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Enough!
Knowing What It Is and When You Have It

John C. Bogle

John Bogle puts our obsession with financial  
success in perspective

Throughout his legendary career, John Bogle has been 
known as the individual investor’s best friend. Regarded 

by many as the conscience of the mutual fund industry, Bogle 
has led a tireless campaign to force our nation’s financial stew-
ards to live up to the sacred trust they owe their clients and 
to restore common sense to investment practices. His latest 
book, Enough!, carries the campaign to new terrain and his 
widest audience yet. Inspired in large part by the hundreds 
of lectures he’s delivered to college students and professional 
groups, Enough! seeks, in the words of Kurt Vonnegut, “to 
poison minds with a little humanity.” In its pages, John Bogle 
considers what “enough” means as it relates to money, busi-
ness, and life. The world of finance, Bogle argues, is marked by 
too much speculation, and not enough investment; too much 
complexity, and not enough simplicity. Our business world is 
focused too much on counting and salesmanship, not enough 
on trust and stewardship; and our society at large too obsessed 
with celebrity, and not enough with character. Bogle also consid-
ers what “enough” means for him personally, and offers readers 
thoughts on how they too—in a world increasingly focused on 
status and score keeping—can find their way and take comfort in 
the knowledge that they indeed have “enough.” This is a book 
that inspires and enlightens in equal measure—a heartfelt cry 
from one of America’s savviest and most respected investors.

John C. Bogle (Bryn Mawr, PA) is founder of the 
Vanguard Group, Inc., and President of its Bogle 
Financial Markets Research Center. He created 
Vanguard in 1974 and served as chairman and 
chief executive officer until 1996 and senior chair-
man until 2000. In 1999, Fortune magazine named 
Mr. Bogle as one of the four “Investment Giants” 
of the 20th century; in 2004, Time named him one 
of the world’s 100 most powerful and influential 
people, and Institutional Investor presented him with its 
Lifetime Achievement Award. Bogle is also the author 
of the New York Times bestseller The Little Book of 
Common Sense Investing (978-0-470-10210-7).
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Marketing Campaign

•  $100,000 Marketing Campaign

•  National Advertising, including 
the Wall Street Journal, Barron’s, 
Yahoo! Finance, SmartMoney.com, 
and more

• National Speaking Engagements

• National Publicity Campaign

• Blog Outreach

Hardcover • 978-0-470-39851-7

$24.95 US • $26.95 CAN

256 pages • 5 x 7 • 16 books per carton

All Rights

InveStIng

DECEMBER / In stores December 22Paper • 978-0-471-39228-6

$19.95 US • $21.99 CAN

Hardcover • 978-0-470-10210-7  

$19.95 US • $21.99 CAN

More bestsellers from John C. Bogle
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Fisher Investments on Materials
Fisher Investments

Brad Pyles and Andrew S. Teufel

The definitive guide to investing in the materials sector

In the second of the comprehensive Fisher Investments On investing series 
from Fisher Investments Press, editors Brad Pyles and Andrew Teufel demon-
strate how to integrate the materials sector into a more comprehensive portfolio 
strategy. This reliable resource draws on the same insight and research Fisher 
Investments uses in managing over $47 billion for high-net-worth individuals 
and institutions globally. The book benefits both new and seasoned investors, 
covering everything from the history of the materials sector to specific industry 
insights to practical investing tactics, including common pitfalls to avoid. Pyles 
and Teufel demonstrate how professional analysts uncover performance and 
risk-management opportunities—and show the readers how they can do it too 
with detailed graphs and tables, unique insight, and practical advice.

Brad W. Pyles (San Francisco, CA) graduated from UCLA with a BA in Business Economics and a 
Minor in Mathematics. He regularly presents to audiences at investing seminars across the coun-
try and currently works as a Research Analyst at Fisher Investments with a focus on materials  
and macroeconomic strategy. For Andrew S. teufel’s biography, please see above.

Paper • 978-0-470-28543-5
$24.95 US • $26.95 CAN
256 pages • 6 x 9 • 26 books per carton
All Rights except TV/Film
InveStIng
FebrUAry / In stores February 3
Fisher Investments Press

Paper • 978-0-470-28544-2
$24.95 US • $26.95 CAN
256 pages • 6 x 9 • 16 books per carton
All Rights except TV/Film
InveStIng
FebrUAry / In stores February 3
Fisher Investments Press

Fisher Investments on Energy
Fisher Investments

Aaron M. Azelton and Andrew S. Teufel

The definitive guide to investing in the energy sector

As the first offering from the comprehensive Fisher Investments On investing 
series from Fisher Investments Press, editors Aaron Azelton and Andrew Teufel 
demonstrate how to integrate the energy sector into a more comprehensive port-
folio strategy. This reliable resource draws on the same insight and research Fisher 
Investments uses in managing over $47 billion for high-net-worth individuals and 
institutions globally. The book benefits both new and seasoned investors, cover-
ing everything from energy sector basics to specific industry insights to practical 
investing tactics including common pitfalls to avoid. Azelton and Teufel demon-
strate how professional analysts uncover performance and risk-management oppor-
tunities—and show the readers how they can do it too. Filled with detailed graphs 
and tables, unique insight and practical advice, Fisher Investments on Energy  
will provide readers with a solid foundation in this sector and show them how  
to profit from it.

Aaron M. Azelton (San Francisco, CA) is an equity research analyst covering the Energy sector at 
Fisher Investments. Andrew S. teufel (San Francisco, CA) has been with Fisher Investments since 
1995 where he is Co-President and Director of Research. Prior to joining the firm, he worked at 
Bear, Stearns & Co. Inc. as a corporate finance analyst in its Global Technology Group. 

Fisher Investments Press
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Own the World
How Smart Investors Create Global Portfolios

Aaron Anderson

Why everyone should be investing globally now

Once considered the playground only of the ultra-rich or 
institutional investors, global investing is fast becoming 

not only possible, but a necessity for every investor. As part of 
the recently formed Fisher Investments Press, Own the World 
introduces readers to the vast advantages of seeking invest-
ment opportunities all over the planet. Own the World provides 
investors with the tools necessary to build a global portfolio and 
point out potential hurdles to avoid. It also educates readers on 
the nuts and bolts of foreign markets, how to easily understand 
them, and vehicles for investing there. By detailing the vast and 
currently underappreciated benefits of global investing and the 
distinct advantages of a global approach, Own the World will 
enable readers to tread confidently into global markets as they 
look to optimize their investment results.

Aaron Anderson (San Francisco, CA) is a Capital Markets Research Analyst at 
Fisher Investments where he focuses on global macroeconomic and market 
trends. Aaron holds BS degrees in geophysics from the University of California 
and applied economics from the University of San Francisco. He writes a 
regular column for MarketMinder.com titled "The Global View" and instructs  
at investing seminars nationally. Aaron and his wife Kim enjoy traveling  
(and investing) all over the world.

Marketing Campaign

• $100,000 Marketing Campaign

• Extensive Online Advertising

• Dedicated E-mail Promotions

• National Publicity Campaign

Hardcover • 978-0-470-28538-1

$27.95 US • $30.95 CAN

256 pages • 6 x 9 • 16 books per carton

All Rights

InveStIng

MARCh / In stores March 3

Fisher Investments Press

Paper • 978-0-470-29267-9

$16.95 US • $18.95 CAN

 Hardcover • 978-0-470-28536-7

$24.95 US • $26.95 CAN

More Bestsellers from Ken Fisher

       Fisher Investments Press
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Now in Paperback

A Demon of Our Own Design
Markets, Hedge Funds, and the Perils of Financial Innovation

Richard Bookstaber

Inside markets, innovation, and risk

Why do markets keep crashing and why are financial crises worse than ever? 
As a leading Wall Street risk manager, Rick Bookstaber has seen the ghost 
inside the machine and vividly shows us a world that is even riskier than we 
think. From the 1987 crash to staggering losses at UBS to the demise of Long-
Term Capital Management, Bookstaber reveals how high-level management 
decisions over the last 30 years have wreaked havoc on the markets and cost 
investors trillions of dollars. A Demon of Our Own Design explores the con-
sequences of man’s attempt to manage market risk and shines a light on what 
the future holds for a world where capital and power have shifted from Wall 
Street institutions to elite and highly leveraged hedge funds.

Richard Bookstaber, PhD (New York, NY), works at a hedge fund in Westport, Connecticut and has 
extensive experience in risk management and hedge funds. He is the author of three books and 
scores of articles on finance topics ranging from options theory to risk management.

Ten
The Essential Rules for Beating the Market Every Time

Mike Turner 
Foreword by Louis Navellier

A proven, low-risk system for generating consistent and significant profits

Without a well-defined set of rules to follow, most investors fall victim to 
their emotions and accumulate losses rather than money. Ten highlights a specific 
set of principles that will empower readers with an easy-to-master investment 
strategy they can immediately use to build a world-class stock portfolio that 
generates index-beating returns in any market. Based on the proprietary system 
Turner has used to beat the market year after year, this book walks investors 
through the process of creating and managing a stock portfolio for consistent prof-
its and shows how to select stocks using both fundamental and technical analysis. 
Following the system outlined throughout this book, readers will learn how to get 
into a stock at the right time and when to exit that position. They will also learn 
how to view the market—as well as the various industry sectors within that mar-
ket—and interpret what is happening on a broader scale, so that they can maxi-
mize profits on individual positions and boost the overall performance.

Mike turner (Austin, TX) is a 30-year veteran of entrepreneurial corporate development. He is 
President of TurnerTrends, Inc. and Managing General Partner of Sabinal Capital Investments, LLC, 
as well as a sought after public speaker and portfolio manager.

Paper • 978-0-470-39375-8
$16.95 US • $18.95 CAN
288 pages • 6 x 9 • 36 books per carton
All Rights except Audio
Hardcover Edition 2007: 978-0-471-22727-4
InveStIng
DECEMBER / In stores December 10

Hardcover • 978-0-470-29261-7
$24.95 US • $26.95 CAN
224 pages • 6 x 9 • 18 books per carton
All Rights
InveStIng
JAnUAry / In stores December 31
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The Ultimate  
Money Survival Guide
Protect Your Savings, Boost Your Income,  
and Grow Wealthy Even in the Worst of Times

Martin D. Weiss

An insightful look at how to protect, save,  
and grow wealth in difficult economic times

Having an effective financial and personal plan for the 
future is now more crucial than ever. And with The 

Ultimate Money Survival Guide, readers will quickly learn how 
to create such a plan. This comprehensive guide was especially 
designed to help people map out a practical financial plan in this 
unpredictable economic environment, so that they can stop wor-
rying about their money and just enjoy life. Step by step, Martin 
Weiss—America’s Consumer Advocate for Financial Safety—
introduces, explains, and helps solve many of the new challenges 
and risks that face millions of Americans. Throughout the book, 
Weiss provides readers with sound strategies for coping with the 
credit crunch, housing bust, and decline of the U.S. dollar. The 
Ultimate Money Survival Guide also examines important top-
ics that today’s investor must be familiar with—including global 
investing, foreign currencies, and commodities—if they intend 
to make it through the decade ahead.

Martin D. Weiss, PhD (Palm Beach, FL), is chairman of The Weiss Group, LLC, 
which consists of three separate corporations, including Weiss Research, Inc. 
Weiss Research is dedicated to providing information and tools to help investors 
make sounder financial decisions and offers its insights on MoneyandMarkets.
com. Weiss is the editor of the financial newsletter Safe Money Report, known for 
its track record in picking major turns in interest rates. He is the author of The 
Ultimate Safe Money Guide: How Everyone 50 and Over Can Protect, Save, and 
Grow Their Money (978-0-471-15202-6) and Crash Profits: Make Money When 
Stocks Sink and Soar (978-0-471-42998-2).

Marketing Campaign

• National Publicity

• E-mail Campaign

• Tie-in to Author’s Speaking Schedule

• Online Promotion 

Hardcover • 978-0-470-39377-2

$27.95 US • $30.95 CAN

256 pages • 6 x 9 • 16 books per carton

All Rights

InveStIng

MARCh / In stores March 16
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How Harvard and Yale Beat the Market
What Individual Investors Can Learn from the Investment Strategies  
of the Most Successful University Endowments

Matthew Tuttle

Uncovering the successful investment strategies of today’s most  
well-known university endowments

In today’s volatile market, investors are seeking new ways to lower their risk 
profile. For author Matthew Tuttle, the best means of decreasing risk is to look 
towards large university endowments which have consistently beaten the stock 
market while maintaining a low level of risk. How Harvard and Yale Beat the 
Market explores the benefits of endowment investing and shows readers how 
to structure their individual investment endeavors around an endowment-type 
portfolio. While the average investor doesn’t have access to many of the money 
managers and vehicles that high-profile endowments use, they can still learn 
from the investment strategies outlined here and implement them in their 
own investment activities. Filled with timely tips and practical advice from  
an expert who designs portfolios based on endowment investment strategies, 
How Harvard and Yale Beat the Market will put readers in a better position  
to achieve investment success.

Matthew tuttle, CFP (Stamford, CT), is a partner in the Private Client Group, LLC and the President of 
Tuttle Wealth Management, LLC. He has been interviewed on CNBC and CNNfn, and is a frequent con-
tributor to Forbes.com, the Wall Street Journal, SmartMoney, and Dow Jones Newswires.

The Ivy Portfolio
How to Manage Your Portfolio Like the Harvard and Yale Endowments

Mebane T. Faber and Eric W. Richardson

A do-it-yourself guide to investing like the renowned Harvard  
and Yale endowments

The best way to beat the market is to follow the top endowments that always 
do: Harvard and Yale. The Ivy Portfolio is a step-by-step guide on how to track 
and mimic the investment results of these legendary endowments using an 
Exchange Traded Fund-based investment strategy. Most investors don’t realize 
how simple it can be to track the asset allocation decisions and long-term per-
formance of the Harvard and Yale endowments. The Ivy Portfolio also reveals 
a novel approach for investors to reduce their risk through a tactical asset allo-
cation strategy that can protect them from bear markets. The book also show-
cases a method to follow the smart money and piggyback the top hedge funds 
and their stock picking abilities. The Ivy Portfolio will show investors exactly 
how to accomplish this and allow them to achieve an unparalleled level of 
investment success in the process.

Mebane t. Faber, CAIA, CMt (El Segundo, CA), researches and manages a number of quantitative 
strategies at Cambria Investment Management, including equity and global tactical asset alloca-
tion portfolios. Eric W. Richardson, JD (El Segundo, CA), is the founder and President of Cambria 
Capital, LLC, a FINRA member investment banking and securities brokerage firm.

Hardcover • 978-0-470-40176-7
$27.95 US • $30.95 CAN
256 pages • 6 x 9 • 16 books per carton
All Rights
InveStIng
APRIL / In stores March 30

Hardcover • 978-0-470-28489-6
$49.95 US • $54.95 CAN
256 pages • 6 x 9 • 26 books per carton
All Rights
InveStIng
FebrUAry / In stores February 9
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Financial Darwinism
Create Value or Self-Destruct  
in a World of Risk

Leo M. Tilman 
Foreword by Edmund S. Phelps,  
2006 Nobel Laureate in Economics

A groundbreaking manifesto for the new financial 
order and adapting and succeeding in it

Today’s complex economic and financial landscape requires 
a radically new way of thinking and making decisions on 

the part of executives, financial professionals, regulators, policy-
makers, and investors. Global systemic financial crises, like the 
one that ravaged the global financial system in 2007-2008, aston-
ishing financial losses, and ruin of once-venerable institutions 
serve as convincing evidence of the need for change. In Financial 
Darwinism, author Leo Tilman lays the groundwork for under-
standing the new financial order by introducing his evolutionary 
thesis and then outlines an actionable decision-making frame-
work—which he refers to as Financial Darwinism—that enables 
financial institutions and investors to fully leverage the power 
of business strategy, corporate finance, investment analysis, 
and risk management in order to adapt and thrive. Filled with 
important insights, unique perspective, and real-life experience, 
Financial Darwinism will help financial institutions and inves-
tors worldwide face modern-day challenges and create a lasting 
economic value amidst complex, uncertain, and constantly 
evolving business and market environments.

Leo M. tilman (New York, NY) is President of L.M.Tilman & Co., a strategic 
advisory firm that serves governments, financial institutions, corporations, and 
institutional investors worldwide. He teaches finance at Columbia University and 
is the coauthor of Risk Management (Wiley: 978-0-471-33211-4), and editor of 
Asset/Liability Management of Financial Institutions (978-1-84374-124-4)). Mr. 
Tilman is a contributing editor of The Journal of Risk Finance, makes regular 
media appearances, and frequently speaks at leading business schools and 
conferences worldwide. He has been honored by the World Economic Forum as 
a Young Global Leader, joining a select group of executives, public figures, and 
intellectuals recognized for “their professional accomplishments, commitment to 
society, and potential to contribute to shaping the future of the world.”

Marketing Campaign

• National Publicity

• Online Campaign

• Tie-in to Author Speaking Schedule

Hardcover • 978-0-470-38546-3

$29.95 US • $32.95 CAN

192 pages • 6 x 9 • 14 books per carton

All Rights

FInAnCE

DECEMBER / In stores December 3
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Now in Paperback

Inside the House of Money
Top Hedge Fund Traders on Profiting in the Global Markets
Revised and Updated
Steven Drobny, Foreword by Niall Ferguson

An inside look at how top hedge fund managers make their money
This updated paperback edition offers a rare glimpse at how today’s highest paid mon-
ey managers approach their craft. Now with new commentary, author Steven Drobny 
takes readers even further into the hedge fund industry—revealing how star traders 
make billions for their well-heeled clients and examining what theories, strategies, 
and approaches to markets really work. Highly accessible and filled with in-depth 
expert opinion, Inside the House of Money is a must-read for financial professionals 
and anyone else interested in understanding how greed, fear, and the human forces  
of emotion drive world markets.

Steven Drobny (Manhattan Beach, CA) is cofounder and partner of Drobny Global Advisors (DGA),  
an international macroeconomic advisory firm. 

Investment Legends
The Wisdom that Leads to Wealth
Barrie Dunstan

A practical, exciting chronicle of the real-life experiences of the world’s  
leading investment legends
Part-philosophy, part-business strategy, and part-biography, Investment Legends 
provides fascinating insight into the key ingredients required for successful invest-
ing, as explored through the experiences and tips of 15 of the world’s leading inves-
tors. Interviews with top investors provide insights about who they are and how 
they think, as well as what lessons today’s investors can glean from them.

barrie Dunstan is Associate Editor of the Australian Financial Review and one of Australia's  
most popular investment writers.

Paperback Original

Risk Arbitrage
Guy P. Wyser-Pratte

The definitive, classic work on risk arbitrage
Arbitrage—the act of buying an article in one market and selling it in another—has 
been a popular investment strategy for as long as people have been trading. Originally 
published in 1971 as a master’s thesis by NYU’s Graduate School of Business 
Administration and republished in 1982 by NYU’s Salomon Brothers Center for the 
Study of Financial Institutions, Risk Arbitrage is the definitive guide to this approach. 
Written by leading activist hedge fund manager Guy Wyser-Pratte, dean of the arbi-
trage community, this book provides an unparalleled overview of risk arbitrage—with 
a clear focus on merger arbitrage—and how it has been used over the years, as well as 
in modern markets. Covering everything from average expected returns to corporate 
freeze-ins, the book also introduces a new chapter on “active arbitrage” that shows 
the morphing of activism and arbitrage. Illuminated by real-world examples and case 
studies, Risk Arbitrage is a must-have guide for serious investment professionals and 
savvy individual investors.

guy P. Wyser-Pratte, MbA (New York, NY), is a leading activist hedge fund manager and the operator 
of Wyser-Pratte & Co., which has racked up impressive returns of 25 percent annually.

Paper • 978-0-470-37909-7
$16.95 US • $18.95 CAN
384 pages • 6 x 9 • 24 books per carton
Hardcover Edition: 978-0-471-79447-9
FInAnCE
JAnUAry / In stores January 9

Paper • 978-0-7314-0837-5
$23.50 US • $25.50 CAN
400 pages • 6 x 9
All Rights
OCtOber / In stores September 29

Paper • 978-0-470-41571-9
$19.95 US • $21.95 CAN
208 pages • 6 x 9 • 14 books per carton
All Rights
FInAnCE
FebrUAry / In stores January 27
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Dear Mr. Buffett
What an Investor Learns  
1,269 Miles from Wall Street

Janet Tavakoli

A savvy value investor’s two-year correspondence 
with Warren Buffett shines a spotlight on Wall 
Street’s scams

Warren Buffett is not only a great investor because of 
his savvy investments, but because he has avoided 

nearly every scam and market blow-up over the last 50 years by 
sticking to his enduring principles. Here, finance expert Janet 
Tavakoli takes readers into the world of Warren Buffett by way 
of her meeting with the Sage of Omaha and their subsequent 
correspondence. Through her two-year dialogue with Mr. Buffett, 
Tavakoli honed her already sharp analytical skills in uncovering 
problems and finding solutions to complex Wall Street deals, 
and turned these abilities into finding value. Tavakoli, hav-
ing worked at Bear Stearns, brings an insider’s perspective to 
Wall Street’s most recent forays down a bad path, shows inves-
tors how the expert financiers lost their way and their moral 
compass, and how to avoid getting caught in the middle of any 
future Wall Street messes. In an informative and engaging style, 
Tavakoli shows how any investor can sharpen hisor her focus to 
avoid Wall Street’s manias and frauds. Through her concise nar-
rative, we learn how Buffett’s enduring principles have allowed 
him to avoid every market meltdown—to virtually see them 
coming in advance—while handily providing better returns than 
every mutual fund and hot-shot endowment. For those looking 
for an anchor amidst a world seemingly gone mad and for those 
who wish to see stellar returns over the long-term and avoid 
huge losses, Dear Mr. Buffett provides the perfect perspective.

Janet tavakoli (Chicago, IL) is the President of Tavakoli Structured Finance, 
a Chicago –based consulting firm, and author of Credit Derivatives & Synthetic 
Structures (978-0-471-41266-3) and Structured Finance and Collateralized 
Debt Obligations, Second Edition (978-0-470-28894-8), both from Wiley.

Marketing Campaign

•  National Publicity Campaign

• Online Campaign

• Blog Outreach

Hardcover • 978-0-470-40678-6

$24.95 US • $26.95 CAN

256 pages • 6 x 9 • 16 books per carton

All Rights

InveStIng

FebrUAry / In stores February 9
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Planet Water
Investing in the World’s Most Valuable Resource
Steve Hoffmann

A practical guide to the investment opportunities available within  
the water industry
With current shortage problems, trillions of dollars will need to be invested in water 
infrastructure projects in both developing and industrialized countries. In Planet 
Water, water investment expert Steve Hoffmann identifies investment opportunities 
in various sectors of the water industry and provides investors with the knowledge 
and insights they need to make informed investments in water utilities and other 
water service and infrastructure companies. He also discusses high-performing mutu-
al funds and ETFs that specialize in water stocks. In Planet Water, Hoffmann provides 
investors with everything they need to profit from this fast-growing industry.

Steve Hoffmann (Plano, TX) is the founder of WaterTech Capital, a private investment company that  
specializes in consulting and investment opportunities within the water industry. 

Discover the Upside of Down
Investment Strategies for Volatile Times
Ron Coby

A timely guide filled with profit and protection investment strategies  
for uncertain and volatile times
In Discover the Upside of Down, market veteran Ron Coby provides invaluable 
insights on building an investment strategy designed for navigating the markets’ 
inevitable ups and downs. Addressing the future of oil, gold, real estate, and the 
U.S. dollar, as well as the U.S. and global economies and stock markets, Coby 
shares essential principles to successfully navigate short- and long-term cyclical 
bull and bear market moves. He also addresses the Fed’s “New Era of Stagflation,” 
with its twin hazards of economic stagnation and rising inflation. Throughout the 
book, readers are treated to hundreds of Wall Street success and horror stories,  
all designed to help discover what it takes to survive and thrive in today’s  
tumultuous markets.

Ron Coby (Medford, OR) is a 21-year veteran of the investing business, and is a successful money 
manager, as well as a former hedge fund manager and stockbroker.

Sell Short
A Simpler, Safer Way to Profit When Stocks Go Down
Michael Shulman

A straightforward guide to a simpler, safer way to sell short in  
today’s markets
In Sell Short, author Michael Shulman demystifies the art of short-selling and reveals 
how investors can successfully use this approach to profit from busted stocks in both 
up and down markets. Sell Short provides readers with a comprehensive overview of 
how to capture significant profits with this method by implementing put options in 
their investment program. And while Shulman focuses on shorting company stocks, 
he also offers tools and techniques for shorting markets and indices, specific sub-seg-
ments of the market, real estate (through REITs), and commodity plays. Filled with 
real-world examples and detailed case studies, this reliable resource will show  
readers how money can be made when taking the short side of a trade.

Michael Shulman (Rockville, MD) is the Editor of ChangeWave Shorts, a weekly newsletter from 
InvestorPlace Media that educates and informs readers on short-selling stocks.

Hardcover • 978-0-470-27740-9
$34.95 US • $37.95 CAN
352 pages • 6 x 9 • 26 books per carton
All Rights
InveStIng
FebrUAry / In stores February 9

Hardcover • 978-0-470-41972-4
$29.95 US • $32.95 CAN
256 pages • 6 x 9 • 26 books per carton
All Rights
InveStIng
FebrUAry / In stores February 3

Hardcover • 978-0-470-41233-6
$34.95 US • $37.95 CAN
224 pages • 6 x 9 • 18 books per carton
All Rights
InveStIng
APRIL / In stores March 30
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Billion Dollar Green
Profit from the Eco Revolution

Tobin Smith

Innovative ideas for excelling in the green  
investment arena

The green tech sphere has become increasingly popular 
over the past few years, and is now one of the hottest 

industries in which to invest. In Billion Dollar Green, author 
Tobin Smith—founder of ChangeWave Research—provides 
readers with the facts they need to forecast growth in the green 
investing arena and shows them how large, and long-term, this 
investment opportunity actually is. Billion Dollar Green will 
help investors understand how to make a small fortune today 
from “bridge green technologies,” which are closing the gap 
between traditional and alternative fuels. Smith will also intro-
duce readers to a number of profitable segments within the green 
investing world—taking them inside the agents of change and 
detailing the numerous companies that can become real growth 
stocks with tremendous upside investment potential. Filled 
with in-depth insights and expert advice, Billion Dollar Green 
will not only give readers an overview of the clean energy 
industry, it will empower them to seize the great opportunities 
available now in order to make millions later. It’s a must-read 
book for anyone interested in investing in the companies that 
will make billions from creating solutions to the problems in  
the green technology space.

tobin Smith (Lancaster, PA) is the founder and Editor of ChangeWave 
Investing, a subsidiary of Phillips Investment Resources. For seven years  
he has served as a contributing market analyst for Fox News Channel; he 
currently co-stars on Bulls & Bears, cable television’s number-one-rated 
investment program.

Marketing Campaign

• National Publicity

• E-mail Campaign

• Online Campaign

• Companion Web Site

Hardcover • 978-0-470-34377-7

$27.95 US • $30.95 CAN

224 pages • 6 x 9 • 18 books per carton

All Rights

InveStIng

DECEMBER / In stores December 22
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Seeing the Elephant
Understanding Globalization from Trunk to Tail

Peter Marber

A detailed look at the rise of emerging market economies  
and their implications for America and the world

With globalization firmly in motion, there is a great need for multilateral, 
holistic coordination among established and emerging powers. In this timely 
book, author Peter Marber focuses on emerging countries and private-sector 
players in the global economy and shows how the United States can reinvigo-
rate its leadership role through multinational, coordinated efforts in seven key 
policy areas: trade, energy, security, immigration, health, environment, and 
poverty. In his analysis, Marber reveals a clear power shift in a world in which 
many emerging markets—including China, India, Russia, and Brazil, among 
many others—are now among the world’s most dynamic. With this book as 
their guide, readers will discover how the rapid trade and financial integration 
of emerging markets is reshaping our world economy for the better, yet still 
poses risks that will require careful stewardship by the U.S. and its allies.

Peter Marber (New York, NY) has managed money for some of the world’s largest corporations 
since 1987 and is Chief Strategist and Global Head of Emerging Markets, Fixed Income, and 
Currencies for HSBC Asset Management.

Wall Street GameChangers
One Simple Answer to All Your Investment Questions

Georges Yared

A profitable approach to finding winning stocks on Wall Street

The key to capturing incredible investment growth is identifying the people, 
products, and companies that will change the investment “game.” In other 
words, finding the game changers. Thankfully, they can be found every day, in 
every corner of the world, and with Wall Street GameChangers, readers will 
quickly learn how to identify them. Filled with in-depth insights and practical 
advice, this book provides a single approach that teaches the average investor 
when to invest or divest, which companies to follow, and why a company will 
sink or soar. Most remarkably, it demonstrates how virtually anyone can do it. 
Georges Yared outlines specifically what to look for in a company, how to spot 
if something is a true game changer or just a fad, and how to ask simple ques-
tions and look at the world around us for insight into tomorrow’s big winners 
today. For everyday investors, Wall Street GameChangers offers true hands-on 
advice that will help readers make more money in today’s markets.

georges yared (Wayzata, MN) was one of the top brokers for Dean Witter Reynolds and served as 
the firm’s Midwest regional manager, then president and CEO of Dean Witter Canada. He is the 
most popular blogger on AOL Money & Finance and the co-host of a nationally syndicated financial 
radio show with over 150 affiliates. He just launched a nationally distributed newsletter based 
upon this proven approach to investment.
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The Bull Inside the Bear
Finding New Investment Opportunities  
in Today’s Fast-Changing Financial Markets

Robert Stein

Timely advice for investors looking to overcome 
recent market downturns

The meltdown in the credit markets, the decline in 
housing prices, and the turmoil in the stock market 

has rocked the world of the everyday investor. The idea that 
home ownership and the stock market are the best long-
term investments suddenly has been thrown into question. 
Bearish investment experts are touting historical research 
that suggests both real estate values and the stock market 
could stagnate for years to come, thus imperiling the retire-
ment planning of millions of Americans. In The Bull Inside 
the Bear, investment manager and former Federal Reserve 
economist Robert Stein believes that the economy is entering 
uncharted waters and that investors need to actively manage 
their portfolios to take advantage of new opportunities and 
avoid risky sectors. No longer do investors simply need to 
rely on a “buy and hold” strategy. As the financial markets 
have become more mature, innovative products have been 
created that allow individual investors to diversify their port-
folios with a single security using a mouse click. The key 
will be to stay nimble and be ready to rebalance a portfolio as 
economic conditions change. Stein also discusses why it may 
take several years for the credit markets to stabilize. And 
although housing could remain flat for a decade, this will cre-
ate opportunities in other assets, including stocks. Following 
the crash of the Greenspan-driven credit expansion, inflation 
will likely follow—which will make investing far more vola-
tile and unpredictable than ever before. Filled with practical 
advice that cannot be ignored, The Bull Inside the Bear will 
help individual investors prosper in a new and challenging 
investment environment.

robert Stein (Chicago, IL) is an economist, portfolio manager, and Senior Partner 
of Astor Asset Management, LLC, which uses a macroeconomic model to make 
investment decisions. He writes frequently about the markets, and has been 
featured in the Wall Street Journal, Business Week, the New York Times, and USA 
Today, and can be seen on CNN, CNBC, Fox News, and Bloomberg Television.
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Retire Secure!
Pay Taxes Later—The Key to Making Your Money Last as Long as You Do
Second Edition

James Lange

A fully revised guide to maximizing the benefits of IRAs and retirement plans

The Second Edition of Retire Secure! offers unbeatable recommendations for 
addressing the number-one fear facing most readers: outliving their money. This 
authoritative resource contains time-tested techniques that will show those 
approaching retirement and those already retired how they can save tens of 
thousands to over one million dollars by paying taxes later. Retire Secure! deliv-
ers straightforward accumulation and distribution recommendations for owners of 
IRAs and other retirement plans, as well as exclusive cutting-edge strategies made 
possible because of new tax laws. Retire Secure! also contains two new chapters 
that will highlight the enormous opportunities for taxpayers to take advantage of 
the tax changes coming in 2010. It also helps readers implement the fastest grow-
ing and best estate plan for most traditional married couples—a plan that has  
been featured in the Wall Street Journal and many other fine financial journals.

James Lange (Pittsburgh, PA) is an attorney and CPA with 30 years’ experience in IRA and retirement 
plan distribution strategies and estate planning. Jim’s recommendations have appeared 30 times in 
the Wall Street Journal as well as being cited in the New York Times, Newsweek, Bottom Line, Financial 
Planning, the Tax Adviser, and many more. Jim is a frequent speaker who trains financial advisors as  
well as IRA and retirement plan owners all over the country.

J.K. Lasser’s Guide for Tough Times
Tax and Financial Solutions to See You Through

Barbara Weltman

A realistic look at some of the best tax-saving opportunities available  
in a down market

The challenges in today’s economic environment go far beyond a simple decline 
in the stock market. Things have changed radically in the world of housing, credit, 
and employment. While all of this can and will have a dramatic effect on indi-
viduals, all is not lost. In fact, there is much to be gained. J.K. Lasser’s Guide 
for Tough Times helps readers rediscover several programs and regulations that 
have been in place for years, but were overlooked during the great bull market. 
It also educates readers on the various steps that the government is taking to 
provide stimulus and protection for the consumer, including credits for small 
businesses, mortgage relief, stimulus checks, and more. While readers may be con-
cerned with the current state of the economy, this can be a time of great opportu-
nity—and J.K. Lasser’s Guide for Tough Times will show them why.

Barbara Weltman (Millwood, NY), an attorney, is a nationally recognized expert in taxation for 
small businesses and is the top-selling author of books on tax and finance, including J.K. Lasser’s 
1001 Deductions and Tax Breaks 2009 (978-0-470-38689-7) and J.K. Lasser’s Small Business Taxes 
2009 (978-0-470-28499-5). Weltman has also been featured in many media outlets, including the 
Wall Street Journal, Inc.com, Bloomberg TV, CNN, and CNBC.
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Investing is simple, but never easy. We carry a lot of invest-
ment baggage—including hot tips from friends and the finan-

cial media, and complicated financial recommendations from 
Wall Street salespeople and brokers. Yet the biggest obstacle we 
face by far is our ability to outsmart ourselves.

In order to overcome these obstacles, investors need to follow 
straightforward strategies that will consistently push their 
portfolios ahead of the pack by an additional three to four per-
cent annually over most investors. Strategies that even a kid 
could understand. In How a Second Grader Beats Wall Street, 
readers will follow the story of Kevin Roth—an eight-year-old 
who was schooled in simple approaches to sound investing by 
his father and expert financial planner, Allan Roth—and discover 
exactly how simple it can be to successfully invest. Page by 
page, readers will learn how to create a portfolio that can move 
up their financial freedom by 10–15 years. And all this can be 
accomplished by using some simple, commonsense techniques. 
Kevin and his dad reveal fresh, new approaches to investing, 
along with some of the tried-and-true existing but rare approach-
es. Whether new or old, these techniques share something in 
common—they’re so simple an eight-year-old can understand 
them. Engaging and insightful, How a Second Grader Beats Wall 
Street takes investors through Kevin Roth’s story, while driving 
home key strategies and tools investors can implement in their 
own portfolios.

Allan Roth (Colorado Springs, CO) is the founder of Wealth Logic, LLC, a 
boutique financial planning and investment advisory firm that advises clients 
with portfolios ranging from $10,000 to $50 million. He is an expert in port-
folio construction and performance benchmarking, and is frequently quoted 
in the financial media. An Adjunct Finance Faculty Member at the University 
of Colorado at Colorado Springs and Colorado College, he teaches behavioral 
finance at the University of Denver’s Graduate Tax Institute. He is a CPA and 
CFP with an MBA from the Kellogg School at Northwestern University. Roth 
writes a personal finance column for the Colorado Springs Business Journal. 
In spite of these credentials, Roth can still keep investing simple.

How a Second Grader  
Beats Wall Street
Golden Rules Any Investor Can Learn

Allan Roth

Eight-year-old Kevin Roth reveals the simple  
strategies that allow him to achieve the kind of 
investment success that Wall Street can only envy
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Escape from the Pits
From Open Outcry to the Electronic Screen

Leo Melamed

The “Father of Futures” shares the history of and insights on technology, 
globalization, and emerging trends in financial markets

In Escape from the Pits, Leo Melamed covers the revolutionary developments in 
futures markets since his previous book and details the challenge in the trans-
formation of futures from their open outcry birth to an electronic future, as well 
as the technological and global issues surrounding financial markets. Throughout, 
he discusses the values to companies and countries of a market that can hedge 
almost any risk, and the resulting benefits to the standard of living of peoples all 
over the world. He also examines how financial futures have allowed investors to 
manage generalized risks to both reduce exposure or enhance value for themselves 
and capture increased profits. Along the way, readers will become familiar with 
the trends, technology, and products that have shaped the world of futures and 
options, and discover what’s to come in the market.

Leo Melamed (Chicago, IL) is the recognized founder of financial futures. In 1972, as chairman 
of the Chicago Mercantile Exchange (CME Group), he launched currency futures and created the 
International Monetary Market (IMM)—the first futures market for financial instruments. He is 
Chairman Emeritus of CME Group and CEO of Melamed & Associates, Inc.

Paperback Original

Essentials of Foreign Exchange Trading
James Chen

A cutting-edge guide to successfully navigating the growing Forex  
trading market

This currency trading book strips away all of the fluff and gives readers real, practi-
cal information on how to trade the foreign exchange market profitably. It begins 
by covering introductory information on the Forex market and trading strate-
gies and explaining the benefits offered by Forex trading. Once the basics have 
been covered, practical information is provided on technical analysis and specific 
price action concepts that have proven to be extremely effective in winning the 
currency trading game time and again.

James Chen (Parsippany, NJ) is the Chief Technical Analyst for FX Solutions, a leading foreign 
exchange marketmaker, and an NFA-registered Commodity Trading Advisor (CTA). He conducts forex 
trading seminars and writes frequent articles and daily analytical reports on the currency markets.
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The Guru Investor
How to Beat the Market Using History’s Best Investment Strategies

John P. Reese and Jack M. Forehand

A detailed look at the successful strategies used by some of the world’s  
best investors

In an easy-to-read and simple format, The Guru Investor dissects strategies 
from ten of Wall Street’s greatest investment “gurus” and shows readers exactly 
how to implement those strategies to improve their own long-term investment 
results. The book offers a step-by-step guide to the investment methodologies 
of Warren Buffett, Peter Lynch, Joel Greenblatt, James O’Shaughnessy, David 
Dreman, John Neff, Benjamin Graham, Ken Fisher, Joseph Piotroski, and Martin 
Zweig. Based on the model portfolio system that Reese has developed, each 
strategy is turned into an actionable system that systematically addresses many 
of the common mistakes that hurt individual investors’ long-term investment 
results. The Guru Investor also shows how investors can combine the proven 
strategies of these legendary gurus into a disciplined investing system that  
has significantly outperformed the market. 

John P. Reese, MBA (West Hartford, CT), is a cofounder and CEO of Validea.com and a regular 
columnist for RealMoney.com. Before creating Validea, Reese worked for GE Capital ITS, Micro 
Networks of America, and Coleco.

The Great Depression of Debt
Survival Teachniques for Every Investor

Warren Brussee

Savings rates near zero and enormous consumer debt are responsible  
for what many consider the 21st Century Great Depression

In 2004, Warren Brussee wrote, “Come 2008, the number of people giving up on 
making house payments will skyrocket . . . banks will be forced to foreclose on 
homes and sell them, causing a glut of homes on the market and a deflation of 
home values.” This is just one of the author’s gloomy but accurate predictions 
that have come to be part of today’s economic reality. The continuing high rate 
of foreclosures, along with excess housing inventory from the overbuilding of 
the past decade, uncertainty in the credit markets, higher unemployment, and 
a weak dollar all point to an extended period of depression in the United States. 
The author examines the history of bubbles over the 20th century and offers 
solid evidence to show why he believes the current depression could well con-
tinue through 2020. Brussee offers practical advice on where retirees should  
be investing and what opportunities exist in the stock market during these  
turbulent times.

Warren brussee (Columbia, SC) is the author of Getting Started in Investment Analysis  
(978-0-470-28384-4), Statistics for SIX SIGMA Made Easy (978-0-07-143385-3) and All About Six 
Sigma (978-0-07-145372-1). Previously, he spent 33 years at GE as an engineer, plant manager, 
and engineering manager.
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Trade Options Online
Second Edition

George A. Fontanills

A leading voice in the world of options updates  
his bestselling book on online options trading

In this fully revised and updated book, options trading inno-
vator George Fontanills arms readers with the knowledge 

and skills needed to become a successful online options trader. 
Following a concise review of the basics—including hardware 
and software requirements and essential online resources—
Fontanills provides step-by-step coverage of proven managed risk 
option trading strategies. Drawing upon his years as a leading 
international options educator, Fontanills makes it easy for read-
ers to master online options trading by walking them through a 
series of hypothetical trades that demonstrate how to compute 
the maximum risk, maximum profit, breakevens, and exit alter-
natives for each strategy. Trade Options Online, Second Edition 
also includes a comprehensive guide to fundamental and techni-
cal analysis methodologies, a detailed list of the best financial 
resources, Web sites analyzed from the point of view of an online 
options trader, and a review of the most popular online broker-
ages. The Second Edition of Trade Options Online will put  
readers in a better position to profit from the power of options.

george A. Fontanills, MbA (Miami, FL), is the cofounder and President Emeritus 
of Optionetics, the world leader in options education (www.optionetics.com). 
Fontanills has written many books, including the first edition of Trade Options 
Online (978-0-471-35938-8), The Volatility Course (978-0-471-39816-5), The  
Stock Market Course (978-0-471-39315-3), and The Options Course, Second 
Edition (978-0-471-66851-0).
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Day Trade Online
Second Edition

Christopher A. Farrell

A fully revised guide to profitable day trading  
in today’s volatile markets

Day Trade Online became a worldwide phenomenon 
and reached the Wall Street Journal, BusinessWeek, 

USA Today, and the New York Times business bestseller 
lists. Now, this fully revised and updated Second Edition 
revisits the cutting-edge trading strategies and techniques 
that have helped thousands of investors over the past decade 
navigate the dangerous waters of Wall Street.

The explosive growth and low cost of online trading has created 
a new class of investor who can now make a living buying and 
selling stocks online in a way that used to be reserved for Wall 
Street’s most powerful brokerage firms. But before taking to the 
fast-paced world of online day trading, it’s absolutely essen-
tial to have a firm grasp of the rules and a solid game plan. 
Written by national bestselling author and renowned trad-
ing expert Christopher A. Farrell, Day Trade Online, Second 
Edition provides readers with the head start and heads-up neces-
sary to beat Wall Street at its own game and thrive as an online 
trader in today’s volatile markets—covering everything from the 
dangers and pitfalls of trading online to an in-depth analysis of 
which trading techniques work and which don’t. This fully 
updated and revised Second Edition presents rare insights into 
the strategies of top trading firms, including the most secretive, 
misunderstood, and profitable methods used on Wall Street and 
specifically used on the New York Stock Exchange. Most impor-
tantly, this timely guide will help traders maximize their returns 
in even the toughest market conditions.

Christopher A. Farrell (New York, NY) is a national bestselling author, for-
mer Wall Street bond trader and currently runs the Farrell Preferred Stock 
Arbitrage Fund, LP, a hedge fund. Chris has been a guest on numerous televi-
sion and radio programs, including CNBC, and featured in magazines such 
as BusinessWeek and Worth. His works have been translated into numerous 
languages worldwide, including Korean, German, Russian, and Italian.
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Morningstar, Inc. is a leading provider of independent investment research in North 
America, Europe, Australia, and Asia. The company offers an extensive line of Internet, 
software, and print-based products and services for individuals, financial advisors, and 
institutions. Morningstar provides data on more than 270,000 investment offerings, 
including stocks, mutual funds, and similar vehicles. The company has operations in 18 
countries and minority ownership positions in companies based in three other countries.

Morningstar Funds 500 
2009 Edition
Morningstar, Inc.
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These titles provide readers with compre-
hensive single-page reports on stocks and 
mutual funds. Each book includes data, 
tables, graphs, reports, and a wealth of 
other information that makes picking the 
right investment easy. With these books 
in hand, readers will be able to compare 
investments, spot the winners, and get 
all the vital data they need to make smart 
decisions in a single practical resource.
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The Fund Spy
Morningstar’s Inside Secrets to Selecting  
Mutual Funds that Outperform

Russel Kinnel, Morningstar® Inc.

One of the most trusted names in investing shows 
investors how to pick the best mutual funds

Written in a straightforward and accessible style, The 
Fund Spy offers invaluable insights that can’t be found 

anywhere else. Author Russel Kinnel walks readers through 
the handful of key factors they need to know to pick winning 
funds and speaks candidly about avoiding traps and ignoring 
the slick sales pitches directed at today’s investors. Kinnel 
also offers several Top 10 lists (including the Top 10 Funds to 
Recommend to Relatives, the 10 Best Contrarian Managers, and 
the 10 Most Overrated Managers), which provide quick answers 
to investors’ most common questions. Armed with the informa-
tion in this book, readers will quickly learn how to pick the best 
mutual funds for their portfolios.

russel Kinnel (Chicago, IL) is director of mutual fund research for Morningstar, 
and editor of Morningstar® FundInvestor, a monthly print newsletter for indi-
vidual investors. He also oversees Morningstar’s Fund Analyst Picks and Pans 
and writes the “Fund Spy” column for Morningstar.com.

Morningstar, Inc., is a leading provider of independent investment research in 
North America, Europe, Australia, and Asia. The company offers an extensive 
line of Internet, software, and print-based products and services for individu-
als, financial advisors, and institutions. Morningstar provides data on more 
than 270,000 investment offerings, including stocks, mutual funds, and similar 
vehicles. The company has operations in 18 countries and minority ownership 
positions in companies based in three other countries.
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The Visual Investor
How to Spot Market Trends 
Second Edition

John J. Murphy

Industry veteran John Murphy updates his influential guide  
to visual analysis

In the Second Edition of The Visual Investor, John Murphy—one of the big-
gest names in technical analysis—explains the principles of technical analysis 
in terms that the average investor can understand, and shows readers how to 
track the ups and downs of financial markets by visually comparing charts, 
instead of relying upon abstruse mathematical formulas and rarefied tech-
nical concepts. Murphy covers all the basics, from chart types and market 
indicators to sector analysis and global investing, providing examples and 
easy-to-read charts so that any reader can become a skilled visual investor. 
Completely revised and updated, the Second Edition of The Visual Investor  
is a practical guide to a profitable method of investing.

John J. Murphy (River Edge, NJ) is a former technical analyst for CNBC and has over 40 years of 
market experience. He is the face of StockCharts.com, which provides financial information to 
online investors via technical analysis tools. In addition to the first edition of The Visual Investor 
(978-0-471-14447-2), he is also author of Intermarket Technical Analysis (978-0-471-52433-5)  
and Intermarket Analysis (978-0-471-02329-6).

The Battle for Wall Street
The Struggle That Pushed an Industry into Turmoil

Richard Goldberg

An insider’s look at the changing balance of power on Wall Street

The Battle for Wall Street follows the struggle for power between two giants: 
the sellers, traditional commercial and investment banks; and the buyers, 
upstart hedge funds, private equity firms and the like. Industry veteran Richard 
Goldberg gives readers a detailed understanding of what is going on in this 
dynamic arena and the forces behind the shift of power from the old sell-side 
gatekeepers to the new buy-side players. Divided into three parts, the book 
examines the instruments of change: liquidity and financial technology; the 
agents of change—hedge funds, private equity, financial entrepreneurs, endow-
ments, exchanges, and sovereign wealth funds; and the strategic implications 
for the winners and losers. And he does it all against the dramatic backdrop of 
the subprime mortgage crisis and the resulting shakeup of global firms like Bear 
Stearns. In addition, Goldberg’s unique access to major players will bring this 
book to life with amazing anecdotes and stories about the financial generals 
who have left their mark in the battle for Wall Street.

richard goldberg (New York, NY) is a 25-year Wall Street veteran with Lehman, Lazard and 
Wasserstein Perella. He is a faculty member at Columbia University’s School of International  
and Public Affairs and has taught at Brandeis University and Boston College.
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The Perfect Portfolio
A Revolutionary New Approach to Investing

Leland B. Hevner

A blueprint to successful investing in the 21st century

The Perfect Portfolio offers investors the knowledge, structure, and resources 
they need to create a portfolio that meets the challenges of today’s investing 
environment. It challenges the conventional wisdom that there are only three 
asset classes and redefines the outdated concepts of risk and risk management. 
It also advocates that readers bypass tedious stock and fund analysis altogether 
and buy entire market sectors instead. In short, The Perfect Portfolio updates, 
refreshes, and simplifies the entire portfolio construction methodology and 
brings order to the chaos now experienced by the investing public. With new 
markets and sectors opening up, new ways to invest in markets being created, 
and new Web-based tools appearing almost daily, the time has come for a book 
that shows investors how to take advantage of new market dynamics in order to 
create a portfolio that produces above-average returns with below-average risk. 

Leland B. hevner (Washington, DC) is the President of the National Association of Online Investors 
(NAOI). The NAOI is the nation’s premier provider of academically rigorous investor education to 
the public. Hevner is a recognized expert in the field of investor education and has been inter-
viewed and quoted widely in the national media.

Wealth Management in Any Market
Timeless Strategies for Building Financial Security

Bishara A. Bahbah

A straightforward guide to achieving financial security in today’s dynamic market

We have recently entered uncharted and tumultuous waters in the investment and 
wealth management world. This troubling uncertainty has forced many people to 
reassess how they manage their finances. Expert wealth manager Bishara Bahbah 
understands the intricate issues that make up the wealth management process and 
now, with this new well-researched, insightful, and easy-to-read book, he offers 
a solution to creating financial security. From explaining the basics of wealth 
management to providing an in-depth look at the components and benefits of set-
ting up an estate plan, learning to save and managing debt, utilizing insurance, 
planning for a comfortable retirement, gifting smartly, and employing tax-saving 
strategies, Wealth Management in Any Market offers readers practical guidance 
on protecting their assets and building their wealth. Page by page, this book equips 
individuals and financial advisors with the tools necessary to properly build and 
manage wealth in any market, and helps them discover what it takes to assemble 
a wealth management team as well as profit from the time-proven principles  
of proper investing and true wealth management.

Bishara A. Bahbah, PhD (Scottsdale, AZ), is a Vice President at Morgan Stanley. He is a Certified 
Investment Management Analyst (CIMA®), a Certified Wealth Strategist (CWS™), and an estate plan-
ning consultant and wealth advisor. He holds a PhD from Harvard University where he also taught at 
its Kennedy School of Government.
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World Wide Rave
Creating Triggers That Get Millions of People  
to Spread Your Ideas and Share Your Stories 

David Meerman Scott

How marketers can harness the power of the Internet  
to get the whole world talking about their brand

For decades, the only way to spread the word about new 
products and services was to buy expensive advertising 

or beg the media to write positive stories. But the Internet 
has changed everything. Now, marketers don’t have to rely on 
traditional and costly media campaigns to get their messages 
across. Instead, a World Wide Rave is enough. The World Wide 
Rave is one of the most exciting and powerful ways to reach 
an audience, and—best of all—it’s virtually free.

A World Wide Rave is what happens when an idea really takes 
off on the Internet and propels a brand or company to seem-
ingly instant fame and fortune. It’s when millions of regular 
people spread the message, telling the story of a product or 
brand, without the top-down control of a traditional marketing 
campaign. All it takes is a good idea to get the ball rolling—
usually free Web content that provides great informational 
or entertainment value—and a network of the right people to 
light the fire and spread the word. In World Wide Rave, David 
Meerman Scott, author of the award-winning hit book The 
New Rules of Marketing and PR, reveals the most exciting  
and powerful ways to build a giant audience from scratch, 
using YouTube, Facebook, blog buzz, and every other weapon 
in the online arsenal. Packed with real case studies and real-
world advice from successful marketers, World Wide Rave 
shows marketers how to garner the attention of millions—
without spending millions.

David Meerman Scott (Lexington, MA) is an 
award-winning online marketing strategist, 
entrepreneur, keynote speaker, seminar leader, 
and the author of The New Rules of Marketing 
and PR (978-0-470-37928-8), from Wiley.
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Marketing Campaign

•  National Publicity

•  Blog Campaign

•  Online Publicity and Promotion

•  Tie-in to Author’s  
Speaking Schedule

•  Promotion on  
davidmeermanscott.com
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Paperback Original

The Findability Formula
The Easy, Non-Technical Approach to Search Engine Marketing

Heather Lutze

A search marketing expert shows readers how to use the “findability  
formula” to improve search engine rankings and, in turn, profits

On the Internet, search engines determine what people see; and competition 
for top spots is fierce. When potential customers search for products they need, 
the winners are those companies that show up front-and-center. The Findability 
Formula shows readers how to achieve Web site “findability” in simple, non-
technical language through the use of the “right” keywords applied to Pay Per 
Click (PPC) campaigns and search engine optimization (SEO). With a step-by-step 
approach, up-to-date research and statistics, and common pitfalls to watch out for, 
this is the ultimate practical guide to turning an overlooked, underperforming  
Web site into a business dynamo.

Heather Lutze (Denver, CO) is a nationally recognized speaker and founder of Lutze Consulting 
LLC, a search marketing consulting firm that improves search engine rankings for businesses 
nationwide. 

Where in the World Is My Team?
Making a Success of Your Virtual Global Workplace

Terence Brake

A practical yet humorous guide to succeeding in the global workplace

As the economy becomes increasingly global, businesses need employees who 
can work in teams that cross borders and transcend physical spaces. In Where 
in the World Is My Team?, fictional character Will Williams shares entertain-
ing anecdotes and practical advice to accustom readers to the challenges of a 
global, virtual workplace. This easy-to-follow guide, ideal for managers and 
those interested in succeeding in a global economy, introduces new technolo-
gies but focuses especially on the six Key Performance Zones for global team 
collaboration with briefing report summaries to emphasize key points.

terence brake (New Jersey) is President of the American arm of Transnational Management 
Associates Ltd., a leading global executive development consultancy with offices worldwide.
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The Little Black Book  
of Online Business
1001 Insider Resources Every  
Business Owner Needs

Paul Galloway

The ultimate business resource for anyone who 
does business online—or wants to

Paul Galloway has spent ten years on the technical side 
of online marketing, implementing successful lead gen-

eration, affiliate tracking, and online advertising systems 
for some of the Internet’s biggest online merchants. In The 
Little Black Book of Online Business, he puts those years of 
experience in online marketing to work for today’s small, 
independent online merchants with tools and strategies for 
maximizing online exposure and driving business growth.

This practical, resource-packed guide covers everything from 
blogs to e-mail to keywords to search engine optimization and 
everything in between. It features a directory of more than 1,000 
of the best and most effective resources for helping online mar-
keters put the book’s smart recommendations into successful 
practice. In addition, the book links to a wealth of downloadable 
utilities like redirect generators, Web form processors, and sales 
letter personalization tools. Required reading for online market-
ers—including eBay sellers, eCommerce merchants, information 
marketers, affiliate marketers, and brick-and-mortar compa-
nies—The Little Black Book of Online Business is an indispens-
able tool for anyone who wants to build an online business, drive 
business to their existing site, or develop an online presence for 
their traditional business.

Paul galloway (Cheney, KS) has spent the last ten years working in online 
marketing. He currently consults on and executes online marketing technol-
ogy, particularly affiliate propagation and tracking systems. 

Marketing Campaign

•  E-mail Campaign

•  Promotion on paulgalloway.com

•  Promotion to Small Business Owners 
Mailing List
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Throwing Sheep in the Boardroom
How Social Networking e-Ruptions Are Transforming  
Your Life, Your Work, and Your World

Matthew Fraser and Soumitra Dutta

An expanded view of the online social networking revolution

The rise of social networks like Facebook, MySpace, and Bebo is changing the 
way we see ourselves, how we interact with each other, how we work, and how 
we do business on a daily basis. Throwing Sheep in the Boardroom explores the 
powerful forces driving the social networking revolution, the impact of these 
profound changes, and the far-reaching consequences of social networking. 
Detailing the way social networking affects both individuals and societies as a 
whole, the book offers a detailed focus on the ways social networking affects 
the world of business and work. The generation entering the workforce today—
and entering boardrooms everywhere—is fully engaged with social networking 
and its uses. Rather than feeling threatened and paranoid, today’s business  
leaders need to understand this phenomenon, accept that it won’t go away,  
and embrace its power in the world of business.

Matthew Fraser, PhD (Paris, France), journalist and recognized media industries expert, is  
currently a Senior Research Fellow at INSEAD and teaching at the Institut d’Etudes Politiques  
de Paris. Soumitra Dutta, PhD (Paris, France), is Roland Berger Chaired Professor of Business 
and Technology at INSEAD. He is a Fellow of the World Economic Forum.

eBoot Camp
Proven Internet Marketing Techniques to Grow Your Business

Corey Perlman

The ultimate guide to generating new business through Web sites,  
blogs, and other Web 2.0 applications

Today, most small to mid-size businesses lack real knowledge of the ins and 
outs of Internet marketing. They also lack the budget to hire a top-notch Web 
marketer. As a result, their Internet marketing efforts are limited to a poorly 
performing Web site that attracts few visitors. eBoot Camp is the solution to 
the entrepreneur’s Internet marketing problem. This do-it-yourself book pro-
vides the know-how to win business in cyberspace, while eliminating the need 
for a large marketing budget. In just an hour or two a week, anyone with a com-
puter and an Internet connection can gain control of and improve their search-
engine ranking, create and manage blogs, e-newsletters, and press releases,  
and establish an online presence that drives sales and profits.

Corey Perlman (Royal Oak, MI) is an entrepreneur and Internet marketer who consults  
with businesses on growing sales by building their online presence.
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The Social Network Business Plan
18 Proven Strategies That Will Create Great Wealth
David A. Silver

18 revolutionary tactics for squeezing profits from the social  
networking boom

A follow-up to his previous book Smart Start-Ups, The Social Network Business 
Plan gives readers concrete plans for the creation and execution of social network-
ing business models. It reveals where profits will come from as online advertising 
withers away, and it presents sustainable business models that will really work. 
David Silver reveals how new brands will be introduced, discussed, reviewed, 
and recommended—and sometimes killed—by online communities. A handy 
guide to creating social networking businesses as well as investing in them,  
The Social Network Business Plan offers business insight on an emerging  
and transformative trend.

David A. Silver (Santa Fe, NM) is founder of Santa Fe Capital Group, a venture capital firm based 
in New Mexico. Over the years, he has helped raise more than $1 billion for 350 companies. He  
is also the author of Smart Start-Ups (978-0-470-10742-3), from Wiley.

Event Planning
The Ultimate Guide to Successful Meetings, Corporate Events, 
Fundraising Galas, Conferences, Conventions, Incentives  
and Other Special Events 
Second Edition

Judy Allen

The event planner’s industry-standard guide, revised and updated

This bestselling all-in-one guide to the event planning business is back and 
better than ever, fully updated and revised to reflect the very latest trends and 
best practices in the industry. This handy, comprehensive guide includes forms, 
checklists, and tips for managing events, as well as examples and case studies of 
both successful and unsuccessful events. 

Judy Allen (Toronto, ON, Canada) is founder and President of Judy Allen Productions, a full-service 
event planning production company.
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Road Maps and Revelations
Finding the Road to Business Success on Route 101

Paul R. Niven

An enlightening fable for formulating a successful business strategy
While there are many books devoted to the subject of strategy, they tend to be weighty 
and academic tomes that intimidate, rather than help, the average executive or man-
ager looking for simple advice on how to craft a winning strategy. This new book pro-
vides the answers they’ve been searching for. Written in a fun and engaging manner by 
renowned Performance Management expert Paul Niven, Road Maps and Revelations 
covers the strategic planning terrain in an entertaining narrative, using a fictional  
storyline to illustrate the necessary steps in creating a successful and sustainable  
business strategy.

Paul r. niven (Ramona, CA) is a management consultant and noted speaker on the subjects of Strategy 
Execution and the Balanced Scorecard. As both a practitioner and consultant, he has developed successful 
Performance Management systems for organizations large and small around the globe, with clients including 
Fortune 500 companies, public sector agencies from all levels, and nonprofit organizations.

The Napkin, the Melon, and the Monkey
A Customer Service Fable

Barbara Burke

A business fable on the art of dealing with customers

When Olivia, a newly hired customer service representative, loses her cool 
with angry customers, she turns to the call center’s wise woman, Isabel,  
for extraordinary advice:

The Napkin:
Using a diagram on a napkin, Isabel teaches Olivia to separate herself from her 
negative thoughts by reaching a quiet place and gaining the ability to see what is.

The Melon:
Using a fable about watermelons that fight constantly until they realize they 
are all part of the same plant, Isabel teaches Olivia about team building and 
leadership skills.

The Monkey:
Isabel teaches Olivia about the importance of knowing when to let go with a 
story of stubborn monkeys who, when reaching into containers to get coconut 
meat, could only remove their hands by letting go of their prized treats.

Both a customer service guide and a philosophical guide to better living,  
this book offers a practical, easy-to-apply approach for improving employee 
engagement, retention, and productivity.

barbara burke (Northfield, MN) is a consultant and speaker focused on the people side  
of customer service management.
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Rain
What a Paperboy Learned About Business

Jeffrey J. Fox

A winning fable of business savvy, sales smarts, 
and paper routes

What do Warren Buffett, Sean Combs, Tom Brokaw, 
Walt Disney, and Jerry Seinfeld all have in common? 

Their first businesses were their paper routes.

In Rain, bestselling author Jeffrey Fox brings to life his “rain-
maker” business practices in an engaging fable that is des-
tined to become a business classic. Rain follows a young New 
England paperboy named Rain, as he learns the business of being 
in business and quickly becomes the best paperboy in town. 
Ultimately, Rain’s time as a paperboy provides a solid foundation 
for business smarts. Through a series of humorous and poignant 
adventures, Fox brings to life lessons and advice that can be 
applied to not only paperboys, but anyone in business and sales. 

Jeffrey J. Fox (Chester, CT) is an accomplished consultant, 
popular speaker, and the acclaimed author of a series of 
international business bestsellers, including How to Become 
CEO (978-0-7868-6437-9), How to Become a Rainmaker  
(978-0-7868-6595-6), and Secrets of Great Rainmakers 
(978-1-4013-0157-6), among others. He lives with his  
family in Chester, Connecticut.

Marketing Campaign

•  National Publicity

•  Tie-in to Author’s Speaking Schedule

•  Paperboy Appreciation Campaign

•  Promotion to Author’s Client List

Hardcover • 978-0-470-40853-7
$18.95 US • $20.95 CAN
176 pages • 5 x 7 1⁄ 2 • 56 books per carton
All Rights
bUSIneSS
FebrUAry / In stores February 17



34  /  Wiley Business

General Business

Be a Shortcut
The Secret Fast Track to Business Success

Scott G. Halford

A guide to becoming the type of professional businesses can’t live without

Be a Shortcut not only shows professionals how to find shortcuts to their suc-
cess, but also how to become a shortcut for their employers. More than just 
another guide to career success, it shows professionals how to think, act, and 
work in a way that makes them indispensable to their employers and undeni-
ably successful. For anyone in any business or any profession, the framework 
and tactics in Be a Shortcut explain how to gain influence, become more  
valuable, get promoted faster, find more customers, get bigger raises, and—
ultimately—get ahead in business and in life.

Scott g. Halford (Denver, CO) is a speaker, consultant, and expert in emotional intelligence and 
professional mastery. He is the owner of Complete Intelligence™, LLC, a consultancy with clients 
such as Molson-Coors, Royal Bank of Scotland, and Microsoft.

The Power Presenter
Technique, Style, and Strategy from America’s Top Speaking Coach

Jerry Weissman

Learn the presentation techniques used in over 500 IPO road shows,  
and featured in the Wall Street Journal, and Fast Company

Jerry Weissman is the presentations coach to Microsoft, Cisco Systems, and 
many of America’s top executives, including founding Yahoo! CEO Tim Koogle, 
Intuit founder Scott Cook, Netflix founder and CEO Reed Hastings, and many 
others. The San Jose Mercury News says Weissman’s IPO presentation coaching 
“is worth 10 percent on a company stock.” Now America’s top trainer reveals 
the same powerful strategies he teaches to CEOs in expensive private sessions. 
The book shows why body language and voice are more important than words, 
how to present with poise and confidence naturally, and how to connect with 
any audience emotionally. Filled with illustrative case studies of Barack Obama, 
Ronald Reagan, George W. Bush, John F. Kennedy, and many others, The Power 
Presenter will bring out the best in anyone who has to stand and deliver.

Jerry Weissman (Foster City, CA) is America’s leading corporate presentations coach with a client 
list that includes top executives at Yahoo!, Intel, Cisco Systems, Microsoft, Dolby Labs, and many 
others. He is the founder of Power Presentations, Ltd.
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Executive Power
Use the Greatest Collection of Psychological 
Strategies to Create an Automatic Advantage  
in Any Business Situation

David J. Lieberman

Practical tools for sustained power and influence 
at work

Executive Power arms professionals with effective, fast-act-
ing techniques that show them, step by step, how to get 

what they want when they need it. These are not just ideas or 
theories or tricks that work only sometimes and only on some 
people. Award-winning author David Lieberman is an expert in 
human behavior, and has used the techniques in this book with 
the FBI, the Navy, Fortune 500 companies, and elsewhere. This 
book offers readers the opportunity to use the most important 
psychological tools governing human behavior, not just to level 
the playing field, but to create an automatic advantage at work. 
Carefully formulated and simple to use, these tactics give profes-
sionals, particularly executives, a clear competitive advantage 
and are perfect for winning back customers, team-building and 
cohesion, motivating lazy workers, winning arguments, col-
lecting debts, inspiring colleagues, and even managing difficult 
employees. Readers get techniques that work, written in the 
casual, to-the-point, no-fluff, no-psychobabble style that has 
made David Lieberman’s books so popular.

David J. Lieberman, PhD (Lakewood, NJ), is an award-winning author and 
internationally recognized leader in the field of human behavior and interper-
sonal relationships. Techniques based on his seven books, which have been 
translated into 21 languages and include two New York Times bestsellers, 
are used by the FBI, the Department of the Navy, and Fortune 500 compa-
nies, and by governments, corporations, and mental health professionals in 
more than 25 countries. He has appeared as a guest expert on hundreds of 
programs such as the Today show, Fox News, the Montel Williams Show, the 
O’Reilly Factor, and The View, and his work has been featured in publications 
around the world.

Marketing Campaign

•  National Publicity

•  E-mail Campaign

•  Online Promotion
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Paperback Original

China Entrepreneurs
Voices of Experience from 40 Business Pioneers

Juan Antonio Fernandez and Laurie Underwood

A guide to opportunities and challenges for international entrepreneurs 
operating in China

China Entrepreneurs presents a front-line, firsthand account of what it takes 
for international businesspeople to start and operate a small business profit-
ably in China. The book gives a head start to anyone launching an enterprise 
in China and offers practical insight from experienced entrepreneurs who have 
already entered and succeeded in the Chinese market. Packed with advice, 
anecdotes, and best practices, China Entrepreneurs is an extremely handy 
resource for anyone who wants to expand their business into the world’s  
biggest consumer market.

Juan Antonio Fernandez, PhD (Shanghai, China), teaches at the China Europe International 
Business School in Shanghai. He is also the author of China CEO (978-0-470-82192-3), from 
Wiley. Laurie Underwood (Shanghai, China) is Director of External Communications at the China 
Europe International Business School.

Paperback Original

China CFO
Voices of Experience from China’s Top CFOs

Chen Wu

Interviews and insight from China’s top CFOs on what it takes to succeed 
as a CFO in the Chinese market

Through interviews with more than 20 of China’s top CFOs from multi- 
national corporations, as well as with professionals from accounting and 
auditing firms, China CFO looks at what it takes to make a successful finance 
chief in such a dynamic and diversified market. What challenges and oppor-
tunities do they face? Through their eyes, this book takes a deeper look at 
several important aspects of the business environment in China, including 
accounting, tax, and financial services.

Chen Wu (Shanghai, China) is Editorial Director of CFO China magazine, published by The 
Economist Group.
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Poorly Made in China
An Insider’s Account of the Tactics Behind China’s Production Game

Paul Midler

A revealing look at serious issues of quality in Chinese manufacturing

Poorly Made in China chronicles the experiences of an American working 
for a U.S. outsourcing firm in Chinese manufacturing and highlights the dis-
turbing and dangerous practice known as “quality fade”—the deliberate and 
secretive habit of widening profit margins through a reduction in the quality 
of materials over time. The author argues that U.S. importers don’t stand a 
chance against factory owners in China who are savvier and who have little to 
lose by placing American health and safety at risk. A well-written and impas-
sioned narrative, Poorly Made in China is one insider’s account of the quality-
fade tactics used by China in seven industries, including health and beauty care, 
diamonds, and construction. Poorly Made in China will sound an alarm that 
all of America should heed.

Paul Midler (Scottsdale, AZ) has been working with China for close to two decades. He created 
China Advantage, a services firm, to assist American companies with their business objectives  
in East Asia. The author earned his MBA from the Wharton School and is a Mandarin speaker.

Getting China and India Right
Strategies for Leveraging the World’s Fastest Growing Economies  
for Global Advantage

Anil K. Gupta and Haiyan Wang

The first strategic guide for corporations contemplating expanding— 
not outsourcing—into China and India

Global market experts Anil Gupta and Haiyan Wang have created the first 
strategic guide for Western multinational corporations that want to expand 
their business into India and China. The authors explain how many corpora-
tions view China and India solely from the lens of off-shoring and cost-reduc-
tion—a missed opportunity. China and India constitute four realities that are 
strategically crucial for the global enterprise. They both provide mega-mar-
kets, have platforms that will reduce a company’s global cost structure, will 
significantly boost the company’s global technology and innovation base, and 
are springboards for the emergence of new fearsome global competitors. This 
book lays out a strategic action plan for companies who want to emerge as  
the global players of tomorrow.

Anil K. gupta (College Park, MD) is the Ralph J. Tyser Professor of Strategy and Organization at the 
Robert H. Smith School of Business. haiyan Wang (Bethesda, MD) is Managing Director of the China 
India Institute, in Bethesda, Maryland, and speaks regularly to international audiences on this topic. 
They are coauthors of the second edition of The Quest for Global Dominance (978-0-470-19440-9)  
with Vijay Govindarajan.
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Smart Green
How to Implement Sustainable Business Practices in Any Industry— 
and Make Money

Jonathan M. Estes

A how-to guide for implementing sustainable business practices— 
and doing it profitably

As consumers are becoming more green-conscious, businesses are rushing to 
deliver the sustainable products, services, and business practices they want. But 
how do businesses do this without sacrificing profitability? Can business keep 
the earth and the bottom line healthy? In Smart Green, Jonathan Estes shows 
that sustainable practices can be good for the environment and for business 
itself. Smart Green uses case studies and basic business principles to show how 
businesses can merge sustainability models with entrepreneurial approaches 
to achieve a healthier earth and healthy profit margins. For any business that 
wants to go green but can’t risk jeopardizing profitability, Smart Green offers  
an analytical model that ensures profitability, lowers risk, and decreases its 
environmental impact.

Jonathan M. Estes (Chapel Hill, NC) is cofounder and Senior Analyst at Strategic Measures, Inc., 
a management consulting firm that empowers leaders and teams to make decisions with an eye 
toward social equity, environmental stewardship, and profits.

The Age of Aging
How Demographics Are Changing the Global Economy and Our World

George Magnus

What aging populations in Western nations will mean for our societies 
and economies

As the Baby Boomers begin to retire, birth rates plummet, and people live lon-
ger than ever, Western nations are experiencing a population crisis that will 
lead to stagnation or steep declines in the number of working-age people. At the 
same time, many developing nations are experiencing just the opposite prob-
lem—high birth rates and young populations. The Age of Aging explains how 
these demographic changes—as well as the discontent they engender—should 
be dealt with by governments and what these changes mean for investors, econ-
omies, and societies in the near future. For finance professionals, investors, and 
corporate leaders, this is an important topic that companies, organizations,  
and governments will be forced to address sooner or later.

george Magnus (London, UK) is Senior Economic Advisor for UBS Investment Bank, where he  
was formerly chief economist.
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Green to Gold
How Smart Companies Use Environmental 
Strategy to Innovate, Create Value,  
and Build Competitive Advantage

Daniel C. Esty and Andrew S. Winston

A revised and updated paperback edition of a  
category leader that shows any business how  
to incorporate environmental strategies into  
its core operations, while making a profit

Green to Gold explores and explains what every executive 
must know to manage the environmental challenges fac-

ing business and society. Based on hundreds of interviews with 
executives and the authors’ own experiences, the book reveals 
how a company can create lasting value and new revenue by 
making environmental thinking a part of its core business 
strategy. Authors Esty and Winston focus on innovation and 
execution to offer a clear path to long-term corporate growth 
in the face of environmental pressures and responsibilities. 
This book has become the go-to resource for managers trying to 
green their businesses. Green to Gold offers cutting-edge strate-
gies and tools that work for business and the environment, and 
features updates and revisions throughout, with case studies  
and examples from companies such as BP, Toyota, IKEA,  
Nike, and more.

Daniel C. Esty (New Haven, CT) is Chairman of Esty Environmental Partners, 
a leading environmental strategy consulting group. He is known worldwide for 
cutting-edge thinking on environmental policy and the business/environment 
interface. He is the Hillhouse Professor of Environmental Law and Policy at 
Yale University and sits on the Environmental Advisory Boards of both Unilever 
and Coca-Cola. He is a former senior official for the Environmental Protection 
Agency. Andrew S. Winston (Greenwich, CT) is founder of Winston Eco-Strategies 
and helps companies use environmental strategy to drive growth. Andrew bas-
es his work on significant in-company business experience. His earlier career 
included advising companies on corporate strategy while at Boston Consulting 
Group and management positions in strategy  
and marketing at Time Warner and MTV.

Marketing Campaign

•  National Publicity

•  Tie-in to Authors’ Speaking Schedules

•  Online Promotion

Paper • 978-0-470-39374-1

$19.95 US • $21.95 CAN

384 pages • 6 x 9 • 18 books per carton

All Rights

Hardcover Edition: 978-0-300-11997-8

bUSIneSS

DECEMBER / In stores January 9
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General Business

Paperback Original

The Big Book of Benefit Auctions
Jay R. Fiske and Corinne A. Fiske

An indispensable guide to planning and executing successful benefit auctions

The Big Book of Benefit Auctions is the ultimate step-by-step handbook on 
how to plan and have a successful and effective auction. Auction committees 
will find it an invaluable reference as it provides all the tools needed for com-
plete auction planning and management. From setting the goal for the event, 
to organizing the committee, procuring auction items, building the audience, 
through auction-night cashiering services, everything about the auction process 
is in this resource guide.

Jay R. Fiske (Woodinville, WA) is the President and cofounder of MaestroSoft, Inc., a software company 
that specializes in event management software. He is also is the founder of Northwest Benefit Auctions, 
Inc. (NWBA). Corinne A. Fiske (Woodinville, WA) also participates in teaching at NWBA’s auction work-
shops, but it is through her own business, The PoliteChild (www.politechild.com), that she does most  
of her public speaking and media appearances.

Paper • 978-0-470-41292-3
$49.95 US / $54.95 CAN
256 pages • 7 x 10 • 20 books per carton
All Rights
bUSIneSS / nOnPrOFIt
FebrUAry / In stores January 27
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Business Narrative

When Giants Fall
An Economic Road Map for the End  
of the American Era

Michael J. Panzner

Invaluable insights and strategies for surviving  
and thriving during the unsettling times ahead

In When Giants Fall, author Michael Panzner puts the com-
ing age of post-American dominance in perspective, and 

addresses both the far-reaching effects it will have on our lives, 
as well as the vast economic opportunities that will arise from 
it. Panzner describes how widespread economic changes—the 
product of wars, shortages, logistical disruptions, and a break-
down of the established monetary order—will impact busi-
nesses, and discusses why individuals will be forced to rethink 
their livelihoods, lifestyles, and living arrangements. Panzner 
makes the case that for many people this will be nothing short 
of a modern Dark Ages, where each day brings fresh anxiet-
ies, unfamiliar risks, and a sense of foreboding. However, for 
those enlightened few who understand what is really going 
on and what happens next, the chaotic years ahead may well 
represent a singular opportunity—a time when they can real-
ize goals they never thought possible and achieve a level of 
wealth and security that will leave them head-and-shoulders 
above everyone else. In When Giants Fall, Panzner offers cut-
ting-edge strategies that will enable readers to stay well ahead 
of the game during uniquely unsettling times, and he provides 
much-needed direction as to what must be done to achieve 
financial stability.

Michael J. Panzner (Manhasset, NY) is a 25-year veteran of the global stock, 
bond, and currency markets. During his career, he has worked in New York and 
London for leading companies such as Soros Funds, ABN Amro, and JPMorgan. 
He is an FT Knowledge/New York Institute of Finance faculty member special-
izing in equities, trading, global capital markets, and technical analysis, and is 
the author of Financial Armageddon (978-1-4277-9741-4).

Marketing Campaign

•  National Publicity

• National Advertising Campaign

• Online Campaign

• Companion Web Site

Hardcover • 978-0-470-31043-4

$27.95 US • $30.95 CAN

256 pages • 6 x 9 • 16 books per carton

All Rights

bUSIneSS
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Business Narrative

Bailout
What the Rescue of Bear Stearns and the Credit Crisis  
Mean for Your Investments

John Waggoner

Invaluable lessons learned from the meltdown in the credit markets  
and the collapse of Bear Stearns

In March of 2008, the collapse of Bear Stearns nearly crippled the short-term 
money market, the lifeblood of modern finance, changing the way the govern-
ment regulates Wall Street and shaking the faith of investors to the core. How 
did this happen? How will it affect the future of the markets? What does it 
mean for the individual investor? In Bailout, John Waggoner—the investment 
columnist for USA Today—answers these and other questions surrounding the 
recent market catastrophes. He shows investors how to protect their portfolios 
against both inflation and deflation with Treasury bonds, gold, commodities, 
and real estate—all without sacrificing a basic, sensible portfolio strategy. He 
explains the critical importance of paying down debt. In addition, he offers a 
range of other strategies, including rebalancing and using covered calls to  
help individual portfolios weather any potential storm.

John Waggoner (Washington, DC) is the investing and mutual fund reporter for USA Today. He  
is also the author of The Fast Forward MBA in Investing (978-0-471-24661-9).

Updated Second Edition Paperback

The Travels of a T-Shirt in the Global Economy
An Economist Examines the Markets, Power, and Politics of World Trade 
Second Edition

Pietra Rivoli

“So well-written that one would gladly stay up all night to finish it.”
—CIO Magazine

The Travels of a T-Shirt in the Global Economy has been lauded by the New 
York Times, Financial Times, and reviewers worldwide, and has also been the 
recipient of numerous awards. Translations have been published in 12 lan-
guages. This revised Second Edition provides updates to all of the book’s prin-
ciple topics, and now includes discussion of the environmental issues in the 
T-shirt’s life story. Revealing fascinating economic and political lessons, the 
book looks closely at the lives of Texas cotton farmers, Chinese textile work-
ers, and other players in the t-shirt’s economic journey. Dr. Rivoli illustrates 
crucial lessons in the globalization debate, including its relevance for people, 
communities, and the environment.

Pietra Rivoli, PhD (Washington, DC), is Professor at Georgetown University’s McDonough School of 
Business, where she specializes in international business, finance, and social issues in business.

Hardcover • 978-0-470-40125-5
$24.95 US • $26.95 CAN
256 pages • 6 x 9 • 16 books per carton
All Rights

bUSIneSS
SePteMber / In stores September 9

Paper • 978-0-470-28716-3
$18.95 US • $20.95 CAN
288 pages • 6 x 9 • 18 books per carton
All Rights
Prior Edition: 978-0-471-64849-9
bUSIneSS
FebrUAry / In stores February 23
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Business Narrative

How to Castrate a Bull
Unexpected Lessons on Risk, Growth,  
and Success in Business

David Hitz and Pat Walsh

Learning to use the value of experience wherever 
it is found

Dave Hitz tells the story of the company he founded and 
the lessons he learned along the way—and more impor-

tant—how he learned those lessons. Drawing from his experi-
ences as an engineer thrust into managing hundreds of people 
and his time as a cowboy/student in Deep Springs, California, 
Hitz shows how powerful learning tools are forged from experi-
ence, and experience often comes from strange and unexpected 
places. Most of the lessons of the book came from or are related 
to the problem-solving skills Hitz developed at Deep Springs, 
one of the most selective undergraduate institutions in the U.S. 
At Deep Springs, students work and manage a ranch attached to 
the college in addition to their liberal arts studies. And at Deep 
Springs, the actual act of castrating an 800-pound bull, which 
earlier seemed impossible, became imperative. At the ranch, 
Hitz learned lessons about self-sufficiency, risk taking, and trust 
that were invaluable in the business world when he made the 
jump from software coder in a start-up to overseeing an engineer-
ing department of hundreds, and later, serving as the company 
visionary. He ultimately reveals that we needn’t always learn a 
new technique for dealing with problems—sometimes we just 
have to look at our own experiences in a new way.

David hitz (Los Altos, CA) is the founder of Network Appliance, Inc., a leading 
provider of storage and data management solutions. Before his career in the 
computer industry, Hitz worked as a cowboy, where he got valuable manage-
ment experience by herding, branding, and castrating cattle. Pat Walsh (San 
Francisco, CA) was the founding editor of MacAdam/Cage, a publisher of 
literary fiction and narrative nonfiction. Known as an editor who specialized 
in discovering and developing new voices, Walsh has worked with dozens of 
first-time authors in fostering their written voice.

Marketing Campaign

•  NetApp International Publicity Campaign

•  Launch at NetApp ACCELERATE 
Conference

•  NetApp Internal Promotion Through Blog, 
Web Site, Podcasts, and Newsletters

•  E-mail Promotion to NetApp Client List

Hardcover • 978-0-470-34523-8

$27.95 US • $30.95 CAN

250 pages • 6 x 9 • 48 books per carton

All Rights

bUSIneSS

JAnUAry / In stores January 20 
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Business Narrative

Toy Monster
The Big, Bad World of Mattel

Jerry Oppenheimer

An eye-popping, unauthorized exposé of the House of Barbie

From Barbie to Beijing, Mattel’s toys dominate the uni-
verse. Its no-fun-and-games marketing tentacles penetrate 

some 140 countries, and its iconic products—Hot Wheels, 
Chatty Cathy—have become part of the culture for genera-
tions. The phenomenal Barbie brand’s 50th anniversary arrives 
in 2009, hot on the heels of the China Toy Terror recall scan-
dal that tarnished Mattel’s credibility for millions of parents 
worldwide. Now New York Times bestselling author Jerry 
Oppenheimer has placed the world’s largest toy company 
under a journalistic microscope, exploring the dark side of toy-
land, exposing Mattel’s oddball corporate culture and eccen-
tric, often bizarre cast of characters. There’s the cofounder, 
a “one-woman sales-merchandising-promotion-administra-
tive force, a sort of industrial Orson Welles,” who becomes 
a white-collar criminal; the “Father of Barbie” whose second 
of five wives calls him “a full-blown seventies-style swinger 
into wife-swapping and sundry sexual pursuits as a way of 
life”; the designer who made millions for Mattel with just 
one toy idea and ended his career driving a forklift, and the 
CEO from the processed cheese and hot dog worlds who was 
grilled in the U.S. Congress and the world press in the lead-
paint-and-dangerous-magnets cause célèbre. As this scru-
pulously reported unauthorized portrait reveals, dangerous 
toys are not new to Mattel. A fearsomely litigious player in 
the brutal toy business, Mattel’s battle in and out of court to 
keep Barbie dominant over her biggest rival, Bratz, is explored. 
Based on exclusive interviews and an exhaustive review of 
public and private records, Oppenheimer exposes Mattel’s  
take-no-prisoners corporate style.

Jerry Oppenheimer (Redding, CT) has written eight 
biographies of major American icons, from Martha 
Stewart and Barbara Walters to the Clintons 
and Kennedys, and has worked in all facets of 
journalism, from national investigative reporting 
in Washington, D.C., to producing TV news and 
documentaries. He’s quoted in magazines such as 
Vanity Fair, and is a frequent guest on national TV 
interview and syndicated magazine shows, including 
Good Morning America, Entertainment Tonight, Extra, 
Anderson Cooper 360, Nancy Grace, and more.
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Marketing Campaign

•  National Publicity

•  National Advertising Campaign

•  Online Campaign

•  Viral Blog Campaign

Hardcover • 978-0-470-37126-8

$24.95 US • $26.95 CAN
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All Rights
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Backlist Favorites

Hardcover • 978-0-470-22651-3

$19.95 US • $21.99 CAN

Hardcover • 978-0-471-73306-5

$19.95 US • $21.99 CAN 
Hardcover • 978-0-470-05589-2

$19.95 US • $21.99 CAN 

Hardcover • 978-0-470-10210-7
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Hardcover • 978-0-470-13772-7
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Hardcover • 978-0-470-25004-4
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Paper • 978-0-470-06736-9
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Backlist Favorites

Hardcover • 978-0-470-27876-5

$22.95 US • $24.99 CAN
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$18.95 US • $20.95 CAN
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Paper • 978-0-470-03920-5
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Business Self-Help

Paperback Original

Napoleon Hill’s Golden Rules
The Lost Writings

Napoleon Hill

A selection of lost articles that highlight Napoleon 
Hill’s personal success philosophy

Napoleon Hill’s Golden Rules collects a series of magazine 
articles the famous motivational author wrote for his 

two magazines between 1919 and 1923, which have not previ-
ously been published in book form. Author of the bestselling 
motivational book Think and Grow Rich!, Hill focused his life 
on achieving personal and professional success and then sharing 
the secrets of that success with others. These articles draw on 
the personal stories of rags-to-riches tycoons that Hill personally 
interviewed, including Andrew Carnegie, Henry Ford, Thomas 
Edison, and more, and reveal the way these people achieved 
personal success and status. These “golden rules” include nug-
gets of wisdom that are as applicable today as they were nearly 
a century ago, including advice on the power of suggestion, 
building self-confidence, persuasion versus force, and the law  
of attraction. For fans of Hill or of Think and Grow Rich!, this 
book serves as inspiration, motivation, and entertainment in  
one little gifty package.

napoleon hill (1883–1970) was a highly respected and influential author and 
one of the first writers of modern personal success/motivational literature. His 
most famous work, Think and Grow Rich! (978-1-59330-200-9), has sold more 
than 60 million copies worldwide and is the all-time bestseller in the genre.

Marketing Campaign

•  National Publicity

•  Online Promotion

•  Major Promotional Support  
from the Napoleon Hill Foundation

Paper • 978-0-470-41156-8

$16.95 US • $18.95 CAN

256 pages • 6 x 9 • 26 books per carton

All Rights except Translation
bUSIneSS SeLF-HeLP
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Business Self-Help

Now in Paperback

Zero Limits
The Secret Hawaiian System for Wealth, Health, Peace, and More

Joe Vitale and Ihaleakala Hew Len, PhD

The paperback edition of the secret Hawaiian system for manifesting 
peace, health, wealth, and more

Now in paperback, Zero Limits reveals the breakthrough self-improvement 
approach that is proven to help people who are overworked, overstressed, and just 
plain overwhelmed remove the self-imposed limitations in their lives that often 
manifest as chaos, disease, and poverty. Dr. Joe Vitale, author of the bestselling 
The Attractor Factor, has teamed up with Dr. Ihaleakala Hew Len, master teacher 
of the updated Ho’oponopono system, to reveal ancient wisdom for removing 
mental obstacles and freeing people to automatically manifest wealth, health, 
peace, and more—beyond all understanding. 

Joe Vitale (Wimberley, TX) is President of Hypnotic Marketing, Inc., a marketing consulting firm. 
His other books include The Attractor Factor (978-0-470-00980-2), There’s a Customer Born Every 
Minute (978-0-471-78462-3), and Life’s Missing Instruction Manual (978-0-471-76849-4), all from 
Wiley. Ihaleakala hew Len (Woodland Hills, CA) teaches workshops on the Hawaiian method  
for achieving wealth, health, peace, and happiness. He has worked with thousands of people,  
including groups at the United Nations, UNESCO, and the Hawaii State Teachers Association.

Trust Me
Four Steps to Authenticity and Charisma

Nick Morgan

How anyone can communicate effectively

Nick Morgan presents a four-step process, perfected in his teaching at Harvard 
and Princeton, which enables anyone to use their own personal style of com-
municating to become a more persuasive and charismatic leader. He shows how 
anyone can communicate effectively by developing a persona of authenticity 
and respect, whether in a one-on-one conversation or a presentation to a group. 
The basis of his approach is the fact that when words and body language are in 
conflict, body language is believed every time, because we are all unconscious 
experts at reading body language. The key to success is to train speakers to 
unconsciously align body language with their message. The four steps are:  
1) Form the attitude and intent to be open, and then let the body naturally 
express that intent; 2) Become connected to the audience—get its attention;  
3) Find the speaker’s passion; 4) Listen to the audience with the whole body  
asking, "what’s its emotion?"

nick Morgan, PhD (Arlington, MA), is one of America’s top communication and speech coaches. 
He is a Fellow at Harvard’s Kennedy School of Government, affiliated with the Center for Public 
Leadership, and formerly served as editor of the Harvard Management Communication Letter.

Paper • 978-0-470-40256-6
$16.95 US • $18.95 CAN

256 pages • 6 x 9 • 26 books per carton
All Rights except Audio

Hardcover Edition 2007: 978-0-470-10147-6
bUSIneSS SeLF-HeLP

DECEMBER / In stores December 31

Hardcover • 978-0-470-40435-5
$27.95 US • $30.95 CAN

200 pages • 6 x 9 • 62 books per carton
All Rights

bUSIneSS SeLF-HeLP
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Business Self-Help

The Fearless Fish Out of Water
How to Succeed When You’re the Only One Like You

Robin Fisher Roffer

A guide to professional success for anyone who has ever felt out of place 
and out of step

For readers who feel left out or forced to conform to something they aren’t, The 
Fearless Fish Out of Water shows them how to stay connected and relevant at 
work while maintaining a unique identity, how to fit in without blending in, 
and how to transform exclusion into high impact. Being different gets people 
noticed and that’s the first step to gaining influence. This book shows readers 
how to make the most out of being different, not by conforming, but by becom-
ing more of who they are. This is the perfect guide for anyone who wants to 
succeed without selling their soul.

robin Fisher roffer (Los Angeles, CA, and New York, NY) is CEO of Big Fish Marketing, one of the 
entertainment industry’s preeminent brand marketing and digital advertising agencies, with clients 
such as Bravo, CNN, Comedy Central, FX, NBC Universal, and Sony Pictures.

Don’t Bring It to Work
Breaking the Family Patterns That Keep Us from Success

Sylvia Lafair

Keeping destructive family patterns out of the workplace

This is the first book to explore what happens when patterns originally created to 
cope with family conflicts are unleashed in the workplace. Crossing the personal 
growth and leadership genres, it helps readers dramatically improve their profes-
sional relationships by taking control of the underlying family patterns that so fre-
quently stymie them. Drawing on material and experiences from Total Leadership 
Connections, her highly successful leadership retreat program, author Sylvia Lafair 
reveals the unproductive work behavior patterns that grow out of early family rela-
tionships (often going back many generations), and provides readers with the tools 
they need to break free. Written in a brisk style and offering a wealth of real-life 
anecdotes and practical, workbook-style exercises, the book teaches that it’s pos-
sible to get beyond old, outmoded attempts at conflict resolution and to empower 
themselves to make profound differences both at work and in their personal lives

Sylvia Lafair, PhD (Santa Fe, NM), is an expert on leadership, workplace behavior, and relationships. 
Having begun her career as a family therapist, she went on to serve as an executive coach to senior 
executives and leadership teams. Lafair is cofounder (along with her husband, Herb Kaufman) and 
President of Creative Energy Options (CEO), a consulting firm with retreat centers in Pennsylvania and 
New Mexico and clients that include Microsoft, Genzyme, Roche Pharmaceuticals, Aveda Salons, the 
Philadelphia Orchestra, and Novartis. Dr. Lafair has published numerous articles and is a much sought-
after speaker on the subjects of leadership, workplace behavior, and relationships.

Hardcover • 978-0-470-31668-9
$24.95 US • $26.95 CAN
256 pages • 6 x 9 • 20 books per carton
All Rights
bUSIneSS SeLF-HeLP
FebrUAry / In stores February 9

Hardcover • 978-0-470-40436-2
$24.95 US • $26.95 CAN
200 pages • 6 x 9 • 62 books per carton
All Rights
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MARCh / In stores March 3
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Business Self-Help

The New Leader’s 100-Day Action Plan
How to Take Charge, Build Your Team, and Get Immediate Results 
Second Edition

George Bradt, Jayme A. Check, and Jorge Pedraza

A revised edition of the popular guide for new executives—including new 
chapters, forms, and updates

Nearly half of new businesses fail within the first 18 months of operation. In 
this revised edition of The New Leader’s 100-Day Action Plan, top executive 
consultants from PrimeGenesis present proven solutions and cutting-edge 
techniques for each stage of a leader’s transition into a new role. Now with 
new chapters, new forms, and fresh updates, it offers a comprehensive, easy-
to-follow action plan and timeline that keeps executives on track through 
their first 100 days in a new position. Filled with real-world examples, case 
studies, and practical tools, this book shows leaders how to deliver better 
results, faster, while building high-performing teams with lasting power.

george bradt (Stamford, CT) is founder and Managing Director of PrimeGenesis, the premier 
executive transition consultancy. Jayme A. Check (Santa Monica, CA) is a founding partner at 
PrimeGenesis and helped develop its executive transition acceleration method. Jorge Pedraza 
(Bedford Falls, NY) has worked in strategy and business development in the world of new media  
at Concrete, Guidance Solutions, Le Monde Interactive, and Unison Site Management.

Complexity and Uncertainty
Leading in Turbulent Times

David L. Dotlich, Peter C. Cairo, and Stephen H. Rhinesmith

Lessons in leadership from America’s top executives

This book is designed to help leaders apply whole leadership lessons to the 
fundamental leadership dilemmas that keep leaders awake at night. The book 
explores how leaders developed their capacities for leadership and what they 
believe will be the key ways to prepare other leaders to meet these challenges 
in the future. Each section describes the challenges and includes specific tips 
for managing the challenges based on the interviews and research. The models 
are based on the authors’ personal observations of the executives they have 
taught and coached over the last three years through Oliver Wyman’s Delta 
Executive Learning Center, in addition to interviews with 20 current CEOs 
including William Weldon, CEO of Johnson & Johnson; Gregg Steinhoffe, 
CEO of Target; Mark Parker, CEO of Nike, and many others.

David L. Dotlich (Eastsound, WA) is President of the Oliver Wyman Delta Executive Learning 
Center and a partner at Oliver Wyman Consulting, the world’s leading executive development firm. 
Peter C. Cairo (New York, NY) is a partner at Oliver Wyman Consulting and is former chairman 
of the Department of Counseling and Organizational Psychology at Columbia University. Stephen 
h. Rhinesmith (Chatham, MA) is a partner at Oliver Wyman Consulting and former president of 
Holland America Line.

Hardcover • 978-0-470-40703-5
$25.95 US • $27.95 CAN

288 pages • 6 x 9 • 18 books per carton
All Rights

Prior Edition: 978-0-471-78977-2
LeADerSHIP
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Leadership

Driving Results Through Social Networks
How Top Organizations Leverage Networks for Performance and Growth

Robert J. Cross and Robert J. Thomas

Turning human connections into bottom-line performance

Drawing from their work with executives from more than 120 companies and 
government agencies over the past decade, social networking guru Robert Cross 
and bestselling author Robert Thomas describe in-depth how leaders use net-
work thinking to increase revenues, lower costs, and accelerate innovation. 
Through the stories of executives in such organizations as Procter & Gamble, 
Microsoft, the Federal Aviation Administration, United Technologies, Lehman 
Brothers, Novartis, and Mars,they show how to use a network perspective to 
build more flexible, competitive, and resilient organizations. The authors offer 
clear principles and this book is accompanied by an online assessment to be 
published by the Pfeiffer imprint to help individuals discover their own social 
network. The book’s tools can be used to apply a network perspective in any 
organization by targeting the collaborations that can deliver the greatest perfor-
mance impact.

Robert J. Cross (Charlottesville, VA) is Associate Professor of Commerce at the McIntire School of 
Commerce at the University of Virginia, where he specializes in organizational behavior. Robert J. 
thomas (Boston, MA) is Executive Director of Accenture’s Institute for Higher Performance  
and a senior executive based in Wellesley, Massachusetts.

Shaking the Globe
Courageous Decision-Making in a Changing World

Blythe J. McGarvie

How globalization requires conventional leaders to become  
courageous leaders

Shaking the Globe helps redefine executive success in a globalized world. In 
the process, it refutes the premises of protectionism and shows how the global 
economy can benefit Americans and their businesses. However, it takes more 
than just business-school management best practices to succeed in a diversified 
economy that is less tightly focused on the American market. Global leadership 
requires new and different competencies. Using the FISO Factor® Assessment 
Tool, the book helps leaders assess their Courage Quotient, i.e., the ability to 
both Fit In and Stand Out (FISO), important factors in a leader’s ability to lead 
and make a difference. This book shows executives how to transcend biases 
and adapt to today’s economy; teaches them how to establish opportunities for 
future growth; and helps them learn to coordinate and cooperate across national 
borders to lead in multinational corporations.

blythe J. Mcgarvie (Williamsburg, VA) is founder and President of Leadership for International 
Finance (LIF), which counsels clients on achieving near- and long-term economic objectives. She  
is a former executive vice president and chief financial officer of Bic Group.
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The Deciding Factor
The Power of Analytics to Make  
Every Decision a Winner

Larry E. Rosenberger and John Nash

How businesses can better leverage and profit 
from customer-focused decisions

By 2010, businesses worldwide will spend a total of $1.5 
trillion annually on information technology hardware, 

software, and services. All corporations face the same chal-
lenge and opportunity: how to create value from unprecedent-
ed amounts of data available. The Deciding Factor shows how 
innovative consumer businesses from around the world are 
using the wealth of business data available to win and keep 
customers, innovate, and earn more profit through disciplined 
daily decision making. Too often, senior executives fail to 
appreciate how much value is created or lost in every decision. 
The Deciding Factor demystifies the systems and mathemati-
cal models that turn analysis of customer data into decisions 
that create business value.

Larry E. Rosenberger (San Rafael, CA) is the former CEO of Fair Isaac and 
Fair Isaac’s first Research Fellow. John nash (Minneapolis, MN) is Vice 
President of Corporate Strategy at Fair Isaac. He previously worked for 
Seisint, Inc. (now a subsidiary of LexisNexis) and Accenture. Fair Isaac, 
creator of the FICO® score, is the leading provider of decision management 
solutions, combining trusted advice, world-class analytics, and innovative 
applications to help businesses around the world make smarter decisions.

Marketing Campaign

• Feature at Fair Isaac Sponsored Events 

• International Publicity Campaign

• Print and Online Promotion

Hardcover • 978-0-470-39819-7
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All Rights
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Owning Up
The 13 Questions Every Board Member Needs to Ask

Ram Charan

How boards can consistently do the “right” thing

The subprime mortgage crisis caught many financial service giants unaware, 
and reached far beyond trading desks all the way to their boardrooms. Indeed, 
despite their best efforts to govern properly, boards of directors throughout 
almost an entire industry missed a critical issue, and compounded that problem 
by not having robust succession planning to stem the crisis. Can boards do bet-
ter? Owning Up author Ram Charan answers with an emphatic, “Yes!” Some 
boards are already doing all the right things. Leadership guru Charan describes 
the best emerging practices for boards—with real examples of how some of the 
best in the business solve today’s thorniest boardroom problems—and helps 
readers determine whether their boards are owning up to governance by asking 
the most vital questions.

Ram Charan (Dallas, TX) is coauthor (with Larry Bossidy) of 2002’s runaway bestseller Execution 
(978-0-609-61057-2) and author of The Leadership Pipeline (978-0-7879-5172-6) and Boards That 
Deliver (978-0-7879-7139-7). Charan is also a highly sought-after advisor to corporations, boards, 
CEOs, and senior executives.

The Organization of the Future 2
Visions, Strategies & Insights on Managing in a New Era

Frances Hesselbein and Marshall Goldsmith

Insights on leadership from a “who’s who” in organizational leadership

This new volume offers wisdom on the most important issues facing any orga-
nization today and into the future. Not since the Industrial Revolution have the 
speed of development been so fast and organizational environments so turbu-
lent. New models like dispersed leadership and management have blossomed 
while traditional ideas of horizontal or flat organizations are withering. Yet 
some organizations still hold on to old ways and are in danger of extinction. In 
20 inspiring chapters, The Organization of the Future 2 celebrates the wisdom 
of some of the most recognized thought leaders of our day, emerging and estab-
lished experts who share their unique vision of what the organization of the 
future should look like and must do to survive in today’s world. Contributors 
include such luminaries as Jim Collins, Stephen Covey, Edgar Schein, Jay 
Galbraith, C. K. Prahalad, Dave Ulrich, Jeff Pfeffer, Ian Sommerville, and others.

Frances hesselbein (New York, NY) is the founding CEO and current Chairman of the Board of 
Governors of the Leader to Leader Institute (formerly the Peter F. Drucker Foundation). Marshall 
goldsmith (Rancho Santa Fe, CA) has been recognized by the American Management Association 
as one of 50 great thinkers who have influenced the field of management and by BusinessWeek as 
one of the most influential practitioners in the history of leadership development.
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Not Everyone Gets a Trophy
How To Manage Generation Y

Bruce Tulgan

Recruiting, retaining, and managing  
the workforce’s new generation

At a time when the corporate world is desperate to recruit 
and retain workers in Generation Y (those born between 

1978-1991), this book frames these young workers’ perspec-
tives and goals so that they might be better understood by 
corporate leaders and managers. Not Everybody Gets a Trophy 
debunks dozens of myths, including those that say young 
employees have no sense of loyalty, won’t do grunt work, 
won’t take direction, want to interact only with computers, 
and are only about money. Bruce Tulgan argues that the key 
to winning the respect of this generation, and getting the best 
effort out of them, is to carefully manage their expectations 
by never downplaying any negative aspect of a job. He shows 
managers how this generation thinks transactionally in all 
negotiations—for them it’s about what they will do for you 
and what you will do for them today, not tomorrow, and not 
five years from today. He explains why they have no interest 
in tying their futures to a corporation, but that they do have 
a well thought-out plan. But most importantly, he explains to 
corporate leaders that for this generation, personal life comes 
first. Tulgan argues that until managers know the personal 
need that the job can satisfy for a potential employee, the  
manager and the applicant may be talking past each other.

bruce tulgan (New Haven, CT) is internationally recognized as the leading 
expert on young people in the workplace. He is an advisor to business lead-
ers all over the world and author or coauthor of numerous books including 
Managing Generation X (978-0-393-32075-6) and It’s Okay to Be the Boss 
(978-0-06-112136-4).

Marketing Campaign

•  National Publicity

•  Blog and Online Marketing Campaign

•  Author Video

•  Tie-in to Author’s Speaking Schedule

•  E-mail and Newsletter Promotion  
to Author’s Client List

•  Promotion on RainmakerThinking.com
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Getting Even
The Truth About Workplace Revenge—and How to Stop It

Thomas M. Tripp and Robert J. Bies

How corporate leaders can prevent the conflict and destruction  
of revenge in the workplace

Workplace revenge is a perennial problem for businesses—Northwestern 
National Life Insurance has estimated that the annual cost of workplace aggres-
sion is $300 billion. Most employees experience the desire for revenge and 
are ready to settle their own scores at work when management won’t enforce 
justice. This book offers a model that sequences avengers’ thoughts and behav-
iors, from the beginning of the conflict to its end. The model is grounded in 
scientific research and organizes disparate findings into a whole. The authors 
also provide dozens of lively stories, insights and counter-intuitive truths that 
managers and employees will find useful and entertaining, as well as directly 
applicable to both their work lives and home lives.

thomas M. tripp (Vancouver, WA) is a Professor of Management at Washington State University. His 
research has focused on workplace conflict, and especially on workplace revenge and forgiveness. 
Robert J. Bies (Potomac, MD) is Professor of Management and Academic Director of the Executive 
Master’s in Leadership program at the McDonough School of Business, Georgetown University.

Paperback Original

Essentials of Enterprise Compliance
Susan D. Conway and Mara E. Conway

Expert guidance for a proven compliance framework

Discovering solutions that meet the vision for competitive advantage and 
compliance requirements should be a joint vision of all parties within an 
organization. The only guide containing all the relevant facts of enterprise 
compliance, Essentials of Enterprise Compliance presents a consistent and 
sustainable compliance framework for integration throughout an organization, 
all in one place.

Susan D. Conway (Menlo Park, CA) is one of Microsoft’s passionate advocates of productivity 
improvement, currently working with public agencies and commercial enterprises on business 
intelligence and productivity. Mara E. Conway (Menlo Park, CA) is an attorney focused on interna-
tional law and immigration. She has practiced in Washington, California, New York, and Japan.

Hardcover • 978-0-470-33967-1
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All Rights
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When Growth Stalls
How It Happens, Why You’re Stuck,  
and What to Do About It

Steve McKee with Karl Weber

A research-based strategy to defend any company 
against sluggish growth

One of the toughest lessons every business leader learns 
is how hard it is to generate consistent, sustained 

growth. That’s especially true in unpredictable economic 
environments such as the one we’re experiencing today. When 
Growth Stalls presents compelling insights into how compa-
nies lose their way, and it exposes the destructive (and often 
hidden) internal dynamics that hinder successful turnarounds.

McKee has a unique understanding of what happens when 
growth stalls. After experiencing a painful stall at his own 
company, he commissioned two sweeping studies over a five-
year period to better understand the characteristics that hinder 
growth. Developed in concert with Decision Analyst, a leading 
national research firm, the studies probed areas as diverse as 
corporate structure, competition, branding, finance, and strat-
egy in companies across a wide cross-section of industries.

Combining extensive research, acute observations, and 
detailed case studies, McKee not only diagnoses the problem, 
he offers practical steps managers can take to get their com-
panies back on track. When Growth Stalls makes the con-
vincing case that, regardless of what’s going on outside of  
an enterprise, it’s what’s inside that counts.

Steve McKee (Albuquerque, NM), a columnist for BusinessWeek Online 
since 2004, is the President and cofounder of McKee Wallwork Cleveland, 
a full-service advertising agency that has been recognized by the American 
Marketing Association with two EFFIE Awards for effectiveness in marketing 
communication. Karl Weber (Irvington, NY), a leading editor and writer of  
general nonfiction, specializes in books on business and current affairs.

Marketing Campaign

•  Companion Web Site

•  Online and Print Campaign

•  Tie-in to Authors’ Speaking Schedules

•  E-mail and Newsletter Promotion  
to Authors’ Client Lists
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Run Your Business Like a Fortune 100
7 Principles for Boosting Profits

Rosalie Lober, PhD

Breakthrough Fortune 100 best practices for profitable small  
and medium-sized companies

In this fast-paced, global economy, profitable entrepreneurs can now simplify, 
adapt, and integrate the practices of Fortune 100 companies without the bureau-
cracy and expense. Capitalizing on PROFITS©, seven principles for a profitable 
business, along with practical “apply today” tools, Dr. Lober provides a road map 
for entrepreneurs in how to run well-integrated, successful companies. Authentic 
case studies based on her experiences with some of the world’s most success-
ful corporations illustrate how the best practices of much larger firms can aid 
profitable small and medium-sized companies as they advance to the next level 
of growth. A wealth of thought-provoking principles, tools, questions and action 
plans also make this book a top-quality resource for courses in strategy and  
entrepreneurship.

Rosalie Lober, PhD (Cos Cob, CT), is President of Lober Associates, specializing in designing  
business practices to increase sustainable profitability.

Brand for Talent
Eight Essentials to Make Your Talent as Famous as Your Brand

Libby Sartain and Mark Schumann

An essential guide for using employer brands to recruit and retain  
the best talent

In this follow-up to their highly successful book, Brand from the Inside, Libby 
Sartain and Mark Schumann take a close look at how businesses around the 
world can put their employer brands to work to successfully confront specific—
and serious—talent challenges, from recruitment and retention to rewarding 
and motivating employees. The authors outline specific problems that busi-
nesses around the world face and eight essential ways businesses can use  
their employer brand to help overcome them.

Libby Sartain (Sunnyvale, CA) is a former senior vice president of human resources and chief peo-
ple of Yahoo!, Inc. Prior to joining Yahoo! in August 2001, Sartain was vice president of people at 
Southwest Airlines. Mark Schumann (Ridgefield, CT) is a Principal and Communication Consultant 
at Towers Perrin, with a focus on organizational and human resource communications. Sartain and 
Schumann are also authors of the Jossey-Bass title Brand from the Inside (978-0-7879-8189-1)
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The Three Laws of Performance
How to Transform Anything

Steve Zaffron and Dave Logan

How to transform performance to a level far 
beyond what most people think is possible

When something at work isn’t going smoothly, manag-
ers struggle with what part of the problem to tackle 

first. Do they start with cost reduction? What about morale? 
Or should they go for process improvements first? They pick 
the problem to work on and, depending on whether their plan 
makes sense, one of two things happens. First, they fail—and 
then they add “frustration” to their list of problems. Second, 
they succeed, and then some new problem pops up to replace 
the old. Seem farfetched? Steve Zaffron and Dave Logan—who 
have helped hundreds of companies envision and effectively 
implement major change and performance improvement—make 
a compelling argument that executives spend their time and 
money adjusting the systems in which people operate, rather 
than targeting people's performance directly. In The Three Laws 
of Performance, they show that it’s in fact possible to change 
everything at once—with a focus on making such transforma-
tions permanent and repeatable. Using examples from clients 
such as Northrup Grumman, BHP-Billiton, Reebok, Harvard 
Business School, and many others, the authors present a proven 
system for rallying all of an organization’s employees around a 
new vision, and more importantly, making that vision stick.

Steve Zaffron (San Francisco, CA) is the CEO of Vanto Group, which has con-
sulted with more than 300 organizations in 20 countries around the world. 
He is also a senior executive and board member with Landmark Education, 
where he spearheaded the design of the “Landmark Forum” program. Dave 
Logan (Los Angeles, CA) is a faculty member and former associate dean 
of executive education at the University of Southern California’s Marshall 
School of Business. He is author or coauthor of four books, including Tribal 
Leadership (978-0-06-125130-6). Both Zaffron and Logan are members of 
The Barbados Group, an internationally renowned think tank.

Marketing Campaign

•  National Publicity Campaign

•  Promotion Through Landmark 
Communication Events

•  E-mail and Online Campaign  
to Landmark Alumni

•  Promotion at Landmark Education  
and VantoGroup.com
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Sustainable Prosperity
Delivering Responsiveness to Move Beyond  
Boom to Bust Cycles

Michael Hugos

A clear, logical sequence presenting the concept  
of agility for a general business audience

The relentless pursuit of industrial efficiency no longer 
yields the profits it once did because it requires a level of 

business predictability that no longer exists. Instead, the Internet 
and global video and telecom systems provide a massive and 
continuous flow of data that causes the whole world to behave 
like a giant stock market, with all the volatility and uncertainty 
that goes along with such markets. Responsiveness now trumps 
efficiency.

By being responsive to the evolving needs and desires of spe-
cific groups of customers, companies can wrap their products 
and services in a tailored blanket of value-added services to 
consistently earn an additional four percent or more gross 
margin than they would otherwise earn for the product or 
service alone. This customer and market specialization is  
the most promising and the most sustainable source of  
profits in our fluid, real-time economy.

Part of the Microsoft Executive Leadership Series, Sustainable 
Prosperity discusses the three fundamental process loops that 
drive an agile enterprise and how they work together to deliver 
the responsiveness that generates profits in a high-change 
economy. Providing strategies for innovative and pragmatic 
use of people, process, and technology to drive operations in 
an agile enterprise, this book reveals the principles of the agile 
enterprise, backed by real-world case studies from the author’s 
own experience.

Michael Hugos is a speaker, writer, and practitioner in IT and business agility,  
and agile system development methods. He writes a column for Computerworld 
and a blog titled “Doing Business in Real Time” for CIO magazine.

Marketing Campaign

•  National Publicity

•  Online Promotion

•  Promotion at Microsoft Events

•  Tie-in to Author’s Speaking Schedule

Hardcover • 978-0-470-41345-6
$29.95 US • $32.95 CAN
208 pages • 6 x 9 • 26 books per carton
No Rights
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Listening to the Future
Are You Ready for What’s Next?

Daniel W. Rasmus and Rob Salkowitz

A revolutionary, thought-provoking book observ-
ing the powerful dynamics shaping organizations 
in the 21st century

Listening to the Future presents methods that businesses 
can use to improve their strategic planning, engage in 

productive conversations internally and externally, and pre-
pare themselves for a wider range of possible futures. It looks 
at four critical dynamics—demographic change, globalization, 
transparency, and ubiquitous networks—and envisions how 
they might play out under different future conditions. The 
results of this visioning process point to a set of challenges 
that every business should consider in the decade ahead:

•  Prospering in a Blended World: how can large organizations 
thrive in an environment of unprecedented diversity in  
the workforce, the marketplace, and the IT landscape?

•  Managing a Dynamic Business: what are the changes in  
markets and business models that will shape the future land-
scape, and how can businesses make themselves resilient?

•  Gaining Insights from Complexity: how can businesses  
transform the flood of data into useful intelligence to  
drive decision-making?

•  Building Strategic Advantage Through IT: how can the  
right investments in software and systems help organiza-
tions compete in a world where requirements and processes 
change continuously?

Listening to the Future provides a solid framework and detailed 
methodology that businesses can use to create their own  
scenarios and start their own conversations about the future.

Daniel W. rasmus (Sammamish, WA) is Director of Information Work Vision 
for the Microsoft Office Product Marketing Group. rob Salkowitz (Seattle, 
WA) is a writer and consultant specializing in the social implications of  
new technology.

Marketing Campaign

•  National Publicity

•  Online Promotion

•  Promotion at Microsoft Events
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The Next Leap in Productivity
What Top Managers Really Need to Know  
about Information Technology

Adam Kolawa, PhD

An edgy, irreverent examination of the current state of IT management  
and business technology

Debunking the popular notion that CIOs have “earned their place at the 
executive table,” The Next Leap in Productivity makes the case for greater 
involvement by senior-level managers in the development of IT strategy and 
provides a practical framework for achieving a quantum leap in IT productivi-
ty. Coverage includes how service-oriented architecture and other newer tech-
nologies are fundamentally altering the role of IT and impacting the future of 
IT management.

Adam Kolawa (Monrovia, CA) is the CEO and Chairman of Parasoft, a privately held software com-
pany dedicated to developing innovative software development technologies that are recognized 
as industry standards. Kolawa holds a doctorate in theoretical physics and was listed in 2007  
as one of the 100 Most Influential People in IT by eWeek.

Implementing Beyond Budgeting
Unlocking the Performance Potential 

Bjarte Bogsnes, Foreword by Robert S. Kaplan

A practical guide to implementing a Beyond Budgeting philosophy through-
out an organization, aligning goals and strategy to impact performance

This important book describes the serious and systemic problems with tradi-
tional management practices, and provides concrete alternatives and practical 
guidance on how to implement the Beyond Budgeting methodology, drawing 
on actual cases in which the author has implemented Beyond Budgeting in 
large, global companies. The book also presents the many benefits that can  
be realized by embarking on a Beyond Budgeting journey.

Bjarte Bogsnes (Stavanger, Norway) has a long international career in the oil business, both in 
finance and HR. He headed the abolishment of budgeting in the European petrochemicals compa-
ny Borealis in the mid-nineties and is now heading a similar project in StatoilHydro, Scandinavia’s 
largest company. Bogsnes is also Chairman of the Beyond Budgeting Roundtable in Europe, and  
is a popular speaker at international management conferences.
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Creating Value Through People
Discussions with Talent Leaders

Mercer 
Foreword by M. Michele Burns, CEO

How to inspire, encourage, and lead people to do their best—both 
in and out of the workplace

Filled with stories by and fascinating interviews with human capital inno-
vators, Creating Value Through People: Discussions with Talent Leaders 
provides practical guidance on how to empower people to deliver their best 
performance by employing their guiding principles. Offering relevant strate-
gies, each interview includes a biographical recap and a brief discussion of 
each innovator.

Mercer is the global leader for trusted HR and related financial advice, products, and services. 
They work with clients at enhancing the financial and retirement security, health, productivity,  
and employment relationships of the global workforce.

Hardcover • 978-0-470-12415-4
$35.00 US • $39.00 CAN
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All Rights
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Mergers & Acquisitions
A Condensed Practitioner’s Guide

Steven M. Bragg

A brief, yet thorough, view of the mergers and acquisitions process

Providing readers with a complete view of the mergers and acquisitions pro-
cess, Mergers & Acquisitions: A Condensed Practitioner’s Guide includes sepa-
rate chapters for the primary steps of valuation, due diligence, the purchase 
transaction, and integration. Plus, discussion is included on government regu-
lation, the letter of intent, types of acquisitions, professional assistance, and 
accounting for the transaction.

Steven M. bragg, CPA, CMA, CIA, CPIM (Centennial, CO), has been the chief financial officer  
or controller of four companies, as well as a consulting manager at Ernst & Young and auditor  
at Deloitte & Touche. He is also the author of Accounting Best Practices (978-0-470-08182-2)  
and Design and Maintenance of Accounting Manuals (978-0-471-79569-8), both from Wiley.

Hardcover • 978-0-470-39894-4
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Getting Started in Consulting
Third Edition
Alan Weiss

A revised and updated new edition of the popular guide for those entering  
the consulting profession
Getting Started in Consulting, Third Edition provides practical solutions and 
proven strategies for launching a consulting business. Readers will learn how low 
overhead and a high degree of organization can translate into a six-figure income 
within a year of startup, while working from a home office. Author Alan Weiss 
also offers key information on how to finance a consulting practice, how to write 
proposals, how to set up billing and bookkeeping, and more. This newly revised 
and expanded edition includes a “budget sampler”: how to best invest $5,000, 
$10,000, or $20,000 on startup; a brief Q&A section after each chapter of ques-
tions from the first two editions on each topic; a new chapter on leveraging  
technology; updated references and examples; updated appendices; and free  
downloadable tools and forms to help readers get started.

For Alan Weiss’s biography, please see below.

The Global Consultant
How to Make Seven Figures Across Borders
Alan Weiss and Omar Khan

Successful global consultants reveal the secrets to earning seven figures  
anywhere on Earth
In today’s global economy, there are no borders or impediments to the import and 
export of knowledge. Modern consultants are no longer constrained by their local 
markets and can sell their expertise anywhere on the planet. For individual or 
small-practice consultants, The Global Consultant shows them how to take their 
business to the next level of success and wealth. Consulting is one of the world’s 
fastest growing professions. This book takes the consulting business into the  
21st century.

Alan Weiss (East Greenwich, RI) is a consultant, speaker, and bestselling author. His corporate clients 
have included Merck, GE, and Mercedes-Benz, and he is the author of the bestseller, Million Dollar 
Consulting (978-0-07-138703-3).  Omar Khan (New York, NY) is founder and Senior Partner at Sensei 
International, a global leadership development and consulting firm that operates on several continents.

Renewal Coaching
Sustaining Change for Individuals and Organizations
Douglas B. Reeves and Elle Allison

A new, research-based framework for cultivating success in the workplace
This breakthrough book offers sustainable strategies for improving personal and 
organizational performance. Based on exhaustive research and extensive practice, 
Renewal Coaching’s approach involves a disciplined and collaborative sequence 
of information, experimentation, feedback, and support. Renewal Coaching 
is aimed at the growing number of people who find themselves in the role of 
“coach”—including front-line supervisors, middle managers, organizational  
leaders, teachers, and anyone who influences others.

Douglas b. reeves (Swampscott, MA) is founder of The Leadership and Learning Center, an inter-
national organization dedicated to improving student achievement and educational equity. Elle 
Allison (Albuquerque, NM) is Senior Professional Development Associate with The Leadership and 
Learning Center.
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Strategic Project Management Made Simple
Practical Tools for Leaders and Teams
Terry Schmidt

A simple, breakthrough approach to project management that focuses on both  
the whys and the hows
When Fortune Magazine estimated that 75 percent of all strategies fail, it also noted 
that most of these strategies were basically sound, but could not be executed. The cen-
tral premise of Project Management Made Simple is that most projects and strategies 
never get off the ground because of adhoc, haphazard, and ineffective methods used 
to turn ideas into plans. This is the first book to couple a step-by-step process with 
an interactive thinking tool that takes a strategic approach to designing projects and 
action initiatives. This book builds a solid project management platform upon four 
critical questions managers must ask themselves: What are we trying to accomplish 
and why; how will we measure success; what other conditions must exist; and how do 
we get there? By following this practical approach, Strategic Project Management Made 
Simple helps organizations reach goals faster and smoother.

terry Schmidt (Seattle, WA) is a Harvard MBA and internationally known management consultant 
who helps organizations become more strategic, productive, and profitable. He has 30 years  
of experience as an executive, educator, and strategy coach and is also the founder of  
www.ManagementPro.com

Recruiting with Social Media
How to Find Top Talent Before Your Competitors Do
Richard Nacht

A guide to using social media and networking tools to find top talent  
in any industry
Social media and social networking are not just for marketing anymore. They are also the 
newest tools for companies and recruiters looking for the best talent. Today’s best job can-
didates, even when they are not actively looking for new jobs, are constantly renewing their 
networks and online profiles, and often are seeking to establish themselves as influ-
encers in their industry. With most jobs never being advertised, many top-tier talent 
may well expect their next great employer to approach them. In this handy guide, social 
networking media expert Richard Nacht shows talent acquisition professionals and recruit-
ers how to connect with top-tier talent, both active and passive, rather than squander-
ing time and resources using inefficient online tools and advertising that rarely finds 
top candidates. For executives or recruiters who want to find the very best job candidates 
before those candidates find them, this book offers a big leg-up.

Richard nacht (Princeton Junction, NJ) is the founder and CEO of Blogging Systems Group, a leader in 
the social Internet, social media, and social networking industries. Blogging Systems’ Career Connection 
Network is a network of online communities that focuses on specific careers for the benefit of users 
and serves such Fortune 500 clients as Toyota, Microsoft, Wachovia, and CitiMortgage.

Hardcover • 978-0-470-41158-2
$29.95 US • $32.95 CAN

256 pages • 6 x 9 • 20 books per carton
All Rights
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Paperback Original

Business Dashboards
A Visual Catalog for Design and Deployment
Nils Rasmussen, Claire Y. Chen, and Manish Bansal

Real-life dashboard examples that business managers can use to visualize  
how their own dashboards should look

Focusing on designing the right dashboards for use in an organization, this 
timely book reveals how to successfully deploy dashboards by building the 
optimal software architecture and dashboard design. In addition, it describes 
the value of this popular technology to a business and how it can have a sig-
nificant impact on performance improvement. Numerous real-life dashboard 
images are organized by category as well as examples of performance mea-
sures to help design the content of dashboards. The book also describes  
all the steps in a dashboard implementation and offers related advice.

nils rasmussen (West Hollywood, CA) is cofounder and Principal of Solver, Inc. Claire y. Chen 
(Long Beach, CA) is a Senior Business Intelligence Architect at Solver, Inc. Manish Bansal (Irvine, 
CA) is Vice President of Sales at Solver, Inc. 

Paperback Original

Managing Facilitated Processes
What Works: A Guide for Facilitators, Managers,  
Consultants, Event Planners, Trainers, and Educators

Dorothy Strachan and Marian Pitters

A hands-on guide to managing a successful group session

Filled with customizable templates and checklists, this practical and compre-
hensive workbook will help organizers manage the often devilish details that 
underpin the success of facilitated group sessions. The authors cover such key 
topics as awareness about personal style, how participants are selected and 
invited, where a session is held, how presentations are aligned with session 
objectives, how to use worksheets, what food to serve, types of reports, and 
approaches to soliciting feedback. An accompanying Web site includes down-
loadable e-versions of all the tools and templates in the book.

Dorothy Strachan (Ottawa, ON, Canada) is a partner in Strachan-Tomlinson (ST) and Associates 
in Ottawa, Ontario, Canada. Marian Pitters is the president of Pitters Associates Inc., a Canadian 
management consulting firm.

Paper • 978-0-470-41347-0
$85.00 US • $94.00 CAN
288 pages • 7 x 10 • 18 books per carton
All Rights
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275 pages • 8 1⁄ 2 x 11 • 16 books per carton
All Rights
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A Philanthropic Covenant with Black America
Edited by Rodney M. Jackson and Allan R. Clyde 
Introduction by Tavis Smiley

A revealing look at modern philanthropy and how it affects black  
communities

A Philanthropic Covenant with Black America features eight essays from sev-
eral prominent African-American grantmakers, scholars, activists, and clergy 
examining critical elements of modern philanthropy and how they affect black 
communities for good and for ill. Within each chapter, statistical documenta-
tion of the issues, strategic recommendations to improve the quality of black 
communities, and examples of outstanding models already being practiced 
throughout the country are presented.

Rodney M. Jackson (Washington, DC) is the founder, President, and CEO of The National Center 
for Black Philanthropy, Inc. He is also founder of the National and Regional Conferences on Black 
Philanthropy, which have been held biennially since March 1997.

Storytelling for Grantseekers
The Guide to Creative Nonprofit Fundraising 
Second Edition

Cheryl A. Clarke

Updated insights on how to weave storytelling into winning grant  
proposals and fundraising communications

Grantwriters often have little or no training in the practical task of grantseek-
ing. In Storytelling for Grantseekers, Second Edition, Cheryl Clarke presents 
an organic approach to grantseeking, one that views the process through the 
lens of the pleasures and rewards of crafting a good story. The author walks 
through all the main phases of the proposal, highlighting the creative elements 
that link components to each other, and unifying the entire proposal. The book 
contains resources on crafting an effective synopsis, overcoming grantwriter’s 
block, packaging the story, and the best ways to approach short stories that 
support a larger proposal. In this revised and updated edition of Storytelling 
for Grantseekers, new and experienced grantseekers alike will discover how  
to write and support successful proposals with humor and passion.

Cheryl A. Clarke (Mill Valley, CA) is a fundraising consultant, trainer, and author. She works with 
nonprofit organizations to improve their fundraising capacity and teaches workshops in basic fund-
raising techniques and grantwriting both locally and nationally.
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$22.95 US • $24.95 CAN
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All Rights
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Part of the AFP Fund Development Series

Fundraising Consultants
A Guide for Nonprofit Organizations
Eugene A. Scanlan, PhD, CFRE

A complete guide to identifying, selecting, retaining, and working with 
development/fundraising consultants
Fundraising Consultants offers step-by-step guidance and resources to help non-
profits in their decision to use consultants, revealing how to go about choosing 
the right one to get the job done. Filled with case studies and practical tools, this 
practical guide provides tips, guidelines, and other useful information for non-
profit organizations of any size that are considering the use of development/ 
fundraising consultants.

eugene A. Scanlan, PhD, CFre (Bethesda MD), is the founder of eScanlan Company, which provides 
a full range of nonprofit management consulting services, including organizational development and 
enhancement, organizational assessments, strategic planning, and development/fundraising services.

Starting and Managing a Nonprofit Organization
A Legal Guide, Fifth Edition
Bruce R. Hopkins

A revised and expanded guide to the laws, rules, and regulations governing 
the nonprofit sector
Written in plain English by a leading expert in the field, this practical reference 
offers information on virtually every legal aspect of starting and operating a non-
profit organization—from receiving and maintaining tax-exempt status to tips for 
successful management practices. Completely revised and expanded, this Fifth 
Edition features updated information on changes in law, rules, and regulations gov-
erning the nonprofit sector, and provides clear information on corporate, tax, and 
fundraising laws.

bruce r. Hopkins (Kansas City, MO) is the country’s leading authority on tax-exempt organizations and 
is a senior partner with the firm Polsinelli Shalton Flanigan Suelthaus PC. He is also the author or coau-
thor of 24 books on nonprofit law.

Streetsmart Financial Basics for Nonprofit Managers
Third Edition
Thomas A. McLaughlin

Essential, accessible guidelines for interpreting and using financial information
This resource for nonprofit managers and board members simplifies accounting 
concepts and provides practical advice that can help nonprofits achieve a higher 
degree of accountability. Clearly written, concise, and insightful, the Second 
Edition of the popular resource explains in plain English how to read, interpret,  
and implement financial data from bookkeepers and accountants to make manage-
ment decisions that ensure an organization’s long-term financial viability.

thomas A. McLaughlin has over 25 years of nonprofit experience as a nonprofit manager, trade asso-
ciation executive, and consultant. He is nationally recognized as an expert in nonprofit mergers and 
alliances, financial management, and strategic planning.

Hardcover • 978-0-470-34015-8
$49.95 US • $54.95 CAN
320 pages • 6 x 9 • 18 books per carton
All Rights
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Private Foundation Law Made Easy
Bruce R. Hopkins

An essential guide to understanding the basics of private foundation law

Because of increased IRS attention, new and experienced private foundation 
executives and their counselors need guidance on issues related to the way 
foundations are set up, who sits on their board, how they invest their endow-
ment, and how funds are distributed to grantees. Private Foundation Law 
Made Easy answers all of these basic questions, and more. It offers synthesis 
and a simplified summary of the essential elements of the law and how  
private foundations must conduct their programs.

bruce r. Hopkins (Kansas City, MO) is the country’s leading authority on tax-exempt organizations 
and is a senior partner with the firm Polsinelli Shalton Flanigan Suelthaus PC. He is also  
the author or coauthor of 24 books on nonprofit law.

The Influential Fundraiser
Using the Psychology of Persuasion to Achieve Outstanding Results

Bernard Ross and Clare Segal

How to use the latest developments in behavioral psychology for better 
fundraising

Written in an accessible, engaging style, The Influential Fundraiser combines 
the rigor of academic research with the practical can-do of real-world applica-
tions—and the power of insights gained in the study of behavioral psychology. 
The book provides a flexible method rather than a prescriptive approach. It con-
tains a toolbox of different approaches that give fundraisers the necessary skills, 
techniques, and confidence to make significant and successful “asks” for mon-
ey to donors in person. It also includes numerous examples and case studies of 
how internationally known figures have used high-level influencing skills in 
fundraising settings. The Influential Fundraiser is international in scope, since 
many of the approaches are not culture-specific, and it also includes sections 
 on cultural and diversity issues relevant to a wider international market.

Bernard Ross (London, UK) is Codirector of the Management Centre, the UK’s largest nonprofit 
management consultancy and training organization. Clare Segal (London, UK) is Codirector of the 
Management Centre. Both authors work extensively in Europe and the U.S. on marketing, coach-
ing, and communication skills.
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Taming the Search-and-Switch Customer
How to Win Customer Loyalty in a Compulsion-to-Compare World

Jill Griffin

The essential guidebook for tackling customer loyalty’s big, new threat

“Compulsion-to-compare” is a rampant, new customer behavior that, if 
ignored, can make a serious dent in any company’s bottom line. Google and 
other search technologies have created an unprecedented state of “customer 
informedness” by which buyers are gathering information online to instantly 
compare alternatives. This transparency makes getting and keeping loyal cus-
tomers even harder in today’s competitive, information-driven world. Taming 
the Search-and-Switch Customer addresses these tough, complex realities with 
proven solutions for large and small B2B and B2C firms. The book includes a 
“worth-it test” that enables firms to get a real look at whether their custom-
ers think their product or service measures up.

Jill griffin (Austin, TX) is known to her clients as The Loyalty Maker® for good reason. Since 1988, 
she has led Austin-based Griffin Group, helping firms worldwide build fiercely loyal customers. 
Her clients include Microsoft, Dell, Toyota, Marriott, HP, Days Inn, Western Union, and Sprint. Her 
book, Customer Loyalty (978-0-7879-6388-0) was named to Harvard Business School’s “Working 
Knowledge” list and has been translated into six languages.

Lead, Sell, or Get Out of the Way
The 7 Traits of Great Sellers

Ron Karr

A powerful, repeatable system for producing sales leaders

In Lead, Sell, or Get Out of the Way, Ron Karr outlines a repeatable process 
based on the powerful idea that great sellers lead relationships in the same 
way that great leaders sell ideas. This customer-focused mindset is the key to 
Ron Karr’s proven leadership selling process. Using 20 years of research with 
companies of all sizes, Karr reveals what great sellers do, and shows how any-
one can implement the same powerful principles. He reveals the seven critical 
traits of a sales leader, which include vision, customer focus, creative think-
ing, and accountability. Developing the seven traits is the key that helps sales-
people shift from a task-oriented sales process to a purpose-oriented process. 
When that happens, sales excellence results.

ron Karr (Westwood, NJ) is a popular public speaker and in-demand business consultant known 
as “America’s Business Transformation Expert.” As President of Karr Associates, Inc., he specializ-
es in helping organizations and professionals generate remarkable sales and operational results.
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Pow! Right Between the Eyes
The Book About Surprise Marketing

Andy Nulman

Radically new marketing methods for reaching jaded, cynical consumers

As the power of traditional marketing wanes, marketers, advertisers, and 
entrepreneurs are in desperate need of new ways to inspire bored, media-savvy 
consumers who have grown weary of the same old marketing messages. Pow! 
Enter Andy Nulman (from the side door, obviously) with the art of surprise 
marketing. An explosive new approach, surprise marketing solidifies the bond 
between businesses and customers, and keeps them coming back for more. 
How? By giving customers something they never saw coming, nor could have 
ever expected. Pow! Right Between The Eyes reveals the secrets, theories, and 
tactics of surprise marketing, and includes numerous real-life examples from 
companies that prove how giving customers even just a little bang can pay  
off with big bucks.

Andy nulman (Montreal, Quebec, Canada) is a successful businessman, popular public speaker, 
and the globe’s foremost authority on surprise marketing. His accomplishments include creating 
Just For Laughs, the world’s largest comedy event, and cofounding Airborne Mobile, a visionary 
mobile media company that pioneered the use of mobile phones as entertainment devices.

Now in Paperback—Nominated for the Quill Awards’ “Best Business Book of 2007”!

Chocolates on the Pillow Aren’t Enough
Reinventing the Customer Experience

Jonathan M. Tisch with Karl Weber

One of today’s most influential and imaginative executives explains how 
to connect with customers in order to achieve long-lasting success

Today, leaders of all stripes—whether they’re in business, government, or non-
profit—must find a way to improve the performance of their respective organiza-
tions. One fact usually overlooked by leaders who go through this process is that a 
customer’s experience can, and often does, influence their decision. In Chocolates 
on the Pillow Aren’t Enough, Jonathan Tisch distills some of the most important 
customer relation lessons he’s learned during his successful career in the hospital-
ity industry—discussing why these lessons have become increasingly important 
for today’s leaders. In his appealing and personal style, Tisch reveals why creating 
an intimate, positive, long-lasting connection with customers is the key to 21st-
century success for every kind of organization, and he illustrates how leaders in 
any field can accomplish this goal.

Jonathan M. tisch (New York, NY) is Chairman and CEO of Loews Hotels. Recognized as a pre-
eminent leader of the nation’s travel and tourism industry, Tisch is also Chairman of the Travel 
Business Roundtable. He is the author of the bestseller The Power of We (978-0-471-65282-3). 
Karl Weber (Irvington, NY) is a freelance writer specializing in business and current affairs. He  
is coauthor, with Jonathan Tisch, of the bestseller The Power of We.
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The Cult of the Customer
Create an Amazing Customer Experience That Turns  
Satisfied Customers into Customer Evangelists

Shep Hyken

How to turn customers into free advertising

The Cult of the Customer is about creating the kind of customer experi-
ence that leads to loyalty and referrals. Author Shep Hyken takes concepts 
from customer service, customer loyalty, internal service, and the customer 
experience and puts them into an easy-to-implement format that will lead an 
organization’s culture to a cult of amazement. In today’s competitive environ-
ment, business has to be conducted at a higher level. It is no longer just about 
great service; it is about the experience. Whether it be business-to-business, 
business-to-consumer, face-to-face, over the phone, or even over the Internet, 
The Cult of the Customer shows anyone, in any type of business, how to cre-
ate the experiences that keep customers coming back for more.

Shep Hyken (St. Louis, MO) is a speaker and author who helps companies build loyal relation-
ships with customers and employees. He is the author of Moments of Magic (978-0-9637820-0-7) 
and The Loyal Customer (978-0-9637820-1-4). He is also the creator of The Customer Focus™  
program, which helps clients develop a customer service culture and loyalty mindset.

Marketing to the Social Web
How Digital Customer Communities Build Your Business 
Second Edition

Larry Weber

A new and improved edition of the successful guide to marketing  
in a fragmented media world

Marketing is exploding with possibilities and complexities as it reaches out 
into new forms, media, and models, particularly online. Marketers have an 
exceptional opportunity to use these new tools and models to reach new 
markets, even in a fragmented media market. Marketing to the Social Web, 
Second Edition helps marketers and their companies understand the context 
of new marketing and prioritize what they need to do to build customer com-
munities and maximize profit in a time of marketing confusion. This revised 
and updated Second Edition features two new chapters, more detailed discus-
sions of the future of Facebook and social media, and strategies for marketing 
to mobile media platforms.

Larry Weber (Boston, MA) has spent the last three decades building global communications  
companies, including Weber Shandwick Worldwide and the W2 Group.
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The Emotional Sale
How to Create a Stampede of New, Paying Customers

Clayton G. Makepeace

One of America’s best copywriters shares the secrets of truly effective 
marketing and advertising

In The Emotional Sale, legendary marketer and copywriter Clayton Makepeace 
demonstrates why following traditional sales methods actually reduces the 
number of new customers salespeople can attract and the number of purchas-
es those new customers make. Instead, he introduces a new sales method that 
really works, and reveals to readers why the vast majority of purchases aren’t 
made for rational reasons but for emotional ones—and why appealing to a pros-
pect’s intellect doesn’t work. He also reveals how to acknowledge a prospect’s 
emotions and validate them for more and bigger sales.

Clayton g. Makepeace (Waynesville, NC) is a renowned marketing consultant and copywriter who 
specializes in direct mail marketing. His direct mail, online, and print promotions have sold more 
than $1 billion worth of products. He hosts the popular Power Marketing Summit and writes a 
weekly newsletter, “The Total Package,” with 10,000 subscribers.

52 Weeks of Sales Success
America's #1 Salesman Shows You How to Close Every Deal
Second Edition

Ralph R. Roberts with Joe Kraynak

The successful sales guide, now updated for selling in the 21st century

52 Weeks of Sales Success, Second Edition is a new update of Ralph Roberts’ 
popular sales guide, first published in 1999. Based on his series of weekly sales 
seminars, this book delivers the same energy and sales-generating, profit-boost-
ing wisdom for salespeople who are determined to reach their full potential. 
Expanded and updated to address important issues for today’s highly competi-
tive high-tech workplace, this edition covers such issues as how to think like 
an entrepreneur; how to develop effective sales systems and procedures; how to 
outsource time-consuming tasks to assistants; how to use technology to maxi-
mize productivity; and how to turn problems into sales opportunities.

Ralph R. Roberts (Washington, MI) is one of the nation’s top real estate salesmen, a recognized author-
ity on real estate and mortgage fraud prevention, and an award-winning speaker and author. He is  
the author of several other books, including Advanced Selling For Dummies (978-0-470-17467-8), 
Mortgage Myths (978-0-470-19587-1) with Chip Cummings, and Walk Like a Giant, Sell Like a  
Madman (978-0-470-37281-4), all from Wiley.
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The CompleteLandlord.com Series
Ultimate Landlord Handbook

Ultimate Residential Investment Handbook

Ultimate Property Management Handbook

William A. Lederer

Comprehensive guides from a trusted real estate resource 
on investing, landlording, and property management 

Destined to become the go-to resources for real estate 
investors and operators around the country, these 

CompleteLandlord.com real estate guides cover all the basics 
of landlording, real estate investing, and property manage-
ment. Written by William Lederer, Publisher and President  
of CompleteLandlord.com, these guides feature the same reli-
able, practical guidance and vital resources that have made 
CompleteLandlord.com the ultimate online destination for 
today’s landlords. In addition to proven wisdom and handy 
tools, each book includes a free one-month trial membership 
to CompleteLandlord.com—a $19.97 value!

The CompleteLandlord.com Ultimate Landlord Handbook 
offers total coverage of the day-to-day responsibilities of the 
nation’s more than 700,000 residential landlords, and shows 
readers how to start small and build their way to success. 

The CompleteLandlord.com Ultimate Real Estate Investing 
Handbook shows future landlords how to make the right 
moves and avoid investing mistakes to acquire ideal proper-
ties with big profit potential.

The CompleteLandlord.com Ultimate Property Management 
Handbook goes beyond landlording basics to show property 
managers how to improve their operations and enhance  
their property values.

William A. Lederer (Lake Forest, IL) is the Publisher 
and President of CompleteLandlord.com, the leading 
Web site by and for landlords. This proven, one-stop 
portal offers comprehensive content, commerce, an 
online landlord community, and on-demand solutions 
that include customized forms and letters, tenant 
screening tips, rental property Web sites for vacancy 
marketing and tenant communications, electronic 
rent collection, and Web-based property manage-
ment. Lederer and his wife have been real estate 
investors, landlords, and tenants for many years.

Real Estate
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Marketing Campaign

•  Direct Mail Campaign

•  E-mail Blast Campaign

•  Banner Ads on Targeted Real  
Estate Sites

•  Features in CompleteLandlord.com 
E-newsletter

•  Promotion on CompleteLandlord.com

the CompleteLandlord.com  

Ultimate Landlord Handbook
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After the Fall
Opportunities and Strategies for Real Estate Investing in the Coming Decade

Steve Bergsman

An informative guide to successful real estate investing in the wake  
of recent events

Savvy real estate investors understand that while the subprime mortgage/credit 
crisis may have hurt many, the downturn has also created great opportunities for 
growth and profits. In his latest book, real estate expert Steve Bergsman offers read-
ers a detailed look at the state of our real estate market and provides direction 
as to where the markets are headed, so investors can make informative and prof-
itable decisions in the years ahead. According to Bergsman, the next decade will 
produce multiple investment currents. After the Fall will help the sharp investor 
find the right current and stay the course for a long, profitable ride. By separating 
the asset classes that will remain stable from those that will continue to lose 
value going forward, Bergsman provides much-needed guidance to the chang-
ing real estate marketplace. As a result, savvy investors will be able to capitalize 
on opportunities created by investments that continue to lose money now,  
but will have a prosperous future in the next decade.

Steve bergsman (Mesa, AZ) is a real estate, financial, and travel writer with more than 20 years’ 
experience and visitations to 120 countries. He is also the author of three previous real estate 
books, Maverick Real Estate Financing (978-0-471-74587-7), Maverick Real Estate Investing  
(978-0-471-46879-0), and Passport to Exotic Real Estate (978-0-470-17330-5).

Paperback Original

Cashing in on Pre-foreclosures and Short Sales
A Real Estate Investor’s Guide to Making a Fortune Even in a Down Market

Chip Cummings

Unbeatable advice for boosting profits in a down market

Cashing in on Pre-foreclosures and Short Sales shows investors exactly how 
to take advantage of what many call the best upcoming investment real estate 
market in decades. Chip Cummings characterizes the difference between good 
deals and bad deals; reveals just how easy it is to find, evaluate, and obtain qual-
ity foreclosure properties; shows readers how to quickly negotiate a profitable 
transaction; and unveils the power of using short sales and insider strategies 
to create win-win situations for investors, sellers, and lenders. Even first-time 
buyers looking to score a bargain on purchasing their own home will find all the 
tools they need to confidently evaluate and pursue a profitable deal—and save 
thousands in the process. Including tips from industry insiders, actual negotia-
tion letters, dozens of valuable contacts and resources, and handy checklists 
and sample forms, this is a practical, step-by-step resource guide every investor 
should have close at hand.

Chip Cummings (Grand Rapids, MI) is a real estate investor, licensed mortgage lender, certified train-
er for the National Association of Mortgage Brokers, and past president of the Michigan Mortgage 
Brokers Association. His other books include the Wiley titles Mortgage Myths (978-0-470-19587-1) 
and Foreclosure Myths (978-0-470-28958-7).
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Paperback Original

How to Sell a House When It’s Worth Less  
Than the Mortgage
Options for “Underwater” Homeowners and Investors

Dwan Bent-Twyford and Bill Twyford

Practical advice for 4 million (and growing) homeowners who currently 
owe more than their homes are worth

Due to the wave of refinancing and the fall in home values in recent years, in 2009 
about 12 million homeowners and investors will be “underwater”—owing more 
than their property is worth. This book explains all of the options for hom-
eowners or investors who are trapped with houses they need to sell, but whose 
property values have dropped so low that they can’t, or for people whose mortgage 
payments have adjusted to unaffordable levels. In addition to offering advice on 
subject-tos, rentals, leases, loan modifications, and more, this handy guide shows 
Americans how to short-sale their own home for the best price possible.

Dwan bent-twyford (Bailey, CO) is known as “The Queen of Short Sales” and is one of the 
country’s leading authorities on buying foreclosure properties directly from lenders. She operates 
popular boot camps and continuing education programs for real estate investors. She is also 
the author of Short-Sale Pre-Foreclosure Investing (978-0-470-29030-9), from Wiley.  bill twyford 
(Bailey, CO) is a successful real estate investor, speaker, author, motivator, and teacher. He has 
completed over 850 transactions and specializes in creating win/win situations for homeowners, 
investors, and bankers alike. He is the nation’s top speaker on how to negotiate deals.

Getting Started in Real Estate Day Trading
Proven Techniques for Buying and Selling Houses on the Internet,  
in Any Market, Without Leaving Your Home

Larry Goins

The first-ever guide to the fast-growing business of real estate day trading

In Getting Started in Real Estate Day Trading, leading property wholesaler 
Larry Goins explains how investors can make great money in even the tough-
est markets by buying and selling homes to other investors online. This rapidly 
expanding industry gives real estate investors the ability to make big money 
without even leaving home. Readers will learn Goins’s system for finding 
properties and buyers using the Internet, and trading five to ten houses per 
month. Day trading lets investors wholesale to other investors, as well as invest 
through lease options, short sales, and foreclosures. Combining basic real estate 
investing techniques with powerful online marketing, Getting Started in Real 
Estate Day Trading lets investors tap the full power of the Internet to make 
money fast in any market.

Larry goins (Lake Wylie, SC) is one of the real estate industry’s most popular speakers. A 
licensed mortgage and real estate broker, he typically buys and sells between five and 15  
homes online each month.
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Index Investing For Dummies
Russell Wild, MBA
Diversify portfolios and increase profits with today’s hottest  
investing vehicles
Recommended by finance experts and used extensively by institutional investors, index funds 
and exchange-traded funds (ETFs) provide unmanaged, diversified exposure to a variety of 
asset classes—from large- and small-cap stocks to growth and value, international equity, and 
even fixed income. Index Investing For Dummies explains the basic concepts, rules, and policies 
for new and seasoned investors alike. It explains how and why index investing works, basic 
index investing vehicles, how to choose the right index investments, and the ways investors 
can maximize their return in today’s diverse market. Sample portfolios are also included.

russell Wild, MbA (Allentown, PA), is the author or coauthor of nearly two dozen nonfiction books, 
including Exchange-Traded Funds For Dummies (978-0-470-04580-0) and Bond Investing For Dummies 
(978-0-470-13459-7). He is also a NAPFA-registered financial advisor registered with the Pennsylvania 
Securities Commission.

Asset Allocation For Dummies
Dorianne R. Perrucci
An expert guide to the often-confusing process of mixing assets
Asset allocation is vital for investors because it has a major impact on reaching financial goals. 
If one doesn’t include enough risk in a portfolio, investments may not earn a large enough 
return. Asset Allocation For Dummies serves as a comprehensive guide to the numerous allo-
cation strategies that exist and helps readers determine which are right for their investment 
goals. It explains how to divide an investment portfolio among different asset categories—
such as stocks, bonds, and cash—and successfully manage risk. Investors will also receive 
timely advice on maximizing returns in any market.

Dorianne r. Perrucci (Scotch Plains, NJ) has been a financial news reporter and the collaborator and/
or creator of more than a dozen books.

Socially Responsible Investing For Dummies
Ann C. Logue, MBA
The fun and easy way® to grow investments with a clear conscience
Socially Responsible Investing (SRI) is the practice of steering clear of mutual funds and 
stocks in companies whose ethical standards are in question. Socially Responsible Investing For 
Dummies helps readers understand this hot investment trend, explaining how SRI works, what 
kind of companies and causes they can invest in, and the best ways to invest their money 
responsibly. It advises readers on how to examine their current investments to ensure that 
they are in tune with their own belief systems—and shows how to effectively investigate 
potential investments so investors can appease both their conscience and their pocketbook.

Ann C. Logue, MbA (Chicago, IL), is a finance writer who has written numerous articles on investment. 
She is the author of Hedge Funds For Dummies (978-0-470-04927-3) and Day Trading For Dummies 
(978-0-470-17149-3).
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Stock Investing For Dummies
Third Edition

Paul Mladjenovic
The definitive guide to stocks—now updated with 25 percent new  
and revised content!

Stock Investing For Dummies has taught legions of investors how to analyze stocks and 
develop a portfolio without risking their shirts. Now, the new Third Edition provides 
up-to-the-minute advice on navigating the market and helping readers maximize their 
returns. It features fresh information on stock investing in both bear and bull markets; 
handling the new economic landscape; unique investment segments; expansion on 
stock investing for different types of situations; and new examples straight from the real 
world of stock investing as they have occurred in the past three years. Investors will find 
expert advice on incorporating stocks into any investment plan and balancing the risks 
and rewards to reach their goals.

Paul Mladjenovic (Englewood Cliffs, NJ) is the owner of PM Financial Services, a Certified 
Financial Planner, and an investing consultant with 19 years of experience.

Real Estate Investing For Dummies
Second Edition

Eric Tyson and Robert S. Griswold
Completely updated—the bestselling guide to using real estate to build wealth
Real Estate Investing For Dummies, Second Edition is for readers who want to incorporate 
real estate into their investment portfolios or increase the value of their existing prop-
erty investments. This thorough guide shows investors how to take a long-term view 
when acquiring properties to ride out occasional price declines. Bestselling personal 
finance and real estate authors Eric Tyson and Robert Griswold combine their extensive 
experience to produce a handy guide that covers every aspect of both investing in and 
financing properties—from homes and apartment building to duplexes and commercial 
properties. This updated edition features expanded coverage on using the Internet, as 
well as tried-and-true investment strategies that really work and updated details on  
the latest tax laws.

eric tyson is a nationally recognized personal finance counselor as well as the author of the best-
selling Personal Finance For Dummies (978-0-470-03832-1) and coauthor of Mutual Funds For 
Dummies, Fifth Edition (978-0-470-16500-3) and Home Buying For Dummies (978-0-471-76847-0).  
robert S. griswold, MbA (San Diego, CA), has more than 25 years  
of practical real estate experience.
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Making Millions For Dummies
Robert Doyen and Meg Schneider
The must-have guide to achieving great wealth—and keeping it
How does someone join the ranks of America’s wealthy? Making Millions For Dummies lays out in 
simple steps the best ways to achieve tremendous wealth, serving as a clear, easy-to-follow guide 
to finding financial independence and staying there. It provides the lowdown on making wise 
financial decisions, with guidance on managing investments and inheritances, minimizing 
taxes, making money grow, and—most important—avoiding common and costly financial 
mistakes. The authors share ideas and personal stories from successful millionaires such as 
Warren Buffett, Charlie Munger (Buffett’s business partner), Bob Brinker (Money Talk radio 
show), Doug Carsen (inventor of the X Box), and Aaron Larsen (ExpertLaw Web site), among 
others. Whether it is saving and investing, building a business, inventing and marketing a 
product, finding the right job, or flipping real estate, this up-front, reliable guide offers proven 
strategies for achieving and maintaining financial freedom.

Robert Doyen, BA (Newell, IA), has made a fortune through money management and investing over the 
past four decades. Meg Schneider (Cleveland, NY) is an award-winning journalist.

Reading Financial Reports For Dummies
Second Edition

Lita Epstein, MBA
A reliable, plain-English guide to making sense of financial statements
There are four main financial statements—balance sheets, income statements, cash flow 
statements, and statements of shareholders’ equity. Reading Financial Reports For Dummies, 
Second Edition takes the mystery out of these reports and gives readers the information they 
need to decipher such important documents. It examines each type of financial report and 
explains its importance, while showing everyone from traders to brokers to managers what 
they need to focus on when reading. Featuring more than 25 percent new and updated infor-
mation, this practical guide offers the latest on the separate accounting and financial report-
ing standards for private/small businesses versus public/large businesses; the 2007 law on 
international financial reporting standards; SEC and other governmental regulatory changes 
over the past three years; the impact of corporate communications and new technologies; 
and updated examples, Web sites, and resources.

Lita Epstein, MBA (Poinciana, FL), designs and teaches online financial courses. She is the author  
of Bookkeeping For Dummies (978-0-7645-9848-7) and Bookkeeping Workbook For Dummies  
(978-0-470-16983-4).

Web Marketing For Dummies
Second Edition

Jan Zimmerman
Effective Web-based marketing techniques for busy marketers
Going beyond creating Web marketing plans, this essential guide fully explores different 
online content types, how to maximize each content type, how to incorporate traditional 
offline tactics to execute a successful Web marketing plan, and how to interpret and analyze 
results. This new edition features expanded coverage of social media, link-building, blogs, 
wikis, and popular online communities such as Second Life, Linked In, and Facebook. For busy 
marketers and small business owners, this is an excellent, one-stop guide to all the latest Web 
marketing techniques. Topics include creating a good plan, building a site, crafting an effec-
tive store front, creating buzz with blogs, e-mail marketing, marketing online business offline, 
Search Engine Optimization, pay-per-click, video blogging, marketing to the wireless world, 
and more.

Jan Zimmerman (Albuquerque, NM) is the owner of Watermelon Mountain Web Marketing, providing 
Web marketing and site management services.
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Web Marketing All-in-One  
Desk Reference For Dummies
John Arnold, Ian Lurie, Elizabeth Marsten & Marty Dickinson
Thorough coverage of real-world experiences and successes in the field  
of Web marketing
Offering how-to information on a variety of topics that the modern marketer needs to know, this 
encyclopedic reference features eight minibooks that cover building an online presence, e-mail 
marketing, blogging and podcasting, social media marketing, online advertising and pay-per-click, 
mobile marketing, search engine optimization, and Web analytics. The team of authors brings their 
vast experiences in marketing to share information on accomplishing key Web marketing tasks, 

offering a much-needed hands-on reference that covers all aspects of Web marketing.

John Arnold (Boston, MA) is author of E-Mail Marketing For Dummies (978-0-470-19087-6) and 
Director of Constant Contact University, the educational arm of e-mail marketing firm Constant 
Contact. Ian Lurie (Seattle, WA) is President of Portent Interactive and a 13-year veteran of the Web 
marketing business. Elizabeth Marsten (Seattle, WA) is a pay-per-click guru with Portent Interactive. 
Marty Dickinson (Denver, CO) is a Web entrepreneur who has launched and marketed his own profit-
able online ventures.

Marketing Kit For Dummies
Third Edition

Alexander Hiam
State-of-the-art techniques to help a business stand out from the crowd

Marketing Kit For Dummies, Third Edition enables readers to launch a successful marketing pro-
gram from start to finish. The expert tips and information presented in the book takes some of the 
mystery out of marketing and explains, step by step, how to implement and execute marketing 
strategies in today’s viral world. Covering the latest trends in online, viral, and guerrilla marketing, it 
reveals how to take advantage of e-mail and other electronic media in order to increase the effec-
tiveness of a marketing plan. No matter the type of business, this practical guide explains how 
to develop a campaign budget, perform customer research, brand a business, create a buzz with 
publicity, set up winning sales promotions and Web campaigns, design brochures and catalogs, 
and bring back customers with great service. The accompanying CD-ROM is packed with practical 
tools, with everything from marketing plans to an advertising objective worksheet to proven and 
effective Web  page templates.

Alexander Hiam (Amherst, MA) has authored more than 20 popular books on business. His  
clients include many of the Fortune 500 firms and larger governmental agencies in the U.S.
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Green Business Practices For Dummies
Lisa Swallow, CPA
A practical guide to aligning environmental responsibility with business success
Balancing environmental concerns and the bottom line is a complex, dynamic challenge. 
However, sustainable environmental practices are no longer contrary to sound financial 
considerations, given changing governmental rules, evolving technologies, and heightened 
consumer awareness of businesses and products that are ecologically friendly. Green Business 
Practices For Dummies shows business owners and decision makers at all levels how imple-
menting sustainable business practices can lead to a concrete competitive advantage. It 
provides a broad range of solutions—from simple fixes to a step-by-step guide to evaluating 
an organization’s environmental impact across the supply chain—which result in tremen-
dous benefits such as reduced costs, increased productivity and innovation, and improved 
employee morale.

Lisa Swallow (Missoula, MT) is the Director of the Accounting Technology Program at the University of 
Montana–Missoula. In addition, she is an instructor within the school’s Environmental Studies Program, 
teaching courses that focus on the intersection of business, economics, and sustainability, including 
Sustainable Business Practices and Issues in Sustainability. As a small business owner, Lisa employs 
sustainable design and operating principles in her accounting practice.

Islamic Finance For Dummies

The fun and easy way® to understand this growing financial sector
The global Islamic finance market has grown about 15 percent in each of the past three 
years, and is now worth about $700 billion worldwide. Islamic Finance For Dummies helps 
experienced practitioners and new entrants quickly get up-to-speed in the practice of Islamic 
finance, highlighting investment opportunities for both Muslims and non-Muslims alike. The 
book teaches investors and financiers the basic concepts and methods of this banking system 
and offers practical tips on incorporating Islamic finance concepts into their own investments. 
Readers will discover the objectives and sources of Islamic law and the basic guidelines for 
business contacts; learn about Islamic fund management and insurance; evaluate and imple-
ment the Islamic banking model; understand the risks and rewards; see how Islamic finance 
influences the development of the financial system and of economies; consider the future 
prospects and opportunities of the Islamic finance industry; and much more.

Financing Real Estate Investments For Dummies

Real-world advice on securing financing beyond the typical mortgage plan
Financing Real Estate Investments For Dummies gives investors and would-be investors 
everything they need to know to make smart choices about financing options for potential 
investments, from the types of available financing solutions and their impact on cash flow 
to the tax implications and risk factors associated with each capital solution. The expert tips 
and advice empower readers to start or expand their real estate investments by showing 
them how they can raise the capital they need in both conventional and unconventional 
ways. This no-nonsense guide also explains how to develop a solid real estate investing 
plan and use current investments to finance future ones.

Paper • 978-0-470-39339-0
$21.99 US • $23.99 CAN
384 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights
envIrOnMentAL eCOnOMICS
JAnUAry / In stores January 9

Paper • 978-0-470-43069-9
$24.99 US • $26.99 CAN
384 pages • 7 3⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights
FInAnCE
APRIL / In stores April 13

Paper • 978-0-470-42233-5
$21.99 US • $23.99 CAN
288 pages • 6 1⁄ 8 x 9 1⁄ 4 • 20 books per carton
All Rights
reAL eStAte
APRIL / In stores April 6

82  /  Wiley Business



Winter 2009  /  83

Grant Writing For Dummies
Third Edition
Dr. Beverly A. Browning, MPA, DBA
The must-have guide to navigating the grant writing process, now revised
The grant writing process can be extremely frustrating and complex. Many grant-giving 
organizations require that proposals be submitted in accordance with strict guidelines  
and parameters. Grant Writing For Dummies, Third Edition guides both beginner and sea-
soned nonprofit and for-profit grant-seekers through this involved process. It offers the 
latest information on grant writing terms and phrases, state funding Web sites, and NGOs 
(Non-Governmental Organizations). It shows readers how to download and upload require-
ments, access applications, and prepare new online federal grant applications. Based on 
consumer feedback from previous editions, this edition features new and improved cover-
age of business plan competitions, as well as how to design a plan that not only competes, 
but potentially wins a startup grant award.

Dr. Beverly A. Browning, MPA, DBA (Buckeye, AZ), has been consulting in grant writing, contract bid 
responses, and organizational development for 23 years. She has assisted clients in receiving awards 
of more than $100 million.

Cover Letters For Dummies
Third Edition
Joyce Lain Kennedy
Now updated—the all-in-one guide to writing traditional and online cover letters
With a possible recession on the horizon and signs pointing to a depressed job market, 
job searchers are seeking ways to make themselves stand out from the growing competi-
tion. Cover Letters For Dummies, Third Edition gives readers expert insight on crafting a wide 
variety of stand-out self-marketing materials. It provides up-to-the-minute information 
on directing the potential employer's attention to aspects of a resume that are most rel-
evant, demonstrating knowledge of the target company, and the latest networking trends. 
Featured in this new edition are new chapters on personal branding and self-marketing; 
fresh tips on electronic cover letters; and samples of letters for dozens of career fields.

Joyce Lain Kennedy (San Diego, CA) is a nationally syndicated career columnist appearing in newspa-
pers across the country. She is the author of Resumes For Dummies, Fifth Edition (978-0-470-08037-5) 
and the award-winning Job Interviews For Dummies, Third Edition (978-0-470-17748-8).

Running a Bed & Breakfast For Dummies

All the tools to start and run a profitable B&B—and have fun doing it
In the United States there are over 27,000 professionally run, fully licensed bed and breakfasts, 
which serve more than 55 million guests annually. Running a Bed & Breakfast For Dummies 
provides professional advice for those interested in starting and operating a successful B&B or 
inn. For entrepreneurs and small business owners as well as individuals seeking to semi-retire 
and earn a living as a B&B owner/innkeeper, this comprehensive guide covers everything 
from finding the perfect location to establishing a budget to handling maintenance issues. It 
helps readers decide how many rooms they should have to match their target occupant and 
income needs, what rates to charge in accordance with the amenities provided, and if  
and when to hire a staff. There are also tips on decorating, marketing, and selecting  
amenities to offer.
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Accounting

Wiley IFRS 2009
Interpretation and Application of International Financial  
Reporting Standards 2009

Barry J. Epstein and Eva K. Jermakowicz

A complete guide to IFRS and convergence from the trusted  
Wiley GAAP team

Every year, more countries are converging to IFRS, and more organizations are 
switching their reporting to the established international standards. Whether 
readers are converging now or just investigating the possibility, Wiley IFRS 
2009 is an indispensible handbook to the new financial rules. It provides detailed 
guidance in applying IFRS to complex, real-world fact situations, and is equally 
valuable for preparers, auditors, and users of financial reports. To facilitate 
the reader’s understanding, both examples created to explain particular IFRS 
requirements and selections from actual published financial statements are 
copiously provided throughout the book, illustrating all key concepts.

Barry J. Epstein (Chicago, IL) is a partner with Russell Novak & Company, LLP, where he special-
izes in technical and litigation consultation on U.S. and international accounting and auditing 
matters and corporate governance. eva K. Jermakowicz, PhD, CPA (Nashville, TN), is a university 
professor and a leading consultant to international organizations and businesses. She is a  
frequent speaker at international venues and has 25 years of teaching experience.

The Complete Guide to Auditing Standards and 
Other Professional Standards for Accountants 2009
Nick A. Dauber, Anique Ahmed Qureshi, Marc H. Levine, and Joel G. Siegel

A practical, authoritative guide to understanding today’s  
auditing standards

This practical and effective step-by-step guide helps auditors and CPAs apply and 
comply with authoritative auditing standards. It explains the standards and their 
requirements fully, using technical terminology only when necessary. It repre-
sents a comprehensive, up-to-date compendium of current auditing standards and 
emphasizes practical applications to implement audit standards and requirements.

nick A. Dauber, MS, CPA (Queens, NY), is author of several CPA books and an accounting practitio-
ner and an instructor of auditing and tax at Queens College of the City University of New York. Anique 
Ahmed Qureshi PhD, CPA, CIA, has written and published ten books and is professor of accounting 
and information systems at Queens College of the City University of New York. Marc h. Levine, PhD, 
CPA, has written five books on auditing and financial accounting topics. Joel g. Siegel, PhD, CPA, is the 
author of over 50 books and has written hundreds of articles for accounting and financial journals.
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Accounting

Wiley Not-for-Profit GAAP 2009
Interpretation and Application of Generally Accepted Accounting 
Principles for Not-for-Profit Organizations

Richard F. Larkin and Marie DiTommaso

The most comprehensive, easy-to-use guide to the accounting  
and financial reporting principles used by not-for-profit organizations

Wiley Not-for-Profit GAAP 2009 is written with the needs of the financial state-
ment preparer, user, and attestor in mind. Completely updated, it provides a com-
plete review of the authoritative accounting literature that impacts all types of 
not-for-profit organizations and features many examples and illustrations that  
will assist readers in applying authoritative literature to real-life situations.

Richard F. Larkin, CPA (Bethesda, MD), is Technical Director of Not-for-Profit Accounting and Auditing 
for Long Group, Chartered, in Bethesda, Maryland. He is a certified public accountant with over 35 
years of experience serving not-for-profit organizations. Marie Ditommaso, CPA (Woodcliff Lake, NJ) 
has over 20 years of experience in accounting and financial reporting in both the not-for-profit and 
commercial accounting environments.

Wiley GAAP for Governments 2009
Interpretation and Application of Generally Accepted  
Accounting Principles for State and Local Governments

Warren Ruppel

The most practical, authoritative guide to governmental GAAP

Wiley GAAP for Governments 2009 is a comprehensive guide to the accounting 
and financial reporting principles used by state and local governments as well as 
other governmental entities. Readers will find its full coverage of authoritative 
accounting standards coupled with many examples, illustrations, and helpful 
practice hints extremely useful and user-friendly. Designed with the needs of 
the user in mind, a “New Developments” chapter keeps readers informed of  
all the important developments in governmental GAAP during the past year.

Warren ruppel, CPA (Woodcliff Lake, NJ), is the author of four Wiley accounting publications. He 
began his career at KPMG Peat Marwick in 1979, joining Deloitte & Touche in 1989 to specialize 
in not-for-profit organizations and audits of governments.

Paper • 978-0-470-28613-5
$90.00 US • $99.00 CAN
504 pages • 7 1⁄ 2 x 9 1⁄ 4 • 18 books per carton
All Rights
Prior Edition: 978-0-470-13519-8
ACCOUntIng
JAnUAry / In stores January 27
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Corporate Resiliency
Managing the Growing Risk of Fraud and Corruption

Toby J.F. Bishop and Frank E. Hydoski

A two-pronged approach for preventing fraud and corruption in the  
workplace and bouncing back when it occurs

Corporate Resiliency evaluates the growing risks of fraud and corruption 
in the increasingly global marketplace and then provides guidance on how 
to implement a strategy to help an organization survive and succeed in this 
new risk environment. It discusses techniques such as Governance Risk and 
Compliance (GRC) and Six Sigma and describes technology tools and process-
es that can be employed to execute the chosen strategy.

toby J.F. bishop (Chicago, IL) directs the Deloitte Forensic Center for Deloitte Financial Advisory 
Services LLP. He is a global thought leader in the area of fraud prevention and detection. Frank E. 
hydoski (New York, NY) directs the Analytic and Forensic Technology service line for Deloitte Financial 
Advisory Services LLP. He is internationally recognized for his work in complex investigations

Fraud 101
Techniques and Strategies for Understanding Fraud 
Third Edition

Howard Silverstone

Unique insights into the nature of corporate fraud and how to expose it

It’s not enough to wait for a tip to expose corporate fraud. Fraud 101, Third 
Edition provides step-by-step guidance on how to perform detection procedures 
for every major type of fraud. Its new and detailed case studies reveal how easy 
it is for a perpetrator to commit a fraud and how difficult it can be to prosecute. 
In addition, the Third Edition offers expanded coverage of financial statement 
fraud, fraud-specific internal controls, and Sarbanes-Oxley.

Howard Silverstone, CPA, FCA, CFe, is cofounder and a Director of Forensic Resolutions, Inc. He 
has concentrated on forensic and investigative accounting since 1985, and has been involved in 
every aspect of fraud detection, including planning, detailed analysis, and expert testimony. 
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All Rights 
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Paperback Original

Foundations of Energy Risk Management
An Overview of the Energy Sector and Its Physical and Financial Markets

Global Association of Risk Professionals

The Module 1 training for risk professionals preparing for GARP’s 
Certificate in Energy Risk Management

Foundations of Energy Risk Management is the first book in an energy 
professional’s journey to receiving a professional certification in energy risk 
management. The book is designed to provide candidates with a comprehen-
sive understanding of the energy industry or serve as a practical starting point 
for those wanting to advance their careers in the energy industry. This book is 
recommended for professionals whose performance and career prospects may 
be enhanced by gaining a greater understanding of the characteristics of the 
industry’s component commodities and how they interrelate. With the increas-
ing globalization and interdependence of energy products, delivery mechanisms, 
and risk management techniques, it is imperative that everyone in the energy 
industry speaks the same language.

The global Association of risk Professionals (gArP) (Jersey City, NJ) is a not-for-profit associa-
tion consisting of over 76,000 professionals in over 150 countries around the world, who are 
actively involved in financial risk management. As a center of excellence for the financial risk  
management community, GARP sets global standards through world-class training and  
certification for risk professionals.

Introduction to Securitization
Frank J. Fabozzi and Vinod Kothari

A comprehensive overview of securitization

Introduction to Securitization is intended as an easy-to-comprehend first guide 
to securitization, addressing applications of this technology to mortgages, col-
lateralized debt obligations, future flows, credit cards, auto loans, etc. The 
authors build upon their years of experience in interaction with practitioners 
and graduate students all over the world to present this structured, step-by-step 
handbook to an otherwise complex subject. This book contains coverage of 
such key topics as: structuring agency MBS deals and nonagency deals, credit 
enhancements and sizing, using interest rate derivatives in securitization 
transactions, asset classes securitized, operational risk factors, implications 
for financial markets, valuation of MBSs and ABSs, and applying securitization 
technology to CDOs.

Frank J. Fabozzi, PhD, CFA, CPA (New Hope, PA), is Professor in the Practice of Finance at Yale 
University’s School of Management, Editor of the Journal of Portfolio Management, and Associate 
Editor of the Journal of Structured Finance and the Journal of Fixed Income. vinod Kothari (Kolkata, 
India), chartered accountant, is an author, trainer, and consultant on securitization, asset-based 
finance, credit derivatives, and derivatives accounting, and is a visiting faculty member at the 
Indian Institute of Management, Kolkata.

Paper • 978-0-470-42190-1
$95.00 US • $105.00 CAN
208 pages • 7 x 10 • 12 books per carton
All Rights
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Investment Performance Measurement
Evaluating and Presenting Results

Philip Lawton, CFA, and Todd A. Jankowski, CFA,  
Research Foundation of the CFA Institute

A timely volume containing the best in investment performance  
evaluation information currently available

With the growth of capital market data services, the development of quan-
titative analytical techniques, and the widespread acceptance of the Global 
Investment Performance Standards (GIPS®), performance analysis has emerged 
as a central component of effective asset management and become a recognized 
area of specialization for investment professionals. Filled with in-depth insights 
and expert advice, Investment Performance Measurement brings together the 
best of CFA Institute’s publications to cover such issues as benchmark con-
struction and selection, performance attribution analysis, performance  
appraisal, and performance presentation. 

Philip Lawton, PhD, CFA, CIPM, MBA (Charlottesville, VA), heads the Certificate in Investment 
Performance Measurement (CIPM) program at CFA Institute. todd A. Jankowski, CFA, MbA 
(Charlottesville, VA), is Director of Curriculum Development for CFA’s CIPM program. Research 
Foundation of the CFA Institute (Charlottesville, VA) encourages education for investment practitio-
ners worldwide and funds, publishes, and distributes relevant research. The Foundation emphasizes 
research of practical value to investment professionals, while exploring new and challenging topics 
that provide a unique perspective in the rapidly evolving profession of investment management.

Active 130/30 Extensions
A New Wave in Equity Portfolio Management

Martin L. Leibowitz, Simon Emrich, and Anthony Bova

A timely book that taps into the new “Alpha” buzz on Wall Street

Active 130/30 Extensions is the newest wave of disciplined investment strate-
gies that involve asymmetric decision-making on long/short portfolio decisions, 
investment risk-taking in contrast to indexing-based diversification, systematic 
portfolio risk management, and flexibility in portfolio design. This book high-
lights strategies that are the building blocks for a number of 130/30 investment 
approaches used by institutional and sophisticated high-net-worth investors who 
want to manage their portfolios actively in order to outperform the market.

Martin L. Leibowitz (New York, NY) is Managing Director on the U.S. Equity Strategy team at 
Morgan Stanley. Simon emrich (New York, NY) is Head of Quantitative and Derivative Strategies 
North America at Morgan Stanley. Anthony Bova (New York, NY) is a Vice President with Morgan 
Stanley Equity Research’s global strategy team.
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All Rights
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Operational Risk Towards Basel III
Best Practices and Issues in Modeling, Management, and Regulation
Greg N. Gregoriou

In-depth insights on operational risk as it relates to the new Basel III Accord
Newly developed and optimized financial products provide better protection 
against market and credit risk, but the factors involved in the operational risk arena 
continue to grow in complexity. With chapters by experienced practitioners, profes-
sors, and consultants, Operational Risk Towards Basel III offers readers the latest 
information in this area, and explores topics such as the Basel II Accord, preparing 
for the New Basel III, Extreme Value Theory, new capital regulations in the banking 
sector, and the quantitative and qualitative aspects of operational risk. Case studies 
and examples are included throughout the book to illustrate the issues discussed.

greg n. gregoriou, PhD (Plattsburgh, NY), is Professor of Finance in the School of Business and 
Economics at SUNY Plattsburgh. He is also coauthor of several books published by Wiley, including 
International Corporate Governance After Sarbanes-Oxley (978-0-471-77592-8) and Stock Market  
Liquidity (978-0-470-18169-0).

Due Diligence
An M&A Value Creation Approach
William J. Gole and Paul Hilger

Comprehensive guidance on planning for and conducting acquisition  
due diligence
This guide examines all aspects of an M&A due diligence—from making the deci-
sion to acquire a company, to who should be on the due diligence team, to the 
actual process and the final report and post-closing follow up. It advocates a focus 
on both risk mitigation and shareholder value creation, and emphasizes a holistic 
approach that spans from planning to post-acquisition integration. Informed by 
the authors’ keen expertise on conducting successful due diligence, this book 
offers all the guidance necessary for success.

William J. gole, MbA, CPA (Lake Placid, NY), has many years of M&A experience, managing numer-
ous corporate transactions from initiation to contract and close. Paul Hilger, CPA (Philadelphia, PA), 
has over 25 years of financial leadership experience, and has led numerous acquisitions and divesti-
tures from planning through integration.

The Practical Guide to Wall Street
Equities and Derivatives
Matthew Tagliani, CFA

A detailed explanation of the inner workings of the equity and equity  
derivative businesses of a Wall Street investment bank
The Practical Guide to Wall Street is an indispensable resource for anyone who 
aspires to a front-office sales or trading position on Wall Street and an essential 
desk reference for market practitioners and others who work in the industry. 
Written by an experienced trader, the book provides a thorough schooling in the 
core curriculum of the equity and equity derivatives sales and trading business, 
including clear explanations of all major products; the structure of the equity and 
derivatives markets; and the trader’s interpretation of major economic data releas-
es. With a wealth of information and insights, this book is perfect for those who 
wish to make the transition from interested outsider to knowledgeable insider.

Matthew tagliani, CFA (London, UK), has more than ten years of trading, pricing, and risk management 
experience and is currently an Executive Director with Morgan Stanley.
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448 pages • 6 x 9 • 10 books per carton
All Rights
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Inside Private Equity
The Professional Investor’s Handbook
James M. Kocis, James C. Bachman IV, Austin M. Long III, and Craig J. Nickels

An inside look at a maturing asset class
Inside Private Equity explores the complexities of this asset class and introduces 
new methodologies that connect investment returns with wealth creation. By 
providing straightforward examples, it demystifies traditional measures like the 
IRR and challenges many of the common assumptions about this asset class. 
Readers take away a set of practical measures that empower them to better  
manage their portfolios.

James M. Kocis (Hoboken, NJ) is the founder and President of the Burgiss Group, one of the leading 
software and financial service providers to the private equity industry. James C. Bachman IV, CAIA 
(Hoboken, NJ), is a Senior Associate at the Burgiss Group. Austin M. Long III, JD, CPA (Austin, TX), is 
a cofounder of the Alignment Capital Group, a private equity consulting firm. Craig J. nickels, CFA (St. 
Louis, MO), is Director of Private Markets for Washington University in St. Louis, where he oversees  
the University’s endowment.

Managing Hedge Fund Managers
Quantitative and Qualitative Performance Measures
Edward J. Stavetski

Invaluable insight into measuring the performance of today’s hedge fund manager
More and more institutional funds and high-net-worth assets are finding their way 
to hedge funds. This book provides the quantitative and qualitative measures and 
analysis that investment managers, investment advisors, and fund of fund manag-
ers need to allocate and monitor their client’s assets properly. It addresses impor-
tant topics such as Modern Portfolio Theory (MPT) and Post Modern Portfolio 
Theory (PMPT), choosing managers, watching performance, and researching alter-
nate asset classes. Author Edward Stavetski also includes an appendix showing 
detailed case studies of hedge funds, and gives readers a guide to monitor  
their investments.

edward J. Stavetski (Wayne, PA) is Director of Investment Oversight for Wilmington Family Office, serv-
ing ultra high-net-worth families in the strategic asset allocation, traditional and alternative investment 
manager selection and oversight.

Market Risk Management for Hedge Funds
Foundations of the Style and Implicit Value-at-Risks
François Duc and Yann Schorderet

The only book that examines the state of the art in market risk management 
for hedge funds
Market Risk Management for Hedge Funds provides a cutting-edge introduction to 
market risk management for hedge funds, funds of funds, and the newest indices 
and clones. It presents the fundamentals of quantitative risk measures by analyzing 
the commonly used Value-at-Risk models used today, addresses the robustness of 
each model, and looks at new risk measures available to more effectively manage 
risk in a hedge fund portfolio.

François Duc (Geneva, Switzerland) is Head of the Risk Advisory Desk for Alternative Investments 
at Union Bancaire Privée, the world’s second largest hedge fund investor. yann Schorderet (Geneva, 
Switzerland) is a quantitative strategist at Banque Mirabaud & Cie.
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Positive Alpha Generation
Designing Sound Investment Processes
Claude G. Diderich

A guide to designing and implementing effective models for better fund and investment performance
In Positive Alpha Generation, Claude Diderich describes tools and techniques for developing quantitative mod-
els for actively managing investment products, with a focus on how theoretical models can and should be used 
in practice. He describes the interaction between different elements of an investment process’s value chain in  
a single and consistent framework. A key focus is placed on illustrating the theory with real-world examples.

Claude g. Diderich (Switzerland) is Global Head of Investment Process Design at Credit Suisse.

Hardcover • 978-0-470-06111-4 • $90.00 US • $99.00 CAN 
288 pages • 6 x 9 • All Rights • FInAnCE • MARCh / In stores March 23

Operational Risk Assessment
The Commercial Imperative of a More Forensic Approach
Brendon John Young and Rodney Coleman

The most up-to-date guide to operational risk assessment
This book shows readers how to manage operational risk, improve the quality and stability of earnings, and 
reduce the probability of failure by optimizing risk. It shows financial institutions how to provide investors 
with the best approaches for assessing the standing of firms and determining their true potential.

brendon John young (London, UK) is CEO of Operational Risk Forum and founding President of the Institute of Operational Risk. Dr. 
Rodney Coleman (London, UK) is a lecturer in mathematics at Imperial College in London who specializes in statistics and finance.

Hardcover • 978-0-470-75387-3 • $130.00 US • $143.00 CAN
448 pages • 6 x 9 • All Rights • FInAnCE • APRIL / In stores April 3

Alternative Beta Strategies and Hedge Fund Replication
Lars Jaeger

A guide to better returns through “beta” risk factor analysis
This book analyzes and explains the discussion within the hedge fund industry of “replicating hedge 
funds.” It provides an overview of the latest practices in hedge fund replication and alternative beta 
strategies in the constantly changing world of hedge fund investing, and it also describes and addresses 
the opportunities and challenges that lie therein.

Lars Jaeger (Zug, Switzerland) is partner and Head of Alternative Beta Strategies, a Swiss alternative asset management house.

Hardcover • 978-0-470-75446-7 • $90.00 US • $99.00 CAN
256 pages • 6 x 9 • All Rights • FInAnCE • DECEMBER / In stores November 24

Fast Track Structured Finance Modeling
Jump Start VBA
William Preinitz

Practical, how-to direction for structured finance modeling in VBA
This is a concise and immediately useful guide to developing a meaningful level of modeling expertise 
on problems in structured finance. Teaching readers to break complex tasks down into simple tasks 
and implement those tasks into VBA code using a critical subset of the features of the language, this 
hands-on book serves as a bridge to allow readers to cross from the pure Excel world to the much  
more powerful and flexible world of VBA/Excel. 

William Preinitz (Weston, CT) is a Managing Director with Citigroup Global Markets Global Special Situations Group.

Hardcover • 978-0-470-39812-8 • $95.00 US • $105.00 CAN
560 pages • 7 X 10 • 10 books per carton • All Rights• FInAnCE • FebrUAry / In stores February 9
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Biotechnology Valuation
Karl Keegan

An introductory guide to the business, products, and practical valuation of bio-
technology companies
This book provides a thorough introduction to the business and valuation of 
biotechnology stocks for investors. It offers a brief history of the biotechnology 
industry and the investment waves and dips over the last 30 years of the industry. 
It examines both the U.S. and European biotech industries, charts their evolution, 
and explores similarities and differences between them. It then looks at specific 
companies and provides effective tools for accurately valuing those stocks.

Karl Keegan (London, UK) is Global Sector Head for Life Science Equity Research and European 
Director of Research at Canaccord Adams, a global financial services company specializing in research, 
sales, trading, and investment banking.

Islamic Money and Banking
Integrating Money in Capital Theory
Iraj Toutounchian and M. Kabir Hassan

A detailed look at the theory and practice of Islamic finance
Islamic finance has emerged in recent decades as one of the most important trends 
and issues in the financial world. There is a large demand among Muslims for 
financial products and services that conform to Shariah law. This book explores  
all the Shariah-compliant solutions and alternatives to conventional finance, as 
well as the future of Islamic money and banking.

Iraj toutounchian (Tehran, Iran) is Professor of Economics as Az-Zahra University in Tehran. M. Kabir 
hassan (New Orleans, LA) is a tenured professor in the Department of Economics and Finance at the 
University of New Orleans.

Banking and Finance in China
Martha Avery, Min Zhu, and Jinqing Cai

A comprehensive look at the current state of banking and finance in China
This comprehensive resource presents the views of China’s most highly respected 
economists, bankers, and policy makers—along with opinions from Western author-
ities—on the current state of banking and finance in China. Tracing the history of 
China’s banking and finance system and looking toward its future, the book offers 
valuable insight for financial service providers, bankers, private equity and hedge 
fund managers, and equity research and credit analysts.

Martha Avery (Boulder, CO) has translated numerous books from Chinese to English. Min Zhu is 
Executive Vice President of Bank of China. He holds a Master’s degree from Princeton University 
and a PhD from Johns Hopkins University. Jinqing Cai is a partner in the Brunswick Group and  
a leading international specialist in financial and  
corporate communications.
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Monte Carlo Frameworks in C++
Building Customisable and High-performance Application
Daniel J. Duffy and Joerg Kienitz

An application-based approach to pricing using C++
This handy guide shows analysts how to construct, design, and implement cus-
tomizable software frameworks in C++. The authors apply a number of generic 
frameworks that suit the needs of quantitative finance professionals. As the 
Monte Carlo simulation has become an essential tool in the pricing of deriva-
tives, this book is timely and practical.

Daniel J. Duffy (The Netherlands) is founder of Datasim Education and Datasim Component 
Technology, two companies that train, consult, and develop software. Joerg Kienitz (Bonn, Germany)  
is a Senior Quantitative Analyst at Deutsche Postbank AG.

Risk Management in Finance
Six Sigma and Other Next Generation Techniques
Anthony Tarantino and Deborah Cernauskas

A complete overview of emerging best practices in risk management processes
This new book helps professionals in the financial sector implement risk manage-
ment processes, shows organizations how to enable data driven decision making, 
and provides an introduction to quality control methods such as Six Sigma and 
Total Quality Management (TQM). Examples and real-world case studies are 
included throughout.

Dr. Anthony tarantino (San Jose, CA) is currently with IBM’s Governance, Risk, and Compliance 
Center of Competence. Dr. Deborah Cernauskas (Downers Grove, IL) is a risk management  
consultant for IBM.

Risk Management in Commodity Markets
From Shipping to Agriculturals and Energy
Hélyette Geman

A practical guide to commodities and the pricing and modeling  
of commodity derivatives
Bringing together some of the best authors in the field, this book focuses on the 
risk management issues associated with both soft and hard commodities such 
as energy, weather, agriculturals, metals, and shipping. Leading readers through 
every part of the commodities markets, the author discusses the intricacies of 
modeling spot and forward prices, as well as the design of new futures markets. 
The book also looks at the use of options and other derivative contract forms for 
hedging purposes, as well as supply management in commodity markets. This 
guide is required reading for anyone working in commodities.

Hélyette geman (London, UK) is Professor of Finance at Birkbeck College and the Université-Paris 
Dauphine. She is widely published and often serves as a scientific advisor to major energy companies. 
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Free Cash Flow
Seeing Through the Accounting Fog Machine to Find Great Stocks
George C. Christy, CFA

A step-by-step guide to an innovative way to pick winning stocks
This detailed guide skillfully explains free cash flow and how it can be used to 
increase investor return. Author George Christy explains the differences between 
free cash flow and GAAP earnings and lays out the disadvantages of GAAP EPS as 
well as the advantages of free cash flow. Christy applies the conceptual building 
blocks of free cash flow and investor return to an actual company, McDonald’s, 
and takes the reader line-by-line through a downloadable investor return spread-
sheet model. Five other restaurant companies are compared to McDonald’s and 
each other using both free cash flow and GAAP metrics. Readers will learn how 
to use this important metric to find the right stocks for their portfolio.

george C. Christy, CFA (Pasadena, CA), has more than 30 years of experience in the financial  
markets and has served as a corporate banker and treasurer.

Real Estate Development and Investment
A Comprehensive Approach
Stephen P. Peca

The first truly comprehensive guide to real estate development and investment
Advanced Real Estate Development and Investment skillfully outlines the vari-
ous phases of the real estate development process and addresses some of the most 
important issues associated with this discipline. Using numerous illustrations 
and anecdotes, this book takes readers through the development process, from 
historical considerations to idea formulation to financial feasibility to asset dis-
position and covers the entire cycle of real estate development for various proper-
ty types. Filled with in-depth insights and practical advice, this reliable resource 
will help readers gain an appreciation of the functional skills necessary to be suc-
cessful in this field, and enable readers to gain a firm grip of several often-over-
looked (but equally important) aspects of commercial real estate development.

Stephen P. Peca (New York, NY) is a Managing Director of Concourse Realty Group, LLC and is an 
Adjunct Assistant Professor in the Real Estate Institute of New York University. 

From Innovation to Cash Flows
Value Creation by Structuring High Technology Alliances
Constance Lütolf-Carroll and Antti Pirnes

An essential guide for those looking to build strategic alliances in today’s 
high-technology industries
Written in an engaging and accessible style by a global team of multidisciplinary 
experts, From Innovation to Cash Flows contains realistic insights, examples, 
sample contracts, and frameworks to help entrepreneurs start up high-technology 
ventures. Readers will see, step by step, how to protect their scientific inventions, 
create business models, structure strategic alliances, license intellectual property 
rights, do patent searches, make patent maps, interpret competitive intelligence, 
and conduct due diligence. The book provides complete analysis of detailed trans-
action terms that cover the risks related to such alliances and investment deals. 
In addition to company valuation techniques, it explores evolving business mod-
els in biotechnology and biopharmaceuticals.

Constance Lütolf-Carroll, MbA (Milan, Italy), is an equity investor, entrepreneur, and educator in  
strategy and finance. Antti Pirnes, MSc (Helsinki, Finland), is a patent analyst, entrepreneur, and  
experienced biotech researcher.

Hardcover • 978-0-470-39175-4
$49.95 US • $54.95 CAN

240 pages • 6 x 9 • 10 books per carton
All Rights
FInAnCE

FebrUAry / In stores February 9

Hardcover • 978-0-470-22308-6
$85.00 US • $94.00 CAN

304 pages • 6 x 9 • 12 books per carton
All Rights
FInAnCE

FebrUAry / In stores February 3

Hardcover • 978-0-470-11809-2
$85.00 US • $94.00 CAN

256 pages • 6 x 9 • 30 books per carton
All Rights
FInAnCE

FebrUAry / In stores February 3



96  /  Wiley Business

Wiley Trading

Forex Essentials in 15 Trades
The Global-View.com Guide to Successful Currency Trading

John Bland, Jay Meisler, and Michael Archer

A detailed look at 15 real-world Forex trades and the lessons that can be 
learned from each

Forex Essentials in 15 Trades dissects each of 15 chosen trades by Forex money 
manager Michael Archer, using the material to expose some of the best (and 
worst) practices of a Forex trader. This book weaves a plethora of Global-View.
com information into each detailed dissection and examines how trades were 
selected and why they were made. It also explores the role that money manage-
ment and psychology played in each trade. Engaging and informative, Forex 
Essentials in 15 Trades is a practical guide that can help readers make the  
most of their time in today’s Forex market.

John Bland (Cape May Point, NJ) is cofounder of Global-View.com. Prior to Global-View, he was an 
independent trader, institutional dealer, and fund manager. Jay Meisler (Dix Hills, NY) is cofounder 
of Global-View.com. Prior to this, he was a fund manager, independent trader, and consultant. 
Michael Archer (Golden, CO) has been involved in the futures and Forex markets for three 
decades as a trader, writer, money manager, and systems developer.

The Swing Trader’s Bible
Strategies to Profit from Market Volatility

Matthew McCall and Mark Whistler

An effective approach to making money from market fluctuations

The Swing Trader’s Bible provides readers with different strategies to capitalize 
on market fluctuations in almost any area—from foreign exchange to stocks 
and futures. Authors Matthew McCall and Mark Whistler explain how to use 
fundamental and technical analysis to spot swing trading opportunities, and 
provide very specific techniques for entering and exiting the market, including 
channel analysis; momentum indicators; stock sector leaders/followers; market 
cycles; overbought/oversold indicators; trading volume; and money flows. The 
authors then discuss how to swing trade by taking outright positions in stocks 
or by using various options strategies. While most of this book is devoted to 
swing trading using individual stocks, readers will also be introduced to swing 
trading opportunities available in stock indexes and exchange-traded funds.

Matthew McCall, MBA (Ridgewood, NJ), is founder and President of Penn Financial Group, LLC, 
an investment advisory company that provides sophisticated advice to individual investors using 
the firm’s proprietary research. Mark Whistler (Hamptons, NY) is the Senior Market Strategist 
for TradingMarkets.com, while also heading the Forex Force trading service. Mark is the founder 
of WallStreetRockStar.com and is also a columnist for traderdaily.com and investopedia.com. 
Whistler has written two books, Trade with Passion and Purpose (978-0-470-03908-3) and  
Trading Pairs (978-0-471-58428-5).
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A Foreign Exchange Primer
Second Edition
Shani Beverley Shamah

An introduction to the foreign exchange markets, updated to reflect  
the latest changes in the field
This book gives readers a thorough introduction to the foreign exchange markets, 
covering the main products, the techniques used, the main participants, other 
players, and the jargon used in everyday dealings. Written in a concise and acces-
sible manner, it is an ideal introduction for anyone involved in the FX markets, 
whether traders, salespeople, or novice investors. This edition has been updated  
to reflect the changes in the industry over recent years.

Shani beverley Shamah (London, UK) is a Director at Jared James Associates Ltd, a global executive 
search firm.

Beat the Forex Dealer
An Insider’s Look into Trading Today’s Foreign Exchange Market
Agustin Silvani

How to avoid the traps and pitfalls of Forex for everyday traders
Today, everyone seems to be jumping into the Forex market to make big money. 
But Forex was designed for professional traders and includes a number of pitfalls 
that cause 90 percent of Forex traders to lose in the long run. Beat the Forex Dealer 
points out the dangers and shows everyday traders how to survive and thrive with 
the big boys. The book points out the basics of Forex trading, reveals the unsavory 
side of the business, and uses amusing real-world anecdotes to help everyone trade 
safely and profitably.

Agustin Silvani (London, UK) is head of trading for MIGFX, a commodity trade advisor geared toward 
the funds-of-funds industry.

Integrated Pitchfork Analysis
Basic to Intermediate Level
Mircea Dologa

A basic guide to pitchfork analysis for novice traders
This book guides readers through the very basics of pitchfork analysis. It offers 
expert advice on the trade, money, and risk management techniques involved, 
including when to get in, when to get out, and where to locate the initial or trail-
ing stops. This simple, detailed guide shows traders how to follow the markets, 
trade intelligently, and consistently make money.

Mircea Dologa (Paris, France) is a commodity trading advisor and a contributor to international  
trading magazines.
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Intermarket Trading Strategies
Markos Katsanos

Practical tools to help traders develop their own trading strategies

Intermarket Trading Strategies shows traders how to use Intermarket Analysis 
to forecast future equity, index, and commodity price movements. It introduces 
custom indicators and Intermarket-based systems, using basic mathematical 
and statistical principles to help traders develop and design Intermarket trading 
systems appropriate for long-term, intermediate, short-term, and day trading. 
All systems are back-tested using at least 200 bars of historical data and com-
pared using various profitability and drawdown metrics.

Markos Katsanos (Greece) is a private trader and an affiliate member of the Market  
Technicians Association.

Trading Regime Analysis
When to Follow the Trend and When to Trade the Range

Murray Gunn

Effective methods for identifying whether markets are trending, ranging,  
or both

Trading Regime Analysis offers a groundbreaking look at how markets behave 
and how to profit from that behavior. It describes the up-and-down volatility of 
markets and reveals the human psychology that drives that volatility. It arms 
readers with practical methods for reading the behavior of markets and iden-
tifying which phase of a trading cycle the market is currently in. The author 
provides his own proprietary regime indicators that help analysts and traders 
accurately predict market cycles for profitable investing.

Murray gunn (Abu Dhabi, United Arab Emirates) is Head of Currency at the Abu Dhabi Investment 
Authority, where he is responsible for daily funding and hedging practices.

Hardcover • 978-0-470-75810-6
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The Daily Trading Coach
101 Lessons for Becoming Your Own Trading Psychologist
Brett N. Steenbarger

Valuable lessons that can help traders become their own trading coach
Written in a practical and engaging style, The Daily Trading Coach highlights specific 
actions that readers can take to meaningfully improve their trading performance. The 
book consists of 101 lessons designed as coaching interventions, featuring techniques 
and homework assignments that traders can put to work immediately. The Daily 
Trading Coach is not only a guide to self-mentoring; it’s also a motivational resource 
that will allow traders to start each day with concrete goals and a positive perspective. 
Designed as a multimedia resource that stresses the skills and techniques for self-
coaching, this book will help readers help themselves throughout their trading careers.

brett n. Steenbarger, PhD (Naperville, IL), is Associate Professor of Psychiatry and Behavioral 
Sciences at SUNY Upstate Medical University in Syracuse, New York. An active trader and author of the 
popular TraderFeed blog, Steenbarger coaches traders in hedge funds, proprietary trading groups, and 
investment bank settings. He is also the author of the Wiley titles Enhancing Trader Performance (978-
0-470-03866-6) and The Psychology of Trading (978-0-471-26761-4).

Seasonal Stock Market Trends
The Definitive Guide to Calendar-Based Stock Market Trading
Jay Kaeppel

How to achieve stock market success by riding consistently strong  
seasonal trends
Unknown to most investors, strong seasonal trends greatly influence the move-
ment of the stock market. Taking advantage of these market tendencies, inves-
tors can gain a huge edge in the market. Seasonal Stock Market Trends offers a 
detailed look at this little-known, yet amazingly effective approach to investing 
and trading. The book highlights the best ways to employ a seasonal system and 
clearly illustrates how following a calendar can help investors capture significant 
stock market profits. This unique guide helps readers utilize a variety of seasonal 
tendencies to maximize their long-term profitability.

Jay Kaeppel (Naperville, IL) is a successful trading strategist for Optionetics, Inc., and has a weekly col-
umn titled “Kaeppel’s Corner,” in which he writes on a variety of trading topics for www.Optionetics.com. 

The Complete Guide to Option Strategies
Advanced and Basic Strategies on Stocks, ETFs, Indexes,  
and Stock Index Futures
Michael D. Mullaney

Important insights into effective option strategies
In The Complete Guide to Option Strategies, top-performing commodity trad-
ing advisor Michael Mullaney explains how to successfully employ a variety of 
option strategies, from the most risky—selling naked puts and calls—to more 
conservative strategies using covered positions. The author covers everything 
from options on stocks, exchange-traded funds, stock indexes, and stock index 
futures to essential information on risk management, option “Greeks,” and order 
placement. The book provides numerous tables and graphs to benefit beginning 
and experienced traders. Written by a CTA who has successfully employed vari-
ous options strategies to generate market-beating returns, The Complete Guide 
to Option Strategies will be an important addition to any trader’s library.

Michael D. Mullaney (Jacksonville, FL) is a high-ranking commodity trading advisor who specializes  
in option selling strategies.
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Ultimate Property Management, The    Lederer .......74–75
Ultimate Real Estate Investing Handbook,  

The    Lederer ......................................................74–75

V / W /  Z

Visual Investor, The, 2E    Murphy ............................. 24
Wall Street GameChangers    Yared ............................ 14
Wealth Management in Any Market    Bahbah .......... 25
Web Marketing All-in-One Desk Reference  

For Dummies    Arnold ........................................... 81
Web Marketing For Dummies, 2E    Zimmerman ......  80
When Giants Fall    Panzner ........................................ 41
When Growth Stalls    McKee ..................................... 57
Where in the World Is My Team?    Brake .................. 28
Wiley GAAP for Governments 2009    Ruppel ........... 86
Wiley IFRS 2009    Epstein .......................................... 85
Wiley Not-for-Profit GAAP 2009   Larkin .................. 86
Worldwide Rave    Scott ..........................................26–27
Zero Limits    Vitale ..................................................... 49
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Independent Bookstores

Rob Dyer 
Sales Manager 
Tel: (407) 566-9685 
e-mail: rdyer@wiley.com

Deb Lagano 
New Accounts 
Tel: (201) 748-6273 
e-mail: dlagano@wiley.com

West Coast

Cris Cooke 
Regional Manager 
Tel: (805) 528-1393 
e-mail: ccooke@wiley.com

Trina Tripoli 
Tel: (949) 706-2199 
e-mail: ttripoli@wiley.com

Central & MountaIn states

Tom Carney 
Regional & Rep Group Manager 
Tel: (303) 423-4111 
e-mail: tcarney@wiley.com

McLemore, Hollern & Associates 
Tel: (281) 360-5204 
e-mail: salmclemor@aol.com

Tom Wilson 
Tel: (847) 866-6920 
e-mail: twilson@wiley.com

McFadden & Associates 
Tel: (303) 771-2898 
e-mail: tmcfadden@msn.com

east Coast

Kevin Posey 
Tel: (703) 535-3367 
e-mail: kposey@wiley.com

Suzette Ciancio  
Tel: (978) 670-3718  
e-mail: sciancio@wiley.com

Stephanie Corby 
Tel: (317) 572-3689  
e-mail: scorby@wiley.com

Melissa Grecco 
Tel: (516) 827-9320 
e-mail: mgrecco@wiley.com

speCIal sales

Kim Hendrickson 
Non-Bookstore Accounts 
Tel: (201) 748-6143 
Fax: (201) 748-6142 
e-mail: khendric@wiley.com

Wes Romansky 
Reseller, Bulk & Premium  
(associations, catalogers,  
corporate bulk & premium sales)  
Tel: (201) 748-6291 
e-mail: wromansky@wiley.com

Retail Sales Representatives

Marc Jeffrey Mikulich 
Vice President, Brand Management 
111 River Street, 4-02 
Hoboken, NJ 07030-5774 
Tel: (201) 748-5605 
Fax: (201) 748-8641 
e-mail: mmikulich@wiley.com

John Hislop 
Associate Director of Licensing 
989 Market Street 
San Francisco, CA 94103-1741 
Tel: (415) 782-3108 
Fax: (415) 433-0499 
e-mail: jhislop@wiley.com

Ali DellaPenna 
Licensing Manager 
111 River Street 4-02 
Hoboken, NJ 07030 
Tel: (201) 748-5876 
Fax: (201) 748-6141 
Cell: (646) 645-1110 
e-mail: adellape@wiley.com

Brand Management & Licensing
Nick Snider 
111 River Street 
Hoboken, NJ 07030 
Tel: (201) 748-6336 
e-mail: nsnider@wiley.com 

Events 

Kris Kliemann 
Vice President, Global Rights Director 
Tel: (201) 748-6412 
e-mail: kkliemann@wiley.com 

Nancy Ziser 
Tel: (201) 748-6756 
e-mail: nziser@wiley.com. 
Digital Licensing

Adam Levison 
Tel: (201) 748-5976 
e-mail: alevison@wiley.com 
Professional and Consumer  
Audio, Bookclub, Large Print,  
Serial, Specialty Reprint

Joseph Grosso 
Tel: (201) 748-6683 
e-mail: jgrosso@wiley.com 
Japanese, German, English Reprint

Sophia Seidner 
Tel: (201) 748-5977 
e-mail: sseidner@wiley.com 
Eastern European languages, excluding 
Polish; Middle Eastern languages, 
excluding Arabic; Portuguese

Natasha De Bernardi 
Tel: (201) 748-6818 
e-mail: ndeberna@wiley.com 
French, Italian, Russian, Ukrainian

Nicole Feanny 
Tel: (201) 748-8710 
e-mail: nfeanny@wiley.com 
Arabic, Scandinavian, Spanish, Polish

Winnie Sung 
Tel: 0-11-65-6460-4209 
e-mail: wsung@wiley.com.sg 
All Asian languages except Japanese

Jamie McOuat 
Tel: 0-11-44-1243-770-646 
e-mail: jmcouat@wiley.co.uk 
U.K. Bookclub, Serial, Audio 

Global Rights

Charles Regan 
Sales Manager 
Tel: (201) 748-6553 
e-mail: cregan@wiley.com

Athena Michael 
Academic Libraries 
Tel: (540) 722-0523 
e-mail: amichael@wiley.com

Trudy Lindsey 
Public Libraries 
Tel: (217) 367-8547 
e-mail: tlindsey@wiley.com

Anne Marie Fritzky 
Library Marketing & Sales 
Tel: (201) 748-7642 
e-mail: afritzky@wiley.com

Laurie Rubin 
Regional Manager 
Tel: (201) 748-6464 
Fax: (201) 748-8641 
e-mail: lrubin@wiley.com

Robert Blake 
Apartado Postal 10-708 
Mexico, D.F. 11000 
Mexico 
Tel: 011-525-55-585-1298 
Fax: 011-525-55-425-0669 
e-mail: blake1208@aol.com 
Mexico & Central America

Ledy Martinez 
Av. Ver. Jose Diniz 
3720 CJ 604 
Campo Belo 
Sao Paulo SP 04604-007 
Brazil  
Tel/Fax: 55-11-5531-8742 
e-mail: ledy@terra.com.br 
South America

Phillip Bowie 
1 Seaview Avenue, Suite 18 
Kingston 10 
Jamaica 
Tel: (876) 978-3546 
Fax: (876) 927-1925 
e-mail: bowaz@hotmail.com 
Caribbean

Latin American Sales

Custom Sales
Lisa Coleman 
Tel: (317) 572-3205 
Fax: (317) 572-4205 
e-mail: lcoleman@wiley.com

Education, Training & Government 
Rick Skewes 
Tel: (415) 782-3220 
e-mail: specialsales@wiley.com

Library Sales

Heather Condon 
Publicity Assistant 
111 River Street 
Hoboken, NJ 07030 
Tel: (201) 748-6017 
e-mail: hcondon@wiley.com

Publicity 


