES

OCTOBER / In stores October 20

Frommer’s  
Australia 2009
Marc Llewellyn, Lee Mylne 
& Ron Crittall

In 2007, Australia was voted the 
4th favorite country in the world by 
the readers of Condé Nast Traveler. 
Some 5.7 million travelers arrived  
in Australia in 2007, an increase  
of 3% over the year prior.
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Frommer’s  
Washington, D.C. 2009
Elise Hartman Ford

According to Forbes Travel, D.C. 
was the 6th most visited U.S. city by 
domestic travelers and the 8th most 
visited U.S. city by international 
travelers in 2006.

Paper • 978-0-470-28788-0
$17.99 US • $19.99 CAN
320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-14434-3
TRAVEL / UnITED STATES
nOVEMBER / In stores October 27

Frommer’s Israel
Fifth Edition
Robert Ullian

More than 500,000 Americans vis-
ited Israel in 2007—the most ever. 
Delta Airlines is adding a second 
daily flight from the U.S.

Paper • 978-0-470-28969-3
$23.99 US • $25.99 CAN
544 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-471-78630-6
TRAVEL / MIDDLE EAST
DECEMBER / In stores December 3

Frommer’s Alaska 2009
Charles P. Wohlforth

According to the Alaska Visitor 
Statistics Program, 1.7 million out-
of-state visitors traveled to Alaska 
between May and September 2007—
an increase of over 5% from the  
previous year.

Paper • 978-0-470-28974-7
$19.99 US • $21.99 CAN
512 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-15288-1
TRAVEL / UnITED STATES
DECEMBER / In stores November 24

Frommer’s  
California 2009
Matthew Richard Poole, Mark Hiss, 
Erika Lenkert & Harry Basch

California is the most-visited state, 
with 366 million visitors in 2006, 
including 4.7million visitors to Napa 
County and 7 million to Sonoma.

Paper • 978-0-470-28772-9
$21.99 US • $23.99 CAN
768 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-13734-5
TRAVEL / UnITED STATES
DECEMBER / In stores December 10

Frommer’s  
Las Vegas 2009
Mary Herczog

Las Vegas is the #1 domestic destina-
tion for the 6th year in a row, accord-
ing to Carlson Wagonlit Travel 
Associates’ 2008 Travel Trends 
Survey. In 2007, Las Vegas had  
39.2 million visitors.

Paper • 978-0-470-38431-2
$17.99 US • $19.99 CAN
320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-16541-6
TRAVEL / UnITED STATES
nOVEMBER / In stores October 27

Frommer’s Walt Disney 
World & Orlando 2009
Laura Lea Miller

Disney World is the #1 family 
vacation spot in the U.S. Nearly 
50 million people visited Orlando 
in 2006, according to the Orlando 
Convention & Visitors Bureau.

Paper • 978-0-470-28565-7
$17.99 US • $19.99 CAN
416 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-13472-6
TRAVEL / UnITED STATES
nOVEMBER / In stores November 3
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Frommer’s Tahiti  
& French Polynesia
Second Edition
Bill Goodwin

Tahiti and French Polynesia received 
212,000 tourists in 2005. Officials 
expect a 40% increase in visitors, 
with new routes by Air Tahiti Nui, 
including flights from New York.

Paper • 978-0-470-18988-7
$19.99 US • $21.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-00986-4
TRAVEL / AUSTRALIA & OCEAnIA

DECEMBER / In stores November 24

Frommer’s  
Chicago 2009
Elizabeth Canning Blackwell

Chicago ranked #5 in the Condé 
Nast Traveler’s Reader’s Choice 
Awards 2007 for Top City in the 
USA. The Ritz-Carlton and the 
Peninsula Chicago were voted  
the top two U.S. hotels.

Paper • 978-0-470-37371-2
$17.99 US • $19.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-16537-9
TRAVEL / UnITED STATES

DECEMBER / In stores December 3

Frommer’s  
Germany 2009
Darwin Porter & Danforth Prince

In 2006, there were 4.7 mil-
lion overnight stays in Germany 
by visitors from the U.S., an 
increase of 5.2%. The IAAF World 
Championships in Athletics will  
be held in Berlin in 2009.

Paper • 978-0-470-28784-2
$24.99 US • $26.99 CAN

704 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-13826-7
TRAVEL / EUROPE / gERMAnY

DECEMBER / In stores December 3

Frommer’s New 
Orleans 2009
Mary Herczog

Nearly 400,000 people attended the 
Jazz Festival in 2007, and the French 
Quarter festival drew nearly a half 
million. There are more fine res-
taurants in New Orleans than there 
were before Katrina.

Paper • 978-0-470-38432-9 
$17.99 US • $19.99 CAN

352 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-19406-5
TRAVEL / UnITED STATES

DECEMBER / In stores December 3

Frommer’s Santa Fe, 
Taos & Albuquerque
Twelfth Edition
Lesley S. King

Santa Fe was named the 4th most 
popular American city in Condé 
Nast Traveler’s 2007 Reader’s Choice 
poll. Tourism to New Mexico is 
expected to increase due to new 
direct flights.

Paper • 978-0-470-37188-6
$17.99 US • $19.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-04826-9
TRAVEL / UnITED STATES

DECEMBER / In stores November 24

Frommer’s Shanghai
Fifth Edition
Sharon Owyang

Now with a full-color photo insert! 
Shanghai will host the World Expo 
from May to October 2010. It is 
expected to generate the largest 
number of visitors in the history  
of the world’s fairs.

Paper • 978-0-470-38173-1
$18.99 US • $20.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-04903-7
TRAVEL / ASIA / CHInA

DECEMBER / In stores December 3



Day by Day™ Guides 

•  More than 1 million copies in print

•  34 titles

•  The only guides that help travelers 
organize their time

•  Portable, full-color package at an affordable price

•  Full-color throughout, with hundreds of color photos 

•  Star ratings for all hotels, restaurants, and attractions 
clue readers in on great finds and values 

•   One- to three-day itineraries, neighborhood walks,  
and thematic tours cover different interests, including 
literary haunts, museums, romantic spots, and  
offbeat places

•  A tear-resistant, foldout map in a handy, reclosable  
plastic wallet

•  Foldout front covers, with “at-a-glance” maps and  
quick-reference information

“ The Day by Day guides, just out from 
Frommer’s . . . are an especially useful  
distillation of the many choices that face  
tourists in big cities.”

            —Associated Press

“ Frommer’s new series of Day by Day guides  
. . . does an excellent job of filleting down the  
key sights.” 
                 —The Daily Mail (UK) 

Portable, full-color package

Foldout front cover maps

Bulleted color maps 
keyed to text

Velcro reclosable plastic wallet

13 1⁄ 2" x 20" color 
foldout map

Travel
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Previously Announced

Frommer’s Berlin Day by Day
19 Smart Ways to See the City, First Edition
Kerry Walker

•  Includes special-interest tours for beer lovers, fun-loving families, futuristic  
architecture fans, people passionate about the Golden Twenties, and history buffs

•  Details great neighborhood walking tours through Unter den Linden, 
Museumsinsel, Tiergarten, Kreuzberg, the Nikolaiviertel area, and 
Kurfürstendamm and environs

•  Includes day trips to Schloss Charlottenburg, Potsdam, Tropical Islands,  
and Brandenburg

•  Features info on exploring the great outdoors at Tiergarten, Wannsee,  
and Marzahn Recreational Park

New!

Frommer’s Edinburgh & Glasgow Day by Day
22 Smart Ways to See the Cities, First Edition
Barry Shelby

•  According to Visit Scotland, more than 17 million people visited Scotland  
in 2005, the last year for which figures are available

•  Includes special interest tours focusing on historic sites, art, and literature  
in Edinburgh

•  A full chapter covers Glasgow, and regional driving tours take in the magnifi-
cent scenery and castles of the Central highlands, the golfing capital of  
St. Andrews, and the historic sites of the Trossachs and Stirling

Paper • 978-0-470-51980-6
$12.99 US • $13.99 CAN

192 pages • 4 1⁄ 8 x 7 1⁄ 4 • 20 books per carton
All Rights

TRAVEL / EUROPE / gERMAnY
AUgUST / In stores August 1

Paper • 978-0-470-24762-4
$13.99 US • $14.99 CAN

228 pages • 4 1⁄ 8 x 7 1⁄ 4 • 20 books per carton
All Rights

TRAVEL / EUROPE / gREAT BRITAIn
OCTOBER / In stores September 29

New!

Frommer’s Moscow Day by Day
19 Smart Ways to See the City, First Edition
Hilary Gilbert

•  Includes special interest tours exploring the city’s history, unique architecture, 
and literary culture

•  Fascinating neighborhood tours including walks around Bolshaya Nikitskaya 
and excursions to Stalin’s secret bunker

•  Complete coverage of the Bohemian Arbat, with its thriving café culture,  
and the world-famous Bolshoi opera and ballet.

Paper • 978-0-470-72304-3
$12.99 US • $13.99 CAN

192 pages • 4 1⁄ 8 x 7 1⁄ 4 • 20 books per carton
All Rights

TRAVEL / FORMER SOVIET REPUBLICS
DECEMBER / In stores December 2
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New!

Frommer’s Athens Day by Day
22 Smart Ways to See the City, First Edition
Tania Kollias

•  Specialized half-, full-, or multi-day tours include an itinerary of Athens’  
museums, Athens for Romantics, the Best Places for Kids, and a tour of  
Athens’ greatest architectural sites.

•  Detailed neighborhood walks cover ancient Athens and shopping on  
Ermou Street

•  Side trips include Delphi and Cape Sounion, and a three-island cruise  
through the Aegean Sea

New!

Frommer’s Seattle Day by Day
22 Smart Ways to See the City, First Edition
Beth Taylor

•  Includes special interest tours for film and history buffs, architecture  
enthusiasts, and those intrigued by Seattle’s caffeine-fueled coffee culture

•  Features detailed information on fascinating neighborhood walks, including 
Pioneer Square, Pike Place Market, and the International District

•  Day trips recommended to Mt. Rainier, the San Juan Islands, Snoquaimie  
Pass, and other great destinations

Paper • 978-0-470-28941-9
$12.99 US • $13.99 CAN
192 pages • 4 1⁄ 8 x 7 1⁄ 4 • 40 books per carton
All Rights
TRAVEL / UnITED STATES
nOVEMBER / In stores November 24

Paper • 978-0-470-28567-1
$12.99 US • $13.99 CAN
192 pages • 4 1⁄ 8 x 7 1⁄ 4 • 40 books per carton
All Rights
TRAVEL / EUROPE / gREECE
nOVEMBER / In stores October 27
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Frommer’s Amsterdam Day by Day, 1E
978-0-7645-9894-4
$12.99 US • $13.99 CAN 

Frommer’s Barcelona Day by Day, 1E
978-0-470-16540-9
$12.99 US • $13.99 CAN 

Frommer’s Beijing Day by Day, 1E
978-0-470-22681-0
$12.99 US • $13.99 CAN 

Frommer’s Cancún & the Yucatán Day by Day, 1E
978-0-470-08119-8
$12.99 US • $13.99 CAN 

Frommer’s Florence & Tuscany Day by Day, 1E
978-0-7645-7615-7
$12.99 US • $13.99 CAN 

Frommer’s Honolulu & Oahu Day by Day, 1E
978-0-470-14578-4
$12.99 US • $13.99 CAN 

Frommer’s Las Vegas Day by Day, 1E
978-0-470-13469-6
$12.99 US • $13.99 CAN 

Frommer’s London Day by Day, 1E
978-0-7645-7618-8
$12.99 US • $13.99 CAN 

Frommer’s Maui Day by Day, 1E
978-0-470-05398-0
$12.99 US • $13.99 CAN 

Frommer’s napa & Sonoma Day by Day, 1E
978-0-470-05021-7
$12.99 US • $13.99 CAN 

Frommer’s new York City Day by Day, 1E
978-0-7645-7931-8
$12.99 US • $13.99 CAN 

Frommer’s Paris Day by Day, 1E
978-0-7645-7982-0
$12.99 US • $13.99 CAN 

Frommer’s Rome Day by Day, 1E
978-0-7645-7614-0
$12.99 US • $13.99 CAN 

Frommer’s San Francisco Day by Day, 1E
978-0-7645-7983-7
$12.99 US • $13.99 CAN 

Frommer’s washington D.C. Day by Day, 1E
978-0-470-04901-3
$12.99 US • $13.99 CAN 

Bestselling Frommer’s Day by Day Backlist



New!

Frommer’s 500 Places  
to See Before They Disappear
Holly Hughes

An inspiring and practical guide to the world’s 
most fragile cultural, historic, and natural wonders

F rommer’s 500 Places to See Before They Disappear  
celebrates and raises awareness of at-risk treasures around 

the globe, showing travelers how to discover and visit these mar-
vels, which include one-of-a-kind landscapes, coastal treasures, 
flora, vanishing cultural landmarks, fauna, imperiled cityscapes, 
precarious ruins, sites sacred to vanished peoples, and more.

Each profile explores the significance of the attraction, explains 
why it is at risk, and includes details on accommodations and 
services to help with trip planning. The book honestly assesses 
the environmental and cultural impact of visiting these vulnerable 
treasures, and recommends resources and charities for those who 
want to do their part to protect and preserve. Black-and-white 
photographs help bring the destinations to life, while a geograph-
ical index makes it easy to locate places around the world.

Like the bestselling guide Frommer’s 500 Places to Take Your 
Kids Before They Grow Up, this book is perfect for gift-giving, 
armchair reading, and practical trip planning.

Holly Hughes (New York, NY) is a freelance writer and editor. She is the author of 
Frommer’s 500 Places to Take Your Kids Before They Grow Up (978-0-7645-9588-2)  
and Frommer’s New York City with Kids (978-0-470-04210-6).

Featured Destinations: Where and Why
•  Mount Kilimanjaro, Tanzania—melting snow cap

•  Fraser Island, Queensland, Australia—an island entirely  
of sand, threatened by rising sea levels

•  The Cedars of Lebanon—ancient Biblical groves mostly  
cut down

•  Fenway Park, Boston—one of last few original ballparks

•  Grove of Osun-Osogbo, Nigeria—last remains of primeval  
forest, held sacred in Yorubo worship

•  Caves of Lascaux, France—cave drawings now mostly  
off limits

•  New Orleans, Louisiana—hurricane damage still not reversed

Marketing Campaign

•  National Publicity Campaign:  
TV, Print, Radio, Online

•  Online Promotion on frommers.com

•  Dedicated Podcast

Paper • 978-0-470-18986-3

$19.99 US • $21.99 CAN

512 pages • 5 1⁄ 8 x 8 • 20 books per carton

230 B&W photos

All Rights

TRAVEL / SPECIAL InTEREST / FAMILY 

OCTOBER / In stores October 20
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Dear Traveler, 

The award-winning Pauline Frommer Guides are a fresh take on budget travel. These 
are the guides that I’ve always wanted to take with me on my trips—guides that show 
you how to truly experience a culture, meet locals, and save money along the way. In 
fact, I believe that when you spend less, when you live as the locals do, you see more 
and have more authentic experiences. Here are some of the ways that I and my team of 
handpicked writers will show you how to get the most out of your dollar and your trip.

•  We tell industry secrets on how to find the best hotel rooms at the cheapest rates.

•  We go into detail about alternative accommodations. Wouldn’t you rather 
spend the night in a two-bedroom vacation home, with pool, than plunk down 
$350 a night for a chain hotel in Hawaii?

•  We won’t take you to cafeterias. Instead, we find the little neighborhood joints, 
ethnic places, and new restaurants with up-and-coming chefs—basically any 
place that serves great food without the fuss and without the price tag.

•  We show you the cool, offbeat finds that only the locals know about. How’d 
you like to have a drink in Bono’s Dublin bar or bunk down in a lighthouse  
on Alaska’s coast?

•  We pack our guides with opinions, personality, and the information that will 
help you have the most authentic travel experiences, meet locals, and get  
the most out of your travel dollar.

  Happy Travels,

About Pauline Frommer

Pauline Frommer began her travel career at 
the age of four months, accompanying her 
guidebook-writing father Arthur Frommer to 
Europe. Since then, she has helped found and 
edit Frommers.com, edited the travel section 
of MSNBC.com, and contributed articles to the 
Dallas Morning News, Newsweek, Marie Claire, 
and Budget Travel Magazine. She appears fre-
quently on the Today show, MSNBC, CNN, CNN 
Headline News, and every local news show 
you can name. Pauline Frommer’s New York City 
won “Best Guidebook of 2006” from the North 
American Travel Journalists Association.

“ Full of good tips and suggestions.” 
             —Chicago Tribune

“ Lively and unabashedly opinionated.” 
                 —New York Post
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New!

Pauline Frommer’s Cancún & the Yucatán
First Edition
Christine Delsol

Dive into the “other” Cancún and Yucatán with the region’s only  
budget travel guide
•  Indulge in a chocolate Mayan massage

• Boat among flamingos in one of their last refuges along the northern Yucatán

• Learn Spanish while making yourself at home with a Mexican family

Plus, check into hideaway jungle hotels, visit sea-turtle nesting projects in 
Cancún and among the Riviera Maya’s fishing villages, and let loose in  
Cancún’s round-the-clock nightlife scene.

New!

Pauline Frommer’s San Francisco
First Edition
Jason Cochran

Explore the “other” San Francisco that only natives know
•  Spend less on lodgings at typically “San Franciscan” accommodations, ranging 

from guesthouses set in Art Deco landmarks to homestays

•  Bathe and relax in an authentic Asian communal spa in Japantown, munch your 
way through the specialty food stores of North Beach, enjoy a flight of beer tast-
ings at a brewery in business since the mid-1800s, or head to a poetry slam

Day trip or weekend in wine country affordably, sampling vino at the more 
unusual wineries; or get deeply into the subject at Copia, an amusement park  
to the culinary arts that offers fascinating seminars.

Paper • 978-0-470-28789-7
$18.99 US • $20.99 CAN

320 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

TRAVEL / MExICO
OCTOBER / In stores October 20

Paper • 978-0-470-30873-8
$17.99 US • $19.99 CAN

352 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

TRAVEL / UnITED STATES
DECEMBER / In stores November 24
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978-0-470-18411-0
$19.99 US • $21.99 CAN

July 2008

978-0-470-24760-0
$21.99 US • $23.99 CAN

July 2008

978-0-470-24763-1
$16.99 US • $18.99 CAN

July 2008

Pauline Frommer’s Guides Backlist
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Frommer’s Portable 
Turks & Caicos
Second Edition
Alexis Lipsitz Flippin

Grace Bay Beach on Providenciales 
was named the “World’s Leading 
Beach” at the 2007 World Travel 
Awards.

Paper • 978-0-470-30633-8
$12.99 US • $13.99 CAN
192 pages • 4 1⁄ 4 x 7 3⁄ 8 • 60 books per carton
All Rights
Prior Edition: 978-0-470-04899-3
TRAVEL / CARIBBEAn & wEST InDIES
OCTOBER / In stores September 29

Frommer’s Portable 
London 2009
Darwin Porter & Danforth Prince

Americans make up the largest per-
centage of visitors to London. London 
was named “Destination of the Year” 
at the 2007 World Travel Awards. 
Tourism to London increased 3%  
in 2007.

Paper • 978-0-470-28787-3
$12.99 US • $13.99 CAN
216 pages • 4 1⁄ 4 x 7 3⁄ 8 • 60 books per carton
All Rights
Prior Edition: 978-0-470-13481-8
TRAVEL / EUROPE / gREAT BRITAIn
nOVEMBER / In stores November 17

Frommer’s Portable 
New York City 2009
Brian Silverman

New York City attracted over 
43 million visitors in 2006. 
Approximately 1 million Western 
Europeans visited NYC in 
November and December 2007 
alone.

Paper • 978-0-470-28968-6
$12.99 US • $13.99 CAN
216 pages • 4 1⁄ 4 x 7 3⁄ 8 • 60 books per carton
All Rights
Prior Edition: 978-0-470-14438-1
TRAVEL / UnITED STATES
DECEMBER / In stores November 24

Frommer’s Portable 
Paris 2009
Darwin Porter & Danforth Prince

France is the most visited country 
in the world ,with 67 million visi-
tors in 2007; visits to Paris make up 
almost 50% of total travel to France.

Paper • 978-0-470-28783-5
$12.99 US • $13.99 CAN
192 pages • 4 1⁄ 4 x 7 3⁄ 8 • 60 books per carton
All Rights
Prior Edition: 978-0-470-13823-6
TRAVEL / EUROPE / FRAnCE
DECEMBER / In stores November 24

Portable Guides
Frommer’s Portable Guides are affordable pocket-sized guides designed for travelers who want only the highlights.

More than 40 titles, revised annually or biennially, cover popular locales around the world. These guides include

all the attention to detail found in a full-size Frommer’s Guide in a pint-size package.

• Fresh packaging makes these guides stand out on the shelf

• Outspoken opinions on which attractions are worthwhile—and which aren’t

• Exact prices, so that travelers can plan the perfect trip, no matter what their budget

• The best hotels and restaurants in every price range, with candid reviews

• Off-the-beaten-path attractions, plus new takes on top attractions

• User-friendly features and special icons point readers to great finds and excellent values
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Paper • 978-0-470-28972-3
$16.99 US • $18.99 CAN

352 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-470-03720-1
TRAVEL / UnITED STATES

DECEMBER / In stores December 3

Frommer’s Portable  
San Francisco
Seventh Edition
Erika Lenkert

According to the U.S. Department of 
Commerce, San Francisco is among 
the top 10 most visited U.S. cities, 
with over 15 million visitors  
per year.

Paper • 978-0-470-38220-2
$12.99 US • $13.99 CAN

192 pages • 4 1⁄ 4 x 7 3⁄ 8 • 60 books per carton
All Rights

Prior Edition: 978-0-470-04902-0
TRAVEL / UnITED STATES

DECEMBER / In stores November 24

Frommer’s Portable St. 
Maarten/St. Martin,  
with Anguilla & St. 
Barts, Second Edition
Alexis Lipsitz Flippin

St. Martin/Sint Maarten welcomed 
approximately 380,000 air travelers 
and more than 1.1 million cruise 
passengers in 2007.

Paper • 978-0-470-33146-0
$12.99 US • $13.99 CAN

216 pages • 4 1⁄ 4 x 7 3⁄ 8 • 60 books per carton
All Rights

Prior Edition: 978-0-470-04900-6
TRAVEL / CARIBBEAn & wEST InDIES

DECEMBER / In stores December 22

Frommer’s Portable 
Washington, D.C.
Seventh Edition
Elise Hartman Ford

Close to 15 million people are 
expected to visit D.C. in 2008. In 
2006, it was the 6th most visited 
U.S. city by domestic travelers, and 
the 8th by international travelers.

Paper • 978-0-470-38433-6
$12.99 US • $13.99 CAN

192 pages • 4 1⁄ 4 x 7 3⁄ 8 • 60 books per carton
All Rights

Prior Edition: 978-0-470-03850-5
TRAVEL / UnITED STATES

DECEMBER / In stores November 24

Frommer’s NYC Free & Dirt Cheap
Third Edition
Ethan Wolff

“ In the land of $49 burgers and $1,000-a-night hotel rooms, author Ethan Wolff 
shows that the adventurous budget traveler can still do the Big Apple in style. 
Written for residents as well as visitors, this guide has plenty of good clear 
maps and a chapter of free and cheap itineraries.” —San Francisco Chronicle

In New York City, the rich are very rich. How can people have a good time in this 
high-cost city without going broke? This new edition of Frommer’s NYC Free & Dirt 
Cheap delivers the answers, offering the latest information on everything from free 
museum admissions to the cheapest places to stay, eat, and shop.

Ethan wolff (New York, NY) lives in the heart of the New York’s Bargain District, on the Lower East 
Side. His other books include Frommer’s Irreverent Guide to Manhattan (978-0-471-77062-6) and 
Frommer’s Memorable Walks in New York (978-0-471-77339-9).

H
The “you are here” symbol on  
maps is called an ideo locator.

YOU ARE 
HERE

Fun Fact!

÷
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New!

Paris & Disneyland 
Resort Paris With  
Your Family
Anna E. Brooke

Paris remains the most visited city in 
the world. Disneyland Paris received 
14.5 million visitors in 2007; it cel-
ebrates its 15th anniversary in 2007.

Paper • 978-0-470-51933-2
$18.99 US • $20.99 CAN
256 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
TRAVEL / SPECIAL InTEREST / FAMILY
FEBRUARY / In stores February 6, 2009

New!

Wales With Your Family
Nick Dalton & Deborah Stone

According to the International 
Passenger Survey, more than 600,000 
North Americans visited Wales in 
2007, which represented 8% of total 
North American visitors to the U.K.

Paper • 978-0-470-72320-3
$18.99 US • $20.99 CAN
256 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
TRAVEL / SPECIAL InTEREST / FAMILY
FEBRUARY / In stores February 6, 2009

New!

Cyprus With Your Family
First Edition
Sue Bryant

The island of Cyprus received more 
than 2.4 million tourists in 2007, 
according to the Statistical Service  
of the Republic of Cyprus. 

Paper • 978-0-470-72318-0
$18.99 US • $20.99 CAN
256 pages •5 1⁄ 8 x 8 • 20 books per carton
All Rights
TRAVEL / SPECIAL InTEREST / FAMILY
FEBRUARY / In stores February 6, 2009

With Your Family Guides
Designed for families who do want to occasionally take the road less traveled together, Frommer’s With  
Your Family guides help readers plan trips to niche destinations—up-and-coming sites that have ample  
attractions and amenities to appeal to families, but have not yet become oversaturated tourist “hot spots.”

•  Detailed coverage gives families the inside track and helps them appreciate and enjoy niche destinations  
like the natives do

•  Full color throughout with 100 attractive color photos and 15 color maps; color coding for easy navigation

•  Includes hotels and restaurants in every price range, with extended choices for the budget-conscious

•  Exact prices listed for every establishment and activity

H
Americans went  

on 135 million family  
trips in 2007.

Are we there yet?
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Suzy Gershman’s Born 
to Shop New York
The Ultimate Guide for  
People Who Love to Shop
Twelfth Edition
Suzy Gershman

New York City attracted over 43 
million visitors in 2006, and shop-
ping is the most popular trip activity 
for U.S. adult travelers.

Paper • 978-0-470-25714-2
$16.99 US • $18.99 CAN

336 pages • 4 1⁄ 4 x 7 3⁄ 4 • 60 books per carton
All Rights

Prior Edition: 978-0-471-78743-3
TRAVEL / UnITED STATES

AUgUST / In stores August 18

Suzy Gershman’s Born to Shop Guides

Suzy Gershman’s Born to Shop Guides offer opinionated advice from the inimitable Suzy Gershman on where

to find the best stores, boutiques, markets, and values in some of the world’s top shopping locales.

• The best places to shop, from world-class department stores to bargain basements

•  Detailed descriptions of shopping neighborhoods, listings of conveniently located hotels and restaurants, 
and easy-to-follow shopping tours

• The best-known shopping series on the market, written by one of the world’s most renowned shoppers

• Great gift ideas, size conversion charts, and information about shipping, customs, and VAT laws

“Gershman’s may be the best guide for novice and pro shoppers alike.”          —The Washington Post

H
The first transatlantic jet  

passenger service began in 1958— 
from New York to London.

Fun Fact!

Suzy Gershman’s Born to Shop Backlist

978-0-470-14435-0
$16.99 US • $18.99 CAN

978-0-470-14666-8
$16.99 US • $18.99 CAN

978-0-470-14665-1
$16.99 US • $18.99 CAN

978-0-470-04304-2
$19.99 US • $21.99 CAN
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The Unofficial Guide  
to Disneyland 2009
Bob Sehlinger

With 14.74 million visitors in 2006, 
Disneyland ranked #2 in theme park 
attendance, second only to Walt 
Disney World.

Paper • 978-0-470-28566-4
$16.99 US • $18.99 CAN
384 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-08961-3
TRAVEL / UnITED STATES
AUgUST / In stores August 18

The Unofficial Guide  
to Ireland
Second Edition
Stephen Brewer

In 2007, Ireland had 7.5 million visi-
tors, with more than 1 million from 
the U.S. and Canada.

Paper • 978-0-470-28568-8
$21.99 US • $23.99 CAN
448 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-7645-9892-0
TRAVEL / EUROPE / IRELAnD
SEPTEMBER / In stores September 22

The Unofficial Guide  
to Las Vegas 2009
Bob Sehlinger

In 2006, Las Vegas welcomed 38.9 mil-
lion visitors. By 2015, the city expects 
to host more than 53 million visitors a 
year. $31 billion in expansion projects 
are underway on the Strip.

Paper • 978-0-470-28569-5
$19.99 US • $21.99 CAN
480 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights
Prior Edition: 978-0-470-08962-0
TRAVEL / UnITED STATES
AUgUST / In stores August 18

The Unofficial Guide 
to Walt Disney World 
2009
Bob Sehlinger with Len Testa

The American Society of Travel Agents 
named Orlando as the #1 destination 
for domestic U.S. travel. More than 
45 million visitors attended Disney 
Orlando theme parks in 2006.

Paper • 978-0-470-28570-1
$19.99 US • $21.99 CAN
864 pages • 5 1⁄ 8 x 8 1⁄ 2 • 10 books per carton
All Rights
Prior Edition: 978-0-470-08963-7
TRAVEL / UnITED STATES
AUgUST / In stores August 18

Unofficial Guides™

With more than 4 million copies sold, this series is the only one that offers evaluations based on reader sur-
veys and critiques, compiled by a team of unbiased inspectors. Down to earth and easy to use, the Unofficial 
Guides give travelers the bottom line—and show them how to avoid wasting time and money.

• Two-color design makes these guides easy to use

• Detailed, two-color maps

• A renowned rating system that objectively evaluates hotels, attractions, and restaurants in all price categories

• Candid advice on what’s worth the time and money—and what’s not

• Extensive information on shopping, nightlife, sports, and more
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The Unofficial Guide  
to California with Kids
Sixth Edition
Colleen Dunn Bates

With 366 million visitors in 2006, 
California was the most visited 
state. Disneyland is #2 in theme 
park attendance, with 14.74 million 
visitors in 2006.

Paper • 978-0-470-38002-4
$19.99 US • $21.99 CAN

448 pages • 5 1⁄ 8 x 8 • 20 books per carton
All Rights

Prior Edition: 978-0-471-79031-0
TRAVEL / UnITED STATES

DECEMBER / In stores November 24

New York City  
For Dummies
Fifth Edition

Myka Carroll
An estimated 46 million people visited 
New York City in 2007, an increase of 
5%. NYC is the #1 city in the U.S. for 
culture, according to a 2007 poll by 
Travelandleisure.com and CNN  
Headline News.

Paper • 978-0-470-30617-8
$17.99 US • $19.99 CAN

336 pages • 5 1⁄ 2 x 8 1⁄ 2 • 20 books per carton
All Rights

Prior Edition: 978-0-471-94550-5
TRAVEL / UnITED STATES

nOVEMBER / In stores November 3

For Dummies travel guides are the ultimate user-friendly trip planners, combining the broad appeal and time-tested  
features of the For Dummies series with up-to-the-minute advice and information from the experts at Frommer’s.

•   Small trim size makes these guides easy to pack and use on the road

•   A “Best of the Best” icon and focused coverage of only the best hotels and restaurants in all price ranges  
make it easy to plan a great trip

•   A chapter devoted to art, architecture, and culture gives travelers useful background information

•   Information on packages and deals and a quick-reference guide show travelers how to find the best  
vacation values

•   A tear-out “Cheat Sheet” offers full-color maps or easy-reference pointers

Travel

H
The first motion picture theater  

opened in Los Angeles  
on April 2, 1902.

Fun Fact!

H
There are more than  

722 miles of subway track  
in New York City.

Fun Fact!
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Auto Repair For Dummies
Second Edition

Deanna Sclar

The top-selling auto repair guide—400,000 copies sold—now 
extensively reorganized and updated

Forty-eight percent of U.S. households perform at least some auto-
mobile maintenance on their own, with women now accounting for 
one third of this $34 billion automotive do-it-yourself market. For 
new or would-be do-it-yourself mechanics, this illustrated how-to 
guide has long been a must and now it’s even better. A complete 
reorganization now puts relevant repair and maintenance informa-
tion directly after each automotive system overview, making it much 
easier to find hands-on fix-it instructions. Author Deanna Sclar has 
updated systems and repair information throughout, eliminating 
discussions of carburetors and adding coverage of hybrid and alter-
native fuel vehicles. She’s also revised schedules for tune-ups and 
oil changes, included driving tips that can save on maintenance and 
repair costs, and added new advice on troubleshooting problems 
and determining when to call in a professional mechanic. For anyone 
who wants to save money on car repairs and maintenance, this book 
is the place to start.

Deanna Sclar (Long Beach, CA), an acclaimed auto repair expert and con-
sumer advocate, has contributed to the Los Angeles Times and has been inter-
viewed on the Today show, NBC Nightly News, and other television programs.

Marketing Campaign

•  National Print Campaign

•  Online Publicity and Promotion

•  National Publicity

Paper • 978-0-7645-9902-6

$21.99 US • $23.99 CAN

480 pages • 7 3⁄ 8 x 9 1⁄ 4 • 10 books per carton

276 B&W illustrations

All Rights

Prior Edition: 978-0-7645-5089-8 

TRAnSPORTATIOn / AUTOMOTIVE /  

REPAIR & MAInTEnAnCE

OCTOBER / September 29
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Paper/CD • 978-0-470-33729-5
$21.99 US • $23.99 CAN

360 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights

MUSIC
SEPTEMBER / In stores September 9

Paper/CD • 978-0-470-38765-8
$22.99 US • $24.99 CAN

240 pages • 8 1⁄ 4 x 10 7⁄ 8 • 20 books per carton
All Rights

MUSIC / PIAnO/ ExERCISES
DECEMBER / In stores December 10

Paper/CD • 978-0-470-38766-5
$22.99 US • $24.99 CAN

240 pages • 8 1⁄ 4 x 10 7⁄ 8 • 20 books per carton
All Rights

MUSIC / gUITAR/ ExERCISES
DECEMBER / In stores December 10

Piano Exercises  
For Dummies

The ideal hands-on reference for piano 
students who want to strengthen their 
skills and refine their technique—and  
the perfect companion and next step  
to the bestselling Piano For Dummies.

Harmonica For Dummies
Winslow Yerxa
Expert tips for carrying a tune on a harmonica—right out of the box
The harmonica is the most vocal and most versatile of all the wind instruments. An 
excellent primer for those with little or no playing experience, Harmonica For Dummies 
uses easy-to-understand methods and instructions to make learning to play the har-
monica simple, straightforward, and fun. Starting with basic techniques and melodies, 
this friendly guide delves into the history and cultural importance of this instrument 
and teaches different regional playing techniques. More experienced players will appre-
ciate the newer techniques, songs, and styles of playing covered in this book. The bonus 
CD helps readers understand the nuances of playing the harmonica as a rhythm instru-
ment or taking over the solo.

winslow Yerxa (San Francisco, CA) is a widely known and respected harmonica player, teacher, 
and author. He has written, produced, and starred in many harmonica book and video projects. 
He provides harmonica instruction worldwide, and is involved as a presenter for SPAH (Society 
for the Preservation and Advancement of the Harmonica) and at many festivals.

Guitar Exercises  
For Dummies
Mark Phillips and Jon Chappell
This book is a perfect companion to 
Guitar For Dummies, the top-selling  
guitar instructional book in the U.S., 
which has sold 750,000 copies to date.

Introducing Music Exercises For Dummies
Dummies has enjoyed much success in the performing arts category, with perennial bestsellers such as Guitar For Dummies 
and Piano For Dummies. Now budding musicians can practice and perfect their playing techniques with ease! Our new 
Music Exercises For Dummies series features a wide variety of exercises and technique-building opportunities tailored to 
specific instruments, starting with Guitar Exercises For Dummies and Piano Exercises For Dummies. Beginning with warm-
up exercises, readers will transition to scales, scale sequences, arpeggios, arpeggio sequences, and chords, with a focus 
on building strength and consistency while refining their technique. They’ll practice correct hand and body posture and 
discover how to incorporate facets of musical performance such as tempo, phrasing, and dynamics into their exercises and 
drills. Concluding each lesson is a musical piece for the reader to try. As an added bonus, the audio/MP-3 CD lets readers 
hear differences in tempo and dynamics, practice with metronome tracks of different speeds, and listen to example pieces 
included in the book.



76  /  Wiley Consumer Trade Books

Jewelry & Beading Designs For Dummies
Heather H. Dismore and Tammy Powley
A value-packed book of new jewelry and beading patterns and techniques

Jewelry making and beading is hotter than ever—just do a keyword search in Google 
and you’ll get millions of hits! Now, with Jewelry & Beading Designs For Dummies, craft-
ers who have learned the basics can find fresh ideas to take their skills to the next level. 
Featuring 75 fun, practical projects along with eight pages of full-color photographs, 
this terrific resource provides step-by-step guidance on creating a wide range of cool 
accessories—pins, hairpieces, purses, necklaces, bracelets, rings, and more. Crafters 
will learn how to work with glass beads, silver, leather, crystals, and stones to create 
such items as rings, beaded cell phone covers, and business card cases. The book also 
includes projects for making holiday jewelry, charm bracelets, and wine glass charms. 
Whether they’re making pieces for themselves or as gifts, crafters will find new patterns 
and techniques they can incorporate into their own work to make every item special!

Heather H. Dismore (Inman, SC) is a veteran Dummies author who is actively involved in crafting 
jewelry. She is the coauthor, along with Powley, of Jewelry Making & Beading For Dummies  
(978-0-7645-2571-1). Tammy Powley (Port St. Lucie, FL) designs and manages content for  
About.com’s jewelry-making Web site.

Origami Kit For Dummies
Nick Robinson
Create beautiful works of paper art with this step-by-step guide—complete  
with 25 papers!

Origami has fascinated people around the world for centuries, entertaining children 
and adults alike. This age-old art of paper folding originated in China, but took on 
its more mainstream form in Japan in the 6th century. Origami For Dummies teaches 
aspiring paper-folders all about this captivating hobby, covering the different tech-
niques needed to combine folds and create intricate and imaginative origami models. 
Providing hundreds of line illustrations to guide readers as well as 25 pages of tradition-
al, brightly colored origami folding paper to get them started in style, expert origami 
artist Nick Robinson shows how to make 70 origami models that readers can learn to 
adapt—indefinitely!

nick Robinson (London, UK) is a professional origami artist and has been a member of the British 
Origami Society for over 20 years. He has written numerous books and articles on the subject and has 
created hundreds of his own beautiful designs.

Paper • 978-0-470-29112-2
$19.99 US • $21.99 CAN
312 pages • 8 1⁄ 4 x 10 7⁄ 8 • 20 books per carton
All Rights
CRAFTS & HOBBIES / JEwELRY
SEPTEMBER / In stores September 9

Paper • 978-0-470-75857-1
$14.99 US • $15.99 CAN
288 pages • 5 x 7 • 20 books per carton
All Rights
CRAFTS & HOBBIES
nOVEMBER / In stores November 7
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Knitting For Dummies consistently ranks among our top-selling 
Dummies titles since it published six years ago, with 300,000 cop-
ies sold. Knitting For Dummies, Second Edition is for those new to the 
craft who are looking for a great introductory guide, as well as those 
already familiar with knitting who are looking for an easy-to-read, 
fun reference that introduces them to new projects and techniques. 
This revised and expanded edition not only provides the latest infor-
mation and resources, but also step-by-step how-to instructions for 
all the knitting techniques explained in the book. Using easier-to-fol-
low photos and illustrations, the guide demonstrates basic knitting 
stitches and shows readers how to decipher patterns and work with 
multiple colors. It also explains how to fix common knitting mistakes 
and relax stiff shoulders and fingers. Most projects also offer a list of 
variations, so knitters can expand their understanding and design 
projects on their own. This new edition also features a new sec-
tion covering knitting online (blogs, e-zines, and Web sites), a new 
chapter on felting knitted projects (which has become very popular 
among beginners), the latest new yarns and styles, a new bibliog-
raphy, and new sample projects and patterns, including “your first 
sweater” (an easy top-down raglan that requires no piecing), a bag 
knit in the round, and a tubular neckerchief kind of scarf. 

Shannon Okey (Cleveland, OH) is the author of nearly a dozen books on 
knitting and other fiber arts, a columnist for knit.1 magazine, and a frequent 
contributor to other craft magazines. She hosts a call-in podcast about knit-
ting and has appeared on many television shows, including Knitty Gritty, 
Uncommon Threads, and Crafters Coast to Coast. Okey can be found online  
at knitgrrl.com. Tracy Barr (Indianapolis, IN) has served as editor, editorial 
manager, writer, and consultant for the For Dummies books for many years.

Knitting For Dummies
Second Edition

Shannon Okey & Tracy Barr

Now updated and better than ever—the bestselling guide  
to knitting brilliant, timeless pieces

Marketing Campaign

•  Key Influencer Mailing 

•  Extensive Copromotion with Craft  
& Hobby Association 

•  Online Publicity and Promotion 

•  Print Advertising in Key Market 
Publications 

•  Author Podcasts 

•  Outreach to National and Targeted Media 

•  Featured Title—Needle Arts Show, 
National Craft & Hobby Show 

•  Outreach to Bloggers

Paper • 978-0-470-28747-7

$21.99 US • $23.99 CAN

384 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton

All Rights

Prior Edition: 978-0-7645-5395-0

CRAFTS & HOBBIES / nEEDLEwORK / KnITTIng

OCTOBER / In stores October 13
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Green Cleaning For Dummies
Elizabeth Goldsmith, PhD, with Betsy Sheldon
An authoritative guide to reducing household exposure to hazardous chemicals

Thousands of household products contain toxic ingredients. Today, more and more 
people are seeking more natural cleaning methods to reduce their exposure to harsh 
chemicals. From the kitchen and bath to the living room and laundry, Green Cleaning 
For Dummies provides readers with green solutions to every common cleaning chore. 
Focusing on organic, nontoxic, sustainable alternatives to conventional cleaning prod-
ucts, it’s packed with suggestions and tips for effective cleaning, and even offers green 
solutions for sprucing up patios, garages, vehicles, and the exterior of a house.

Elizabeth goldsmith, PhD (Tallahassee, FL), is a professor and Fulbright Scholar with an expertise 
in work and family, consumer economics, and healthy indoor environments. Courses that she 
teaches include textiles and consumer sciences, consumer health issues, consumer buying the-
ory, and the evaluation of housing design. Betsy Sheldon (Indianapolis, IN) is a lifestyles author 
and editor with a passion for sustainability issues. 

Energy Efficient Homes For Dummies
Rik DeGunther
Hands-on, practical solutions to save money by making smart energy changes

One of the best and most affordable strategies people can employ to combat global 
warming is to improve the energy and water efficiency of their homes. Energy Efficient 
Homes For Dummies provides homeowners with advice, tips, and projects to reduce 
costs, increase energy efficiency, and cut down on waste and pollution. After perform-
ing a do-it-yourself home energy audit, readers create an action plan based on their 
personal goals. Readers are presented with a wide range of potential solutions, from 
making better use of blinds and awnings to exploring geothermal options in order to 
reduce household costs and their impact on the planet.

Rik Degunther (Rescue, CA) is the founder of Efficient Homes, an energy consulting firm that 
focuses on home energy audits and the design of efficient heating and cooling systems. 

Paper • 978-0-470-39106-8
$16.99 US • $18.99 CAN
288 pages • 6 1⁄ 4 x 9 1⁄ 4 • 20 books per carton
All Rights
HOUSE & HOME /  
CLEAnIng & CARETAKIng
nOVEMBER / In stores November 10

Paper • 978-0-470-37602-7
$21.99 US • $23.99 CAN
360 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights
HOUSE & HOME / REFEREnCE
OCTOBER / In stores October 6
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Pregnancy For Dummies
Third Edition

Joanne Stone, MD, Keith Eddleman, MD,  
and Mary Murray

Now updated—our bestselling guide to a safe  
and healthy pregnancy

With robust sales and its own four-part cable TV series, Pregnancy  
For Dummies has been a perennial favorite, giving parents-to-be 
authoritative, friendly, up-to-date advice on every aspect of preg-
nancy and childbirth. This new edition offers all of the latest informa-
tion expecting parents want to know, including expanded coverage 
on the health and well-being of both mother and child. It takes read-
ers through the first, second, and third trimesters, providing new and 
updated coverage of prenatal genetic screening and diagnosis, amnio-
centesis, new high-tech ultrasounds, and the revised FDA/USDA food 
pyramid. It also discusses the recent celebrity trend of “on-demand” 
cesarean sections, multiple births, what to expect in labor and delivery, 
postpartum care, choosing bottle or breastfeeding, preparing a home 
(and siblings) for a new baby, caring for preemies, and the mother’s 
mental as well as physical health.

“A thorough, accurate, and highly informative guide.”
—Los Angeles Times

Joanne Stone, MD (New York, NY), and Keith Eddleman, MD (New York, 
NY), are Board Certified in Obstetrics and Gynecology. They are Associate 
Professors at Mount Sinai School of Medicine. Mary Murray (New York, NY) 
is an award-winning writer who has contributed to the New York Times, Allure, 
Longevity, and many other publications.

Marketing Campaign

•  Key Influencer Category Mailing  
to OB-GYN Offices 

•  Online Publicity and Promotion 

•  Advertising in Key Market Pregnancy 
Guides (Swell) 

•  National Publicity Campaign 

•  Author Podcasts

Paper • 978-0-470-38767-2

$19.99 US • $21.99 CAN

384 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton

All Rights

Prior Edition: 978-0-7645-4483-5

HEALTH & FITnESS /  

PREgnAnCY & CHILDBIRTH

JAnUARY / In stores January 9, 2009



80  /  Wiley Consumer Trade Books

Medicare Prescription Drug Coverage  
For Dummies
Patricia Barry
The easy way to make sense of the Medicare Part D program
Medicare Prescription Drug Coverage For Dummies helps readers in different circumstances 
identify their best options under the Medicare Part D prescription drug program. This 
friendly, easy-to-read guide unravels the complexities of Part D and is an essential tool for 
consumers making critical decisions about their drug coverage—whether they’re new to 
Medicare or already in the program. It explains how to find the best deal among a bewilder-
ing variety of choices, how Part D works with other kinds of drug coverage, how to trouble-
shoot problems and avoid pitfalls and scams. It is a valuable resource both for people on 
Medicare and caregivers trying to help them. 

Patricia Barry (Chevy Chase, MD ), a senior editor of the AARP Bulletin, is a recognized expert  
on Medicare Part D.

Obsessive-Compulsive Disorder For Dummies
Charles H. Elliott, PhD, and Laura L. Smith, PhD
A reassuring, informative guide for OCD sufferers and their loved ones
Obsessive compulsive disorder is a psychological condition that causes people to fixate on 
a particular thought or urge for an extended period of time. Obsessive-Compulsive Disorder 
For Dummies explains this tricky disorder and offers the latest information on therapies, 
medications, and lifestyle adjustments to help readers in the journey from diagnosis to 
recovery. This comprehensive guide helps readers manage their day-to-day life while deal-
ing with their symptoms. It also includes relevant advice for friends, family, and loved ones 
of those suffering from the disorder, such as how to identify symptoms and offer support, 
both mentally and physically.

Charles H. Elliott, PhD (Corrales, NM), is a clinical psychologist and a Founding Fellow in the 
Academy of Cognitive Therapy. Laura L. Smith, PhD (Corrales, NM), is a clinical psychologist who 
specializes in the assessment and treatment of adults and children with obsessive compulsive 
disorder, as well as personality disorders, depression, anxiety, ADHD, and learning disorders. 
Drs. Elliott and Smith also wrote Depression For Dummies (978-0-7645-3900-8) and Overcoming 
Anxiety For Dummies (978-0-7645-5447-6).

Hair Loss & Replacement For Dummies

A plain-English review of the causes and treatment of hair loss
Approximately 40 million men and 30 million women in North America experience hair 
loss. Hair Loss & Replacement For Dummies explains the reasons for and symptoms of hair 
loss, sorts through the numerous scams and high-priced remedies, and identifies the prov-
en options for replacement. It delivers the scoop on the latest and best treatments for both 
men and women—from hair replacement surgery and medicinal treatments to hairpieces 
and natural remedies—and addresses possible complications. Readers also discover why 
some hair loss can be traced to health problems rather than genetics.

Paper • 978-0-470-27676-1
$19.99 US • $21.99 CAN
384 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights
HEALTH & FITnESS / HEALTH CARE ISSUES
OCTOBER / In stores October 6

Paper • 978-0-470-29331-7
$19.99 US • $21.99 CAN
384 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights
PSYCHOLOgY / MEnTAL HEALTH
nOVEMBER / In stores November 3

Paper • 978-0-470-08787-9
$16.99 US • $18.99 CAN
336 pages • 6 1⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights
HEALTH & FITnESS
DECEMBER / In stores December 10
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Medical Terminology For Dummies
Beverley Henderson and Jennifer Dorsey
The fun and easy way to understand, pronounce, and apply medical  
terminology
Uniform medical terminology is a critical part of the language used in all health care fields. 
From the language used by doctors and veterinarians to transcriptionists, drug and equip-
ment sales reps, and even attorneys and insurance caseworkers, every medical term has 
a standard pronunciation, definition, and spelling. Medical Terminology For Dummies gets 
students and interested readers up to speed on medical terminology fundamentals, help-
ing them master definitions, pronunciations, and the application of terms across all medical 
fields. Once people understand medical prefixes, suffixes, and root words, they can use this 
knowledge to approach even unfamiliar medical terms with confidence.

Beverley Henderson (Hamilton, ON, Canada) has been teaching medical terminology courses for 
35 years to students of all levels. She has extensive curriculum development experience as well. 
Jennifer Dorsey (Edwardsville, IL)  is a writer, editor, and author of several books.

A Family’s Guide to the Military For Dummies
Sheryl Garrett, CFP, and Sue Hoppin
Expert advice on all aspects of military life
A Family’s Guide to the Military For Dummies is for the millions of military dependents, family 
members, and friends who are looking for straightforward guidance to take advantage of 
the benefits and overcome the challenges unique to life in the military. This comprehensive 
guide covers such key topics as introducing military life to readers new to the armed forces, 
financial planning, relocation, deployment, raising kids alone while a partner is away, and 
taking advantage of the available benefits. It offers tips and advice for dealing with emo-
tions that surround events like deployments, deciphering the acronyms used in daily  
military life, forming support groups, keeping track of a loved one’s whereabouts, and  
surviving on a military base in a foreign country.

Sheryl garrett, CFP (Shawnee Mission, KS) is a financial advisor, author, and speaker. She  
founded the Garrett Planning Network and is the author of Personal Finance Workbook For 
Dummies (978-0-470-09933-9). Sue Hoppin (Springfield, VA) is the Deputy Director for Spouse 
Outreach at the Military Officers Association of America. In 2007, Military Spouse magazine 
placed Sue on their 2007 Who’s Who of Military Spouses list.

The Art of Small Talk For Dummies

A savvy guide to always knowing what to say—and when to say it
Small talk is more than just a conversation technique—it’s a skill. Individuals who are good 
at small talk are often more persuasive, more influential, more appreciated, and more 
respected. The Art of Small Talk For Dummies gives readers all the tools they need to make 
better first impressions, communicate more effectively, and build a social network. It also 
helps them walk that fine line between leaving a good impression and carrying small talk 
too far. Readers discover how to establish an easy rapport with almost anybody, develop 
more self-confidence, and ensure productive and rewarding relationships in all areas of 
their lives, from home and work to school and all types of social situations.

Paper • 978-0-470-27965-6
$21.99 US • $23.99 CAN

384 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights

MEDICAL / DICTIOnARIES & TERMInOLOgY
DECEMBER / In stores December 10

Paper • 978-0-470-38697-2
$19.99 US • $21.99 CAN

360 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights

FAMILY & RELATIOnSHIPS / REFEREnCE
nOVEMBER / In stores November 3

Paper • 978-0-470-39662-9
$19.99 US • $21.99 CAN

360 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton
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Basic Math & Pre-Algebra Workbook For Dummies
Mark Zegarelli
The fun and easy way to prepare for algebra
Basic Math & Pre-Algebra Workbook For Dummies is for anyone who wants or needs more 
review before jumping into an algebra class. This hands-on workbook provides students 
with the opportunity to review basic concepts and practice solving the type of problems 
encountered in introductory math and pre-algebra courses. The book includes coverage of 
positive and negative numbers, whole numbers, fractions, decimals, percents, word prob-
lems, basic geometry, and variables and variable equations.

Mark zegarelli (Long Branch, NJ, and San Francisco, CA) is a math tutor and writer. He is the 
author of Basic Math & Pre-Algebra For Dummies (978-0-470-13537-2) and Logic For Dummies 
(978-0-471-79941-2).

AP Chemistry For Dummies
Peter J. Mikulecky, PhD, Michelle Rose Gilman, and Katherine Brutlag
Review material and expert test-taking tips to help students ace the  
AP Chemistry exam
In 2006, over 90,000 high school students took the Advanced Placement chemistry exam, 
and since 2002, there has been a 30 percent increase in the number of students taking AP 
Chemistry courses in U.S. high schools. AP Chemistry For Dummies includes a detailed over-
view of the exam and subject reviews of all topics. It features two full-length tests with 
answers and explanations designed to help students bring their skills up to the collegiate 
level and maximize their scores on the exam.

Peter J. Mikulecky, PhD (San Diego, CA), teaches science and mathematics at the Fusion 
Learning Center in Southern California. Michelle Rose gilman (Solana Beach, CA) is the founder 
of Fusion Learning Center and Fusion Academy and the author of several For Dummies science, 
math, and test-prep titles. Katherine Brutlag (San Diego, CA) teaches chemistry and other scienc-
es at the Fusion Academy. Together, the authors also cowrote Chemistry Workbook For Dummies 
(978-0-470-25152-2).

AP English Language & Composition For Dummies
Geraldine Woods
The fun and easy way to score big on this popular AP exam
More than 15,000 schools worldwide participate in the Advanced Placement Program, 
including 60 percent of U.S. schools. In 2006, over 256,000 high school students took the 
AP English Language & Composition test. AP English Language & Composition For Dummies 
helps students prepare by outlining the critical topics and themes of the course. This easy-
to-follow guide includes a detailed overview of the exam and subject reviews of all topics. 
It features two full-length tests with answers and explanations designed to help students 
not only ace the exam, but master the concepts as well.

geraldine woods (New York, NY) teaches English and directs the independent study program at 
a high school for gifted students. She has more than 25 years of teaching experience and is the 
author of AP English Literature & Composition For Dummies (978-0-470-19425-6).
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Intermediate Arabic For Dummies
Keith Massey
The next level of Arabic instruction for intermediate students
According to a recent survey, the number of students enrolled in Arabic-language courses 
at the college level has increased to nearly 24,000—a 126.5 percent jump since the last 
survey in 2002. Intermediate Arabic For Dummies is for students and people in business, 
government, or the military who are familiar with basic spoken Arabic but want to refine 
their knowledge of Arabic usage and improve their written Arabic skills. This oversized 
workbook provides exercises and practice lessons that encourage readers to write directly 
in the book, helping them improve language proficiency and communicate more effec-
tively in written Arabic.

Keith Massey (Budd Lake, NJ) earned his BA in classical studies and his PhD in biblical Hebrew 
and Arabic. He is currently an Arabic instructor at County College of Morris in New Jersey and a 
high school Latin teacher. He has traveled and worked in five Arabic-speaking countries—Egypt, 
Jordan, Qatar, United Arabic Emirates, and Iraq—and worked for four years as an Arabic language 
specialist for the National Security Agency after 9/11.

Triathlon Training For Dummies
Deirdre Pitney and Donna Mallery
Practical, proven ways to get in shape for a grueling race that combines 
running, swimming, and biking
Packed with insider tips, hands-on advice, and proven methods, Triathlon Training For 
Dummies is an essential guide for anyone who wants to participate and compete in a triath-
lon. This authoritative guide outlines effective training programs based on the reader’s level 
of fitness and expected time to the finish line. It helps competitors get into the best shape 
possible by providing practical steps and regimens, ways to eat better for more energy, 
training programs that accommodate every fitness level, and motivation to train for and 
finish a race. It also covers gear, equipment, and apparel as well as strategies to help prevent 
injuries and navigate the logistics when participating in an out-of-state or overseas race.

Deirdre Pitney (Bound Brook, NJ) is a freelance writer specializing in women’s issues, fitness, and 
wellness. She is currently training for a triathlon with veteran triathlon competitor and coauthor 
Donna Mallery (Hillsborough, NJ). Mallery has completed half and full Ironman triathlons and has 
served as a wellness director and personal trainer for clients, tri-clubs, and first-time athletes.

California Wine For Dummies
Ed McCarthy and Mary Ewing-Mulligan
A tasteful guide for California wine novices and connoisseurs alike
California accounts for over 90 percent of the total U.S. wine production—about two of 
every three bottles sold. California Wine For Dummies presents the latest information on 
California wines and the regions where they are produced, such as Sonoma, Napa, and 
Monterey. The book gives readers the knowledge they need to appreciate California wines, 
select a good bottle at a store or restaurant, find bargains, and pair wines with food. It also 
explains why some regions are renowned for wines made from specific grape varietals, 
and offers tips on how to get the most out of winery visits.

Ed McCarthy, CwE (Baldwin, NY), is a regular contributor to Wine Enthusiast and The Wine 
Journal. Mary Ewing-Mulligan, Mw (Baldwin, NY), is President of the International Wine Center  
in New York. Together, they are the authors of many For Dummies wine guides, including the  
perennial bestseller Wine For Dummies (978-0-470-04579-4), now in its fourth edition.
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Brain Games For Dummies
Timothy Parker
300 challenging puzzles to improve problem-solving skills and stimulate 
the brain
Studies have shown that puzzles like Sudoku, crosswords, cryptograms, and other “mental 
aerobics” can help reduce memory loss due to normal aging and minimize the risk of devel-
oping neurodegenerative diseases. Brain Games For Dummies features 300 fun mental exer-
cises that will keep readers’ neurons firing: 100 crossword puzzles, 75 Sudoku puzzles, 50 
word searches, 25 word scrambles, 25 cryptograms, 15 riddles, and 10 logic puzzles, along 
with complete solutions. Ranked by level of difficulty (easy, tricky, tough, and treacher-
ous), these puzzles are a surefire way to boost mental fitness. The book’s portable trim size 
makes it perfect for playing on the go or during the commute home.

Timothy Parker (Ellicot City, MD) is the Senior Crossword Puzzle Editor of USA Today Crosswords 
and the “World’s Most Syndicated Puzzle Compiler,” according to Guinness World Records. He is 
also the creator and senior editor of the Internet’s Universal Crossword, the author of the annual 
bestselling USA Today Crossword Calendar, and the Puzzle Producer for Merv Griffin’s Crosswords.

Backgammon For Dummies
Chris Bray
Easy-to-follow advice on playing this deceptively simple game
Backgammon is one of the oldest games in the world, dating back some 5,000 years. 
Thanks to the Internet, millions of people now play in tournaments online every day. 
Backgammon For Dummies walks readers through all the basics—from setting up a board 
and opening strategies to making key moves, playing the middle game, and end-game 
tactics. It also explains more complex topics—such as probabilities, the 25 percent rule, 
and advanced doubling—and offers tips on online game-play.

Chris Bray (London, UK) is a journalist and backgammon expert who writes a weekly backgammon 
column for the Independent newspaper.

Screenwriting For Dummies
Second Edition
Laura Schellhardt
Now updated—all the essentials for writing, marketing, and selling  
a screenplay
This new edition of Screenwriting For Dummies provides up-to-date information and step-
by-step instructions for writing a great screenplay and getting it into the hands of the 
Hollywood players. Whether people want to write feature-film screenplays, TV scripts, or 
Internet shorts, this authoritative guide offers expert guidance in creating a story, develop-
ing characters, developing compelling dialogue, writing the camera into the script, collab-
orating with other writers, and much more. This updated edition includes additional tips 
on character development, using the story’s time clock for ultimate dramatic effect, and 
dialogue do’s and don’ts, all accompanied by fresh story examples from recently released 
films. It also covers selling a screenplay, with savvy tips for protecting property rights and 
securing an agent.

Laura Schellhardt (Chicago, IL) is an adjunct professor at Northwestern University, where she is 
head of the playwriting program.

Paper • 978-0-470-37378-1
$14.99 US • $15.99 CAN
432 pages • 5 x 7 • 40 books per carton
All Rights
gAMES / LOgIC & BRAIn TEASERS
OCTOBER / In stores October 6

Paper • 978-0-470-77085-6
$14.99 US • $15.99 CAN
288 pages • 5 1⁄ 2 x 8 1⁄ 2 • 20 books per carton
All Rights
gAMES
DECEMBER / In stores December 2

Paper • 978-0-470-34540-5
$19.99 US • $21.99 CAN
360 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights
Prior Edition: 978-0-7645-5486-5
PERFORMIng ARTS / TELEVISIOn
JULY / In stores July 8



Fall 2008  /  85

Filmmaking For Dummies
Second Edition
Bryan Michael Stoller
Now updated—the step-by-step secrets to capturing great moments on film
With all the recent advancements in filmmaking technology, more people than ever are 
trying their hand at filmmaking. Keeping up with the newest information in this booming 
field, this updated edition of Filmmaking For Dummies features up-to-the-minute coverage 
of the latest and greatest hardware, software, accessories, and trends—including high- 
definition technology and new outlets for films such as YouTube and MySpace. It demystifies 
the nuts-and-bolts of filmmaking, from developing a project and securing financing to hir-
ing a cast and crew, editing, and getting distribution. This new edition also provides new 
movie examples and updated contacts and resources. Whether people want to become 
professional filmmakers or simply shoot quality home movies, this practical guide has all 
the advice and tips needed to succeed.

Bryan Michael Stoller (Studio City, CA) is an international award-winning filmmaker who has  
produced, written, and directed over 80 productions.

Archaeology For Dummies
Nancy Marie White
An objective guide to this fascinating science of history and culture
Archaeology is making headlines—from recent discoveries like the burial sites of St. Paul 
and King Herod to a 2-million-year-old human footprint found in Egypt. Archaeology For 
Dummies offers a fascinating look at this intriguing field, taking readers on-site and reveal-
ing little-known details about some of the world’s greatest archaeological discoveries. It 
explores how archaeology attempts to uncover the lives of our ancestors, examining his-
torical dig sites around the world and explaining theories about ancient human societies. 
The guide also offers helpful information for readers who want to participate in an excava-
tion themselves, as well as tips for getting the best training and where to look for jobs.

nancy Marie white (Tampa, FL) is a registered professional archaeologist and Professor  
of Anthropology at the University of South Florida, Tampa.

The Ancient Greeks For Dummies
Stephen Batchelor
A lively introduction to the history and culture of the ancient Greeks
From science and art to philosophy and democracy, the culture of the ancient Greeks 
forms the basis of much of Western civilization. This accessible book introduces readers 
to the classical Greek world, offering a complete rundown of Greek history alongside fas-
cinating insights into daily life. Readers will discover the powerful influence Greek culture 
had on the Roman Empire, as well as its continuing impact on contemporary language, 
politics, education, philosophy, science, arts, and even sports. This entertaining guide also 
provides an overview of Greek mythology.

Stephen Batchelor (London, UK) is a lecturer in classics at Great Britain’s Richmond College and 
runs guided historical tours of Greece.
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Digital Photography For Dummies
Sixth Edition

Julie Adair King
The bestselling full-color beginner’s guide—500,000 copies sold in previous  
editions—now updated

The digital photography revolution shows no signs of slowing down: fully half of all 
households in the U.S., Western Europe, and Japan now have a digital camera, and the 
digital camera market jumped by 8 percent in 2007, with more and more people now 
buying a second digital camera to replace or supplement an earlier model. Novice 
digital photographers have long turned to this fun and easy guide for advice, and 
we’ve now updated it to cover the latest consumer-friendly camera models (including 
new point-and-shoot models as well as entry-level digital SLRs), the latest Photoshop 
Elements version and Windows Vista photo organizing tools, and the latest online  
photo-sharing options. Illustrated in full-color throughout with 200 example photos 
and 50 screen shots, it’s just what people need to get up and running fast with a new 
digital camera—and turn out pictures that are truly memorable.

Julie Adair King (Indianapolis, IN) is the author of many books on photography and digital imaging, 
including Canon EOS Digital Rebel XTi/400D For Dummies (978-0-470-23945-2), Nikon D40/D40x 
For Dummies (978-0-470-23946-9), Digital Photo Projects For Dummies (978-0-470-12101-6), and 
Digital Photography Before & After Makeovers (978-0-471-76116-7).

Digital Photography Just the Steps  
For Dummies
Second Edition

Barbara Obermeier
A value-priced, full-color guide that zeroes in on essential digital photography tasks

Packed with 400 full-color photos and screen shots, this easy-to-use guide has been 
completely rewritten to better target the needs of digital photography beginners. Each 
landscape-oriented page in the book offers numbered instructions on the left keyed 
to illustrations on the right, making it easy to follow the steps and accomplish the task. 
The book covers the complete spectrum of digital photography basics—from choosing 
a camera and taking great shots to tweaking images and sharing them online—and 
includes information on new Windows Vista photo organizing tools and the latest 
Photoshop Elements version.

Barbara Obermeier (Ventura, CA) is principal of Obermeier Design, a graphic design studio, and a 
faculty member at Brooks Institute of Photography. Her many previous books include Photoshop 
Elements 6 For Dummies (978-0-470-19238-2).
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Electronics For Dummies
Second Edition
Gordon McComb and Earl Boysen
The leading beginner’s guide to electronics—now completely updated!
Now revised to cover the latest developments and trends and expanded with new projects 
and new full-color illustrations, this fun and easy guide is just what students and would-be 
hobbyists need to take the plunge into the world of electronics. This new edition features 
over 20 breadboard projects that can be done in ten minutes or less, along with the latest 
information on tools and safety, multimeters, oscilloscopes, logic probes, resistors, capaci-
tors, transistors, breadboard circuits, printed circuit boards, and microcontroller implemen-
tation and programming.

Gordon McComb (Oceanside, CA) is the “Robotics Resources” columnist for SERVO Magazine 
and the bestselling author of more than 60 electronics and robotics books. Earl Boysen (Port 
Townsend, WA) is a veteran computer chip engineer and the coauthor of Electronics Projects For 
Dummies (978-0-470-00968-0).

Previously Announced

Electronics All-in-One Desk Reference  
For Dummies
Peter D. Hipson
An all-new All-in-One guide featuring over 800 pages of in-depth  
electronics information and know-how
Building on the success of Electronics For Dummies (see above), Electronics Projects For Dummies 
(978-0-470-00968-0), and Circuitbuilding Do-It-Yourself For Dummies (978-0-470-17342-8), this 
mammoth reference gives electronics tinkerers the information and expertise they need to get 
the job done, whether they’re putting together a fun project or troubleshooting a problem 
with an existing device. Featuring far more information than any other Dummies electron-
ics guide, it includes eight minibooks covering basic electronics, getting your hands dirty, 
designing projects, digital and analog electronics, electrical environments, troubleshooting, 
communications, and fun stuff.

Peter D. Hipson (Jaffrey, NH) is an author, consultant, electrical engineer, and developer who also 
teaches computer science at Franklin Pierce College.

Home Recording For Dummies
Third Edition
Jeff Strong
The #1 home recording book—100,000 copies sold in previous editions—
now revised and updated
For musicians who want to set up a home recording studio, this book has long been the 
go-to guide, outselling its nearest competitor by a wide margin. Now author Jeff Strong has 
thoroughly revised the book to cover the latest tools and technologies, including computer-
based as well as standalone systems. It delivers everything people need to get started, from 
selecting gear, setting up a studio, and getting quality source sound to recording multiple 
tracks, working with MIDI, editing tracks, mixing and mastering, and even distributing fin-
ished recordings.

Jeff Strong (Lamy, NM) is a musician, recording engineer, and teacher who directs Rhythmic 
Entrainment Intervention (REI), a music therapy organization. His previous books include Pro Tools 
All-in-One Desk Reference For Dummies, Second Edition (978-0-470-23947-6).
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GPS For Dummies
Second Edition
Joel McNamara
The top-selling guide to GPS—now updated for the latest devices  
and technologies
The GPS industry has been growing at about 20 percent a year since 2003, with annual 
revenues of $6.6 billion in 2007, more than half of which come from consumer products. 
This book has long been the guide of choice for people getting started with a car naviga-
tion system, a handheld receiver, or other GPS device. Now updated with 60 percent new 
content covering the latest devices, technologies, and applications, it delivers everything 
people need to make the most of GPS, from using digital maps and accessing free Web-
hosted map services to creating custom maps, geocaching, and more.

Joel Mcnamara (Bend, OR) is a veteran technology consultant who began using GPS back in the 
1980s when he worked as an archaeologist. He is currently Deputy Commander of the Oregon 
Department of Homeland Security Disaster Medical Assistance Team.

Dungeons & Dragons 4th Edition For Dummies
Bill Slavicsek and Richard Baker
The popular guide to the world’s most famous roleplaying game—now 
updated to cover the new game edition
The more than 4 million active Dungeons & Dragons players have been anxiously awaiting 
the release of the new 4th Edition of the game in June 2008. To help them get up to speed 
on the new edition, this insider’s guide has been totally revamped with 75 percent new and 
updated content. It’s just what veteran players need to take advantage of the latest game 
enhancements, including new powers for various characters and new online game-play 
options. The book continues to provide everything new players need to get started, from 
finding a game and learning the rules to creating a character. Complete with 16 pages of 
new full-color illustrations, D&D etiquette tips, and the scoop on becoming a Dungeon 
Master, this updated guide is more indispensable than ever.

Bill Slavicsek (Renton, WA) is Director of Roleplaying and Miniatures Game Design at Wizards of 
the Coast. Richard Baker (Renton, WA) is Managing Developer for roleplaying games at Wizards of 
the Coast and the Creative Director for several product lines.

Dungeon Master For Dummies
Second Edition
James Wyatt, Bill Slavicsek, and Richard Baker
Now updated—the insider’s guide that shows Dungeons & Dragons  
enthusiasts how to run their own D&D games
More than 4.6 million North Americans currently play Dungeons & Dragons, the granddaddy 
of all fantasy roleplaying games. For every D&D game, there’s a Dungeon Master—the  
person who directs the storyline and acts as a referee. Written by high-level insiders at 
Wizards of the Coast, the company behind D&D, and updated to cover the new Fourth Edition 
of the game as well as new online game-play options, this fun and easy guide shows current 
and aspiring Dungeon Masters exactly what it takes to orchestrate successful D&D adven-
tures and campaigns. It comes complete with two new sample dungeons, color illustrations, 
and an indispensable gatefold Cheat Sheet.

James wyatt (Renton, WA) is the Lead Story Designer for D&D, one of the lead designers of  
D&D 4th Edition, and the main author of the 4th Edition update of Dungeon Master’s Guide  
(978-0-7869-4880-2). For Bill Slavicsek and Richard Baker’s biographies, please see above.
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Discount & Ordering  
Information
For discount and ordering information, see your Wiley 
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111 River Street
Hoboken, New Jersey 07030
Tel: 1-800-225-5945
Fax: 1-800-649-5962

Note: Terms and conditions of sale apply only to orders  
originating in the United States. All returns should be  
accompanied by a copy of the invoice and will be accepted  
as long as the book is in print. 

Out-of-print titles will be accepted up to 90 days from 
publisher’s out-of-print declaration.

Returns Policy
Period of eligibility

•  As long as the title is in print and saleable or up to 180  
days from the publisher’s Out-of-Print declaration.

Credit Allowed

•  100% if saleable as long as return is accompanied by  
invoice information.

•  Without invoice information, credit will be at the lowest 
price within the last 12 months at the following discounts:

   – Wiley General Interest titles (discount T)—47%
   –  Wiley Computer Titles/Branded Titles & Travel titles 

(discount CT)—49%
   – Cliffs Notes/Test Prep titles (discount CLN)—52%
   – Professional Titles (discounts P, CB, PT, MX, R)—32%
•  Additional adjustments will be made as appropriate for  

accounts earning additional discount for electronic ordering, 
retail distribution center or retail flow-through.  Refer to 
the Wiley Retail Discount Schedule for those details.

dAmAged And defeCtive

•  Damaged and defective books may be returned for  
replacement or credit within 30 days of receipt of  
original shipment.

All returns should be shipped to the following address: 

John Wiley & Sons, Inc.
Heller Park Center
360 Mill Road
Edison, NJ 08817

Direct line service 
for booksellers:
To place an order, check status, or  
receive customer or credit assistance, 
call 1-800-225-5945.

When calling, please have account 
number (or SAN), ISBN, and invoice  
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John Wiley & Sons, Inc. is a Pubnet 
Publisher.

Send all orders to:
John Wiley & Sons, Inc.
Order Processing Department
1 Wiley Drive
Somerset, NJ 08875
Tel: (800) 225-5945
Fax: (732) 302-2300
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Tel: (201) 748-6143
Fax: (201) 748-6142

Note: All prices in this catalog are trade 
discounted unless otherwise noted as 
professional editions. 

Prices subject to change without notice. 

Months represent publication month.

For the latest on what’s happening at 
John Wiley & Sons, Inc., check out our 
Web site at www.wiley.com
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